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PROMO LIFT FROM CBS 

Nov. Debut Set For 
Sony Portable CD 



Arbitrons: Hits Still Hot 

Key Markets On Upbeat; LA's KIIS at 10.0 



B> IS HOROW ITZ 



NEW YORK— Compact Disc 
marketing broadens its target audi- 
ence next month with the commer- 
cial bunch by Sony of a low-cost por- 
table CD player and two car models. 

Introduction of these units in No- 
vember, much earlier than trade ob- 
servers had predicted, together with 
the bow of Sony's sixth and seventh 
new-model home players, will be sup- 
ported by a wide-ranging marketing 
campaign that will see more than S3 
million spent in advertising alone 
during the holiday season, according 
to Thomas Steckbeck. senior vice 
president at Sony Consumer Prod- 
ucts Co. 

In one element of the campaign. 
Sony will join with CBS Records in 
making available one each of up to 30 




software titles at 57 99 each to all 
purchasers of Sony players from 
Nov. I through the end of February- 
CBS views the promotion as a 
form of pump-pnming lo lure con- 
sumers into CD via the availability of 
a low-cost basic library, suggesting 
that record retailers will feel that it is 
a positive move in building future 
customers, even if ihey don't partici- 
pate in the initial sale. 

(Continued on page 72) 

MTV Tapes Bow 
Via Radio Shack 

By STEVEN DLPLER 

NEW YORK — MTV's long- 
awaited entry into prerecorded music 
vidcocassette sales arrives in the form 
of a joint effort between the cable net- 
work, video producer Picture Music 
International, record companies 
Capitol/EMI America and WEA. 
and Radio Shack, the 6.000-umt elec- 
tronics retailer. The move marks Ra- 
dio Shack's initial foray into prerc- 
(Conttnued on page 72) 



By ROLLYE BORNSTFIN 

LOS ANGELES — Arc the hits 
still hot on radio? They are. accord- 
ing to the just-published summer Ar- 
bitron advances. Top 40. radio's 
newest old formal, continues lo sizzle 
in the nation's top three markets 
New York, Los Angeles and 
Chicago. 

Upbeat results are also seen in Bos- 
ton. Cleveland. Detroit and San 
Francisco. The format is slightly off 
in Houston and Philadelphia, and 
shows mixed results in San Diego 
and Washington. (For a complete 
breakdown, MM Radio, page 14.) 

In Los Angeles. Oannett's KIIS- 
FM retains its market leader posi- 
tion, and breaks into double digits 
with a 10.0 overall average quarter- 
hour share This has long been con- 
sidered an impossibility by all but 
K11S president Wally Clark, who 
confidently claims. "Now we're 
working on a 13 " KKHR. the CBS 
"Hit Radio" station, is also on the 
rise, breaking into the top 10 with a 
3.0. 

Behind second place K ABC (Talk- 
radio) and easy listening KJOl and 
KBIG in third and fourth, respec- 
tively. KIIS's closest competitor is 



-Inside Billboard- 



AOR formatted KLOS. six and a 
half points away at a 3.3. 

In New York, Malntes W'HTZ 
(Z-IOO) and ABC's WPLJ rank first 
and third with a 6.6 and S 3 respec- 
tively For 'PU. the former AOR 
outlet turned top 40. this is its best 
book, just a shade behind the 5.4 of 
RKOs urban-formatted WRKS 
(Kiss). 

Contemporary hits aren't so domi- 
nant in Chicago, but show a rosy hue 
nevertheless. CBS's WBBM-FM <B- 
96) secures a 5.0 for fourth place. 



market leader is MOR mainstay 
WGN, followed by easy listening 
WLOO (FM 100) and urban 
WBMX. Cox's WAGO. also top 40. 
is starting to make some inroads, 
bounding from a .6 to a 1.7. 

The only downtrend for hit radio 
in the big three markets comes from 
ABCs WLS AM-FM Both outlets 
are down at least half a point, drop- 
ping into the two's. 

Other trends in the summer book 
the dominance of adult contempo- 
(Continued on page 71) 



ATV Music On Sales Block 

By IRV LICHTMAN 

NEW YORK— England's ACC entertainment group is seeking about $60 
million from a buyer for its ATV Music publishing wing, the Northern Songs 
catalog of which contains the bulk of the Beatles' hits written by John Lennon 
and Paul McCartney 

The asked-for pnee puts ATV Music on a buyout plateau similar to that of 
United Artists Music/Big 3. acquired by CBS Inc. and a limited partnership last 
year That deal was the biggest music publishing buyout in history, although it is 
likely to be eclipsed soon by the yet -to-be- finalized $100 million-plus acquisition 
of Chappell Music from PolyGram by a group headed by Freddy Bienstock. It's 
understood that Bienstock is unlikely to pursue the ATV catalog 

Sources say McCartney's MPL Communications figures heavily in bidding 
for ATV Music, along with others represented in recent music publishing bid- 

(Contmued on page 72/ 



'MOLLY HATCHET s "THE DEED IS DONE" <FE 
39621)— 11 TRACKS THAT CUT THROUGH THE 
COMPETITION TO DELIVER THEIR HOTTEST 
SLICE TO DATEI PRODUCED BY TERRY MAN- 
NING. "THE DEED IS DONE" PUTS THE MURDER 
BACK INTO MURDEROUSLY GOOD ROCK N' 
ROLL! ON EPIC RECORDS AND CASSETTES. 



• THE SALE OF PROMOTIONAL PRODUCT is a growing problem, and 
something needs to be done about it That was the message from merchandisers 
to label representatives at the recent NARM advisory committee meeting in San 
Diego. Page 3 Another key topic at that meeting was the frequent conflict be- 
tween label's priority product and dealers' Retailing, page 22 

• MITVAL'S WHS NEW YORK has been sold to Doubleday Broadcast- 
ing for S13 million The announcement of the sale ended long-standing specula- 
tion that the 62-year-old AM outlet, currently the market's only country sta- 
tion, would change hands Radio, page 15 

• JAZZ'S PLACE IN THE MARKET was scrutinized in New York at the 
recent Jazz Times Convention. Some 325 representatives of all facets of the jazz 
community attended the convention, the first such industry gathering in four 
years Page 3 

• DIGITAL RECORDING CONSOLES are among the topics to be exam- 
ined in depth at the 76th Audio Engineering Society convention, this week in 
New York. Also on the agenda are discussions of stereo television broadcasting 
techniques and a writable Compact Disc system Pro Audio/Video, page 39, 

• A BULLISH MARKETPLACE OUTLOOK dominated at MCA Re- 
cords' recent staff meetings in Los Angeles. Among the key topics was the sign- 
ing of a number of name acts to the label Page 3 




EVELYN CHAMPAGNE KING 

gold records, now gr.es us "SO ROMANTIC" AFL 1-5306. Thea>- 
bums frsi M angle « "JUST FOR THE NIGHT" P8-13914 
(12* PW- 13915 l Among the outstanding producers are Jimmy Doug- 
lass. The SifStemardQuincy Jones Producftons. RCA Records and Cas- 
settes •! Advertisement) 




At the heart of it all— 
ten totally new 
Barbra Streisand songs 






_News 

Merchandisers Ask Crackdown 
On Sale Of Promotional Product 



l BIGGER WORLD VIEW — Motown executives meet with RCA brass to dis- 
cuss a longterm contract whereby RCA will distribute Motown product 
outside North America and Africa. Seated are RCA division executive vice 
president of operations Jose Menendez, right, and Motown president Jay 
Lasher Standing are Motown s business affairs vice president Lee Young 

iJr„ left, and Ekke Schnabel. RCA division vice president. International 
business affairs, licensing and Pacific operations. The new agreement rep- 
resents an expansion and extension of current agreements for RCA's In- 
ternational distribution of Motown, which began with Mexico in 1980 and 
England In 1981. 



By ADAM WHITE 

SAN DIEGO— The open, appar- 
ently unrestricted sale of promotional 
and white label product through used 
record stores and other outlets con- 
tinues to infuriate leading U.S. mer- 
chandisers. They wish to sec greater 
efforts by labels to crack down on the 
problem, termed by one prominent 
executive "a cancer in our business " 

These sentiments were made clear 
during the National Assn. of Record- 
ing Merchandisers (NARM) con- 
clave al the Shcralon Harbor Island 
Hotel here Sept 19-21, which 
brought together members of the 
trade group's retail and manufactur- 
er advisory' committees (Billboard, 
Oct. 6) Among the chains represent- 
ed were Musicland. Camclol. Record 
Bar, Budget. Hastings, Liconce Pll- 



Bullish Outlook At MCA Confab 

Signing Announcements Highlight Upbeat Staff Gathering 

By JOHN SIPPEL 



LOS ANGELES— MCA Records 
executives touted the division's re- 
cent upward sales spiral and project- 
ed a bullish outlook for major new re- 
leases and artist signing? during staff 
meetings as the Sheraton Premiere 
hotel here. Sept. 28- Oct. I. 

"We've just finished the best week 
and the best single day in the history 
-of MCA Records," Records Group 
president Irving Axoff reported. 
Azoffs comments prefaced Saturday 
(29) morning business sessions, at- 

, Disney Vid Bows 
'Classics' Line 
With 'Robin Hood' 

By TONY SE1DEMAN 

NEW YORK— Wall Disney 
Home Video has begun to touch its 
"untouchables," reaching deep into 
its vaults to create a "Classics" line 
and releasing "Robin Hood" as the 
first in series of animated greats 

Disney executives call about 1 5 of 
the feature films in their vaults "un- 
touchables" because ihcy have so far 
not been released to any video media 

"Robin Hood" will be "initially 
priced at $79.95," says Disney vice 
ag president Ben Tenn. He points to ihe 

{Continued on page 78) 



tended by an estimated 150 market- 
ing and promotion executives. 

An aggressive rosier expansion, 
continuing the current management's 
emphasis on both new and develop- 
ing acts, was also outlined- Giving 
signals that this expansion isn't com- 
plete, field personnel were urged to 
provide input on possible signing* by 
Jimmy Bowen, recently enlisted as 
MCA's country division chief, who 
urged staffers with prospective talent 
to contact him 

"We'll send somebody oul quickly 
to listen to your act," Bowen said "I 
myself mighl even come. Country to- 
day is plastic; it's all made by a small 
gorup of people in Nashville- I warn 
unusual talent, like Reba McEntire, 
from Oklahoma, and George Strait, 
from San Marcos, Tex , before they 
come to Nashville " 

Richard Palmcsc, executive vice 
president of marketing and promo- 
tion, outlined MCA Records' turn- 
around during the year-long tenure 
of Azoff, citing the chart penetration 
and RIAA certifications achieved by 
many newer acquisitions, as well as 
veteran roster acts. Palmese said new 
and forthcoming product would aug- 
ment the inroads made by the Fixx, 
Night Ranger, Tracey Ullman, Tony 
Carey, Nik Kershaw, Van Stevenson, 
Dan Hartman, Real Life, Strait, the 
Oak Ridge Boys, Lee Greenwood, 
Barbara Mandrel), McEntire, Atlan- 
ta. John Schneider, New Edition, the 



Crusaders, Randy Hall. Spyro Gyra 
and the Controllers He also plugged 
current priorities, including Glenn 
Frey. Joan Jetl and Barry Gibb 

Among the numerous acts newly 
signed to MCA and unveiled during 
Ihe sessions were hard rockers Tri- 
umph, previously with RCA. Melissa 
Manchester, moving to the label after 
a long tenure with Arista, and Bos- 
ton, previously with Epic. Triumph's 
label debut. "Thunder 7." is expected 
in mid-November, while the first al- 
bum from Boston is projected for ear- 
ly next year. 

Thorn Trumbo and Steve Moir, 
vice presidents of a&r. shared the 
dais during a product presentation 
which highlighted such forthcoming 
releases as the new Dan Hartman al- 
bum, the solo debut by Oingo Boingo 
leader Danny Elfman and former 
GelTcn act Planet P. due later this 
year. Other signings with releases 
due early next year are Kim Wilde, 
previously on EMI America, and for- 
mer Epic rockers Angel City. 

Eastern a&r executive Michael 
Rosenblatt previewed the label debut 
of MCA's newest signing from the 
British SUIT label. Bronski Beat. Mi- 
chael Goldstone of the label's West 
Coast a&r staff also previewed a cut 
from Tom Petty s nexl label release, 
and confirmed that Olivia Newton- 
John is now working on her next 
album. (Continued on page 7Ji 



Mi Music Plus. Wherchousc, Peach- 
es, Tower, Turtles. Kemp Mill. Q 
Records & Tapes. Great American 
Music, Record Factory. Record 
Shop. Record World/TSS, Flip Side 
and Target. 

Target's John Fair, m tandem with 
Turtles' Alan Lcvcnson, led a session 
specifically devoted to the "continu- 
ing havoc" (the agenda description) 
of promo product, and it was he who 
used the "cancer" reference in de- 
scribing the situation, 

Comments by Carl Roscnbaum of 
Chicago's Flip Side web and John 
Burns of MCA Distributing, among 
others, illustrated the problem fur- 
ther. Said Roscnbaum. "Promos for 
in-store play in my 10 stores are the 
hardest thing in the world to get. 
[But] I can find CBS promo copies 
right down the street from my office 
three to four weeks before I can get 
them 

"It's apparent that no one wants 
this to happen It's also apparent that 
nobody's really doing anything about 

it." 

Burn's example was equally tell- 
ing, and exemplified the frustration 
felt by those manufacturers who are 
Irymg to control the problem "One 
of our branch managers," he said, 
"went into a store in Chicago to take 
oul our promo copies." which are 
stamped "For promotion only; own- 
ership reserved by MCA Records 
Inc Sale is unlawful." While pulling 
the label's product from the store, 
noted Burns, the branch manager 
was arrested 

Target's Fair added. "A lot of the 
problem comes from [radio) pro- 
grammers who get records for give- 
aways, or whatever The label pro- 
motion person may be aware of it. 
but looks the other way because it 
makes sense to get along with the 
programmer " 

The merchandiser emphasised that 
he didn't mean to tar everyone in 
promotion with the same brush. 
"But." he added, "1 think there's a 
possibility that some of those people 
are involved, and certainly there's a 
possibility thai some of the program- 
mers are." 

Danjay Music's Evan Lasky, for 
the Budget Records & Tapes chain 
out of Denver, offered one solution to 
his colleagues: "Just make a nuisance 
of yourself* on site at outlets that sell 
promo product and DJ copies. 
"Show up in their stores." he urged 



Jazz Community Studies The Marketplace 



By PETER KEEPNEWS 

NEW YORK— For the first lime 
in four years, representatives of the 
jazz community — a loose coalition of 
musicians, support organizations, 
broadcasters, educators, and people 
from all facets of the music indus- 
try — got together. Sept. 27-30. to talk 
about the music's place in the market 
and to explore ways to expand its 
audience. 

The occasion was the third Jazz 
Times Convention, sponsored by 
Jazz Times magazine and held at the 
Roosevelt Hotel here. The conven- 
tion attracted some 325 registrants, 
more than attended each of the mag- 
azine's two previous gatherings, held 
in Washington in 1979 and 1980. 

The modest goals the jazz commu- 
nity has set for itself were put into 
-^perspective by record producer Omn 
Kecpnews in his keynote address. 
"We're more apt lo be concerned 
with how to avoid disaster than how 
to strike it rich." he noted 



Kecpnews also cautioned against 
the "tendency to think that any given 
technical advance is going to be the 
savior" of the music. But nonethe- 
less, two of the more stimulating pan- 
els dealt with ways in which new 
technologies can boost jazz's profile 
and profitability. 

One of those panels, moderated by 
Larry Adler of Adler Video Market- 
ing, examined the potential for jazz 
in home video The other, moderated 
by Larry Rosen of GRP Records, ex- 
amined Compact Disc technology. 

Rosen, whose label has made a sig- 
nificant commitment to CD, main- 
tained that the advent of the laser- 
read disk was "tremendous for our 
business, and for jazz in particular " 
Other panelists echoed Rosen's en- 
thusiasm, with Tom Jung of Digital 
Music Products making the point 
that "the subtleties of the music arc 
finally able to be realized on a con- 
sumer level" as a result of the superi- 
or sound quality of CDs. 

Another point made at the session 



was the value of digital technology in 
preserving archival matenal. Thai 
point surfaced again al a panel on re- 
issues, moderated by Jim Fishel of 
Ihe Recording Industry Assn of 
America Proper preservation and 
storage of historical recordings was 
urged, as panelists recounted tales of 
precious master tapes getting lost, de- 
generating and even being destroyed 
The possibility of digital storage was 
mentioned by producer Bob Porter 
and endorsed by the other panelists. 

The backroom functions of run- 
ning a jazz label, including account- 
ing, marketing, distribution and roy- 
alties, were addressed at a panel on 
record company business practices, 
moderated by Porter. Inevitably, the 
panel dealt al some length with the 
issue of independent distribution. 

"The indie scene has changed radi- 
cally." said marketing management 
consultant Erv Bagley. who handled 
the Savoy label when it was owned by 
Arista. With the loss of hit-oriented 
labels, he said, the distributors arc ex- 



periencing "a real malaise now." 

Internal marketing, especially with 
a large label, was emphasized Bob 
Golden of Teresa Gramophone, 
which is distributed by CBS. noted. 
"By the time a record is released, a 
loi of pre-release internal marketing 
should have been done You have to 
first sell the company on it " 

Assistance in preparing this story 
provided by Fred Goodman. 

The lack of attention given to jazz 
by major labels was addressed by 
both musicians and industry execu- 
tives al a general session on jazz and 
the music business, moderated by 
Billboard's Mike Hennessey. Flutist 
Herbie Mann, bemoaning most ma- 
jors' indifference lo the music, said 
lhal even when a big label releases a 
jazz album, it tends to give it minimal 
support. 

"Thai's like Idling a six -month -old 
child, "Well, you're born now. It's 
(Continued on page 78) 



"That really aggravates the hell oul 
of them. They know who you arc and 
why you're there, and if you can get 
cooperation from your local branch 
manager, gel him to do the same 
thing. Hang around, make phone 
calls, whatever; it gets to the point 
where it isn't worth it" for the store 
in question. 

Responding for manufacturer del- 
egates to the meeting, WEA's Henry 
Droz observed. "We have very strict 
policies within our company If we 
catch anybody selling DJs. they arc 
terminated" Every report that is 
brought to WEA's attention is fol- 
lowed up. said Droz. but Ihere are 
"so many sources" lhal product can 
come from, label and distributor em- 
(Continued on page 71) 

Supreme Court 
Upholds Ruling 
On Counterfeiting 

By BILL HOLLAND 

WASHINGTON — The U.S. Su- 
preme Court has let stay a 1983 deci- 
sion by Florida's 11th Circuit Court 
of Appeals thai found that a convict* 
cd tape counterfeiter should not have 
been prosecuted by state officials for 
dealing in stolen properly because 
the counterfeiting charge was pre- jj 
(Continued on page 71) - 
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News 

SEPTEMBER RIAA CERTIFICATIONS 

More Gold For Elton, Chicago 

n*, Pin i.ui iv _ 



By PALI. GRKIN 

LOS ANGELES — Ellon John and 
Chicago added to their long gold al- 
bum histories in September John's 
"Breaking Hearts" on GelTen became 
his 20th gold album; "Chicago 17" 
on Full Moon/Warner Bros, became 
that band's 1 5th. 

Those were two of 1 1 albums to be 
certified gold in September by the 
Recording Industry Assn. of Ameri- 
ca (RIAA). Eor the year to date, the 
RIAA has certified 92 gold albums. 



up from 70 by this point last year. 

The RIAA also certified one plati- 
num album in September: Quiet Ri- 
ot's "Condition Critical" on Pasha/ 
CBS. The band's debut album, "Met- 
al Health," went platinum late last 
year, and helped pave the way for the 
platinum success earlier this year of 
such heavy metal favorites as Motley 
Crue, the Scorpions and Rati. 

For the year to date, the RIAA has 
certified 3*> platinum albums, up 
from 31 by this point last year. Of 
those 3°, 12 each were distributed bv 



Video Market Continuing 
To Strike Gold, Platinum 



By TONY SEIDI.M W 



NEW YORK— An exploding 
home video market continues to give 
the Recording Industry- Assn. Of 
America (RIAA) the opportunity to 
hand out its gold and platinum video 
awards in batches, with September's 
precious metal total reaching 1 1 plat- 
inum and 25 gold certifications. 

September's certification brings 
(he 1984 total up to 133 gold video 
awards and 48 platinum, compared 
to 1983's year-to-datc of 95 gold and 
19 platinum. Only four gold and no 
platinum awards were granted in 
September. 1983. 

c 

a RCA/Columbia Pictures Home 
q Video led the pack, bringing home 
■ four platinum video awards and nine 
zi gold Vestron Video, the indepen- 
* dent, cemented its dominant position 
S in the industry by taking home two 
cr platinum and nine gold awards. 

rr RCA/Columbia's platinum win- 
r ning titles were "The Big Chill." 
tu "The Man Who Loved W'omen" and 
q "Educating Rita." Vestron took 



and 



home the top metal tor "Class" 
"Blame It On Rio." 

Most of the award-winning titles 
for September qualified under i he 
RIAA's more restrictive standard of 
37,500 units sold or $1.5 million in 
retail value for gold, and 75.000 units 
sold or S3 million in value for plati- 
num. The standards initialed in Janu- 
ary arc already obsolete as of the be- 
gining of October, when sales 
requirements became 50.000 and S2 
million for gold and 100.000 and $4 
million for platinum 

Reflecting the feature film's con- 
tinuing dominance of the market- 
place, only one award of the 36 
granted went to a non-feature title. 
"1984 Summer Olympics High- 
lights" from Continental Video. 

Other winners last month were 
MCA Home Video and Wamer 
Home Video. MCA won three golds 
and saw two of those titles also go 
platinum, while Wamer also took 
three golds, just one of which went 
platinum. 



CBS and WEA. five by RCA. four 
each by MCA and PolyGram and 
two by EMI. By combined labels. 
Columbia and Warner Bros, share 
the lead with six platinum albums. 

There were no gold singles in Sep- 
tember, marking the first time this 
year that that's been true. September 
was also the only month last year in 
which there were no gold singles. 
Still, for the year to date, the RIAA 
has certified 16 gold singles, one 
more than last year by this point 

While most of September's gold al- 
bums are recent releases, three were 
first issued last year Berlin's "Plea- 
sure Victim" entered the pop chart in 
February. 1983, followed by Dio's 
"Holy Diver" in June and Motley 
Crue's "Too Fast For Love" in 
December. 

Here's the complete list of Septem- 
ber certifications. 

Platinum Albums 

Quiet Riot's "Condition Critical." 
Pasha/CBS. Their second 
Gold Albums 

Elton John's "Breaking Hearts." 
Geffen His 20th. 

Chicago's "17," Full Moon/ Asy- 
lum Their 15th. 

Teddy Pcndergrass' "Love Lan- 
guage." Asylum. His seventh. 

The Time's "Ice Cream Castles." 
Warner Bros. Their third. 

Dio's The Last In Line." Wamer 
Bros. Their second 

Motley One's "Too Fast For 
Love." Elektra. Their second. 

Quiet Riot's "Condition Critical." 
Pasha/CBS. Their second. 

Berlin's "Pleasure Victim." Gef- 
fen. Their first 

Dio's "Holy Diver." Warner Bros 
Their first. 

Scandal featuring Patty Smyth's 
"Warrior." Columbia Their first. 

John Waite's "No Brakes." Chrys- 
alis. His first. 



New World Joins Video Market 

Mini-Studio Plans Early '85 Release Of First Cassettes 



By FA YE ZUCKERM \N 

LOS ANGELES— The home vid- 
eo industry will see the entry of a ma- 
jor new manufacturer early next year 
when mini-movie studio New World 
Pictures begins rolling out mcvie ti- 
tles with list prices between 559.95 
and $79.95 through its newly formed 
New World Video division. 

Heading the new unit is home vid- 
eo veteran Paul Culberg. formerly 
vice president of sales and marketing 
for Media Home Entertainment. 
While an executive at Media, Cul- 
berg saw the firm grow from a $6 
million company in 1982 into a $35 
million corporation. At New World, 
he lakes on the title of executive vice 
president and general manager 

According to Lawrence L. Kup- 
pin, co-chairman of the movie com- 
pany. "We decided to start our own 
home video company because of how 
much money was being made by oth- 
er companies licensing our titles. We 
realized that they were making dou- 
ble what we received in advances and 
royalties." 

Kuppin points to the success en- 
joyed by Embassy Home Entertain- 
ment with New World's "Children 
Of The Corn" and by Thorn EMI 
with "Angel." Both cost about $2 
million to produce, and shipped an 
average 65.000 videocassctte units 
each, garnering a retail sales poten- 
tial in excess of S3 million. 

February will see New World re- 
lease the controversial "Crimes Of 
Passion." "Toy Soldier" and the 



Australian film "Heart Of The Stag" 
on videocassette, Kuppin says. Cul- 
berg will also be gi\en funds to ac- 
quire original programming, he 
notes. "Whatever Paul feels he needs, 
we will give him." he adds. 

But. according to Culberg, no 
more than 30 titles a year will be re- 
leased by New World's video divi- 
sion, which to date has a catalog of 
75 film titles Culberg's former em- 
ployer. Media, is known for its ag- 
gressive acquisitions policy and for a 
product flow of as many as 40 titles a 
month. Media currently has 400 ti- 
tles wailing for release dates. 

Both Culberg and Kuppin explain 
the firm's conservative release 
scheme as an attempt to concentrate 
marketing and sales effort on each ti- 
tle. Says Culberg. "At Media, you 
could lose track of titles because of 
the number being brought out." 

Kuppin adds: "We are going for 
more of a boutique focus. We will 
watch each title closely and give it a 
lot of attention." As for acquisitions, 
both note that it has not yet been de- 
cided if music, children's, exercise or 
any other genre will a major focus for 
the firm. 

New World Pictures expects to 
produce about 15 films a year. Cur- 
rently in production are four films 
tentatively titled "Avenger," "Kill- 
ers," "Girls Just Want To Have 
Fun" and "Party, Party. Party." 

The 13-year-old New World Pic- 
tures once had a catalog numbering 
hundreds of titles, but most of those 
features were licensed to Embassy 



Home Entertainment by the firm's 
former owner. Roger Corman, who 
helped pioneer exploitation films 
during the '50s and '60s, eventually 
winning the title of "King Of The 
Bs" from his peers. Corman used to 
boast that he could make a viable 
movie in six weeks for less than $1 
million. 

Kuppin and partner Harry Evans 
Sloan purchased (he film company 
nearly two years ago. Under their di- 
rection. New World started to pro- 
duce major motion pictures with 
budgets between $2 and $5 million, 
eventually becoming a $35 million 
force in the film industry, according 
to industry estimates. 

Recent theatrical releases include 
"The Philadelphia Experiment" and 
"Body Rock." And while New 
World's films generally meet with 
above-average profit performance at 
the boxoffice. Kuppin says he finds 
the home video field equally viable. 
"We would give our films to the 
highest bidder [for home video 
rights], and then discovered their [the 
home video companies'] success ex- 
ceeded our fees," Kuppin explains. 

Culbcrg's home video experience 
started in 1980 when he was director 
of sales for Paramount Home Video, 
one of the first major studios to set up 
a home video division. Prior to join- 
ing Paramount, he was vice president 
of marketing and sales for Cream Re- 
cords from 1977-80. and held earlier 
posts at Elektra/ Asylum and the 
Whcrehousc retail chain. 




FELINE FANFARE — Donna Summer and WEA International president Ne- 
suhi Ertegun host an International press reception in New York for Sum- 
mer's |ust-released "Cats Without Claws" album. Overseeing things is the 
singer's manager Susan Munao, left. 



Executive Turntable 



Record Companies 

RCA makes four promotions in New York Andy Allen is upped to manager 
of national album promotion in the East. He was field promotion rep in St. Lou- 
is. Michael Vallnne moves up to director of video and publicity. He was director 
of video and promotion administration. Jeff Cason moves up to manager of East 
Coast publicity. He was administrator of contemporary music publicity. And 
Mary Myszclow is upped to the label's photo editor She was publicity coordi- 
nator. In Nashville. Dave Wheeler is promoted to director of marketing for 
RCA. He was director of national country sales. 

In Hollywood. A&M ups David Anderle to a new post as director of film 
music for the label and Almo Irving Publishing. He was director of new talent 
for the label's a&r department Charlie Salah is upped to vice president of 
national accounts for Motown in Los Angeles He was national sales manager, a 
post now filled by Ben Sheats. a seven-year Motown veteran . . . Karen Moss 
moves to New York publicity coordinator for Warner Bros. She was assistant to' 
the label's director of New York publicity. And in the label's Burbank head- 
quaters, Charlie Springer is named national sales manager. He was Warner 
Bros regional marketing manager in Chicago WEA's Boston branch makes 
two appointments Karen Durkot is upped to Elektra/ Asylum promotion man- 
ager for New England. She was a sales rep in the Boston market. Mary Alice J 
Kelly fills her post on the Boston sales staff She was with PolyGram's sales 
offices there And Michelle Dutiel joins WEA's Miami sales branch as a field 
merchandiser. She was a singles buyer for Record Land in Florida. 

Bruce Shindler is named general manager of Paradise Records in Nashville. 
The 15-ycar industry veteran was director of national promotion for the Main 
Street label in New York . . In Newark. Philip Sherr joins Peter Pan Industries 
as national sales manager He had held a similar post for the Larami Corp. 
... In New York. Allan Cohen is appointed controller of HME Records. He had 
held similar posts at Chrysalis, Private Stock and Bell Records. 

Publishing 

David Landau is promoted to creative manager, motion pictures and tv mu- j 
sic. at Screen Gems/Colgems/EMI Music in Los Angeles He was an indepea- 1 
dent production coordinator . Manuel Montoya is recruited as director of] 
Latin publishing for Almo Irving Publishing, based in Los Angeles. He wail 
manager of international a&r for CBS/Columbia International in Mexico Gt) \ 
. Jack Conrad joins F M. Music in Los Angeles. He is a composer/producer/ j 
publisher Henry Marks joins the Harry Fox Agency in New York as manag-. 
er of the t\ department. He is a publishing veteran, most recently associated! 
with Warner Bros. Music 

Marketing 

Western Merchandisers promotes two Robert Cope is upped to vice president* 
of sales for the rack service division, based in Salt Lake City. He was sales man- 
ager. And Holly Kcenan is upped to vice president of store operations for the re- ' 

tail division, based in Austin. She was executive district manager. 

Video/Pro Equipment 

Turner Broadcasting makes a series of appointments for its 24-hour Cable; • 
Music Channel in Atlanta Robert W ussier is named chief executive officer and I 
president of the channel. He continues as executive vice president of Turner I 
Broadcasting and president of WTBS Scott Sassa is appointed vice president/ I 
general manager of the channel He continues as executive producer of the out- I 
fit's "Night Tracks." Jeff Appel is named director of operations. He was with I 
the publicity department at Embassy Television Ellen Berfcowitz is named di- 
rector of programming and acquisitions. She was program executive at "Night 
Tracks Amy Kimmelman is named manager of acquisitions. She was an ac- 
count executive with Rogers & Cowan And Shauna Zurbrugg is named senior 
producer She was music segment producer for "On Stage America" and "En- 
tertainment Tonight." 
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HAPPY ANNIVERSARY 






SHOWTIME and 
PARAMOUNT VIDEO 
congratulate ROCK OF THE 80 s 
on it's first anniversary. In celebration 
of this event, we're pleased to 
present dunng the month of October 
THE BEST OF ROCK OF THE 80 s 
featunng Culture Club. Cyndi Lauper. 
Spandau Ballet. Herbie Hancock. Greg 
Kihn. Wang Chung. Berlin, Stevie Ray Vaughn 
and The Alarm, amng exclusively on SHOWTIME 
October 5, 11. 20. and 23. Dedicated to 
showcasing the best of today's new musical talent, 
we wish to thank all the great performers and their 
record labels who have helped make this anniversary 
celebration of ROCK OF THE 80 s possible. 



IRS 

Gc Hi 



The Alarm 
Adam Ant 
Berlin 

The Blester* 

Slash /Warner Bros 
Breakfast Club 

ZE/lsland 
Chain Reaction Electra 
Checquered Past EMI 
Culture Club Epc 
Ely MCA 



Rock of Seagulls 

Jrve/ Ansta 
Herbie Hancock 

C ■ iMfc b 
Human League A & M 
Icicle Works Ansta 
IMXS Atco 
Jason & The 

Scorchers EMI 
JoBoiers RCA 
Greg Kihn Band 

E lec t ra / BezerWey 



King Cnmson 

Warner Bros /E G 
Portrait 
Geffen 
MCA 
RCA 
A&M 



Cyndi 
Madn 



ladress 
Musical Youth 
Nona Hendry* 
Oingo Boingo 
Psychedelic Furs 

Columbia 
Real Life MCA 
R E M. IRS 
Roman Holliday 

Ansta/ Jive 



Shalamar Solar 
Simple Minds A&M 
Sparks Atlantic 
Spandau Ballet 

Chrysalis 

Specimen 

Warner Bros /Sire 
Stray Cats EMI 
Stevie Ray Vaughn Erne 
Wang Chung Geffen 
WireTrain 415/CBS 



Look for more new and exciting talent in the second year of ROCK OF THE 80 s. 

Special thanks to Executive Producers Martin Schwartz. Rick Carroll and Producer/Director Bruce Gower. 



SHOWTIME® 

vvf make ^ ( ^,»e»s»» ^ajr' 

SHOWTIME* « a registered trademark of Showvne/The Move Channel Inc 

C 1964 SHOVVT«\AE/THE MOVE CHANNEL IMC and PARAMOUNT PICTURES CORPORATION A! nghis reserved 
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News. 

HARDWARE FIRM INTO SOFTWA RE 

Audiophile Tapes Via Nakamichi 



By SAM SITHERLAND 

TORRANCE. Calif — In a rare 
foray by an audio hardware firm into 
software sales, Nakamichi U.S.A. 
Corp is bowing a line of prerecorded 
audiophitc cassettes employing such 
upscale refinements as metal tape 
and Dolby C noise reduction 

With the company's image as a 
cut ting -edge cassette technology 
source already well established, the 
Nakamichi Reference Recording Se- 
ries is being launched vis licensing 
deals with existing U S labels includ- 
ing Tclarc. Delov Sheffield Lab and 
GRP Tapes are duplicated in real 
lime at the firm's Pacific Cassette 
Laboratories here, using lb~btt first 
generation digital copies of the re- 

Seminar To Examine 
Sponsorship Of Tours 

NEW YORK— Jim Vail, presi- 
dent of The Vul Group, specializing 
in corporate sponsorship of touring 
artists, will be among the guest 
speakers at a seminar. "Sponsorship 
Courting The Corporate Dollar." to 
be held Oct 21-23 at the Loews An- 
atole Hotel in Dallas 

The seminar, (he first to be held by 
Amusement Business, a Billboard 
Publications Inc weekly, will cover 
many areas of sponsorship, from le- 

S gal to financial and merchandising 

S and promotion 

CD Registration for the seminar rs 
j $300 Further information is avail - 
oo able through Gina Dtptero at (615) 
«r 748-8115 

00 



spective album masters as running 
master tapes for duplication 

Programs arc duplicated to TDK 
MA metal tape, with both B and C 
Dolby encoding available. The com- 
pany is initially distributing product 
through its existing home and mobile 
v>und dealer network, with a sug- 
gested list of 117.95. 

Initial shipment of 13 titles is al- 
ready underway, with 15 more due 
by year's end In addition to product 
from the labels mentioned Nakami- 
chi has also licensed several fusion 
and rock titles from the now inactive 
Nautilus Recordings audiophile line 

With the bulk of the classical, jau 
and pop material involved already 
available in audiophile LP and Com- 
pact Disc versions. Ken Ohba. direc- 
tor of business development and 
communications here, confirms that 
Nakamicht's goal is to showcase the 
potential performance options still 
available in the cassette format 
While the Japanese parent company 
has already marketed digital audio 
processors and will bow its first two 
Compact Disc players shortly. Ohba 
says there's concern that the rush to 
CD may obscure the untapped capa- 
bilities of the now-dominant audio 
cassette 

Nakamichi has previously applied 
a similar thrust to its limited market- 
ing of blank audtocassettes. branded 
under the Nakamichi logo but 
sou reed from TDK and Maxell, with 
whom Nakamichi has worked closely 
since early '70s. 

The opening catalog includes Dc- 
los titles by the Y Chamber Sympho- 
ny of New York, the Lo* Angeles 



Jeito Concepts Releasing 
| Dance Compilation Series 



LOS ANGELES — Jeito Concepts 
Inc., a music and video marketing 
firm based in Agoura, Calif., moves 
into front-line, full-pnced album 
product this fall with a new series of 
compilations aimed at the dance 
market 

In contrast to earlier midline an- 
thologies developed for rock and pop 
consumers. JCI's four dance-onented 
packages will focus on current club 
hits, offering them in extended spe- 
cial mixes. Packages range from two 
sets based on proven hits, "Heat" 
and "No I On The Streets," to New 
York hip-hop ("Street Sounds," 
mixed by Dave Storrs) and European 
dance music ("Foreign Affaire"). 

"We're obviousl) still marketing 
compilations of well-established hit 
songs, but we're trying to do some- 
thing fresh as well." explains JCI 
president David Culm, a veteran in 
the mass merchandising field White 
acknowledging that the series' dance 
orientation is a step beyond the once 
traditional boundaries for such pack- 
ages, Catlm points to the dance 
field's broadening impact on main- 
stream pop. as well as shifting demo- 
graphics for consumer traffic in mass 
merchandised outlets 

Catlin and product development 
vice president Jerome Bowie, who as- 
sembled the sets both stress the criti- 
cal timing required to complete the 
hip-hop and European -oncn led sets. 
Notes Bowie. "What we attempted to 
do w-as work through a variety of 
sources to locate tracks that were just 
happening, or even only about to 
happen.** 

Featured acts include Billy Idol, 
Shannon. Eddy Grant. Tina Turner, 
the Thompson Twins, Heroic Han- 
cock. Berlin. ABC, Pat Benatar. 



Thomas Dolby, the Stray Cats. Men 
Without Hats and the Kinks on the 
two established hit sets. Newer acts 
featured on the remaining two pack- 
ages include Evelyn Thomas. Fun 
Fun. Special AKA. Miquel Brown. 
Jocelyn Brown, Midway. Jay No- 
vcllo, Hashim. Unlimited Touch and 
Kid Frost, among others. 

"No. 1 On The Streets" is a double 
set. priced at a $9.98 list The others 
are single pocket titles listed at $8 48 

A "seven- figure" media campaign 
built around national television buys 
will kick off in late October, with 
product to ship a few weeks earlier. 
National cable tv buys and local ra- 
dio spots will also be utilized 

In developing the packages, execu- 
tive vice president Alan Cordover re- 
ports "1009c cooperation" from li- 
censors, while senior sales/ marketing 
vice president Jack Bernstein con- 
firms that initial huddles with ac- 
counts were made during a recent 
road tnp by JCI principals 

'Champagne' King: 
Champagne Bonus 

NEW YORK— RCA Records, 
continuing what it terms "value-add- 
ed packaging." is making a bonus of- 
fer in the new Evelyn "Champagne" 
King album. "So Romantic " Four 
customized crystal champagne flutes, 
with a retail value of $35. are being 
made available to purchasers of the 
album for S19.95. 

Heralded by a sticker on the album 
sleeve, the flutes have "So Roman- 
tic" etched on the underside. Con- 
sumer initials on the flutes are 
optional 



Chamber Orchestra, Susan n McDon- 
ald and Carol Rosen berger, a Shef- 
field Labs sampler, and albums by 
Victor Feldman, John Kay A Step- 
pen wolf and the Generation Band, all 
previously offered by Nautilus Due 
later this year arc Telarc releases by 
the St Louts Symphony Orchestra & 
Chorus, the Cleveland Orchestra, the 
Atlanta Symphony Orchestra and 
the Cincinnati Pops Orchestra. Dave 
Grusin and Glenn Miller Orchestra 
albums from GRP; and additional 
Sheffield Labs titles from Lincoln 
Mayorga, Thelma Houston, James 
Newton Howard and the Harry 
James Big Band. 

Ohba sa>s he's already negotiating 
with several mainstream U S labels 
to bring superstar rock and pop titles 
out in the premium cassette form 




COMPACT CONFIGURATION— Members of ths Compact Disc Group gath- 
er' In Lot Angeles during one of the organization's bi-monthly meetings. 
Shown from left are WEA director of product marketing Alan Per per. Ex- 
pose president and COG director Leslie Rosen, Poly Gram senior vice pres- 
ident. Compact Disc, and COG chairman Emtel Petrone. and CBS vice pres- 
ident of market development and CDG treasurer Jerry Shulman 



Chartbear. 



(Little) Stevie Wonder's Big Record 



By PAUL CREIN 

Stevie Wonder collects his eighth 
No I pop hit this week with "I Just 
Called To Say I Love You." 21 years 
and two months after scoring his 
first, "Fingertips " That's the longest 
span of No I records any act has had 
in the 44-year history of Billboard's 
pop singles charts 

The previous record was held by 
Frank Sinatra, w ho had • span of 20 
years and eight months between his 
first No I. "Five Minutes More." 
and his lasl. "Something Stupid " 

"1 Just Called" also surges to No. 
I on this week's black and adult con- 
temporary charts, and holds at No 1 
in the U K. for the fifth straight 
week It's Wonder's 16th No. I black 
music hit. and his founh to top the 
AC chart, following "You Are The 
Sunshine Of My Life." "Send One 
Your Love" and "Ebony And 
Ivory." 

"Just Called" is the first single 
from Motown's "The Woman In 
Red" soundtrack, which surges to 
number 12 on lh« week's pop album 
chart. It's the seventh song from • 
feature film to top the Hot 100 in the 
past six months, following two hits 
each from "Footloose" and "Purple 
Rain" and the title songs from 
"Against All Odds" and 
"Ghoslbusters." 

Bui the week's most impressive 
statistic is Wonder's record-setting 
span of No I singles Here's a com- 
plete list of all acta with 10 years or 
more between their first and last No. 

I hits 

L Stevie Wonder, 21 yean and 
two months. "Fingertips" (Tamla). 
August. 1963. lo "I Just Called To 
Say I Love You" (Motown). Octo- 
ber. 1984. 

2. Frank Sinatra. 20 years and 
eight months. "Five Minutes More" 
(Columbia). September. 1*46. to 
"Something Stupid" (Reprise). May. 
1967 

3. Johnny Mathis, 20 yean and 
eight months. "Chances Arc" (Co- 
lumbia). October. 1957. lo "Too 
Much. Too Little Too Late" (Co- 
lumbia). June. 1978. 

4. Paul McCartney, I» years and 

II months. "I Want To Hold Your 
Hand" (Capitol). February. 1964. to 
"Say Say Say" (Columbia). January. 
1984. 

5. Diana Rosa, 17 years and two 
months. "Where Did Our Love Go" 
(Motown). August, 1964. to "End- 
less Love" (Motown). October. 1981. 

6. Paul Anka, 17 years. "Diana" 



(ABC Paramount). August. 19S7, lo 
"(You're) Having My Baby" (United 
Artists). September. 1974 

7. John l.nn.n. 17 yon. "I Want 
To Hold Your Hand" (Capitol). Feb- 
ruary. 1964. to "Starting Over" (Gef- 
fen). January. 1981 

R. Fraakie Valli, 16 yean. "Sher- 
ry" (VeeJay). September. 1962. to 
"Grease" (RSO). September. 1978. 

9. Michael Jaeaaoa. 13 yean aad 
1 1 months. "I Want You Back" (Mo- 
town). January. 1970. lo "Say Say 
Say" (Columbia). January. 1984. 

10. EJria Presley, 13 yean aad 
seven months "Heartbreak Hotel" 
(RCA). April. 1956, to "Suspicious 
Minds" (RCA). November. 1969 

11. Four Seasons. 13 yean and au 
atoatha. "Sherry" (VeeJay), Septem- 
ber, 1962, to "December. 1963." 
March, 1976. 

12. Neil Seaaka. 13 yean aad two 
months "Breaking Up Is Hard To 
Do" (RCA). August, 1962. to "Bad 
Blood" (Rocket). October. 1973. 

13. Rollins Stone*. 13 yean and 
oae month. "Satisfaction" (London). 



July. 1965. to "Miss You" (Rolling 
Stones). August. 1978. 

14. Pen Como. 12 yean aad six 
months. "Till The End Of Time" 
(Victor). September. 1945. lo "Catch 
A Falling Star" (RCA). March. 
1958. 

15. Manfred Minn. 12 yean and 
foar months. "Do Wah Diddy 

(Continued on page 78) 

For The Record 

"Rare Takes And Radio Cuts" ts a 
compilation of songs by the late 
Hank Williams The album, due on 
Polydor Oct 1 8. was attributed to his 
too Hank Williams Jr in last week's 
story previewing hot October 
releases. 

Also in that story. Kim 
should have been identified as one c 
nine producers on Barbra Streisand i 
new album, "Emotion " Carries i 
Bill Cuomo co-produced Cames' 
duet with Streisand. '*Make No 
Mistake." 



Agendas Set For NARM 
One-Stop, Rack Confabs 



NEW YORK— Back-to-back con- 
ferences for NARM's rackjobben 
and one-stop operators are slated for 
Oct. 29-31 and Oct. 31-Nov. 2 at La 
Posada. Scottsdale, Ariz. One-on-one 
meetings with manufacturers will 
again be a major feature of the 
schedules 

Keynoting the rackjobben' meet, 
the theme of which will be "Quality 
Speaks." is Henry Droz. president of 
WEA Corp The one-stop conference 
will be keynoted by Paul Smith, se- 
nior vice president and general man- 
ager of marketing for CBS Records- 
Topics slated for both meets give 
special attention to new and develop- 
ing product lines. At the rackjobben 
conference. Egil Juliussen. chairman 
of market research outfit Future 
Computing, will speak on the role of 
mass merchants in selling home com- 
puter software, while the Compact 
Disc will be discussed by Alan 
Perper. national director of product 
marketing of WEA Corp. and a 
member of the Compact Disc Group. 
Other presentations and discussions 
will focus on music video and an 
update on "NARM Markets Musk." 
including promotions tied to the 
Country Musk Awards Show. 
Christmas '84 and the Grammy 



show. 

In addition, members of NARM's 
operation and information processing 
Committee will report on the status 
of UPC progress on standardization 
of forms and canon count, and pro- \ 
gress in ordering and invoicing 
through telecommunication net- 
works 

Developing lines will also be ad- 
dressed at the one-stop meet, where 
Perper will again speak on CDs. Oth- 
er spotlighted products include music 
video, lo be addressed by Russ Bach 
of WEA. and 12-inch singles, dis- 
cussed by Jim Callon of J DC 
Records 

In addition to the "NARM Mar- 
kets Music" promotion presenta- 
tions, the one-stop business session 
will feature a panel discussion 
dubbed "The Contemporary One- 
Stop Responds To Today's Market- 
place." moderated by Randall David- 
son of Central South Music Sales. 
Other panelists include Sam Gins 
burg. City One Stop, Murray Ber- 
man. CAM; Jason Blaine. The Music 
People; David Cotson. Trancontineni 
Musk Sales; Dennis White. Capitol S 
Records; John Burns, MCA Re- 
cords; Jack Kieman. Pol yG ram Re- 
cords: and Pete Jones. RCA Records. 




ft* 




\ 



Copyrighted mi 



News/ International 

















Li at 

i 



SCREEN GEMS' ALBUM 



Brooks Scores British CD First 



LONDON — An album of movie 
standards by A&M U K anisl Elkie 
Brooks has become the first British- 
made Compact Disc to hit record 
stores here nationwide Released last 
Monday (I), the 1 2 -track "'Screen 
Gems" set is being made available ex- 
clusively <>n CD for an initial one- 
month period prior to the release of 
the LP and cassette versions. 

The CDs are being manufactured 
at the Nimbus Records plant in Wye 
Valley, in the western part of En- 
gland The independent company's 
newly launched facility is the only 
one in Europe outside West Gcrma- 



EASTERN DEFENSE — During a tour ot Japan. Epic group Judas Priest ac- 
cepts a gold award for the "Defenders Of The Faith'" album after a show at 
Budokan Hall in Tokyo. Pictured from left are group members Ian Hill and 
K.K. Downing, Epic/Sony president Yoshikatsu Inoue. and Priests Rob Hat* 
ford. Glen Tipton and Dave Holland. 

Portuguese Pirates Cause 
Problems In Spanish Mart 

By FERNANDO TENENTE 



LISBON — Record companies in 
neighboring Spain are gravely con- 
cerned about the new and raptdly 
building problem of millions of pirate 
cassseftes being produced in Portugal 
and apparently crossing the Spanish 
border al many key points. 

Until now. Spun has had a com- 
paratively low incidence of pirate 

I cassette marketing because the laws 
arc tough and strictly enforced But a 
recent spate of confiscations of illicit 
software has revealed that there are 
huge quantities of Portuguese origin 

| available here. 

In the past, bogus Portuguese cas- 
settes were packaged carelessly and 
thus were easy enough to track down. 



Bui the counterfeiter* have become 
more skilled, reproducing precisely 
the packaging of software bought in 
Spain, the U K and elsewhere. 

Noly Tnndade, deputy chief of 
Tnndade, Oporto's top record com- 
pany, says: "If the Portuguese mar- 
ket itself, with about Wfc of it in the 
hands of cassette pirates, can't fight 
the problem internally, it's obviously 
much tougher to try to stamp out pi- 
rate exports. 

"But it's vital that the Portuguese 
authorities meet the problem head-on 
before Port ugal joins the European 
Economic Community with its free- 
dom of trade- I think we should look 
for international help." 



CD Campaign 
Set For U.K. 

LONDON— A SI million ad- 
vertising/promotion campaign is 
planned for this winter in the 
U K to increase consumer aware- 
ness of the Compact Disc system 
The U K has lagged behind sev- 
eral other European territories in 
its acceptance of the format 

PolyGram and Philips are link- 
ing for the multimedia campaign, 
which, says PolyGram Record 
Operations director Clive Swan, 
should "help overcome senom 
consumer confusion about the 
compatibility of CD with existing 
equipment." 

Swan adds that the campaign 
will also make the public more 
aware of the range of titles avail- 
able here in the CD format The 
campaign, which starts in early 
November with a commercial 
television blitz in the London 
area, carries the basic banner 
"CD Is The Best Way To Get 
Music Out Of Your System " 



German Music Magazine Wins Broad Support 



By JIM SAMPSON 
MUNICH — When Music Shop 
first appeared in early I • most 
German record companies and deal- 
ers were skeptical about the glossy, 
four-color magazine distributed free 
through music stores. Some 18 
months and 16 issues later, the Mu- 
nich-based publication has estab- 
lished a niche for itself as both adver- 
tising medium and point-of-sale 
promotion, with a new affiliated 
I magazine for the music -minded )eans 
buyer 

The idea of a nationwide, indepen- 
dent, ad-sponsored music magazine 
is not new But m Germany, and per- 
| haps in all Europe. Music Shop ap- 
pears to be the first such publication 
to win both broad music industry 
support and consumer acceptance 

According to Damir Ivani, co- 
founder and co-publisher of Musk 
Shop. 144.000 copies of the October 
issue were shipped last Wednesday 
(J), The 5 6- page issue earned I S half- 
pages of record company ads, plus 
three pages from such non-music 



Billboard 




VIDEO MUSIC 
CONFERENCE 

Nov. 15-17, 1984 
Sheraton Premiere Hotel 
Universal City, California 



sponsors as Marlboro cigarettes 

The magazine's editorial mix in- 
cludes stones about the latest pop- 
/rock releases, pictures, personality 
pon rails, tour and television infor- 
mation and album/mui-singlc re- 
views. For each full-page ad, the la- 
bels get an additional editorial page. 

More than 90% of the most recent 
issue was given away in German re- 
cord shops, an additional 5.000 
copies arc sold in Switzerland and 
Austria, and the remainder go to 
trade buyers and media people Ex- 
plains Ivani: "We concentrate on the 
big volume dealers, such as Saturn in 
Cologne. WOM. Life and La Musica. 
plus the Mcmbran and Muller chains 
and the four big department stores." 

Unlike most ad-supponcd maga- 
zines in other markets and fields. 
"Music Shop" isn't free to dealers, 
who pay between eight and 18 cents 
per copy, based on size of order 
"This assures that the magazines arc 
used effectively and not just thrown 
away," says co-founder and co-pub- 
lisher Windfned Bahr 

A recent check of Munich retailers 
revealed uniformly positive response 
from both buyers and a few consum- 
ers. "The kids have really accepted 
the publication." says Christian 
Kraus of the huge Karstadl store. 
'They come in for it the first day of 
issue, take it home and return to buy 
specific records featured in H It's ap- 
parently passed around a lot in 
school classes. 

"We thought of charging a small 
fee for it, but since it's drawing peo- 
ple into the store and increasing our 
sales, we'll continue giving it away 
with a purchase." 

Based on the response to a reader 



survey. Music Shop claims it reaches 
2 7 readers per copy, more than half 
of whom don't read any other music - 
oncnted publication regularly. Most 
are between the ages of 14 and 2° A 
quarter of them claim to use the mag- 
azine frequently in choosing records 
to buy. Some 18% buy four or more 
records monthly 

All major German labels hasc ad- 
vertisements in the October ivsue, ex- 
cept EMI Elcctrola. Says Jochen 
Kraus, EMI international chief 
"We're not avoiding the magazine 
We just didn't have the right product 
for this issue Its acceptance at retail 
level has improved It reaches addi- 
tional buyers we wouldn't reach 
through other publications " 

The co-pubhshcrs say their main 
problem is winning acceptance from 
labels which give priority to circula- 
tion quantity over readership quality 
Says Ivani "There arc still some 
marketing chiefs ssho'd rather go 
with mass-circulation national week- 
lies like Stern But our entire reader- 
ship consists is of committed record 
buyers We're committed to support- 
ing the music business " 

This commitment explains an ini- 
tial ban on blank tape ads. But when 
the magazine started accepting those 
ads. there were no objections from re- 
cord companies, says Ivani. 

The Music Shop concept has been 
expanded to Germany's flounshing 
jeans trade with an ad-supported 
monthly called Formula One. the 
editorial focus of which blends fash- 
ion with music For a combination 
rale of $3,000 per four-color page, 
the two magazines claim to deliver 
780,000 readers, virtually all in the 
key 14-29 age group. 



ny (Billboard. Sept 15) Custom or- 
ders from British record companies 
will occupy most of the first year's 
production, with Virgin (Culture 
Club), EMI (Paul McCartney) and 
Zomba heading the queue for pop 
repertoire. 

Marketing strategy for the Brooks 
release has been coordinated by 
EMI's recently established television 
exploitation department, following a 
one-off license deal between A&M 
and EMI Records, which is also han- 
dling manufacture and distnbution. 
Normally, A&M product goes 
through CBS here 

Charles Webster, general manager 
of the new division, notes: "A&M 
looked at various options and saw 
that we now base a division dedicat- 
ed specifically to the marketing of 
repertoire rather than the breaking of 
new acts, with facilities for in-housc 
tv marketing that few companies 
possess. 

"We're honored they came to us, 
and there's no reason it should affect 
their relationship with CBS Rather, 
it's an indication of the growing 
trend to cooperation within the U K 



industry in the face of increased com- 
petition for leisure spending " 

On the decision to adopt a CD- 
only window for the Brooks album. 
Webster says "It's an exciting first 
for us It not only acknowledges the 
growth of the CD market but also, by 
featuring a major artist like Elkie 
Brooks, should provide a true test of 
CD potential in the Bntish 
marketplace " 

CD exclusivity is not unknown in 
this markel. however Indeed, this 
year's prestigious Gramophone re- 
cord of the year award for classical 
recordings was controversially given 
to a Deutsche Grammophon release 
available only on CD (Billboard, Oct 
6). 

A national tv advertising cam- 
paign for "Screen Gems" will begin 
at the end of this month, timed to co- 
incide with the LP/cassette release 
and accompanied by press and point- 
of-sale support EMI won't disclose 
how the costs of the marketing push 
are being shared, but the album is 
likely to prove Brooks' biggest seller 
to dale 



BUYS 50% OF RETEQUATTRO 

Berlusconi In Italian TV Deals 



MILAN — In a series of late-sum- 
mer deals, Silvio Berlusconi, via his 
company Fininvesi. has gained a po- 
sition of near-level power with the 
state-owned RAl networks in the 
Italian television world 

Berlusconi acquired 50°t of the 
shares of the third leading network. 
Retcquattro, from Amoldo Monda- 
don Editore, which also publishes 
books and magazines Berlusconi had 
previously acquired leading indepen- 
dent network Canale 5 and second - 
rated Italia 1 

Cost of the Retcquattro acquisition 
was around $65 million. That price 
includes all available program 
productions 



RAl has three networks of its own. 
But Berlusconi is in a strong position 
to challenge the stale setup because, 
with the scope of three major net- 
works on his side, he can effectively 
cut programming costs which, in 
technical and talent terms, have risen 
alarmingly in Italy in recent years. 

Berlusconi says he's convinced his 
networks can collectively raise the 
lire equivalent of $450 million annu- 
ally from advertising revenue. 

Record company optimism for a 
better overall coordination of promo- 
tional prospects has been expressed 
by Guido Rignano. president of Mi- 
Ian-based Disc hi Ricordi. though Re- 
lequattro itself has tended to under- 
play its music interest 
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Commentary 



The Graying Of Black Music 



B> I.KRRIE K. SUMMERS 



Summers: "Who wants hot 
tea served cold?" 



Mass exposure, increased popularity, sales and income These 
are the benefits of "crossing over " No wonder the category is so 
appealing But there can also be adverse effects: alienation of lis- 
teners, dilution of a musical genre, even destruction of the hu- 
man spirit. 

Proponents of black crossover music prefer to describe H as a 
way to remove the color barrier Sounds beautiful, but will it ac- 
tually dissolve the color harrier, or will it reinforce it? Is it per- 
haps another way to destroy 
what some of us do not mind 
refcrnng lo as "black"? 

Three centuries ago, Afri- 
can people crossed over the 
Middle Passage in chains, and 
upon reaching the New World 
were enslaved and stripped of 
their language, customs and 
heritage Yet this heritage lin- 
gered on in another form, and 
out of their anguish, misery, 
pain, hope, faith and desire for 
freedom and renewed pride 
arose the forms of a true 
American music: gospel, 
blues, jaz7, rhythm & blues 

Admittedly, there can be 
more than just material value 
in crossing over There can be growth through experimentation, 
by working in other musical styles And many of our most tal- 
ented artists have managed to experiment with various genres 
without eliminating their black roots. 

Elvis Presley waxed gold with a combination of blues, rocfc'n' 
roll and country. The Beatles became legends by combining the 
Motown sound with British rock The Rolling Stones, Hall & 
Gates and countless others owe much to the invigorating strains 
of black music But no one looks down upon them if they do not 
cross over. 

"It depresses me lo sec so many black acts going through an 
identity crisis," says James Mlumc. whose single "Juicy Fruit" 
sold more than one million copies without crossing over. "We're 
getting so involved and so concerned with crossover that we're 
losing our face. It's very sad, because we have very few things left 
to support our identity any more." 

A white reporter asked Mtume if he fell he had "lost some- 
thing" because "Juicy Kruil" didn't cross over. "Why should P" 
Mtume countered "Cross over to what?" As a No I r&b single. 
'Juicy Fruit" outsold the No I pop record Cross over to what, 
indeed. 

Gladys Knight's lament that she must have "black people's 
stamp of approval" before entering the pop charts (and thereby 
reaching more people) is sahd- But to weaken the power of her 
delivery in order to enter the pop realm is like diluting pekoe tea 
with milk because the sleam makes it appear too hot But who 



wants hot tea served cold* 1 

Not only can crossover alienate the black (and white) record- 
buying public, it frequently alienates the media that communi- 
cates directly to them. When a black artist achieves "crossover 
appeal." as a matter of course he hires white managers and publi- 
cists to assist his blossoming career, and his accessibility to black 
writers (and the black public) decreases. 

The black writer is often denied interviews with these artists, 
and choice conceri tickets and party invitations slip through 
black fingers. It should be remembered, but seldom is. that these 
very press persons helped introduce them lo the people who 
made them stars. However, memories in this industry, like its 
trends, often fade 

A black writer attempts to strike up a conversation with her 
favorite artist, now a star But after an affected hug. she is polite- 
ly snubbed. She tells a seasoned veteran of her disappointment. 
"Why should you be? - ' he asks. "You've been in this business 
long enough lo know they don't need us anymore" 



'Some black artists feel they 
have failed if they have not 
crossed over' 



Not only is there an undermining of the black press and its 
public, but also of the black stars themselves Black reporters 
knew Prince was a musical genius when he recorded his Warner 
Bros debut, "For You," which almost went gold thanks mainly 
10 black consumers When Newsweek wrote about Michael 
Jackson, it was old news lo us The same can be said about Lio- 
nel Richie. Diana Ross and others whom many black press peo- 
ple have assisted with kind pen strokes. 

The black press may predict the rise of black stars But it isn't 
until Rolling Stone or Time says it that they believe it. 

The loss of face, as Mtume puts it. plus the alteration of musi- 
cal concepts, forces artists to be false to their artistic selves 
When musicians cater to the mainstream just for materia! re- 
wards, they not only alter their taste, but also their self-esteem. 

Now some black artists feel that they have failed if they have 
not crossed over. 

Universality in music can he achieved by simply playing to the 
heart and speaking lo the people in honest terms through what- 
ever combination of styles one can muster with comfort and 
skill. Anything less is not music; it's crap. 

Black music flows from our hearts through our veins ll repre- 
sents life I would hale to see it die 



Genie Summcn is music critic far The Black American and Is 
at work on a novel about the recording industry 



Letters ToThe Editor 



Quality Is The Key 



I agree with Michael Mornssey's assessment of 
playing only the hits in his commentary. "Promot- 
ing Beyond The Top 10" (Sept 8) 

We all realize that people tend to listen lo music 
ot high quality In radio or the merchandising of 
music, we have to understand that whether it is in 
New York or New Menco. people know what is 
good. Sometimes we fail to give our listeners 
enough credit for knowing good music when they 
hear it 

The point that Mr Morrissey makes about nar- 
row-mindedness is accurate, but the reason we 
seem to play the same artists is not favoritism, 
prejudice or pressure Irom (he record industry The 
reason is quality 

Bob Richards 
Program Director. KTNM KQAY 
Tucumcan. N.M. 



Getting The Words Right 

I just want to thank Kip Kirby for writing such a 
great story on me I enjoyed reading it and was 
especially happy with the quotes she used from our 
conversation together tt isn't often that my words 
appear in print exactly as I intended them when I 
spoke them My one regret wis that more of the 
interviews I've done in the past weren't reported 
with Ihe same degree ot journalistic integrity 

Robert Duvill 
New York 



Artie If* and i. m. r - appernrinK on thin 
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A Folk Response 

Congratulations' You've linally begun lo eiplore 
the lascinatmg world ol folk music. 

II is pretty obvious lo us oul here that writer 
Anne Leighton had space limitations, so she could 
only mention about 001% ol what's going on And. 
ol course, it's loo bad her recent article had to be 
oriented toward "top acts who integrate folk into 
Iheu styles" But wotthehell. al least Billboard 
readers know we haven't all up and died 

Joan Pelton 
Silo Inc. 
Waterbury. VI 

Give Jay An A 

While the rest ol the world is awaiting the arriv- 
al ol Bairy Mamlow's heavily publicised |3jz/pop 
venture. Kip Kirby writes in her Nashville column 
(Sepl 29 1 that Manilow is doing a duet with Ron- 
nie Milsap which will be released on Mamlow's 
"Greatest Hits. Vol ll album 

That album was released in 1983 Is Ihis Bill 
board's way of testing its readers' Do I get an A' 
Michael Jay 
Captain Hook Music 
Los Angeles 



Since Sept 16. two maior radio syndicalors — 
Weslwood One and RKO— have aired lengthy pro- 
grams leatunng Manilow and tracks (torn Ihe as- 
yet-unreleased album Both companies even sup- 
ported then programs with full-page ads HI 
consumer and trade publications Cinemaa also 
generated interest by airing videos from the album 
in its " Album flash"' serres Additionally, newspa- 
per ads announcing Manilow concerts also plug Ihe 
new record. 

All this media activity stimulates demand for 1 
product which Arista has not made available. 
They're failing to capitalize on a rare opportunity 

to sell more records 

Bill Valeft 
North Providence. R.I 



Long May It Rock 



Lost Opportunities 



Does anyone al Arista know Ihe value ol free 
promotion' Apparently not. ,udg,ng by their nan- 
dling ol Barry Manilow s "7 00 AM - Paradise 
Cafe 



pair »r„ .. . f orum for „,„ „ pr „„ io „ „ f ^ 
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I've read recenl Billboard articles on radio pro- 
gramming with interest, particularly in the area ot 
top 10 format In a letter (Sept 22), a reader won- 
dered what would happen it a station repeated its 
programming song by song, in the same order. I 
eipenenced |ust that while listening to a lop 40 
station over a two-day period, and tell that it wan 
an insult to my intelligence I nevei listened to thai 
station again. 

Then I lound WAPP New York It serves us well, 
playing all types ol rock, horn heavy metal to 
mainstream rock, to love ballads (ok) and new), 
hits and lesser-known album cuts. Ounng WAPfs 
request hours, phone lines are always busy, and 
the station will play a song whether or not it has 
been a hit Long may it rock. 

Donna M DrGangi 
Bridgeport. Conn 

of Krnrral . in. r.-si ('antribulion* 
w»y. New York. N.Y. 10036. 



Ken Kragen Is Pleased To Announce 
Production Is Underway On: 





Advertisers: Call your Billboard ad representative for new mechanical requirements. 

T^Mt Billboard 

The NEW International Newsweekly ot Music & Home Entertainment. 




1984 



New design ! 
New editorial ! 
New charts! 
Faster-to-read! 
Easier-to-use! 



Radio 

Doubleday Buys Gotham's WHN 

Mutual Sells City's Only Country Outlet For $13 Million 



NEW YORK— Rumor\of the sale 
"i I he [■■IK- cou n l r> ou I let here, 
WHN, *crc confirmed lasi week 
with the announcement that the 50 
kw AM facility Mill he purchased hy 
Doubled ay Broadcasting for $13 
million 

"This marks a new directum for 
uv," says Douhleduy president Gary 
Stevens, referring not only lo the fact 
that WHN is country, a format previ- 
ously not in the Doubleday chain, or 
thai it's on AM. a bandwidth on 
which Steven is not known in he 
high "The difference here is that 
we're buying a business — not jusl a 
facility with potential WHN as it » 
has strong marketing synergies with 
our plans for WAPP " 

What Slcscns is hoping is lhal 
WHN's strong 25-54 numbers, com 
hined with WAPP's targeted I8-.U 
audience, will present an unbeatable 
25-34 buy Of course, it's also nice 
thai WHN is home to Nelson Doub- 
leday's New York Mcts 

WHN is arguably the oldest sta- 
tion continually licensed lo New 
York (some historians will claim 
WJZ— which became WABC— as 
oldest, however, (he late *20s found 
the station licensed in Hound Brook. 
N J > The station first signed on in 
March. I*>22. licensed lo Queens 
newspaper owner George Schauhcl 
Originally broadcasting with 250 
watts at 833 on the AM band. Schau- 
bd sold the station to the Locw'v 
Theatre chain in the lale '20s. 

Loews moved the outlet to 1540 
Broadway, changed the dial position 



to 1010 (WINS, which currently oc- 
cupies thai position, had been al 1 180 
with I kw) and increased the power 
to 5.000 waits. In 1943, its current 

l"*n Jt,,| position wax adopted, along 
with its 50.000- wall signal 

Five years later. Loew s moved 
once again, this tune to NBC's origi- 
nal 711 Fifth Ave studios, where 
WHN remained until the l*»57 move 
lo Hs current address The station's 
call tellers were changed lo WMGM, 
in an effort to imply a closer working 
relationship with co-owned Metro 

I 1 .1,1 A \ II Ml W I %tUlJl"S U \1< ,\\\ 

real noloncty came not from Us early 
' VK move away from block program- 
ming lo an MOR format known as 
"The Station Of The Stars." - bul rath- 
er from its bnef bul colorful slab al 
lop 40 

WMGM successfully competed 
with WINS's more r&b-oricnicd top 
40 approach until February • 
1**e*2 But it wasn't competition that 
finally sealed W'MGM's fate, al- 
though the debut of lop 40 W ABC 
a nd similarly -formatted W MCA. 
P rogram med by former WMGM 
promotion director Ruth Meyers, did 
have an impact. The final blow came 
from WMGM's new conservative 
ownership 

George B Slorer agreed to pur- 
chase the facility for a record-break- 
ing S 10.950.000. a hefty price consid- 
ering the lop of the rale card al the 
lime had morning drive snots going 
for S85 a minute on Ted Brown's 
show Siorcr. however, wasn't the in- 
tended purchaser 



Crowell Collier, well-known oper- 
ator of such lop 40 legends as Oak- 
land's KF.WB and Los Angeles' 
KI'W'B (Gary Owens was staled to 
join WMGM once the sale was ap- 
proved), agreed lo pay the $10 mil- 
lion-plus tub. only to be denied the 
privilege by the FCC. which in es- 
sence claimed n wasn't sure lhal Col- 
lier would really serve the public 
interesi 

Storer was determined to do so, 
and announced il would "ban rock'n* 
roll music," in spite of the fact that 
two Storer stations. WIBG Philadel- 
phia and WJBK Detroit, were then 
in a lop 40 formal, and feature a 
broad form of popular songs and "the 
finest album music " The call letters 
were changed back to WHN on Feb 
28. 1962. and the top 40 approach 
came to a halt with the airing of Joey 
Dec's "Peppermint Twist" and air 
personality Bob CaJlan'i last words 
"I'm sorry about the dedications we 
didn't get lo ... ** 

The station maintained its MOR 
approach until the switch to country 
in 1973 (former WMCA Good Guy 
Jack Spector kicked it off with 
George J«mes" "The Race Is On") 
Rumors of a possible vale began cir- 
culating in |977. evaclly 15 years af- 
ter Storer 'v quote about his newest 
acquisition "If we are a raving suc- 
cess we could [recoup (he purchase 
price) tn seven years By the slow- 
prodding process it might require 
IS.** In March. 1980. current owner 
Mutual acquired the outlet for ap- 
proximately $16 million. 

ROI I \ \ BORSS1MN 
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Arbitrons: Most Formats Healthy 



LOS ANGELES — While top 40 
continues lo regain the strength it 
had in decades gone hy — as evi- 
denced by KltS Los Angeles' 10.0 
and Z-100's leading edge in New 
York i separate story, page one) — the 
momentum seen in the II markets 
surveyed during the summer Arbi- 
iron sweep (the 12th. St Louis, was 
not available at pressiime) was paced 
with the dominance of adult contem- 
porary AM powerhouses in Chicago. 
Detroit and San Diego, talk in San 
Francisco: AOR** continued promi- 
nence in Cleveland and Boston, ihe 
No 1 slot of easy listening in W ash- 
ington and Philadelphia, and Hous- 
ton's urban leader — providing a 
somewhat healthy picture for virtual- 
ly all formats this book. 

New York 
Down slightly, but leading ihe 
pack nonetheless, was Malrite's 
WHTZ (Z-100). slipping from a 7.2 
lo a 6 b, siill more than a share potnl 
ahead of Barry Mayo's Kiss 
(WRKS). which at a 5 4. up from a 
5 I. came in seciHid, jusl slightly 
..head of ABC's WPU The former 
AOR outlet turned lop 40 came up 
with lis best hook lo date, gaining al- 
most an entire potnl from a 4 4 lo a 
5.3. MOR mainstay WOR was also 
up. jumping from a 4.2 to a 4 7 in 
fourth place It was followed hy W'cs* 
tinghousc's all-news WINS, off 
slightly from a 4 6 to a 4.4. and Bon- 
neville's easy listening W'RFM. flat 
at a 3.7. 

Jumping up (0 seventh place from 
a 2 6 to a 3 5 is Inner City 's WBLS. 
urban by day. "Quid Storm" hy 
nighl. Tied in eight place arc WCBS- 
AM (all-news) and WCBS-FM (old- 
ies), the former slipping from a 3.6 to 
■ }, the lallcr fiat Rounding out the 
lop 10 is WKTL' (now lop 40. bul ur- 
ban during the summer sweep), down 



slighilv from a 3.3 lo a 3.1 and lied 
with both WNEW-AM and W NEW- 
FM The AM nostalgia outlet and 
FM AOR leader were both flat. 

Also flat was WNBC al a 3 0 It 
was followed bv W HN. flat at a 2 9, 
lied with WPAT-FM The easy lis- 
tening outlet dropped from a 3.6. 
while Wp.AT-AM was up. from 1.6 
10 2 0 Two AC outlets. W| TW and 
WYNY tied al 2 8. with "Lite" up 
from a 2 4 and 'YNY up from a 2 6 
Flat at 2 6 was Talkradio W ABC 

The Apple < AOR -formal ted 
WAFF) fell half a point from a 2 9 to 
a 2.4. just ahead of AC-formatted 
WP|\, which was down from a 2 7 
I ■ 2J talk-formatted WMCA al a 
I B (up from a I 5) lied the market's 
Spanish leader WSKO (formerly 
WVNJ. licensed lo Newark). 
I.us Angeles 

The ascent of K IIS from a 9.7 to a 
100 has the market talking, but talk- 
er KABC is also on ihe rise in second 
place, moving from 7.6 lo 7.9. Easy 
listening KJOI and KBIG came in 
third and fourth respectively, break- 
ing ihcir previous 4.3 tie. This go- 
round. KJOI has a 4 4. with KBIG 
at a 4. 1. Rounding oul the lop five is 
ABC's AOR-formallcd KLOS. down 
from a 3.9 to a 3.5. 

KMPC's nostalgia programming, 
aided b> Ihe Angels' play-by-play, is 
up lo sixth place at a 3 4 (from a 2 9,. 
tied with Cos's KOST. The AC Out- 
let had been al 2.7. Leading the Span- 
ish markel wnh a 3 2 is eighth place 
10-Q (KTNQ). up from a 1 8 AOR 
outlet KMET al * I (H AOR outlet 
had been a 3 4) and K K UK up from 
a 2.9 to a 3.0. complete ihe big 10 

Flal al a 2.9 is KFWB. tying the 
all-news outlet wnh its direct com- 
petitor. CBS's KNX-AM. off slightly 
from a 3 0. Also lied al a 2.9. up from 
a 2 6. is AC/oldiev-formaiicd 



KRTH Close behind al a 2 8, up 
from a 2 1. tv "Rock Of The '80s" 
K K * m.i 

AC-formaltcd KMGG and KIQQ 
are lied al 2 4. wilh KIQQ falling 
from a 2 6 and KMGG rising from 
its I 8. with urban KJLH and coun- 
try KZLA-FM lied at 2 0 KJI H. 
which now leads the L A urban 
scene — hampered significantly by 
signal problems common to all L.A 
urban outlets — was at a 2.3, with 
KZLA down from a 2.2. 

However. KZLA's 2 2 will pair up 
quite nicely with Cap Cities' mi to 
hc-acquired KLAC The AM coun- 
try outlet, at a I 9 (down a bil from a 
20), will learn up with KZLA for 
more than a 4 0 share 

AM powerhouse KFI is up mar- 
ginally. 1 4 to 18. with Spanish-lan- 
guage KALI, aduli contemporary 
KHTZ and nostalgia-formatted 
KPRZ in a three-way lie at 1.7. 
KPRZ had been a 2 4. KHTZ a 2.0 
and KALI i I K A three-way lie at 
I 6 has urban KDAY flat. MOR 
KNOB up from a 15. and oldies 
KRLA down from a 2.0. 

CWefloja* 

Baseball didn't hurt WGN. which 
swung back into double digits, up 
from an 8.8 lo an 114. more than 
four points ahead of easy listening 
FM 100 (WLOO). which is in second 
place at a 6.8. up from a 5 6 The to- 
bies arc turned on ihe urban race this 
lime, with WBMX jumping into 
third place, up lo a 5.2 from a 4.8, 
just ahead of CBS's top 40-formalicd 
WBBM-FM. up lo a 5 0 from a 4.6 

Urban WGCI-FM slipped into 
fifth place, down from a 6 I lo a 4 7. 
followed bv CBS's news/talker 
WBBM-AM at 4 4. down from 4 3 
Bonneville's AC WCLR was flat at a 
4 I. with all-news WIND up lo a 3.4 
(Continued on page I6f 




RADIO REUNION— Famous voices Show their faces at WCBS-FM New 
York's recent weekend special Rock A Roll Greats." during which air per- 
sonalities of the 50s and 60s played the hist or. c hits. Standing from left 
are Harry Harrison. Joe 0 Brien. Ron Lundy. WCBS-FM vice president and 
general manager Nancy Widmann WCBS-FM program director Joe Mc- 
Coy. Dan Ingram and Jack Spector. Seated are Charlie Greer, Dean Antho- 
ny. Herb Oscar Anderson. Bruce Morrow and Bob Lewis. 
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Croninger Exits WHDH/WZOU 



Bv ROI I 1*1 

After more than a decade of suc- 
cess at WHDH'WZOL Boston, 
president GM David Crunineer 
leaves the Bbir stations and will be 
pursuing other interests Filling his 
post is Blair's K\ Brady lam, who 
leaves WFLA-AM-LM tampa to re- 
turn lo WHDH — for ihe third time 
Twice in the "70s, Law as PD saw ihe 
AM powerhouse rise to ihe No. I po- 
sition, as Blatr-owned stations divi- 
sion presiden ■ Jim II i II tard — I hen 
president of Fairbanks, which owned 
competing WVBF — watched envi- 
ously Now the two are on Ihe same 
team, along with PD Jim Murphy, as 
WHDH sits mcrelv two tenths away 
from Ihe 12 plus lead al an 8.4- 
Meanwhile, on the FM side. WZOU 
PD Dave < .arum, continues lo com- 
pile his jirstafT Another announce- 
ment is canceled this week about af- 
ternoon dnve at Boston's newest FM 
eniry 

* # # 

WCOS Columbia. SC PD Jim 
Tiee accepts the same post at Bir 
mmgham's Vv//R Across town 
al WYDE. Rish Wood cuts the GM 
position lo become station manager 
of Gadsden's Q-104 (WQEN-FM). 
working with president Bud Pnlaeek 
Joining Art Astor's KMM-AM- 
1 M San Ratael. Calif .s GSM Mi- 
chael C. Sobol. a former KSFO ac- 
count evee and regional rep wilh 
Weiss 8l Powell and H R Stone 

Looking to do afternoons or eve- 
nings tn ihe nation's capital* 1 Then 
send your tape and resume lo Alan 
Burns .it Q-lff i\vRO.\> pronto 
I he ABC PD is looking lo fill the va- 
cancy created by Dancin' Danny 
W right'* sudden exodus . . The un- 
confirmed word is that Wright may 
wind up in (he KDWB Minneapolis 
afternoon opening 

Across town at DC- 101. things are 
better than ever for The <*rraseman, 
who has just inked a multi-year con- 
tract in the megabuck range 
Meanwhile, over at W ASH. Kid Cur- 
ry joins the atrsialT Curry, a former 
Y-100 Miami personality, mosl re- 
cently programmed Jack Roth's 
Kll\ in San Antonio 

Speaking of Jack Roth alumni. Ted 
Cramer t formerly ofWWOK Miamil 
evils his WM AO Chicago PD post, 
with "A SIN lampa's Bill t.amhl, 
joining the NBC country outlet in 
thai capacity L'pped lo PD of 
AuaheinVs k I Vi AM KM is former 
MUer Pat Garrett, who replaces the 
exiting Date Symitnd*. 



BORNSlf IN 

Last week we told you we thought 
Infinity's Y-103 had been v>ld This 
week we'll confirm n Buying the 
Jacksonville FM (WtVY) for So 5 
mil is Gil more Broadcasting, which 
as you'll recall purchased Miami's 
Love 94 (WLVEl from Mian Margo- 
lis earlier this year 

Promotions ai Summit Communi- 
cations have KXXY-AM-FM Okla- 
homa City VP/GM Bill Kirkpatrick 
upped to vkc president of Summit, 
with GSM Jin Tillary upped lo 
KXXY-AM-FM GM just ■ nme for 
KXXY-AM to become KCNN And 
jusl like it vmnds. the formal slated 
for a January transition tv news/talk 

WTUE Dayton's Bill Push mi 
grates south hstt Smokey Rivers* for- 
mer post, programming Nashville's 
WKDA/WKDF Across town al 
Y-107 (WYHY. licensed lo Leba- 
non), the key words are "Hit Music 
FM." as the former AC outlci goes 
all-oul top 40 wnh several openings 
PD Gabc Hubbs (late of Fvansvillc. 
Ind \ WKDQ) and group consultant 
Michael St. John iv*iih a pros en Mu- 
sic City top 40 irack record from his 
days ii Galatin s V* VA k. \ < are seek 
ing replacements for the morning 
team of Matthews & Morris and af- 
lernooncr Ron Jordan, among 
others 

Also oul and about is WYNY New 
York PD Rick Torcasso. which 
leaves NBC with AM and FM PD 
openings in the Big Apple Speak 
ingofwhich. "Big hits in ihe Big Ap- 
ple" is soon to be the phrase thai pays 
on one FM ihiiIcI there 

After 15 years managing Stor/'s 
WDGY Minneapolis (soon lo be ac- 
quired by MalnicL GM Dale Weber 
evils lhal post to accept the same po- 
sition al Nationwide's Columbus 
flagship WNCI He replaces Art Or- 
tega, who resigned lasi week For- 
nier \rhitron Midwest Jivisn n man- 
ager Joe Buys joins Inner City's 
*A I BS Detroit as GM. replaing Ja- 
nie Washington, who is upped to VP 
of Inner City in New York 

\\ PKt » Providence I iSM rarl 

Baker drops "acting" from lhal iillc 
Lipped to GSM al King's KSFO/ 
KYA San Francisco is KGW Port- 
land GSM Robert Schemer. 

Ashcvillc lop 40 mamslay WISE 
starts Hs transition to AC. as its KISS 
FM counterpart iWKSFl picks up 
the contemporary hit slack Also 
moving lo lop 40. leaving AOR be- 
hind, is Buffalo's WRXT. which be- 
comes the fifth such outlci in the 
metro 

fCantintud an Atftr /v, 



The Music and Entertainment 
Industry Divisions of the 
United Jewish Appeal- 
Federation of Jewish 
Philanthropies Campaign 
is honoring 



Chairman of the Board 

and Chief Executive Officer of 

SHOWTIME/THE MOVIE CHANNEL INC. 

at its 19th anniversary 
dinner/dance 



Neil Austrian 



Saturday, 

October 27th, 1984 
at 7:00 PM 
Sheraton Centre 
Imperial Ballroom 
53rd Street & 
Seventh Avenue, 
New York City 



demand for tickets 



priority will he given to 
the purchasers of tables. 



make your reservations 
now. Due to the high 



If you plan to attend, 



For further information 
and reservations please call: 
jack B. Boer, 

U J A- Federation Campaign 
(212) 9804000, 
Ext. IB/ 1 14 



The ad deadline for 
the Souvenir Journal 
is October 1 2 th. 



Radio 

Summer Arbitron Results Find Most Formats Healthy 



• Comuniud from nagv 14 

from ■ 2 7 NBC. AC WKOX «u 

clown conciilrrahl) trrlmg the brunl 
of in oiling PO and GM H Ml from 
■ 4 6 lo a ) J Tied for IMh place an 
AC formatted WLAK and country 
WMAQ LAK •» rial al a J 2. with 
*MAQ (ailing from a 4 I 

DiuMeday's WMET led the A OR 
race, but slipped nonetheless from a 
3 3 to a 2 9. tying u with Fim Mcdi 
a'% country -formatted WUSN. up 
from a 2 7. TW Loop (WLUP) waa 
aho off slightly, tied at a 2 I with 
WLS-KM WLUP had been a 3 4. 
WLS-FM a J 5. Abo off u WLS- 
AM. down to a 2 7 from a 3.2. 

Nostalgia WJJD was down four 
tenths iif a putm to a 2 5 Fire 
(WFYR). down to a 2 4 from • 2.7. 
tied with AOR WXRT. which wm 
flat Up lo a 2 J from a 2 0 waa nos- 
talgia WAIT Tile Windy CVty'l 
newcai oldaa station. WJMK. debui- 
ed at a I 9 (at WJEZ. H had been a 
I 7) Abo at a | 9 is Spanish Ian 



guagr WO JO. down from a 2 (I. while 
Col's WAliO gained momentum 
goin| from a 6 to a I 7 Flat at a I 6 
waa claiaical WFMT 

Saa Fraactaco 

Talkradro KOO continued lo lead 
■ he pack, although it dropped moie 
than a poini from an I 7 to a 7.4 Ur- 
ban -forma I led KSOl remained in 
second place, hut famed an enure 
share pram, up to a 6 I from a 5 I . 
All-news KCBS followed with a 4 4. 
up from a 4 J. with lop 40 KYUU 
hounding up to a 19 from i 16 and 
easy listening KABl in fifth place al 
a 3 5. up from a ) 0 KABL AM waa 
flat at a 2.6 

Malnle's country KSAN tied fifth 
place KABL'. J 5. up from a 3 0. 
ahead of MOR formatted KNBR. 
which waa down lo a 3 3 from a 4 0 
Breaking into the three's for the fin! 
time at a 3 I. up from a 2 4. waa En- 
Icrrocn't top 40 KITS Up to a 1.0 
from a 2 i waa Bob Price » AC K- 
101 



LMosl Added Records J 

Oar Ml * 0m aaaar ewtaW u»g*n ear 
WKmmmfl lp»l»l w»ki» m ear* of fimr fotmatx 
a of Billboard", s of 



Title. srtist. label 




MOT IM 
Ml "ill i ail 




M<< artary. Columbia 


l«3 


IB3 




-Scat Of Lam.'* II— .yarlaain, Ea 
Parma ■ 


34 


54 


1 


T— J Law." I.liail RicJuW. 
Motown 


44 


113 


4 


1 Nrrd >o* 1 caught." Peler Wolf. 
IMI sascrica 


34 


34 


S 


"AM Tarawa* TW Night," CjnaM 
leaner. Portrait 


33 


131 


fMaMaafl 


1 


"Let It AO Blow.- Dan Baa*. 
Motown 


37 


37 


2 


"Purple Ram." Prince 43 Ike 
Rcvolatioa. Warner Bros 


■ 


a 


3 


"Law* TW Other Way." Erwic laky, 
lurb Jasper. Marria lalry. CBS 
Associated 


27 


27 


4 


"Black Butterfly." Drawee* " Illlaaaa. 
Ciltatlla 


34 


27 


S 


"Peway Law." Uawrl Richie, 
Motown 


21 


21 


COUNTRY 
' ITT "Ulliajl 


1 


"How Blue." Reba McEnlirc. MCA. 


54 


54 


I 


"The Beat Year Of .My Lift." Mdie 

Habbill. Warner Hr..v 


33 


n 


3 


"Got No Reason Now f or Goln' 
Home," Gent Watson. \H \ ( urb 


34 


34 


4 


"Cr«s»uord Pu/jJc." Barbara 
MajaViB. MCA 


■ 


70 


s 


-TW Boy.' Night Out." Mot Hand) 
4 Joe Stample) .Columbia 


27 


49 


ADULT CONTEMPORARY 
(MfHhafl 


1 


"So More 1 one y Nights," Paul 
MeCartne). Columbia 


2J 


23 


2 


"MoonHrhl lady." Jnlio lejetias. 
f olumbia 


16 


32 


3 


"Penny 1 n.rr." 1 Inntl Richie, 
Motown 


IS 


S7 


4 


"Out Of Touch." Daryl Hall 43 John 
Oattv H( \ 


10 


3S 


S 


"sll Ihrouith Iht Siiiht. -I tndi 
1 juuer. Portrait 


* 


11 



Hill Weaver". KI OK FM is also 
on the me The AC outlet scored a 

2 «. up from a 2 2. ahead of a 2 7 tie 
between Kill X ( 'Ihe Ouiel Storm" 
n up from a 2 I) and KSFO Ithe AC 
outlet is down from a 3 0) 

Down ugmficanlly i> KFRC TW 
AM top 40 outlet fell back into the 
twu't with a 2 6. down from a 3 4. ty. 

tng the RKO m with Bonne 

wile • KOIT. whKh dipped to a 2.4 
froma J0IKOIT AMtsupa lOihof 
a point lo a 5). 

Malnle't KNEW, off lllghtly from 
a 2 t lo a 2 J. is ahead of caay listen- 
ing KBAY. which tied AC KWSS at 
a 2 3 IKBAY it down from a 2 6. 
K W Vs up from alt) Down from a 

3 0 to a 2 2 at the lale KDIA. with 
AOR formatted KFOG and KROR 
at I 9 and I 8 respectively (KFOG ■ 
down from a 2 I. CBS't "Rocker" off 
a potnl from a 21) K Ml I in the 
iranuiion from AOR lo lop 40. 
gained dighlly Ihe Century properly 
went from I 4 to 16 and lied with 
AOR KQAK. whKh aho went from 
I 4 lo I 6. |utl ahead ■ •( similarly pro- 
grammed KOME. which fell lo* 1.3 
from a 2 0 



A 7 I foe WEAZ. down from a 7 J. 
put the easy burning outlet in fim 
place, voce Weslinghostsc'' all-news 
KYW fell from a 10 to a 6.9 in sec- 
ond Close behind in third al a 6 6. up 
from a 3.4. is Greater Media's "Mag- 
ic" WMGK. with AOR-formatled 
w MMK up to a * 2 from a 5 5 TWl 
puts il jusl ahead of fifth-ranked 
WUSL. off a notch from a 6.2 to a 
6 I. ahead of compel ing urban outlet 
WDAS-FM at 5 6. down from 3 7 

CBS news talker WCAl AM rt 
slightly down from a 3 6 to a 5 5. 
with nostalgia formatted WPEN up 
lo a 4 9 from a 4 3. ahead of WCAU- 
FM which leads the top 40 race in 
ninth place al a 4 7. down from a 3.3 
Rounding out the l.w> 10 is the more 
eclectic AOR approach of WIOQ. 
which dipped from a 4 4 to a 4 3 

AOR -formatted WYSP is down lo 
a 3 7 from a 4 I. while AC WIP » up 
to a 3 3 from a 3.3. ahead of FM talk- 
er WW DB. which knl a potnl from a 

4 4 lo a 3 4 Up to a 3.3 from a 2.6 a 
Bcasley't country outlet WXTU. 
while "Sunny" I AC formatted 
WSNh is off dighlly from a 3 2 lo a 

10 Similarly programmed W KSc! is 
up from a 2.3 lo a 27. while WFIL 
rebounds wimewhai. moving from a 

1 I to a 2 3 That lies the otdics sta- 
tion with top 40 WZGO (formerly 
Coat WWSH). which slid from a 
21 

Up lo a I 9 from a I 6 is Mack-for- 
matted w DAS AM. while compet- 
ing WHAT is down lo a 15 from a 

2 0 Classical WFLN slays almost 
even, up to I 7 to I 6 

Oetroit 

Another esample of a station bot- 
slcrcd by sports is seen in the 
strength of WJR. up lo a 13 4 from a 

1 1 4 Eight points behind al 5.8. 
down from a 5.9. is second place 
WJOI A 1 0th of a puinl behind the 
easy listening outlet is AOR-format- 
led WRIK IW ABC facility jumped 
from a 5 4 lo a 5 7. while WXVT 
Iformcrl) WXYZ). with us news/ 
talk approach, slipped from a 5 3 to a 

5 I WHYT. Cap Cities lop 40 out- 
let, rounds out the top five at 4.8, up 
from a 4.6 

AC formatted WNIC and WOMC 
follow with a 4 9 and 4 7 respectively 
CMC had been a 4 3. OMC a 4 2). 
»Hh news talk W W I flat al a 4 6 
ahead of Doubled.) '. AOR WLLZ. 
down loa 4 2 from a 4.7 Flai at a 4 I 
in 10th place is Gannctt'v lop 40 
WCZY. 

I'rban-formalled W DRO b) down 
to a 3 7 fn»m a 4 6. with W4 
i W W W W i leading the country pack 
at a 3. 1, up from a 2.3 AC-fornutied 



WMJL and WCIJi fotlow with a 2 8 
and 2 6 respectively CMJC down 
slightly from a 2 9. °CLS up a point 
from a I 6) Flat at a 2 3 is yau-for- 
matterj WJZZ. with all-oldies 
WHND up to a 2 3 from a I 2. ahead 
of country formatted WCXI-FM. 
which slipped from a 2 3 to a 2 2. 
while WCXI AM was off a potnl 
from a 2.7 to a I 7 Windsor's 
CKLW dropped further, from a 12 
•0*7 

Down shghlly. from a 9 0 to 8 6, 
but still leading Ihe market n AOR 
legend WBCN Close behind al an 
8 4. up from ■ 7-2. fa AM adult con- 
lempnrary 50,000-watler WHDH. 
with Sunny Joe While's lop 40 
WXKS off sltfhily lo a 7 3 from a 
8 I. followed by Group W't WBZ. 
flat at a 7 4. and Rack Peters last 
book al CBS's WHTT up lo a 66 
from a 4.3. 

Flat al a 4 7 an nilb. place is 
RKO's talker WRKO. with Newsra- 
dso WEE] cloae bebasd at a 4 4. 
down from a 4 8 Tisd al 4 5 are adult 
contemporary WVBF and WROR. 
with the former up from a 4 4 and Ihe 
latter from a 3 8 Down lo a 4 I from 
a 4.6 at easy listening W JIB 

Greater Media's WMJX follows at 
a 3 1. down from a 3 5. with easy fas- 
tening WHUE-FM al a 2 7. down 
from a 3 2 Gaining ugnificantly n 
AM Mack daylimer WILD, up to a 
2 4 from a I 9. while WXKS- AM 
drops loa 2 2 from a 3 I with its nos- 
talgia programming 

Worcester's AOR WAAF slips 
from a 2 0 lo a 1.9. while country 
WBOS rises from a I 4 to a I.I, 
ahead of WCOZ's last AOR book fn 
fell from a 22 to a 1.7) and Can 
Gowdy s oldies WCGY (it rote from 
a I 2 loa I. ST 

Urban leads Ihe pack in double 
digits here, as Amaluro't unstoppa- 
ble KMJQ moves up more than a 
point from a 9 I to a 10.2. trading 
places with Harte Hanks KKBQ- 
FM. down to a 8 9 from a 10.7 
(KKBO-AM aho slipped, from a 2 2 
loa 16) 

Coming in thud place, up from a 
64 lo a T 5. is country KIKK-FM 
i The AM is also up. from a 9 lo a 
I 3k, with Wcctinghouse's easy listen- 
ing KODA off more than a point 
from a 8 4 to a 6 8 Flat al a 5 4 m 
fifth place tv AOR-formalted KLOL. 
with similarly programmed KSRR 
down from a 7 4 lo a 5 5 

Flat at a 4 9 is KXAS (formerly 
KILT-FM. with KILT-AM flat at a 
17) Nostalgia-formatted KQL'E is 
up a point from a 3 5 lo a 4 6. with 
AC KLTR aho showing great gainv 
from a 3 2 lo ■ 15 Competing 
KRBE-FM is off vhghliy from a 4 7 
lo a 4 4 (the AM went from a 8 lo a 
61. followed by news/talk KTRH. 
up to a 4.3 from a 3 5. adult contem- 
porary KFMK. up lo a 4 1 from a 
3 4: and news/tall KPRC. up lo a 
3 6 from a 3.1. 



place is AC WLTT. up a I Oth of a 
print lo a 4 7. ,u»t .head of Fsrst 14c- 



Grcatcr Media's easy listening 
showcase WGAY-AM-FM slides 
back into first place with an 8 5. 
down from an 8.6. as NBCs urban 
FM. W'KYS. slips into second with 
an 8.2. down from an 8 9, nasi ahead 
of similarly programmed WHl'R. 
which also slipped, from a 7 3 to a 
7.1. 

MOR matnslj) W'MAL in fourth 
place dropped from a 7 2 lo a 6.2, 
while the market's lone AOR outlet 
gained two points — up lo a 6 2 from 
a 4.2— ahead of the cm s top 40 lead- 
er O- 107 iW ROX t. which, while slip- 
ping from a 5.7 to a 5 6. nevertheless 
widened the top 41) gap jc Double 
day's WAVA fell from a 5.6 loa 4.1. 

following the "O" in seventh 



dia • WPGO- 


AM-FM. whack 


ugnificantly. 


moving from a 3 



4 b Aho on the rise w Viacom's 
country outlet WMZQ. which swung 
from a 3 7 to a 4 4 WWRC. talk dat- 
ing the book, aho rote, from a 3 3 lo 
.42 

Tying WAVA al a 4 I was all- 
news W If IP down from a 4 6. with 
urban WDJY up lo a 3 7 from a 2.7 
and country WPKX AM-FM dowa 
to a 3 3 from a 3 2 Top 40 WASH 
gained a tat. moving from a 22 to ■ 
2 6. with alUwdie. XTTtA fWXTTt- 
f Ml flal at a 2 5. classical W G MS- 
AM I M dowa lo a 23 from a 3 2, 
and ACW EZR up slightly from a I S 
loa 1.1 



t pan to the 
KFMB AM wared from aa 8 0 lo a 
9 4. claiming the No I slot at Sara 
Diego, with KGB and KJQY ued for 
second AOR KGB roar from a 7 4 
to a 9 2. and easy listening KJQY 
was up from an 8 4 B- 100 (KFMB- 
FM) in fourth place at a 6 2 was up 
two share pornts from a 4 2. while 
fifth place KSDOAM was aho up 
The new v talker rote lo a 3 8 from a 
46 

Down lo a 5 0 from a 6.5 was top 
40 KS 103 (KSDO-FMi. while urban 
\IIRM »» a\lwi (irrmi n from 5 5 to 
4 4. tying with "Rock Of The 80." 
"IX (XTRA-FM). whuh wm up 
from a 4 I M formatted KYXY 
rote a lOTh of a pons! to a 3 7. whale 
lop 40 XTRA-AM was up to a 3.5 
from a 29. followed by AC KBZT. 
up lo a 3.0 from a 2 9. and competing 
KIFM. flal at a 2 7. tied with nostal- 
gia KMLO. up lo a 27 from a 2 4 

Tied at a 2 5 are George Johns' 
KLZZ. down a point from a 3 5. and 
nostalgia KPQP. down even more 
from a 4 0 Dowa lo a 23 from a 3. 1 
■s country -formatted K SON -KM 
(KSON-AM rose from a 9 to a 1.6k 
with niHtalgia KEZL and classical 
KFSD lymg al a I.I CEZL had been 
a 2 3. KFSD. a 2 61 

Country -formatted KCBQ-FM 
slipped from a 20 lo a 1.3 Ithe AM 
fell from a 2 3 lo a I 21 while KOGO 
was off from a 1 5 lo a 1.4, lying iW 
all news oullcl with Z-90 iXHZ) 
TW Mexican outlet had hern AOR 
during the hook and rose from a li 



It's easier to rank No I WMMS 
than it is to classify it TW MaJnte 
elation — called AOR for conve- 
nience's saW — remained flal at a 
10 4. followed by the market's sur- 
pnung success story AM rniulgsa 
outlet W'BBG. in second place with a 
7 8. up from a 5 6 It in turn was fol- 
lowed by urban WZAK. up from a . 
7 3 lo a 7 4. easv listening W QAL. up 
from a 7 0 lo a 7.3. and top 40 
WGCL. up from a 6 7 to a 7.0. 

AC-formaltcd W MJI rose from a 
h I to a b 4. while caw listening 
WDOK fell dramatically from an 8 5 
to a 5.7. Also down is AC WLTF. 
from a 6 I lo a 5 3. while urban 
W'DMT rose from a 4 2 lo a 4 8 Up 
slightly is W'GAR-FM (formerly 
WKSW), from a 40 to a 42 
(WGAR-AM. which has adopted tW 
same country format, is down from a 

3 1 loa 1.9) 

Sports were kind to Gannett 's AC 
W w WE. which rose from a J 2 to a 

4 I. as talk -formatted W JW fell from 
a 4 4 to a 19 Aho oil slightly was 
news tall W ERE, from a J. 6 lo a 

3 5 Gospel-formallcd WABQ shot | 
up a point to a 2 8. while .>ldies-for- 
malted M ilk was also up. fnun a I 5 
to j 2 : 1 rKin WJMO rose from 
17 to a 2 1. while contemporar 
W KOI fell lo a I 9 from a 2.1. a 
classical WCLV dipped a 10th of 
point lo a 1.6. 
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Mid-Atlantic Region 
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■WIMlaW at l» Mai fa Can 



WHTT-Botton 

♦ Wmaanaaai 



WFBG Altoona 
<t 



InrlTan, >1 

a. ami* an m 



WBEN FM-BuHalo 





WJU-Fla-Asbury Park 
>— . i «.. • i 

• •iK ncirran-aanunaaa* 

.-:.[.:• mn ..am 



WKBW-Butlalo 

. , - f !,,■»■ 

• inatamutaaviai 



B 104 (WBSB,-Baltimore 

• WIW Win a. 11 

WMAR FM-Baltimore 



WNYS-Bufralo 

tain-raj 
• ii« muto-* an .Ma la* 

ikba 

"•aua 



WERZ-Eirttr 

• iiaauiTHi haiM 

• m am w. i M laa* 

• ni aim ■ 



»niC Fat-Hartford 
■ • •■ 



WFU-MaiKrnster 

• n> Mmn tan v* 
■■mai axBtaaw 

• aan aaxn-ui • ua 

• UI>«l<>kT>'h> 



WOMP FM-Bellaue 
hnhull 

• Hiau najuavca « ta opi 

• aan aavfja-ai 9 lm 

• iiaoaJinp-aiawiaaaai 

WVSR Charleslon 



WZYO-Fredenci 
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• u mcui ■.. 

a - . a , • - 
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HC 101 (WKCI)-Nea Haven 
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WJBO-Portland 
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WKTU-New York City 
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WUSL Philadelphia 
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WHTX-Pittsburgh 
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WKRZ-FM-Wilkes-Barre 
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CK-101 (WCKS)-tocoa Beach 
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WCZY-Detroit 
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WRKR FM-Racine 



WSPT-Stevens Point 
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■ ■R^ta«K> 



•UiH fit? *%l 
• UNCI M l » \ i«— 



B 97 {WE2B> New Orleans 

tm 1 1 r*» • a 

• MM tMM 1 1 ' h ■» I — . 

• CMI'-vtr* UMj 



•VTIX-He* Orteans 

tainjM-»Jj 

Ikfatl 



KITY-San I 

• M WW V% T«Oa 

• cmrwi oa» m mm 



KTFM-San Antonio 



• I'll vMi Wik>Mf 

• m •i»L»- t W ^aa>t) 

tMnwm-iMaiui 

• raoau cms ra MUMtf-'ti imp 

• MR MMUinp-Mj Mm la* V>n 
tnoMaoMiiMiu 



KR0K Shreveporl 



• WrTMMI iii i *^«n * »» Ma* 

• MM UatTMiaVMl fct '«. ttM] 



Pacific Northwest Region 

aaaaaaatt* TOP ADD ONS aaaaaaaa 

ram ncCAtntFTJi, u-»> trana 

CaTaaaui 
U0WI KMt-rtar, lam laaaaaai 
STEtt aauu uaavsurr. u Caau 
Crnrji i<ue(>-u Tfrxr* ria kaat .Tartar 



KYYA-Billings 

LaWat * - 

• M IKMl-lMdw '«km> 

• "0*j[r DM»«flS-ki 01 im 

• .1MVI «1UI . 

• MM NeCMTattT *. Mm IM 



KBBK-Boise 

• :m.c« ■ 

• umimom *m um 

• imtia torn- Ma 

• ' •- x - : i 

• Ml MiTMM-Mi >V« TM f«w| 

KTRS-Casper 



• CMIfJ IMA ' '» fa 

■ cmt mat ■ ui i»Mfi 
..iM'Mmn I- < - 



K Y NO FM -Fresno 
tm im • » • * a 

••CMTa* fiat ~ •» *a 



• uvieiti 

• ' '. « « - : - • 

• ati»H« nua 

Ca* I** c« 



KDZA-PueWo 

Mv Ma j »JU 

• M#r. ■ :»•-•[' »»..-, 

• M.TM tUM-r« •• Wmj 

• ca« mis 



KWSS-Clroy 

ftrtt rtt Ittta a l 
« tm atCUTMr «• to uaaa a 

•• eraar Liana f 'vtMt t» to 



KOAQ-Oemrer 

t TauraaaaCtatoat aaal it t 

• riaMJMtBt Cat Tan to 

• laa m aam f *-n •» to 

• laan aaar-a wi toaa 



KCH0 FM-Hoquaim 

tot unaaaj 

• cainaal cuavrt. at sttt 

• Iran uaau-ar Ttoal »i 

• I'lrt atull aaaHatta»» 



KPKE-Oenver 
rtt rai 4 Sj 

tailtarTiat 

rrtalla ra 



KRSP AM-Salt Lake City 



KS 103 (KSOO FM)-San Diefo 

Im t«tt »a 
ttm atcraraii v toutoaaaa 



K02E FM-lewiston 
jm attota 

• aaac r aaatatav wm ■ utt 

a lam aacaaralT *• to uaar a 
t mi to ■ k Mi 

• liaoair.au) — Vmm ttt to 
t aaaa aaaaiaa ■« iw 

KHOP-Modesto 



KLUC-Las Vegas 

M laa^aju 
• tm aatamarat to uat 
t crmtr uw»m -»mm ■» a«t> 

■ llWT»iv>tai il'-MSa 

■ laaaaa aaaaMati M baa 



„„ XTRA-AM-San Dreeo 



« US FM ■ Los Angeles 

Ctt*" 3a>' t aar^ t > B 

• iliaa* tauTla 




KSLY-AM-San Luis Obispo 
MtCtaaa-a*. 



t l ,. t-itn 

ta g i iu 
aaaUaanaaa 



. mi.in a..!! 



• >m aacarara. to n %m 



KKHR-Los Angeles 

lav 



a laa aaaraaavat it 't .mm 

• ta man-TMekr •. * 




KIDO-Montetey 
at | 



— Mtti am i -» :ni 

• titti iraljIIMa int at 

• an irnarr-iMtt fan to ■ «t ia 

• luaaratr •• imm 

aim ltaaaaVaaaaaafaMT.it 

HMJU-Porllinrl 

a>to>-«jj 
a lam lajpiMi iiMjai rat aaji 



• Mr aaaai-to ■ n. aaa 
ttnaaamaam-Taaaataaiaaj 

KOPAFM-Pho-nii 
. t :. '"i'ih".T. ' ' 



t l*ltoa nul r 

Cm* ui fa 

t tana wmj-> to im i—mi 
KIST-SjntJ Bartun 



t iTit-at iTij run 

Caiurfa 

• Uaatri 

• ohm rati .-»i 



• aaaai mv» > • ■ --a»»» 
K«P FM-Ptioenii 



13-KMn-Tocson 

•■ • . . atuaralr t ■ 




KSFM Sacramento 



■ uaaU MM tot urn 
t aaaaau TJIUaaaUta a r« a 
• laact naajT-aai aaa ii a 



K96 (KFMY)-Provo 
• m intm *rt» '«» 



• tan aaua Mat-aaaajaaj 

t 'it. ■tuaracr-at to utMBaaai 



KRQO^Tucson 



• »ia atutraf' * •- t. »,*• 



t ;u» ran ita maaa 
• mT«alcut--« a. : 



KWOD-Saxrinwirto 

• am aaaamp-aa aaai aaaar 

• Taata i aaa '« ■• >*. 

• nail taaa-i tr • 'toa a a 



KSKDFM-Salem 
l— l HMI 
MtaaaaaaVnaaaMa 
— im aa.ii taaa m 

• im aanai ■ • • ■ 
•uraiaj tot. im, 

• itrran aaaaaaa^M tm 
. ntaii itiuj rumaw 



faaail 
r ito 



KITS- Sin Ftjtkisco 
m toMva j.i 

nr.. •!.. 1 jl«t im 

rrm laaaajaa T«Mat -« a«a 
— aiMtoM 



KPU FM-Seattle 
»<mj «a 

IIOTI ■ 



KUBE-Seattle 
aaicaw-aju 
• amaraMmv-aa taat uaat aaaa 



. .nan KM to* jm 

• inn arutt wai tiim i 



KNBQ Tacomi 

tjmj iftoa a. 

• mat nana Maa to*.* 

• TitO V CaU-UM Sap It to 

• cuaa nr-ia ii at 

• aaa aamuft-at at tm *mm. 



Pacific Southwest Region 
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aim akCAman-»e Hart uaaa/ aajab 
IMaaaaal 

crjanHitt-iiMttuaaci murai 

il Saaoat-reirJat Taaaai Ca»W 
Siuut HACAaVl Cat! Drwt 55 laenall 



KKXX Bikersfield 
a>t iM»at 

• mit adaa-Ci im om« at to um > tm 



KIMN-Denner 





Let's close 
the book on 
forest fires. 
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[YesterHits 

HITS FROM BILLBOARD 10 AND 
20 YEARS AGO THIS WEEK 



POP SINGLES-10 Years Ago 
I Plus* Don't Slop Lonnt Mi.. Porter 

AaqoncrlONfPvtr RCA 
1 I Set The Wont To In Vouf Eyes. 

Conway ^ff% MCA 
3 Bonjpartt's Retrul. ■ 

Cjp-tol 

4. A Mi Espova Con Amot. Sonny James 
Coktmbu 

5 Woman To Woman, .'.,-«-•• Edk 
t I Overlooked An Orctml Mcfcey Goey 



Vox Jox 



7. I Love My Fnend i - - • Epk 

6 II I Mas You A|»nToni|hl, ' 
-•ae-srsc ABC Dot 

9 Mississippi Cotton. M-r. RCA 
10. I Honestly Love You. . 

MCA 

POP SINGLES-20 Years Ago 
I Papa Don't Take No Mess Part 1. 

.a-** =>:*- Porydor 
I Do It (Td You're Satisfied). B.T. 

Eipnss Scepter 
1 You Haven't Done Notnin . • 

rVonoe' Tamta 
t. Hi|her Plane. • x »r< --.' : De Ute 
5. SknTi|ht. ".' Mercury 
(. Ain't Nothin t bke The Rul Thing 

Atlantic 

7 The Player Part 1, F«S Oece Philry 
Grco. 1 . 

I Can't Gel Enough 01 Your Love. Babe. 

6a*ry rtv* 20th Century 
9 Carafil Man, John inarm Aware 
10. Let's Straighten It Out i' - Glades 

TOP LPs-10 Years Ago 

1 I Honestly Love You. :*ra Hewvr- Jcrm 
MCA 

2 Nothing From Nothing. - 
AIM 

1 Then Came Toe, Dare rVarM* 1 He 
i;.---?-; AUantic 

4. Beach Baby. • ' -.: Shakespeare 

5. You Haven't Done Nothin'. -lev* 
WrjnrJe' Tamla 

& Another Saturday Night. 
AIM 

7. The Bitch Is Back. C v " MCA 
t Never My Love. . : : Capitol 

9 Earache My Eye Featuring Alice Bowie. 
Creech S Oxm Ode 

10 Cant Get Enough - . Swan 
Sot 

TOP LPs-20 Years Ago 

L Oa, PYtttf Woman, foi Otxscr 

Monti frmnl 
I Do Wan Oiddy Diddy. 

Ascot 

3 Dancing in the Street. 

Gordy 

4. Bread & Butter. - Hickory 

5 Remember (Wilkin' In The Sand). 

fled Bird 

6 Well Sing In The Sunshine. 

RCA Victor 
7. It Hurts To Be In Love, Gene P*ey 
Muskot 

1 GTO^tor^ftTheDarw: Mala 

9 Usl Kiss. 

i Jesie 

10 A Summer Song. 
Oyae World Artsits 

COUNTRY SINGLES-10 Years Ago 
1. M You Love Me Let Me Know. 

NewfarvJarr MCA 

2 Not Fragile, BaSwaMumer CveoJnvt 

Mercury 

3 Can't Gel Enough, - ' 20th 
Century 

4 Bad Company. Swan Song 

5 Caribou. : v " MCA 

6 Back Home Again. . : - - ■ RCA 

Atlantic 

8. Welcome Back My Friends. To The 
Show That Never Ends— Ladies 1 
Gentlemen Emerson. Lake & Palmer. 
Mantic ore 

Body Heal. AAM 
Hobday, - : Warner Bros 



9 
10 



SOUL SINGLES-10 Years Ago 
L The Beatles — A Hard Oay's Night. 

■ United Artists 
I Something New. - Capitol 

3 Everybody Lorn Somebody, 
"r- Reprise 

4 Peter. Paul & Mary In Concert Warner 
Bros 

5. Al Summer Long, r* Capitol 
6 How Glad I Aa, Kanc> tV-sor Capitol 
7. Get/ Gdberto, >tri Cieu I Xiao G4*flo 
Verve 

I. The Impmsrons Keep On Pushing. 
ABC Paramount 

9 Heffo. Dotty*. ■ • RCA Victor 

10 Funny Girl. '> l-i-i Capitol 



• Continued from page 14 

Good news! Barney Pip is back in 
action, and he didn't even hate tn 
leave Ind) The former WCFL Chi- 
cago legend join-. WIRE Indianapo- 
lis' morning man Doug Dahlgren as 
traffic pcrsonaht> Also joining the 
AM country powerhouse pro- 
grammed by Alan Furs! is WKRC 
Cincinnati's Robert Bauer, who be- 
come* ncw^. director In case you're 
keeping track, the lineup now reads 
Dahlgren. mornings. Bob Wise, mid- 
days. Ken Spec, afternoons. Karen 
Key, nights, and Dina Harding, 
overnights 

Grab the rolode*. it's name change 
lime. The address remains the same 
(Ml Prospect. Ill I. hut the company 
now reads "Bill Hennes & Asso- 
ciates" (Sherwood, you may recall, 
is into brokering these days ) 

Twenty -two-year Kansas Cits ra- 
dio vet Ross Reagan is upped to v ice 
president of Shamrock. Broadcasting 
He continues in his pints as national 
program director of the chain and 
GM of K C's KL'DL 

Former WHTT Boston personalis 
Willie B. Good* joins New York's 
W PU. doing weekends Roscoe 
joins San Diego's B-100. (KFMB- 
FM > doing nights Roscoe is a dog — 
a statement of condition, not talent — 
and so his master Danny Romero 
comes along with him Romero and 
Roscoe have been barking up a storm 
in Fresno, where the team did after- 
noons al KYNO. Romero replaces 
Frank Anthony, who trots into the 
"B Morning Zoo." joining PD Bobby 
Rich as half of the "Rich Brothers " 

Did you hear any of those rumors 
about Chicago's WFYR going ur- 
ban' Well, considering the facl that 
the RKO outlet has just hired Bob 
Barnes Watts, the unmistakable Brit- 
ish night jock on Raleigh's WRAI.. 
to do 7 to midnight, you can forget 
that However, should you be looking 
for a night gig. Raleigh's not a bad 
place to live Send those T&R's to 
PD Rob Stewart. Box 10100. Ra- 
leigh. N C 27605 

Rather go to Las Vegas' Bill Rich- 



ards is looking to fill (he afternoon 
slot now that JciTColson (Jay Stone) 
has resigned for greener pastures 
That's KLL'C. Box 14805. Las Vegas 
H<* 1 14. providing you're high cnerg). 
have a great personality and want to 
have Tun. 

* * * 

John Gambling fans know him 
Peter Roberts, for more than 20 
years a morning drive fixture on 
WOR New York. These days he's 
shortened his commute considerably, 
working in his backyard at Morns- 
lown. N T's W'MTR. handling the 
morning drive news and information 
offering on the North Jersey AM. 

Brian "Rock A Roll Kid" Bridg- 
man is upped to programming assis- 
tant at Si Louis' KWK while retain- 
ing his night shift . Our old buddy 
Hurricane is moonlighting on the 
weekends You can now hear the 
RAR assistant on L A 's newest AM. 
KW'NK. licensed lo Simi Valley 

The new lineup for Tacoma /Scat- 
tics KNBQ has R.P. McMurphy 
and Mark Pierce in mornings, fol- 
lowed by Ric Hansen, production di- 
rector Tim Edwards and afternoon 
personality Jeff Randall. Evenings 
arc now handled by W'LOL Minne- 
apolis' Jay Philpott. while music .It 
rector Sandy Louie (remember her 
from KFRC) does overnights 

Speaking of KFRC. San Francisco 
personality Dr. Don Rose is lying 
down on the job again— literally An- 
other nasty break lo that left leg has 
the legend flat on his back for Ihc 
next few months Bui not lo worry. 
Dr Don fans, he's doing the morning 
drive show from home daily 

Across lown at the Rocker 
i KRQR l. morning personal ililies Pe- 
ter B. Collins and Michael Knight 
have signed multi-year contracts 
with the CBS outlet Also signing 
up for several years al CBS is 
WCAU-FM Philadelphia morning 
personality Paul Barskv 

While we're talking about Philly. 
Run Liven berg joint WCAl -W\ m 
the 9 lo noon talk block The former 
W'RC Washington personality re- 



places Wall) Kennedy, who is now 

hosting "AM Philadelphia" on 
Channel 6 (WPVI) 

www 

Upped to music director al 
WMGX Portland. Me is ovcrnighter 
Jeremy Prescott. In case you're 
keeping track, the AOR outlet is pro- 
grammed by operations manager 
Randi Ktrshbaum — and should you 
be into vital statistics. Prescott re- 
cently wed the evening personality. 
Loretta Crawford. 

As Baltimore's WQSR changes di- 
rections (Billboard, Oct b), morning 
man Barry Michaels changes loca- 
tions He's now ensconced al Sacra- 
mento's KSAC After five years as 
a mole, ovcrmghicr Barbara Jo sees 
the sun overhead in her new midday 
shift al Austin's KVET, a move 
made possible by Jim Travis' exit to 
the morning skit on San Antonio's 
KBUC 

Rick Kimball (of Ihc famed "Kim- 
halK & Bits" mnruing team — well, 
it's famous with the WDOV-AM Do 
ver. Del listeners) adds lo his duties, 
heading up W'DOVs "fun and 
games" department If this is 
starting to sound like "Mr. Rogers' 
Neighborhood." this next ilem will 
fit in well. 

WFIL Philadelphia sent us an ap- 
petizing cut oul of a large Dole ba- 
nana. Can you say Banana Joe. boys 
and girls' If so. you qualify for the 
weekend for 200.000 at The Plaza al 
King of Prussia, cause (hat's where 
the one-time boss jock turned station 
owner. Joe Montione, was set lo 
broadcast the weekend remote, com- 
plete with one ion of bananas and the 
biggest one of the bunch morning 
man Joey Reynolds. 

From the "sometimes it's best lo 
just print cm verbatim" department, 
we have this announccmenl: "Aner 
six years with a fulltime gospel pro- 
gram our community encouraged us 
to change The change is for adult 
con l cm pora ry / modern country, a 
unique format but very popular with 
adults" Thai from WSLV Ardmorc, 
Tenn. GM Rachel Mitchell, who 



adds that George Parker is music 

director. 

www 

A while back we lold you about 
WCBS-FM personality Bob Shan- 
non's New York "Studio Studio" and 
its capabilities for turning out good 
audition tapes Well, it's already 
worked for Lance Shcpard. Oul of 
the business about four years. Shcp- 
ard decided he'd give it another try 
and with Shannon's help made the 
tape which landed him ihc overnight 
slot on Long Island's oldies-format- 
led WGLL 

Stewart Kennedy exits Missoula's 
KGRZ/KDXT for the fiailands of 
KahspcM (we're talking Montana 
here), doing mornings on country- 
formatted KGEZ 

Upped lo FM of WTWR (which 
these days is Tower 98 in Monroe. 
Mieh i is sales manager Otto F. Bil- 
kcy . . ■ Longtime KUTE Los Ange- 
les personality Brian Roberts is out 
and about Also on his resume are 
L A.'s KDAY and San Francisco's 
KYA and KCBS-FM. as well as San 
Diego's KCBQ Considering the fact 
that he's just graduated law school, 
this is your chance to hire a personal- 
ity jock who can defend himself the 
next lime a libel suit hits He's cur- 
rently doing weekends for Transtar's 
country format, and all he's looking 
for is lots of money and a good time 
He's walling by ihc phone now at 
(818) 893-9112. 

New lineup for Elizabeth, NJ '% 
W JDM PD Jim Bosh docs morn- 
ings. Rob Harrison does middays, 
Jan Oehs handles afternoons and 
Ron Decore does evenings on "the 
station for North Jersey and Statcn 
Island " 

Rapper Scrap Jackson leaves Cen- 
tral Florida for Worcester. Mass.. 
where he joins Holy Cn»ss College's 
W'CHC. handling Saturday's urban 
contemporary "New Sound In 
Town." Sneaking of those new 
sounds, he needs record service. 
Drop him a package al P O Box 
MA. WorccslerOlblO. 
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Survey lor Week Ending 10/13/84 



Top Rock Tracks 
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I0HN CAIILRH MID TNI tim* ItMN 

9M0-0" Tin D*tk S<% Sect' i'vivn 



Ul-fraJt i In tlx Name 01 LM*> Islam) 
DAVID BOWIE Blue lean I HI America 
IPUCI SPtlNCSTUN-Carer AW Cokjmbui 
SUtVlVOt-l Cant HoM Back Scotti Bros 
THC riX« At *t OuryalW MCA 
IINDSCT BUCKINGHAM -Go Insane. Cksktra 
ION* MITt-Tws EMI Amnu 
HONEYMOON SUITE -Nn &nl No. Mow 
tm 

BILLY IDOL-llrin Fm fantasy CtVytaki 
34 SPf CULL tract*. TMdnr. MCA 
SAM MT HAUt-Cml Drm 15 Grllxi 
AP0AUS .anight MlMAC *nttA 
TOMMY SHAM -OH Win Can. AiM 
KKS-Heann s On rn. TahOam 
DAVE EDMUNDS- San«j«Mi| Atawl You. 

Dtltattj 

SCANDAL FEATURING PATTY SMYTH B.i' 

0< A Hurt. 0*mtu 

PRINCE MM) THE lIVOlUTKNI-PurpM »*n 
Warner Broi 

9M11 SOUM-AA Might Long. Capiat 
lOtKO VW0-A Cxrt In Trout* CoAwnbU 
lEltA-Bri'i A Heat* 
STEVE PI ttY Strang Out C<Kumtu 

ELTON JOMN AJAo ■«< Then Sheas' 

Getlen 

THE CAtS-Orrni. fjektra 

I PON MAIOEN-T«o Nanln To M«i.(M 



OAJTYl HALL t WMN OATM-Ov! 01 Touch 
RCA 

NIGHT taWM-Waen Van CkM Yow Cm 
MCA 

•00 STEWAAY Som, Gun Am An The 
luck Warner trot 
DtO-Mnttrt Warner tin 

PtINCE ANO THE tCVOllFTH)N-C«t » Co 

Cw|. Werner tm 

DENNIS OtlOUNC-Onwl Mew. Altt 
SCANOAl-TKt Warrror. ClAMAMM 
E00IE MONET i its Mm Ox. Pc4»*x 
I0HN NAITI-M.iuni You. EMI AmtrKJ 
ION ANDERSON cage 01 f resvAens. CohMtu 
DOKAEN-lnlo TM In FJettll 
HUT SOUIEt-Rocfc Me Temle. Ceprtol 
TINA TURNEt-Britu le Good To Me. Capitol 

BOB SEGIR 4 THE SILVER tUUET BANO 

UrvrArr standing. Capitol 

HUET UWIS ANO THE NEWS- II Tin It II. 

Chrysalis 

TWISTED SISTEt-Wr ft Nol Gomi Tike M. 

Atlantic 

WHITE SNJUU-LOrt Ami No Stranger. 

THE HONETORIPPERS-Rocluil At 

Atlantic 

MTT-Wanttd Man. Atlantic 

HUET LEWIS AND THE NCWS-WiHuH| On A 

Thm une. Chrytaei 

TWISTED SISTER-I Wanna Rock AHjntK 

ROGER HOOCSON-Harj A Dream. AIM 

OAVID BOWIE-Nwjhboihood threat. EMI 
America 

THE CAtS-ll i Not The Night. Clektia 
LOU REEO-i Lo>t You Soranne RCA 
STEPHEN mill WltfJJM. Atlanta; 
JOHN LENNON-I .ery Man Has A Woman 

Who Loves Him. Poiydor 

THE FIXI-Sunsl»nt In Tht Shade. MCA 
IETR0 TULl-Lap 01 Luiuiy. Chiyulis 

BLACKFOOT-Moimni De*. Alco 
MOLLY HATCHET-Satislied Man. Epc 

HUET LEWIS AND THE NEWS-F nill, Found 
A Home. Chrysalis 

RED ROCKERS (.r 01 Destruction. Columbia 

IIM CAPALDI in Keep Holdini On Island 

YIT-Don I Stop Runnin|. ASM 



A compilation ol rock radio airplay as indicated by the nation's 
leading album oriented stations. 



i ^^rmwrnraitfiAwnri nwam tinr. 



Mallna: vy. Rock iVVSKSi 

( lecUnall iAIIRi 
( ofitBd. Rand) MlraarU 
( i. in.til ( rim-HroaHilliin 
1 ircallon: leave ll In PI) Handy 
MuhaeN in paych nut the competi- 
tion Seems his former haunl and 
now arch mal VVKRQ svai Uaging 
the classic "gursc lahal's tn the bos" 
tjSJJJtJttj anih the run in question on 
display mi Ihe r.«.F ..( the Kiserfrunl 
I ollseum doventimn Aiii irding In 
Q-I02. the ran » 4 > empty (or safely 
reasons, hul the item could caul) fil 
incide ( allcrs ssere taken nn the air 
»nh gunaes as halenen tried m 
claim Ihe SlO.fWO grand prue 

Meanwhile, acroaa town at Mi 
.harlc 96 Rack, morning man 
tree mysteriously 
ng Calls were taken on Ihe air 
lo del ermine ho a hereabouts with a 
• inner quickly emerging Yea in 
ckredy. Many was in the X) bni " 
That cleared up. Marly began hroad- 
casting live from his new lise-tn loca- 
tion while morning partner 14 Ha- 
gen fursouvlv dialed <> 102 He knew 
who was us the boa. and he wanted 
hrs nvnry' His call was divconncvled 
So were the calb of other ■*> Ruck Irs- 
leners who llkewnsr wanted lo show 
off their newfound knowledge 

Meanwhile, hack at Q tlhen's 
enough meanwhile* in this slory for a 
chorus of "Stranded In The Jungle' I. 
( art. O' Helen jnd J.ai Koa began lo 
o really in 



Pro -Motions 

Ihe boi (linle did ihcy kmrw) 
Amtd%l f>4r»\papfr pt^Httgi,. U hcli 
copter repoflen srtd a growing 
crnwtj i*mr pnhce. »h4i jfTtrtlriJ 
Ben Jet f<»r div>rdcfl> viirtdiKt and 
rw.iricd him ■»■> in h*n<l4.o)T. 

Meanwhile, hmck ai «X» Ruck, a 
"Mart* MuMt Marathon" and "Free 
Bender hund" were Marled, at ihe 
%iaixin hrciadcsti tilth delights aa "I 
Fought The Law" and "Jailhoutc 
Rock" until he wat rekaaed At for 
how Brntitrr pulled n d4T. all be t lay- 
ing Uk, "One day last week I talked 
into a bar in Clocland and the rvn 
morning I woke up in the VtKK'J 
hok That'i not to had. I know ooe 
poor guy who walked into a bar in 
CV* eland. w<kke up the nett rmirn 
ing— and he wat uill in CWeiand " 



Stall- .n UPKN I'h.l.d.lph.a 

i aotstalgla i 
OaaM Mariort-r f.laaa or 

Mark I Jawki 
( naeewt: Joe Nia«ra'i Traffic Inni 
IMIH What tuned in aa a 
irjtty r>g i ni. tn.fi on Nugra't morn- 
ing thrtw na» grown into a daul> ntu- 
al, complete with the itttioance of a 
paper^aa. k entitled "Joe Niagra't 
rraffK Tnvia " 

Initially. Niagra aoughi qucttionk 
from littenen about Uxal Phi II > tn* 
■ <ic, What retiaurant was located 
al Riving Sun Ave and R>>«iorlt 
Hied al Kuvunih Si . and what wai 




MAKING WAVES— WMYN Spnngf.ejid. Mm I Doug Hawfcea and Dan Wn- 
baimt aortac* from an unplanned dip in the pool given to tha winners of tha 
WM VN/Bud Light Fanta Sea pool promotion. Pictured from twft ara 
Hawhea. Wllltam*. and winner a John and Chartana Ovorchak. 

CMI Media Confab Adds 
Street Music To The Mix 

NEW YORK - F.MI America re- 
cording arlitl Pcler VVolf it dated lo 
dcii*cr ihe ketnote remarks al CMI 
Media * rourth annual Musk: Mara- 
thon con sent ion. »hK"h runt Not ft- 
10 al ihr Rootctclt Hotel here CMI 
Medu. Alhenton, N Y . is htHne of 
ihe nt ascekly radio iipthect CMJ's 
New Mutic Report and the monthly 
maga/inc Pn>grexsi%c Media Journal 

Started at strictly a college radio 
contention. Ihe meet drew 200 with 
its first cfTort in 1481 It has since 
grown to accommodate ihe music 
business on a larger wale, vtiih panels 
on retail, video and promotion 

This year's meet represent anoth- 
er ctpansion with ihe addition of a 
senca of panels on urban contempo- 
rary. r *h and tlrcel music Spon- 
sored by che New York promotion 
and marketing firm Pro-Motion, 
these panels will focus on marketing 
and promoting black music as an in- 
tegral part of progressive music 

The convention's 20 panels ssill 
cover topics ranging from video's 
role in Ihe industry and careers in the 



business to ihe future of album 
and the purpose of college radio 

CM Is second annual New Music 
Award* will be held Fnday o»i. with 
a cocktail party . banquet and concert 
by AAM act Let's Active Award 
categories range from besi album, 
song, group and solo artist to favorite 
college and commercial station, air 
personality , and trade and consumer 
magarine Results are now being tab- 
ulated from votes suhmmcd by New 
Musk Report's .1.000 subscribers 

CMI prcsidcni Bobby Habar says 
he ctpecls to exceed last year's atten- 
dance figure of HOO by at least half, 
and reports thai this year s meet has 
already drawn an impressive number 
of registrants from oul of stale, in- 
cluding several from Washington. 
D C , Florida and California 

Panel registration is S75. with a 
SloO package price Ihat includes 
passes lo ihe awards ceremony and 
Let's Active performance Ethtbiiion 
space is available for 51,000. with 
special price breaks for independent 
labels KIM FRF KM AN 



featured on ila I 

r>rr,ti»ady remember Beck's btg rod 
Uk+tsler bosrnng 10 fori above asm 
tng ir.dTO Both the quest Man pmer 
and ihe , wrest answerer win a prue 
* ith ihe populanly «»f Tnvnal Pur 
sun. and the longevity of Niagra • lo- 
calized contest (We rr Mill wonder 
ing whai word it mmpclled on the 
l.berty Belli. WPEN ttasffers have 
vompikd the * am tut questions over 
(he years into paperback booh form, 
available all over town for $2 95 
I qua! I v wtihk all over t<<wn is the 
W PFN logo. 

.►n l ho well received goodie 



station W| Sfaieaao (top 40) 
Cmmt Saaaa WbJtakair 
Come**: I awry I u;ack Brtavkiaat 

F irewtloa: Dunng October, local 
out lei » of Burger King I long a Lujack 
tponaorl have created the "Larry La- 
gadk Breakfast " Promoted with a 
heasy st>»t whcdulc ipo his morning 
drive sh.pw, ihe meal includes the 
buyer's clWacc of ' crot%tanwich~ and 
a large cup of citffec tersed in the "of- 
ficial Larry Lujack Commuter Coffee 
Mug" bearing his official likeneaa 

Upon being immortaii/ed on the 
SI 99 package. Lujack claimed to he 
deeply hiavvrcij. but aoVa e d. "I area 
kiisda Imping f.vr Ml RuvJimorr at 
the Ho.ly.oud Walk Of Fame" 
Vcvwtng to prme himself worth) of 
the Inbsilc. his s.acc hrgan lo trtaa- 
ble. choked ailh emtHton. he a as uav 
atsle to continue the show, and "had 
to Ik dossn for a anile " 



Statina: ssi ,i 1 

< coatraaaorary i 
Con tart: Mike Yaaoa 
( oaerar : Has* Faaay Are Yaa 

Really! 

F secatkjai: In conjunction ssilh a na- 
lionsnde talent search. VVGCL has 
invited listeners to embarrass them- 
selves publicly this Thursday al Pub- 
lic Square in dosknlimn Cleveland 
Co-sponvvred by Shusatime Cable, 
ihe search is on for ihe funmen per- 
son in America " I ivtenerv believing 
I hay qualify are asked lo bring about 
five minutes of material to the 
square, aherr Sho»lime skill film 
each stellar performance, lo be 
judged later by a team of professional 
comedians As usual, it's the 
teed losers here aho aind up bang 
Ihe most entertaining 

ROI.I.VE BORNSTEIN 



HOLD 
THE 
PHONE! 

al 

Dial 800-223 7524 lot fret) 
to place an ad in ACTION- 
MART. Billboard s etas* 
lied advertising section 
For quick results, cat Jell 
Serretie today (NY res- 
dents dial 212 764-73881 



Billboard " 

Adult 

Contemporary 



Radio 

Featured Programming 



Westwood Ok a very available 
these days. The company is now 
making its 30-pIus programs avail- 
able to affiliates via satellite, making 
it the only network to offer a choice 
between traditional delivery via tape 
or disk and satellite. The move began 
earlier this year when West wood and 
RCA inked a S6.7 million lease 
agreement for a channel on RCA's 
Satcom 1-R communications 
satellite. 

Claiming that the new transmis- 
sion mode gives Westwood One "10 
times the distribution capacity at half 
the annual costs," the network's 
president Norm Pattiz estimates that 
45% of its affiliates have receiving 
dishes already directed at the Satcom 
1-R. Previously. Westwood used the 
satellite delivery only for its concert 
simulcasts and live special events. 

In addition, Westwood One has 
joined the fray of John Lcnnon cele- 
brations with "A Present For Yoko." 
The hour-long special features music 
and interviews centered oti the album 
"Every Man Has A Woman," a com- 
pilation of various artists, including 
Yoko and Scan Lcnnon, performing 
Lennon/Oko- penned tunes The 
commercial -free, non-e*clusnc pro- 
gram airs the week of Oct IS. 



There's still time to catch the last 
three segments of Narwood Produc- 
tions' Country Music Month salute- 
Run as special editions of the net- 
work's weekly "Country Closeup." 
parts two, three and four include 
spotlights on Sylvia. Charley Pndc. 
Tammy Wynette. John Anderson, 
Ray diaries, Janic Fncke and other 
country stars ... If heavy metal is 
more your bag, catch Quiet Riot's 
Oct 19 live broadcast on ABC Youth 
Radio. The 90-minute broadcast is 
part of ABCs "Super-Groups" 
serves 

Surrendering to the sad fact (hat 
ZZ Top did not secure its bid for the 
presidential nomination. Mutual 
Broadcasting is getting on with its 
coverage of the less colorful candi- 
dates. The syndicator's election fare 
includes on-site broadcasts of the de- 
bates. Mutual correspondent Peter 
Maer anchored M on dale and Rea- 
gan's first debate Sunday (7). and 
White House correspondent Bill 
Groody will anchor the contenders' 
second debate Oct. 21 Meanwhile. 
George Bush and Geraldine Ferraro 



View Villa 
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can be heard exchanging comments 
via Mutual's Thursday (II) broad- 
cast. The 90-minute debates are 
scheduled to air at 9 p.m Less heated 
debates surrounded the election of 
three new members to Mutual's advi- 
sory board They are WERE Cleve- 
land general manager Kim Cole- 
brook. MIT Durango. Colo 
general manager Karca Maas and 
KMJ Fresno general manager Don 
Scarack. 



Speaking of snow jobs. New 
York's Audio Features is preparing 
its twice-weekly. 90- second "On The 
Slopes" feature Hosted by Ski Maga- 
zine editor Dick Necdhaaa, the show 
will be distributed to stations nation- 
ally in November Underwritten by 
Subaru, the program will ofTer skiers 
tips on clothing, technique and 
equipment . For the indoor types, 
WNYC New York offers "The Terri- 
tory Of Art," a 16-week sencs pro- 
duced by the Los Angeles Museum of 
Contemporary An that examines an. 
artists and art issues. 



Looking into the future. Broadcast 
Producboas East of Medford, NY. 
has finished production duties on its 
"Ran I ics In Rock" special Available 
to AOR stations for $125. the two- 
hour program features well-known 
arttsts singing obsure songs and 18 
minutes of blank space for local ad- 
vertisers. Broadcast Productions 
principal and show host Bob Baron 
recommends programming the show 
dunng the Christmas season, as 
much of the material is holiday- relat- 
ed. The program includes cuts by 
David Bowie, the Who and the Bea- 
tles, but those in the know will buy 
the tape for Bruce Springsteen's 
"Santa Claus Is Coming To Town" 
alone. 

Looking further into the future. 
Creative Radio Shows of Van Nuys. 
Calif, announces plans for a six-hour 
tribute Elvis Presley on what would 
have been his SOth birthday. Jan. 8 
Entitled "Elviv, The 50th Binhday 
Radio Special." each hour of the pro- 
gram will stand on its own, allowing 
for programming flexibility The 
show is being whiten and produced 
by Tom Holdridge, who handles the 
same duties for "Gary Owens 
Supcrtracks " 

* * * 

Judy Gold is upped to vice presi- 
dent of marketing for Transtar't spe- 
cial programming division in Los 
Angeles She was an executive vice 
president at Westwood One . Joce- 
lyn G runner jomes Media General 
Broadcast Services in Memphis as 
senior buyer, working out of New 
York She was a freelance buyer for 
Grey Advertising there . . Robert 
Turner goes to Katz Radio in New 
York as an account executive. He 
was a senior media planner for 
ogilvy & Mather there Guy Lay 
moves lo Republic Radio's Chicago 
office as an account executive He 
was a sales rep for the New York 
Times bureau there 

W1SM Madison. Wis has inked 
with Klemm Media of Kent. Conn., 
for broadcast service including sales 
and promotion strategy and market 
research Chicago's SaacrSpou 
has been recruited to produce the ra- 
dio and tv spots for Daryl Hall & 
John Oates' forthcoming "Big Bam 
Boom" tour. The firm has also been 
chosen to produce the radio spots for 
Viacom's new "Hot Hits" program 
KIM FREEMAN 



Below is o weekly calendar of up- 
coming network and syndicated music 
specials. Shows with multiple dates in- 
dicate local statton\ have option of 
broadcast time and dates. 

Oct ML. Motley Crue interne*. Metal 
shop. MJI Broadcasting one hour 

Oct. I- 14. The Lost Tapes Of John Lennon. 
The Source. NBC. three hours 

Oct. 8. Btttv Sower RocMme. Global Sal 
eHite Network. 90 minutes 

Oct 8, Uta ford, inner View. Inner View 
Network, one hour. 

Oct 8-14. Country Music Special part two. 
Country Closeup. Narwood Productions one 
hour 

Oct 8-14. Mel Term* part one, The Music 
Makers. Narwood Productions, one hour 

Oct 8-14. Jerry Let Leans. Live From G>l 
ley s. Westwood One. one hour 

Oct 8-14 Midntfht Star. Budweiser Con 
cert Hour. Westwood One. one hour 

Oct 8-14. 0'Jiyi part two. Special EoV 
tion, Westwood One. one hour 

Oct 8- 14. Jefferson Starstup. OH The Rec- 
ord Special. Westwood One. one hour 

Oct 8-14. Whrtesnake, SUde. in Concert. 
Westwood One 90 minutes 

Oct 8- 14. Chicago part two. Star Trak 
prolite. Westwood One. one hour 

Oct 9 Tribute to John Lennon with Yoko 
Ono and Sean One Lennon. Inre from N Y C . 
MJI Broadcasting, one hour 

Oct 10. Cyndt Lauper, The Source. NBC. 
90 minutes 

Oct 12-14. Red Stewart. Captured Live 1 
RK0 Radwsbo»5, PG Productions, one 
hour 

Oct 12-14, Helen Ward. The Great 
Sounds. United Stations, lour hours 

Oct 12-14. Tansted Sister. Rick Dees 
Weekly Top 40. Untied Stations, (out hours 

Oct 12 14. Top 30 USA hosted by M G 
Kefey. RadioRadto. CBS, three hours 

Oct 12 14 Top 40 Satelkle Survey with 
Dan Ingram. RadioRadto. CBS, three hours 

Oct 12-14. John Warte. Cars. Rock Album 
Countdown. Westwood One. two hours 

Oct 12 14 Huey Lewis t the News. Su 
perstarj Rock Concert. Westwood One. 90 
minutes 

Oct 1214. The Bass Players. Rock Chron- 
ides, Westwood One. one hour 

Oct 12 14 Request Songs. D' Demento. 
Westwood One two hours 

Oct 12-14. Fifth Dimension. Rare & 
Scratchy Rock N Roll. Program Services 
Group, three hours. 

Oct 12 14. Ronmc McDowell. Solid GcMd 
Country. United Stations, three hours 

Oct 1214. Reha McEnUe. The Weekly 
Couontry Mus< Countdown, United Stations, 
three hours 

Oct 12 14. Ratt, Kick Aie. Akalraa. Star 
Talk, IRAP Productions 90 minutes 

Oct 12-14. Sly & the Famtfy Stone, Diet. 
Clark s Rock. Roll & Remember. United Sta- 
tions, lour hours 

Oct 12-18. U.K. Downing of Judas Pnest, 
Metaishop. MJI Broadcasting, one hour 

Oct 13, Hank Williams Jr.. Best 01 Silver 
Eagle. ABC Entertainment Network. 90 
mmules 

Oct 13. Ringo's Yellow Submarine. ABC 
FM Network, one hour 

Oct 13 14 Hoottnanny Special. Super 
tracks. Creative Radio Network, three hours 

Oct 13 14, Jefferson Starship Music & 
Memories. Strand Broadcast Services, one 
hour 

Oct 14 American Country Countdown 
with Boh Kingstey, ABC Entertainment Net- 
work, three hours. 

Oct 14, Platinum Rock. Rolling Stone s 
Continuous History 01 Rock & Roll. ABC 
Rock Radio Network, one hour 

Oct IS-21. Cars. Innerview, Inner View 
Network, one hour 

Oct 15-21. Lacy J Dafton, Live from Gil 
ley's. Westwood One, one hour 

Oct 15-21. Oneway, Special Edition. 
Westwood One. one hour 

Oct 15-21, Cars, Off The Record Special. 
Westwood One. one hour 

Oct 15-21. Juice Newton, Pop Concert. 
Westwood One. one hour 

Oct 15 21. Tammy Wynette. John Ander- 
son. Rauy Bailey. Country Music Month 
Special. Country Closeup. Narwood Produc- 
tions, one hour 
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Ttw Cart, Etoura 7-69706 R c Ouitt/Udo. ASCAPi 
HAR0 HABIT 10 BREAK 

Cliicato. Full Moon/Warner Bin 7 79214 I MO, •SOP) 
• MAI ABOUT M£> 

Kenny »»l«1 «M* K*> And time! Ip|rim DC* 13199 

.Liommale/Seoirrty Hon. ASCAPFoiler h«, BMI) 
TUMI MOUND 

Neil Diamond Columbia St04S4l .Slorietridfe. New Hidden Win 
ASCAP Carole Bar* Setet BMIi 
IN THE NAME Of lOVI 

Ralpn MacOonaid mil' 8* W.then. Polydor 8*1221 7 .PoryGrem 
Ull IN THE OARI 

Baron Streisand CotemtM 38O4C05 lint Boyv BMI. 
MISSING TOO 

lonn Werte. EMl-America 82:7 Humor. 

8a, Pap.ma.ie.Tull.ilw Markmetm. ASCAP/BMI) 

IT THIS IS IT 

Hun Cum And la. Um ChryiaW <-47t03 iHaktt/M AMrt BMI) 
rou «EK MADE Eon ME 

Im Cara. Ctflw/Netwrt 7 7*751 Warmr 8m . (CaruU AItor 

ASCAPi 

SHINE SHINE 

Barry CM MCA 5244) (M Bio) UmcHaocH. BMIi 
ON THE WIN6S Of A NIGHTINGALE 

T* E«n, BioWan. Mercun 880213-7 .PolrCrain) IMPI Cl»«tM»«al«im. 
ASCAP) 

THE IUCAT ONE 

Laura Bra».|a«, AMmiIk l 89438 i«<*rai«/Loruiiai.BMI. 
PENNY 10VU 

IKxri ><>m MlM.n 1 162 !8rockw. ASCAP. 
DESERT MOON 

M DfYovnf. AAM 7U4 Grand Hnoan Aimo. ASCAP, 

N0BO0T LOVES ME LIRE T0U 00 

Arutt Munai 4 Dax Loum. Capriol 5401 lEmfn. BMI. 

UAWl A TENDER MOMENT ALONE 

Bill! joM Cokntu JKHiit IM S«i|V BMI. 

WHO HEARS THESE SH0ES1 

BUM Htm. Gtflta 7 79185 tWaincr Brn . I lament ASCAP 
CARIBBEAN QUEEN NO MORE 10VE ON THE RUN) 
B.u. Octan. M/ArsU I 9199 «*vfc«. 7on*ai 
STUCA ON YOU 

Lionel Rtlae MoUM 1746 iBrorArun. ASCAP. 
LUCKY STAR 

Madonna. Sre 7 79171 Warner Brov) ORTB/BNM DiKaae^Nepe GrL 

ASCAPi 

SPECIAL GIRL 

Amerca Caprtol 53*8 alv Miruel SchenrU. BMI, 
THERE GOES MY IA1I 

Donna Sumner CtNea 7 29291 iWarrar Bros i .U.cAappH w. BMI. 
ALL Of YOU 

lu» ittaui t Duna Rou Col.mbu 3844507 .EWtra/E«Md Corp. 
ASCAP D,ad. 8ra.nliK BMI. 
OUT Of TOUCH 

Darrl Hall I Mm Oalev RCA l»lt HotXlu.'Un«JiappHl BMI, 
REAL UFE 

Sorpo Mandn AIM 7872 Sno> BMI Hook t Lot ASCAPi 
«A«! MI UP BEFORE YOU GO-GO 

Pffgjm Coluntu 14-04152 .CnapptR. ASCAPi 
•HATS LOVE GOT TO 00 WITH FT 

Tma Tumor Caprtol 51)4 ChappeH Irvmi Good Sun*. ASCAP "BMI) 
IF EVER Y0UHE IN MY ARMS AGAIN 

Petto Brawl FJMlia I 49778 (Alnio/Pma Street. ASCAP Snow Dyed 
MB 

TM SO EXCITED 

Poook SnUrv Planet 13857 iRCAi . 8ramtree/Te Dawn Btxkenod. 
BMIi 

MOONLIGHT LA0Y 

lot Ikl.ei :>imt,a 14 54M5 Ater* -ammond Apr, ASCAf Befou 

Me.»1>»-. Ur...Hopel BMI. 

I CAN 0REAM ABOUT YOU 

Dan Hartman MCA 57)78 Mut. leeel BMI. 

NO MORE LONELY NIGHTS 

Paul McCartney. Cohimtaa 1844581 .MPl Communtalioni, ASCAPi 
HOLD ME 

teddy Pendeririu And WMney Houllon. Alylum 1 89170 (Mire 
Prince St Almo ASCAP, Decreed Muk CorporatOT 01 Anwaica. BMII 
SAO SONGS (SAY SO MUCH) 

Elton toon. Gotten 7 79292 iWerner Brtn. I ilnlerloot ASCAP) 
BULLISH 

He,t Alport T*aari Brail. ASM 7655 iANU BMI Ram Wave. ASCAP, 
ALL THROUGH THE NIGHT 

CMot Lauper. Portia.! 37-04U9 Itpci .Furualo luterv BMIi 
THE REAL END 

Rickie Lee Jonev YYnnei Broj 7 29191 lEaiy Money. ASCAPi 
IF I'M STILL AROUND TOMORROW 

Sadao Watanaoe Featuruif Roperu flata, FJettra 7 69700 lAntrua. 
ASCAPi 

THE LAST TIME I MADE 10VI 

loyce Kennedy And lell'ry Oloorne ASM 2656 .Dyad Steeple Owe. 
BMI, 

CITY Of NEW ORLEANS . 

W«« NeiKm, Columou 1404564 BuddaH Turnpike Tom, ASCAP) 
HOME AGAIN 

lud, CoUmi & I G SY>epperd. Elektra 1-69697 iPrince Slreet/Sueen 

Gem-, Capitol EMI ASCAPi 

ALIBIS 

Serj.0 Mendei AAM 7619 iSncny BMI T Mae PRS B,bo Welk Wetoeo 
ASCAP 

SHE LOVES ME (THE BEST THAT I CAN BE) 

limei menm. OWelt 7 79235 .Warner Broi ' WB Nearylunel 

ASCAP Wainer Tamerlane. Neaiyvie|. BMI. 

STRAIGHT FROM THE HEART (INTO YOUR UFE) 

Coyote S.ileri Morocco 1147 Moto.n. .Welk II Rum Mrt!iel«ld. BMI 

S0MEB0OY S EYES 

Karla Bonolt. CoiamUa 38-04412 .Em,|n. BMI, 
CRUEL SUMMER 

Bananaramj London 8 10127 1 .PolyGram. .MCA. ASCAPi 
ALMOST PARADISE LOVE THEME FROM FOOTLOOSE 
M.ke Reno And Ann W.Uon. Coiumbu 38 04418 Enurn. BMI, 
GH0STBUSTERS 

Ray Parker. Ir . Anila 1-9212 (Goldeo Tor^/Raydwla, ASCAP) 
SOMETHING SAID LOVE 

B.II CooluJ|a AIM 2654 iWirner Tarrwrtane/Wrileri Houie/Iitty Grand 
BMI, 
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I le ttoate oroducU demomtritot the rreaont arplay |am Win week (Pnm 
u ol Amerca leal far vitn ol 1.000.008 laMs (veal iiatcataM by Pol) A 
l el Amenta kaal tor utai el 2.000.004 oeab (eaal aMacaead by IruawM) 
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Retailing 



NARM Addresses Promo Problem 

Dealers Say Labels' Priorities Aren't Always Theirs 



SAN DIEGO— Priority product 
for record labels' sales and promo- 
tion teams is frequently at odds with 
other new releases that are generat- 
ing actmty at retail through in-store 
promotion, store managers" enthusi- 
asm and consumer interest 

This ongoing problem surfaced 
dunng one of the sessions at the Na- 
tional Assn. of Recording Merchan- 
disers (NARM) retail advisory/man- 
ufacturcr advisors meetings, held 
here Sept 19-21 at the Sheraton Har- 
bor Island Hold 

Lee Cohen of California's Licence 
Pi/ja made the point "When we get 
something that shows real momen- 
tum in our stores, we want to pro- 
mote it. sell it, make it happen. But 




Telarc Records ot Cleveland has 
begun distributing a Compact Disc 
store fixture, which holds 192 CDs 
In their jewel case. It is designed to 
permit consumer browsing while 
maintaining security and sells for 
$425. 



very often it's not the same priority 
that your people have at that particu- 
lar time." he told manufacturer rep- 
resentatives. The outcome, he 
claimed, is levs-than-mammi/cd sales 
on both sides 

Evan Lasky of Denver-based Dan- 
jay Music elaborated: "You find label 
people of both types " While the pro- 
motion people "consider it a feather 
in their cap if they discover some- 
thing breaking." the Budget Records 
St Tapes chief said. "The other type, 
salesmen, feel (hey have a project. 
They 're narrow; they have blinders " 
The result, he pointed out, is a reluc- 
tance on the part of the lalter to carry 
word of retail activity on non-pnonty 
releases up the chain of command. 

Picking up on Lasky's point. Carl 
Rosen baum of Chicago's Flip Side 
chain argued that label salespeople 
signal "when they're on a work al- 
bum without saying so They deliver 
the message But there shouldn't be 
so much difference between a work 
album and other product." 

That's not necessarily the case, re- 
sponded Atlantic Records' Dave 
Glew on behalf of the manufacturers. 
"We have an tnlerest in all our re- 
cords," he said. Likewise. Harry An- 
ger of Pol yG ram commented. "If 
there's a buzz, we need to know I 
can't imagine anyone in a national 
situation not wanting to know, given 
the kind of dollars that arc commit- 
ted to developing artists." 

Sam Cilro and Dennis White of 
Capitol both argued that their com- 
pany is receptive to street vibes. "We 
direct a handful of dollars here and 
there" based on marketplace feed- 
beck, noted Citro. "It works for us " 

Commented David Jackowitz of 
Florida's Peaches Entertainment 
"It's personality You may find in 
one market that a sales manager is 
wilting to lake the fight from us high- 
er up the echelon to get it done." 

"Maybe there is a breakdown." 
conceded Atlantic's Glew "It takes 
two weeks before we learn" of report- 
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ed action on product, he said "Yet 
we're constantly alert for an act we 
we ship that sticks its head up 
somewhere." 

Roy Imhcr of Elroy Enterprises, 
New York, urged his fellow retailers 
to "pick up the phone" to label head- 
quarters if they feel ihc message isn't 
getting through But Ira Heihcher of 
Minneapolis' Great American Music 
obscrscd. "You have to realize that 
we're not in New York like you. 
we're in the hinterlands We try end 
running and we get our hands 
slapped [by local branches] " 



ACTIOWUAKT 

The results are fast The 
reach is vast And the call is 
tree' To place a Billboard 
Classified ad call Jeff Serette 
at (800) 223-7524 




LIONEL MANIA— Macey Llpman Marketing staffers pose with cardboard 
versions of one of their clients. Lionel Richie, which were sent to key retail 
accounts across the country. Pictured In the top row from left at Tower's 
Sunset Blvd. store In Hollywood are Donnie Coleman, Susanne Schwartz 
and Barbara Flrstman. In the middle row are Jan Telfeld, Jilt Freeman and 
Carta Olson. In the bottom row are Macey Llpman and Stephani Resntck. 



Chains In Heavy Push For Metal 

Store Campaigns Help Sales Despite Radio Indifference 

By EARL PAIGE 



LOS ANGELES— The resurgence 
of heavy metal is receiving a push 
from some intensive store campaigns, 
according to survey of major record/ 
tape chains The bullish market pro- 
file for metal music is being sustained 
despite what several sources call "in- 
consistent" acceptance at radio. 

Among major webs focusing on 
the field arc CameJot, the 1 61 -store 
chain based in North Canton. Ohm. 
and the 78-unit Budget Tapes & Rec- 
ords network of owned and fran- 
chued stores, based in Denver. 

Attesting to the music's higher 
profile is a recently concluded 1 5-day 
"radio blitz," conducted via 28 radio 
stations aiTecting 45 stores, according 
to Camelot marketing director Bill 
Recv The Camelot push focused on 
14 acts from all su major branch ven- 
dors, offering SI off on the respective 
hit albums Rees describes Texas. Ar- 
kansas, Missouri and parts of the 
South as a "metal belt where we first 
feel the pulse from our managers." 

Radio can't always be relied on for 
support, however, according to sever- 
al chain representatives critical of the 
stigma sometimes attached to the 
genre Jeff Klem, advertising director 
at Budget, which is now in the midst 
of its month-long "Metal Mania" 
campaign. complains, "Denver 
AORs are basically chicken about 
metal. 

"Everybody's playing Rati and 
Twisted Sister and maybe Helix." 



Klem allows, alluding to three of the 
hottest younger metal bands, "but 
not much else" Exemplifying that 
radio reluctance, he notes, is KB PI 
which confines its heavy metal pro- 
gramming to a Fnday night slot for 
the hour-long syndicated "Metal- 
shop" program 

According to radio sources, the 
key issue remains concern that heavy 
metal can be overdone. "We can't 
have all three AORs here blasting 
away at once." says KBPI music di- 
rector Lynn Well, referring to local 
AOR outlets KINK and KRCK 
"We pulled back some on heavy met- 
al three or four months ago — we're 
careful about what tracks we fea- 
ture," Weils adds 

Overall, retailers indicate, sales ac- 
tion on heavy metal can occur with- 
out consistent airplay concentration. 
Many, including Camelot's Rees, ate 
steady and continuing chart action 
despite variances in radio exposure 

Six months ago. heavy metal acts 
on Billboard's album chart represent- 
ed 1 5 positions, with only Van Halen 
boasting two charted albums at once, 
now there are 21 entries, with two 
each from Def Leopard. Motley 
Crue, Quiet Riot. Scorpions and Van 
Halen The number of albums reach- 
ing the top 50 and higher has doubled 
from three in April to six now. 

Despite AOR's concern for over- 
kill, in some degree heightened by 
discussions between clients and con- 
sultant firm Burkhan/Abrams/ Mi- 
chaels/Douglas, retailers sec at least 




SHOWTIME— A II sop offers a free bag of popcorn to consumers purchas- 
ing any of the company's video cleaning products. Allsop is delivering the 
promotion in a self-serve display bin, designed to go hand-in-hand with its 
video cleaner demonstration device. 



two compensating factors. They be- 
lieve new metal stars like Ratt and 
Twisted Sister will force wider air- 
play beyond AOR. and that many 
AORs still carrying metal will not 
want to abandon the genre. 

"KLOL here went off metal su 
months ago but u bringing it back 
now," says David Bnchler Jr . vice 
president and general manager of 
Texas Tapes 'N Records. Houston. 
The store just concluded a co- promo- 
tion with KLOL for Ratt and Twist- 
ed Sister, both on Atlantic, drawing 
4.000 for an in-siore event. 

One widely noted trend is the 
move to identify metal in a separate 
bin within the import sections. "Im- 
port sales are especially strong." says 
Chuck Obuchowski. assistant man- 
ager of the Record World in Man- 
chester, Conn., one of the 50 units of 
the Port Washington. NY-based 
chain. 

"We're selling Venom, Saxon and 
Thor. and it seems a little older cus- 
tomer looks for the newer and more 
obscure heavy metal imports," says 
Obuchowski. who adds he is "not 
surprised" that some AORs in his 
area have pulled back on the genre 

The widening of demographics re- 
ported by retailers finds metal dis- 
played along with all product in most 
chains other than special sections in 
import bins "To be real honest with 
you. that section gets trashed con- 
stantly." says Joe Abramson. manag- 
er at Tower Records' giant Sunset 
Blvd store here "They come in 
packs, and I'd just as soon keep them 
in one place Also, metal is idling 
very heavily I wanted to give it spe- 
cial focus." 

The heavy sales in Portland point 
up the connection with radio 
KGON PD Dave Emn says he 
stopped carry ing "Metalshop" a long 
time ago. but cautions against mak- 
ing snap judgments about metal 
"One person's heavy metal is anoth- 
er's mainstream rock'n'roll," says 
Ervin. who says the station went 
back on metal after KRCK. a local 
competitor, pulled away last winter. 

Another AOR in town, KINK, es- 
chews the genre. 

Coming to the defense of metal a 
George Meter, affiliate relations vice 
president for MJI. who says its "Me- 
talshop" program is still on around 
100 outlets, as it was when bunched 
in February. Stations involved 
change back and forth constantly, be 
explains 
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Diversification Works For Atlanta Vid Dealer Goodman 



By EARL PAIGE 

The following is another install- 
ment in a continuing series on emerg- 
ing leaden of the Video Software 
Dealer* Assn. (W5D4X 

ATLANTA— Not all home video 
specialty retailers arc locked into 
rental of feature films as their prime 
source of revenue (or. coasidenng the 
growing competition. surs iv al ) 
Many arc diversifying, but few as 
profoundly as Steve Goodman, 
whose Video Warehouse here has an 
industrial wing that grosses as much 
as the retail division 

Video Warehouse, with four retail 
units and plans to open three more 
soon, also has a production division 
Initially, it also had a wholesale aofl- 
ware wing, which was later spun off 
The firm employs 70 

Elected to a one-year term as 
VSDA director a > ear ago. Goodman 
put in a bid this time for a three-year 
stint but was beat out by fellow one- 
y ear -term incumbents Jim George, 
convention chairman and San Fran- 
cisco retailer, and Art Rovs. owner of 
a single unit in Tampa. There were 
only two board openings this year 

Prior to the recent VSDA conven- 
tion. Goodman spoke from Atlanta 
about his candidacy "It's only a title 
I'm not overly concerned at all You 
don't have to be a director to contrib- 
ute to VSDA. I happen to have a 
deep commitment VSDA is my 
baby. " Goodman was involved m 
(he formation of the organization 

"There were a handful of us in 



Noel Gimbel's office." he says of the 
Chicago distributor, head of Sound 
Video Unlimited and now president 
of the National Assn of Recording 
Merchandisers (NAHM), which 
onginallv sponsored VSDA in early 

On or off the VSDA board. Good- 
man has a big job "I'm definitely 
committed to helping organize a 
Georgia VSDA chapter." he says, 
adding that the basic mom-and-pop 
constituent in the state's home vid- 
eo industry will be hard to assemble 

"They're ficrcel> independent, 
they distrust big liter, big anything, 
they're unique." he says of many 
Georgia video retailers In Atlanta, 
he notes, a couple of the larger video 
chains have never responded to his 
urging to join VSDA 

Goodman says his first store in 
midtown was a 1.200 square foot 
unit, opened in 1980 The following 
>car he added a 3.000 square foot 
store in Sandy Springs and started 
circling Atlanta. 

Basically hardware-oriented from 
the beginning. Video Warehouse 
stores tend to be large and to do 
about oO 1 *!- of their volume in hard 
goods. A Cumberland store in 1982 
and one in Lennox thai opened last 
sear are both 5.000 square feel 

The firm builds the units Opening 
immcdiatel) arc two more 5.000 
square fool units in Nonhlake and 
Gwynett Goodman prefer* sites near 
malls 

With miensc competition including 
70 record/tape chain units counting 




ROYAL COURT — Columbia recording artist Karen Kamon provides some 
informal entertainment to attendees at Camelot s recent convention in 
Sandusky. Ohio. Pictured from left are CBS Cleveland field sales manager 
Peter Anderson. Kamon. Columbia s Cleveland branch promo rep Marc 
Bemsh and Larry Mundorf. vice president of Camelot s retail operations. 
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Tunics. Cocanuts and Franklin Mu- 
sic. Goodman says that remaining 
dominant in home video requires do- 
ing eservlhmg. and doing it in a big 
way. "We spend S 50.000- $7 5. 000 a 
month in advertising." he note*. 

In fact, for one CBS/ Fox "Playboy 
Vol. 2" promotion alone. Video 
Warehouse spent SI 5.000 "spread 
out among radio, television spots, di- 
rect mailers, print and gigantic in- 
store displays." Goodman noted in a 
recent article in VSDA's newsletter 

For all the competition, movie 
rentals are still around S3 in the mar- 
ket Bui here. too. Goodman isn't 
locked in He says that as early as 
two years ago he wanted to get into 
more sales To assist him, he became 
the first consulting client of Linda 
Rosier, former principal in a widely 
heralded Phoenix store. 

Goodman estimates Video Ware- 



house's rental to sale ratio at 75/25. 
with sale s 253- share well ahead of 
the national averages "We just got in 
The Big Chill' and sold 13 of them 
the first day at 579 95." he says 
Goodman says he can well under- 
stand why some studios still maintain 
high lists, disputing the conventional 
wisdom that home video prices must 
be in the S29-S39 area 

But rather than favoring sale over 
rental. Goodman indicates that hiv 
philosophy is to get any action there 
is. "We went all out on CED." he 
says, disclosing that now the chain is 
out of it entirely but continues to fo- 
cus on laser videodiscs 

Goodman's go- for- it attitude is 
dramatically illustrated in hardware, 
where he claims to be the biggest ac- 
count in the South "GE is. I guess, 
about the only brand we don't car- 
ry." he says However, he "won't 



touch" satellite dishes "There's just 
no consumer base yet." Goodman 
even sells audio playback rack 
systems 

Video Warehouse stocks Beta for- 
mat titles in only one store. Good- 
man notes, "but this is about the only 
store in all of Atlanta that handles 
Beta We chose the store because it's 
centrally located " 

The industrial division, with its 
own sales force calling on the mar- 
ket's giants from Coca-Cola and 
Lockheed to federal agencies, was 
launched a year ago "You're talking 
$ 100.000 P O s here, order* for 40-50 
VCRs at a time." Goodman says. 

Another division working out of 
the 1 2,000 square fool midtown 
headquarters is in duplicating, home 
movie to tape conversion, "even vid- 
eo depositions," say* Goodman 



AT CALIFORNIA VIDEO MEETING 



Dealers Urged To Develop Sales 



Ms 1 \HI PAJGI 

ANAHEIM — The nation's home 
video specialtv dealers, who built a 
business on rental and are fighting 
bitierlv in Congress to preserve it. are 
now being urged to build a sales mar- 
ket- Entire seminars, like the one 
held here Sept 25. are devoted to H 

Describing the attitude he sees. 
Jack Silverman, founder of Comm- 
Iron Corp and now head of Conti- 
nental Video, said. "You can't force, 
threaten or even cajole these indepen- 
dent -minded dealers into doing 
something against their interests " 
Silverman was one of eight panelists 
at the seminar 

■*' Taking what he termed a "psycho- 
logical lack." Silverman added to a 
variety of arguments presented to an 
audience of about 100 attendees — 
■ mis about 25*"*' • whom were deal- 
ers, by some estimates 

Overall, panelists did not talk 
against rental or downplay it Raihcr, 
they stressed the idea that vales is 
plus business iind the direction for 
growth As Silverman put it. "Sales 
do not ncicvsarily mean less rentals 

"My husincvs is rental, like yours," 
said Jack Middlcton of Movietimc 
Video. Redding. Calif, the sole re- 
tail-only businessman on the panel 
But. he added. "I do more sales on a 
percentage basis " 

Other panelists, each taking a dif- 
ferent theme, were Wendy Mosy In- 
ternational Video Entertainment 



Con Shannon. Karl Home Video. 
Bob Khngensmnh. Paramount 
Home Video. Kand Bleimcister. Em 
basNV Home Entertainment. Mike 
Weiss. King Of Video and Rodger 
Wadlcy. founder of the Video Retail- 
ers Assn (YRAl, originally called 
Video Retailers Assn of California, 
which sponsored the seminar Mod- 
erator Ronald Conklm. a VRA vice 
president, is associated with Wadlcy 
in a store. Dimensions In Video, in 
the suburban community of Auburn 
near Sacramento 

Moss stressed, as did others, that 
stores "should not look like libraries' 
but should make vigorous use of 
point Hif- purchase and display mate- 
rials She came closest of any panelist 
to taking a threatening lack by noth- 
ing. "If lower prices do not stimulate 
more sales, then (vendors) may move 
away from emphasis on home vid- 
eo" — in other words, pay-per-view 
may become more attractive to them 
than vtdcocassctlcs That theme was 
developed during the Video Software 



Dealers Assn (VSDA) convention 
(Billboard. Sept |$) 

Khngensmilh and Bleimcister 
fielded most of the questions pertain- 
ing to the low return allowance, ap- 
parently the chief worry dealers have 

about stocking up on sale titles Both 
noted substantive return percentages, 
with Klingcnsmiih urging dealers to 
dcsekip more loyalty toward 

Aside from a long debate on pira- 
cy initiated because dealers said they 
feel competition from that area (Bill- 
board. Oct. 6k nearly every question 
to the panel related in one way or 
ut her to inventory risk. 

"It's not like the hook, record or 
computer software business," vaid 
Khngensmilh, "where manufacturer 
^.-i is HKJ . t wholesale h * more 
like *O r7 r for cost of manufacturing 
versus the wholesale You can't trash 
returns like with records and books " 
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PROFIT PICTURE — TOK Electron- 
ics launches Its "TDK Builds More 
Profit Into Your Picture campaign 
to support its High Standard vid- 
eotape. Bright orange floor dis- 
plays house blister-carded pack- 
ages tor the HS tapes, as well as 
the standard singles. Print ads in 
TV Guide and cable publications 
will support the campaign. 
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SAVING ENERGY COSTS 

Record Bar Scrutinizes Utilities 



LOS ANGELES — "A mium i 
of Ihc proper ux nf utilities can uvt 
• corporation 5"r on us utility bills 
the firat year For instance. The Rec- 
ord Bar's utilities cost mcr SI million 
annually It's the fifth highest de- 
ment in our operating expenses," 
•ays Nanct Senicr. who carries the 
rare title of "maintenance ami energy 
systems administrator " 

Despite estimated annual increases 
of 10% to I3*V. Scntcr says that the 
Record bar stores svhere such ctssls 
were direct-billed to the Durham 
home office, representing JOT- of the 
chain's 160 outlets, showed a 
"marked decrease in l°SJ os-er 
1942" 

One esample csf » hat can he done 
n> Senler's "rebunping" the home of- 
fice work area last year With the 
help of an outside lighting firm, she 
found thai km electricity would he 
used if the fluorescent light system 
were replaced with four-foot bulbs 
The more efficient lighting brought 
a>-morrih rails of 137.022 m 1*13 
down lo M4.5.U. despile the fact that 
in ihc KM penod. I.OOO square feel 
of working area was added. Senicr 
notes. 

"Culling ullhly costs n a stale of 
mind." Scntcr aucrts "We sased 
il.500 in a Tallahasce store because 
manager Gary Kind, continually 
alerted him employees lo energy ias - 
ing> Turn off the lights when you 
lease the bathroom or the stockroom 
g Don't mesa with the thermostat, it's 
< set properly, and if ll isn't, notify the 
§ manager If you sec water dripping. 
H attend immediately lo it It's an moV 
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canon of some more serums problem 
ll was little hints like that that en 
ablcd Flisek to cut his oscrhead " 

A member of the A sin of Profes- 
sional Energy Managers. Scntcr 
points to forecasts that 1100 worth of 
electricity in 1110 will cost 12*0 in 
1990, natural gas will balloon from 
$100 lo M32. and fuel ml will esca- 
late from 1100 to 1350 in the same 
decade Based upon Record Bar cs 
isrrtencc. which now goes back si* 
years. Senicr says ihc ascrage siore 
operates 1.700 hours annually, with 
bll of its utilities costs in eleclnciiy. 
JO* in heal /air conditioning and the 
lemaimng M miscellaneous 

In Mli Senicr recalls, she worked 
close!) with Craig Bcckwilh. who at 
tended construction design seminars 
with her. dunng which both became 
energy <\wt conscious Both eaecu- 
uses, she says, were astounded by the 
nsmg utilities costs They were cau- 
tioned lo bring this problem to em- 
ployees' attention subtly by m.»e cs 
pcrtcnccd contemporaries from olher 
industries. 

Buildings are for people" was an 
adage that Scntcr says greatly influ- 
enced her "li s important to keep in 
mind thai oscrlighting and under- 
lighting are equal dangers in running 
a successful store Both employees 
and shtsppers must have adequate 
light." she ascrs Scntcr often whips 
out her candle power meter as she 
stsits stores 

Senicr estimates thai she spends 
2S% of her working time iraselling 
Her domain is 190.000 square feet, 
pnncipally in malls, in 28 stales, plus 
three office buildings encompassing 
40,000 square fed and two ware- 
houses totalling 48.000 square feel 

Senler's responsibilities niser 
maintenance, too "Plumbing, elec- 
tricity, repairs lo ihc interior and e«- 
lenor of stores, keeping ihc store 
clean, pcsl and trash control arc just 
some of the things Cynthia Camp 
[hrr assistant) and I must do." she 
says. 
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As ihc human resource* attitude 
mln-duccd b> Ron Cruickshank. 
mm president t»f ihc chain, manifest- 
ed itself, Scntcr, along with other ct- 
ecutitcs, was instructed to ccnlrah/c 
in Durham as man> . luiions as pos- 
sible to the problems that plague 
managers For c tarn pie. she mm 
deals on a l»o-year contract basis 
with H5 service agencies, whose re 
sponsibilil) is to quick I > repair fault) 
air conditioning/heating systems 

" I 'd guest we have four sue h 
breakdowns on the average per unit 
in 12 month*," she say* "The man 
afcr only has lo call the authorized 
service agency for immediate help A 
store wit hi Hit proper air conditioning 
or heating ts out of it The service- 
man bilk m> deparimcnt directly for 
the repair ** 

Senler's iwo-pcrvKi department 
alvi sees ( ha I all Record Bar loca- 
tion* ha»e proper lighting supplies on 
hand "We figure ihc ascrafc store 
has 24 trofferv a rcccued ceiling fit- 
I urc t hat contains four four-foot 
lamps Those fluorcsccnts las! two or 
three years In order lo replenish the 
supply, the store manager -ends us a 
primed form, requesting bow many 
replacements arc needed They arc 
shipped from an outside supply firm 
with offices in Raleigh and Vestal. 
NY" 

Scntcr ts also responsible for prop- 
er fire and safety equipment "Re- 
member that a fire marshal making 
an une spec ted inspection can legally 
close your store if he finds inadequate 
precautions bong taken against fire." 
she notes. 

Senler's even been known to crawl 
on ihc roofs of new malts where Rec- 
ivrd Bar has stores to check out 
whether suppliers folkmed blueprint 
inuruciiorts in setting up store equip 
ment such as air conditioners and 
heating equipment "Often, loo. 
when l"*e been in a store for a while. 
I notice it's not comfortable, so I 
have lo check further into the system 
to sec what's the mailer." she states 
When Ihc prototype Record Bar 
store opened in Colorado Springs in 
m»d-t Q &4. Scntcr visited it She no- 
ticed that the new acrybc/chromc 
motif was covered with finger and 
handprint*, detracting from the mod- 
ern oik. futures' appearance After 
investigation, she sent out a sheet of 
i nM rue t torts for the store manual, 
providing a formula for a solution lo 
be made b> store employees lo clean 
the future* two or three time* 
weekly 

In 1980. she recalls. Record Bar 
put in u* first ceramic flooring Some 
manager* waned the floor*, and they 
didn't kiok good She found that such 
flooring needed only mopptng with 
warm water and a light detergent 

Senicr recently linked with Sure 
Air l td . a Tuckahoc. N Y . consult- 
ing firm which provides energy guid 
ance Thus far. she *ay*. the firm. 
v.nh which Record Bar ha* a two- 
year contract, ha* been helpful in 
correcting utilities rate schedule* and 
analyzing the uiilnie* portion of mall 
lease binder* 
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WANG CHUNG DISCOVERS AN OASIS— Gotten recording artisti Wang 
Chung recently made their tlrsl American tn-store appearance at the Oasis 
Records 4 Tapes outlet m downtown Pittsburgh The group, opening a 
show lor the Cars at the Chrtc Arena, attracted 400 autograph seekers. Pic- 
tured at the irv-store are. trom left Jeti Sewaid of National Record Mart 
promotions. Jack Hues and Graham Pteeth ol Wang Chung. Mark Wallace 
of Warner Bros promotion, store manager Tedd Arnold. Wang Chung road 
r Tim Messer. and Nick Fetdman and Darren Costm ol the group. 
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PITFALL ll-Actrrrwm AB-03S ^ 
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108 FlrOGCER-Parker Brother* 5300 ! e | e | e • 
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QaOTT-fafker Brothers 5360 
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TAR2AN-C Jt:. 2632 
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P0U POSITKm-Atan CX 2694 
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STAR TREK-Coleco 2680 
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D€CATM L0R-Ac hywon AZ 030 
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CENTIPEDE-4-r CX 2676 
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Wm-Pjrker Brothers 5370 
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•ARGAMES-Coleco 2637 
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QIX-Atart CX 5212 
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WAR RMM-OrJyssey 2153 CL 
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BUMP N JUMP-Coieto 2440 
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ROCK AND ROPE-Coleco 2661 
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FOOTBAU-Colrco 2422 
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REAL SPORTS BASEBALL-Atlri CX 5209 
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STAR WARS-Parker Bios 
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SPACE atWTTU-Actmsnn AX 033 
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CONGO BONGO-Sega 006-01 
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MARIO BROTHERS-Atari CX2697 
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RIVER RAID-Actmsion AX-011 
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BURGER TIME-lntelltvision 4549 
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H E-R-O.-Actinsion « 038 
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FRENZY-Coleco 2613 
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ANT-ARTIC AOVENTURE-Coleco 2429 
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Video Dealer Group 
Gets Mixed Reaction 



Retailing 



New LP/Tope Releases 



LOS ANGELES — The new Video 
Reuikr* Assn. (VRA). virtually un- 
known outside California, is expand- 
ing its consumer publication wing, 
promoting a trade show and launch- 
ing a video production division. The 
group is also opening an office here. 

The emergence of the Sacramento- 
based trade group, until a few 
months ago called the Video Retail- 
ers Assn. of California, is drawing 
mixed reactions from members of the 
long*cstabhshed Video Software 
Dealers Assn. (VSDA). some of 
whom sec VRA as redundant. 

The broader scope of the revamped 
VRA was announced here Sept. 25 
during the organization's seminar on 
developing a home video sales mar- 
ket, attended by 100 delegates, in- 
cluding many top vendor representa- 
tives. Founder/president Rodger 
Wadley described two videos on drug 
abuse being produced under the or- 
ganization's new Drug Education 
Consultants subsidiary. 

Wadley says an umbrella produc- 
tion company has been formed at his 
Auburn. Calif headquarters, called 
Media Video Productions. He adds 
that it involves "nine partnerships." 

Also at the seminar, held here in 
suburban Anaheim, moderator and 
VRA administrator Ronald Conkhn 
plugged Video Guide, a consumer 
publication developed by Wadley 
that dealers can sell or give away. 
"We want this to be the TV Guide of 
home video." Conklin told the 
audience. 

Introduced at the gathering was 
Chaz Austin, former manager of 
Nickelodeon in Century City, who 
will be based here as account execu- 
tive for both Video Guide and Video- 
Mark. VRA s newsletter. VRA and 
its activities will additionally be rep- 
resented soon by a local public rela- 
tions agency, according to Wadley 
and Austin 

Elaborating on a previously an- 
nounced May 6-9 VRA trade show at 
Harrah's in Lake Tahoc, Wadley in- 
dicates that he is appealing to (he 
many new video labels and cottage 
studios. "There are waves of new li- 
lies coming." he notes. Wadley de- 
scribes the May dates as "tentative " 
One area for projected expansion 
that is seen as competitive with 
VSDA is Wadley 's announcement of 
a database to track legislation "na- 
tionally and in the I } Western 
stales *" 

Wadley, 30, with a background in 
advertising, opened the Dimensions 
In Video store in Auburn in Severn* 



By EARL PAIGE 

bcr. 1982. While publishing Video 
Guide and VideoMark. he says he 
learned thai retailers were not repre- 
sented in the California Stale 
Assembly. 

The expansion of the retail associa- 
tion beyond California began u few 
months ago and now finds VRA dues 
increased from the initial $25 to lhc 
current SI 50 At ihe seminar and in 
VideoMark. VRA is described as rep- 
resenting "only video retailers, not 
studios, not distributors." 

Both Wadlcv and Conklin insist 
this positioning doesn't compete with 
VSDA "Our efforts are more on the 
slate level, helping dealers gain politi- 
cal influence." says Wadley. 

All but iwo of the VRA officers 
are connected with Wadley and 
Conklin's organization. Wadley says 
he sees no need to elaborate on how 
VRA's officers are selected beyond 
noting that VRA is a registered Cali- 
fornia trade organization "We have 
bylaws." he says "and we follow the 
rules " 

Santa Ana dealer John Pough. na- 
tional vice president of VSDA, says 
rank and file members of his organi- 
zation will view VRA less competi- 
tively once it is seen that the associa- 
tion is just part of the whole 
organization Wadley is assembling 

Pough was invited by Wadley to 
help publicize the seminar, and he 
says he found members of VSDA's 
Southern California chapter reluc- 
tant to participate "Several who said 
ihey were going, didn't," he notes. 

In Northern California, VSDA 
treasurer Jim George, who heads 12- 
unit San Francisco Home Video, says 
he is continuing his efforts to form a 
VSDA chapter "This is not in re- 
sponse to VRA." he adds. 

While noting that VSDA is also 
vigorously organizing local chapters 
around the country. Pough says he is 
now urging VSDA to affiliate with 
dealer groups in other countries. 



HOLD 
THE 
PHONE! 




Dal 800-223-7524 lor! tree 
lo place an ad in ACTION- 
MART. Billboard s classi- 
fied advertising section 
For quick results, cat Jet! 
Serrette today (NY resi- 
dents dial 212 764-7388) 



Tint listing of new LP /Tap. iiIiimi ii oeug neo 
la *n*tA* retailers Mid radio programmers lo b» 
up loth, imnut, on eeanebis now product. The 
following configuration etoorerietiorts or, used 
LP — album. EP— citandcd play: CD — Compact 
Otoe: CA— cassette: IT— * track car lud,,. 
HA— pne, not erasable Multiple records and/ 
or tap** in a acl appear within parentheses lol 
lowing me manufacturer number 



CAALC 4736 

THE SKATAUTES 
Scatterod Light* 

LP Alligator AL 8309 
CA Alt 8309 



18 98 
• 8 98 



WEBER 
Music For Wind Ensemble 
Jean Claude Malgoire. director 
LP CBS Maatarworhi M 390 1 1 ICBS) no 11,1 
CAMT 39011 no in! 



COUNTRY 



COMPACT DISC 



POPULAR ARTISTS 



CHAMPAIGN 
Woman In Flames 

LP Columbia fC 39365 ICBS! no lift 

CAFCT 39365 no Ml 

GENERAL PUBLIC 
All The Rage 

LP I H S SP 70046 IAAMI 18 98 

CA SPC 70046 48 96 

JAM & THE BEAT BOYS 
Fun City 

LP Jamworka Inc ACE AA NA 
LADY SMITH BLACK MAMBAZO 
Induku Zethu 

LP Shanachi* 43024 48 98 

LIJAOU SISTERS 
Double Trouble 

LP Shanachi, 43020 48 98 

MOLLY HATCHET 
The Deed la Done 

LP Epic FE 3962 I ICBS) nolisl 
CA FET 3962 1 no list 

MOLONEY. MICK. (V EUGENE 
O'OONNELL 
Uncommon Bonds 

LP Groan Lionel SIF 1063 48 98 

MR. T 

Mr. T*s Commandments 

LP Columbia 6FC 39636 (CBS) no list 
CA BCT 39536 no Oat 

NEAR. HOLLY. (V INTI 
ILLIMANI 

Sing To Me The Dream 

LP Redwood RP.407 48 98 

PREFAB SPOUT 
Swoon 

LP Epic BFE 39872 (CBS) no list 

CA BET 39872 no lot 

STREISAND. BARBRA 
Emotion 

LP Columbia OC 39480 (CBS) no list 

CA OCT 39460 nolisl 

TULL. JETHRO 
Under Wraps 

LP Chrysalis FV 4 1 46 I (CBSI no list 

CAFVT4I461 no list 

VARIOUS ARTISTS 
Radio Tokyo Tapes — Vol. II 
LP Ear Movie/Enigma . 46 98 

WILDER. MATTHEW 
Bouncin Oft The Walls 

LPPnvata I FZ 36979 ICB5I no list 

CA F2T 38679 no bsl 



JONES. GEORGE 
Ladies* Choice 

LP Epic FE 39272 ICBSl 
CA FET 39272 

KRISTOFFERSON. KRIS 

See Willie Nelson 
NELSON. WILLIE, ft KRIS 
KRISTOFFERSON 

Music From Songwriter 

LP Columbia FC 39531 ICBSl 

CAFCT 3953 1 



JAZZ 



JAMES. BOB 
12 

LP Columbia FC 39580 ICBS) 
CA VCT 39580 



THE FIXX 
Reach The Beach 

CD MCA MCAO 5419 

NEWTON JOHN. OLIVIA 
Greatest Hits 

CO MCA MCAO 5526 

Greateat Hits— Vol. II 
CO MCA MCAO 5347 

NIGHT RANGER 
Midnight Madness 

CO MCA MCAO 5456 

STEELY DAN 
Aja 

CD MCA MCAO 37214 

Gaucho 

CD MCA MCAO 37220 



CLASSICAL 



PERAHIA. MURRAY 
Mozart Piano Concert! 
English Chamber Orch. 

LP CBS Meilerecrhs IM 39225 (CBS)no list 
CA IMT 39225 no list 



To fat your company's new album and 
tape releases listed, either send release 
sheets or else type the information in 
the above format en your letterhead 
Please include suggested list price 
whenever possible. Send to Kim Free- 
man. Billboard. 1515 Broadway. New 
York. NX 10036. 



BLACK 



ROBINSON. FENTON 
Niohtflight 

LP Alligator AL 4736 



THE COMPLETE 
ONE STOP - DISTRIBUTORS 




We've got It all! 
To organize our huge * v -~^ 
Inventory we now have: 

A 32 PAGE ACCESSORY 
CATALOGI 

A BUTTON CATALOGI 

A MUSIC VIDEO CATALOGI 

A COMPACT DISC 
CATALOGI 

AN OLDES RECORD 
CATALOGI 

Call us today for your 

FREE catalogs! 
SAME DAY SHIPPINGI 

la-atal sfll-tatW-SeUsll 
Maryland Walls NITO 4H. 7174 
out ul Male- Watts NIHl-ntH-oriihS 




Leading wholesaler of 
All Brands of Audio/ 
Video Tape, Computer 
Diskettes, Recorder/ 
Computer Care & 
Accessories 



'Monthly specials 
'Complete FREE 

Wholesale 

Catalog Available 

CALL TOLL FREE 
1-800-334-2484 

WINK. 1 600 672 2802 
Ratpton/CJry 919 467 1102 
PO Boa 8*4 Petit BB Cary « 27511 



CP ROCK WELCOMES BACK AN OLD FRIEND... 




We are pleased to announce our association as 
exclusive distributor of Concert Art. These 
high quality graphics are just the ticket for 
increased sales. 

Each piece is printed on heavy stock, in full color and comes 
shrink wrapped on a cardboard backing. 

Call your CP ROCK representative or CP ROCK for details!! 

CALL TOLL FREE 1-J300-852-3087 
IN CALIFORNIA 1-800-852-8871 



• BUTTONS • POSTERS • PAINTER HATS • DECALS • PHOTOS • 

• CONCERT ART • FREEZZ FRAME • STICKERS • TOUR PROGRAMS • 



COflCGRTRR? 





CP ROCK/CALIFORNIA POSTERS 
2550 Del Monte Si. Bldg. D 
West Sacramento, Ca. 95691 




FREE DISPLAY 
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Now Playing 



Electronic Mail From Western Union 



B> KAYK /XCKKRMAN 

Receiving and vending information 
or a tetter via ■ computer has until 
now been a lusurs enjoyed by busi- 
nesses, hut essential.) unavailable to 
home computer owners because of 
escalating ants But. according to 
Hester* l oion, the company that 
pioneered instant communication 
with the If I'M Mailgram and Tele- 



gram, the home computer market it 
about to become its ne*l target audi 
ence for a new low-co»l communica- 
lion package and accompanying 
software 

Aa a prinnoiion for its electronic 
mail service. East Link, the commu- 
nicatiom giant is <>(Tenng ill service 
free for two yean to mem ben of the 
Ho* I on ( ..mpuiir Society. And 
Wot em I'nion recently linked the 



MORE MUSIC FOR YOUR EYES. 



tTr) 



BODY MUSIC [^Ucj/C 
A autty erotic approach 

to music vtoeo - 
starring sii of the « 
iucm nunc mooeis 
$19.95*1 




i T*S*»il 

\ I «.» 1 

$195* 




J A 2 2 IN FOR /. 
.BLUE Jf AN' J*. 

h -I** 




"2* t+- 




dushi a til H- mn.ov> tM «-i 



CM your local distributor or l-WoSJi^M; In NY Mats call 1-8O0-522 5229 

I Availaote In November and in VMS *■<< 



B %/VHS 




firm's I **■ milium Telex suh»K-nberv 
to Easy I ink to expand the scope of 
two-way communicalion from imc'x 
home or office 

Accompanying the electronic mail 
acrvice sa a S95 computer software 
package that hat become the Tint 
communication program to provide 
word protesting, filing capabtlitiev 
information storage and direct dial 
ing Says a tpokcaman for the firm 
"The software is integrated It can 
stand akme aa a regular piece of 
home management software " 

One obstacle standing in the wa> 
of a successful rollout for ' Easy- 
Link" is retailen W eat em Union is 
finding that demlen are leas familar 
with electronic mail than it had ex 
peeled Hence, it will launch a V4* 
million marketing scheme designed 
to introduce the public to it* new ver 
vice, according to the spokesman 

The firm's deader support program 
will include a direct mail campagn. a 
"Match And Win Sweepstakes," 
S3. 500 tn cash pn/es and a toll-free 
2 4- Sour telephone number as wdl as 
"exiemise" consumer advertising, 
the spokesman say* 

The Easy Link service ts not with- 
out major com pet it on According to 
the spokesman. Western Union will 
be competing with Dow Jones, MCI 
Mail. ITT DsaJCom. The Source. 
CompuServe. GTE and Tymcxhare. 
among othen 

Recent predictiom by the market 
ch firm International Resource 
at Cora, place the elec- 
tronic communications industry at 
S4 3 Nil ion by l°40 and see it grow- 
ing into a J 1 4* million field this year 
Some 400.000 communications soft- 
ware packages will sell this year, the 
research firm says 

About <«8t of those sales in I°ft4 
• til be to bsmnessev the Western 
Union spokesman contends, adding. 
'They (the software] coat hundreds 
of do! Ian " The $°5 cost for its soft- 
ware places Western Union's pro- 
gram at a pnee point that entices the 
home computer market. be 
maintains 

"I think in 1985 we will see home 
computer users pock up communica- 
tions capabilities But the market will 
really open up in l°86, when we will 
see videotex technology and comput- 
er capabilities merge," he concludes 
gr * * 
Merging technologies- Japan's 
electronics marketplace will soon sec 
the first ihree interactive vidcodisk ti- 
tles tying together home computers 
and s tdcod isk pla y en The mam - 
moth electronics firm JVC has set a 
Nov 21 launch dale for the computer 
programv written in VHD standard 



language 



tCotiimued on page 28t 



America* Favorite 
Musk Program 




Ttws Ca*snaf4w«%aw«f anA CsvanVsaw 
iiivvviainavvsMtJ/MMii. 

From your distributor or 
The Scarborough System. Inc. 
800 882 8222 



Video 
Music Programming 



MTV Adds & Rotation 



■ y-v >> im an 



Am <rf K1/S4 

mm ■' •<- »•"- 
NEW VIDEOS ADDED: 

Cellar* Oa, The Wu Song." Virpri/Efac 
EaroflMcra. Haven Mutt Be There.- Columbia 
Lira Foe*. "Dressed To Kill." Mercury 
J Mix J oka*. '■ Babylon. Amu. International 

Joke I i "Every Man Hat A Woman." Polydor 

Me. Without Hate. "Where Do The Boyt Go." MCA 

OMD. "UvaowvotlOn." AAM 

Owlet KM. "Parly All Night." Pasha. C BS 

Servitor. "I Can I Hold Back." Scolli Bra /CBS 

Terek Snag. "Don I Look Nov." IRS 

Ukj "Pnde." Island 

VSaag ( Baa*. "Don ! Be My F < •>,,. Geffen 
J oka Walla. Tears. EMI America 



HEAVY ROTATION imaiieMiai 4 plays • way!: 

Raaanarama. "Cruel Summer." London 
David Bowie. Blue Jean." EMI Amenca 
Ijadart Backlagtuua. Go I mane." FJeklra 

John ( .(Tret) A Ike Bea.er Beo-a Band. On The Dark Side." Scolli Bro» 
Can. Drive," Elcklra 

"Hard Habii To Break." Full Moon/Wanier Brum 
> DeVeeac, "Dcaen Moon." A4.M 
Flam. "Are We Ourselves. MCA 
C.kraa Frey. "Smuggler » Blues." MCA 
Sua, Hagar. 1 Can't Dnve 95." Geffen 
Oaryl Hall * Joaa Oatea. "Out Of Touch." RCA 
Hoary Diippui, "Sea Of Love. - Eaparania/AluuilK 
Hoaeyaaooa SaMa. "New Girl Now." Warner Bern 
Bill. IdoL "Pah For Fanuuy." Chryaabs 
Jackaaaa, "Torture." Epic 

Jefferson Starakip. Lay 1 1 On The Line.' Grunt/RCA 
Ulna J oka. Who Wean Theae Shoo." Geffen 
krokua. "Midnight Maniac." Amu 
Madonna. "Lucky Stat." Sue 

Paul McCartney. "No More Lonely Nights." Columbia 
Sight Ranger. -When You Clra* Yow Eyea." Camel/MCA 
Steve Perry. "Slninj Oul." Columbia 
Poiairr Saatrrv "I'm So E idled." RCA 
Prince. "Let t Go Craxy." Warner Bro. 
Sheila F_ "Glamorous Ufe." Warner Brca. 
Rick >n jj «jWSS "Bop Trf You Drop." RCA 
Rod Sle-art. "Some Guyi Have All The Lock.' Warner Bra 
Doaaa Saatraer. -There Goo My Baby." GerTen 
Jf SaackaL -Teacher. Teacher." Capilol 
Tina Tamer. Beller Be Good To Me." Capilol 
I aa Haiea. "Hot For Teacher.- Warner Bra 
Peter Wotf. "Llfjin Oul." EMI / 
Yea. "Il Can Happen." Alco 



MFDHM ROTATION la 



Geffen 



i3pla»aaayl: 



Black •' Blue. "Hold On To II." 
Can. "Hello A earn." FJeklra 

Brace Corkhara. Loven In A Danferooa Time." A*M 
DlrTord A Tilbrook. "Love'i Craahmf Wives" A*M 
Roaaie J.roev Dio, "Myuery." Warner Bra 
Dave Fdmandv. "Somelhing About You." Columbva 
Dokkea. "Into The Fire." EJekln 

Fverij Brorkerv "On The W'mev Of A Nightingale." Mercury 
Fraakl. Goes To Hollyaood. Two Tnhev luand 
Barry Oik*. Shine Shine." MCA 
Go-Go'v "Yev Or No." IRS 

(mlden taring. Lon| Blond AnimaL" 21/PotyGram 
Crbaj Reaper. "Sec You In Hell." RCA 
llerbic Hancock. "Hard Rock." Columbia 
Hanoi Rocks. "Up Around The Bead." Epic 
Core> Hart. "It Ain't Enough." EMI Amenca 
Irua Maiden. "2 Minutes To Midnile." Capilol 
Jermainc Jackson. "Dvnamilc." Arata 
Kiaa. "Heaven*. On Fire." Mercury 
Naked Eyes, "I What I In The Name Of." EMI I 
Billy Ocean. "Caribbean Queen." Jive 
Halt. Wanted Man."' Atlantic 
Red Rockers. "Eve Of DcMruction." Columbia 
Lionel Richie. Penny Lover." Motown 
Romeo Void. "A Girl In Trouble." Columbia 
Sione Fury. "Break Down The Walla.- MCA 
Talking Heads. 'Once In A Lifetime." Sire 
Thompson Tains. "You lake Mc L'p." Anita 
Jrthro Tall. "Lap Of Luxury." Chrysalis 
Twisted Sister. "I Wanna Rock." Atlantic 
» rum' I k.. "Wake Mc Up." Columbia 
Xavtoa. "Eat Your Heart Out." Mirage 
VAT. "Don't Slop Runnm ." \AM 
Zebra. "Wail Until The Summer'. Gone." Atlantic 



LIGHT ROTATION i 



2 plays a dayl: 



Artec Camera. All I Need Is Everything." Warner Bros 

Backvtcrv "Hand CTapptn'." AAM 

Bad Manners. "My Girl Lollipop." Epic 

Bananaraasa. The Wild Life." MCA 

Beiregorc. "All Thai I Wanted." Elcklra 

Black L'kara. "Solidanly." Island 

Bo Ob) « ike Midniles. "Amenca." Columbia 

I aura Branigaa. "The Lucky One." Atlantic 

(Continued on page 69) 
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Macintosh 
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FUQHT SIMULATOR ■ 


Subtaox 


SniMn Package 
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FLIGHT SIMULA TOR UomoU Smatton Package 








• 










9 


t 


It 


SUMMER GAMES 


BJMJ 


Arcade Sry*e Sptyts Game 
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AAJUS EPYING AMD LAR 
B4RO GO ONE -ON-ONE 




Vzade S»y*a Spc*"ts Game 
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EMOoncAiM 


SMegy Arcade Game 
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TRAHSVLVANU 


Pangur 


A4rar*n Game 
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RAID OVER MOSCOW 


*::«s 


Saaa^Garne 
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CASTLE WOLFEMSTEM 


Mu» 


Arcade *a—r*n Game 
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SAROOHH MeflMn Chase Pwo/lir 
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BEACH-HEAD 


Access 


Strategy Arcade Game 
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BRUCE LEE DM Sol AOvemrt Game 
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UOOU&ULTBUM 


Oora SVsHm tx 


Fantasy fele^aytng Game 
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SKYFOI 


Etscsrcnc Arts 


Fantaa- Rc-e-fteyvig Game 
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LODE RUNNER 


BeoosrbunO 


Arcade rv- >•.-• 
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REALM OF IMPOSSIBILITY 




AAraravia Style Game 
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•nZANORV SeTecti Fs«e« RoNJVrnj Gan» 
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BBLUONARE 


BNCMp 


Sloe* Marts, Smiatun Game 
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SEVEN CfTTES OF GOLD 


Beam Arts 


-VNarabn Srategy . 
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MURDER BY THE DOZEN 


CSS 


MyaaV) Qaaa, 
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zork 11 


apjOBB 


/VMnan Sty* Game 
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EDUCATION TOP 10 
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MASTERTYPE 




Educalcnal program thai leacftes loutf rypeig to 
a^eajjo ao)a^ an amanq wdao game tgnaal w 
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MUSC CONSTRUCTION SET 
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user to avert t«ar> a itrary of rausc or c-jntpoai Oawn 
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COMPUTER STUDY 
PROGRAM FOR SAT 


Bbjbjsi EaMaatB BstMt 


Edutaa^M aajnpi aaaaMfl K lata) laalnft Laaa) 
lataailrVaaaai 
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MATH BLASTER" 


DM4BM1 S ntMllMt 


oattfai oaai H ■ pJDl r aaaVOR HrttttrtlH 
fTTLyt»><al»o« cVns»o»\ t»-acw>ns and decimals to* 
vaLiJar^agee-lZ-^g^Tieti the end 




• 


• 












S 


1 


f 


AGENT U-SJL 
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A lot of todays best-selling 
software programs have 
one thing in common. 

Data EncoreT 

We duplicate more 
software successes than 
just about anyone. And we 
do it under some of the 
toughest quality -control 
standards in the industry 

So every copy we 
turn out turns out perfect. 

Why not let us 
duplicate your next soft- 
ware program? 

For details, call 
toll-free, 800-872-8778. In 
California or outside the 
U.S.. call (408) 720-7400. 
collect . Or write, 585 N. 
Mary Avenue. Sunnwale, 
CA 34086. 

Either way, well 
do things right to help you 
make the list on the left. 

Data 
Encore 

a Verbatim Company 
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New On The Charts 



A Ht-ekly feature spittlighting a new 
mte on Billboard'* computer software 
or video games chart. 




RAID OVER MOSCOW 
# 1 Entertainment 

Bruce Carter claims he lacks an) 
kind of political leaning, even though 
his top-selling "Raid Over Moscow** 
deals with a hmcly political subject 
l hermo- nuclear war initiated hy the 
Soviet Union 

The 3 5-> car-old mechanical engi- 
neer esplains that (he idea for the 
game stemmed from several brain- 
storming vcvsions with the design 
staff of Access Software Inc , the Salt 
Lake City firm that publishes the 
game The succevs of an earlier title. 
"Beach-Hcad," a World War II sim- 
ulation game, sparked the notion of 
O making a modern-day war scenario 
< With sales for "Raid Over Mos- 
g cow" said to be ncanng 20.000 only 



Videocassette 

Top 40 
Sales & Rentals 
Charts 
Every Week 
In 
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three weeks aflcr it shipped, the uile 
stands poised to be the home comput- 
er software champion for the holiday 
selling season That figure is unusual- 
ly high for a home computer v>flwarc 
title 

The object of "Raid Over Mos- 
cow" is to prevent total world de- 
struction by disengaging Russian- 
made ballistic missiUrs The player's 
role is to defend the U.S. against at- 
tack, according to David Ashby. vice 
president of Access Software Inc. 

At one point in the game, a gre- 
nade-throwing skirmish occurs in 
Moscow's Red Square Eventually, 
the city is destroyed. 

Later this year, an Apple version 
will be made available, says Ashby 
The °5 title is currently only 
available for Commodore 64 compu- 
ters FAVE ZUCKERMAN 



Retailing 

ALLAN CAPLAN'S APPLAUSE 

Video Chain Growing In Omaha 



By MOIRA McCOR.MICK 

CHICAGO — " Aggressive, profes- 
sional marketing" is the key to the 
dramatic growth of Omaha-based 
Applause Video, according to 
founder Allan Caplan Since Ap- 
plause's inception last September. 
Caplan has opened 12 stores, with 
two more set to operate by Nov. I. 

In addition. Caplan says. Applause 
has begun signing franchises, and ex- 
pects 250 by 1986 Since Applause's 
opening, he adds, five Omaha video 
stores have gone out of business, in- 
cluding the Video Station and Video 
Kingdom outlets 

"We advertised from day one with 
full pages in the daily newspapers," 
says Caplan, noting that ads are stra- 



Now Ploying 



• Continued from page 26 

Two of the titles. "Motorcycle 
Race" and " The Player's Club." are 
considered entertainment software, 
while (he third title. "Alice In Chem- 
ical Reaction," is being labeled edu- 
cational. "Motorcycle Race" is a 
driving game that matches tive-ac- 
tion road racing footage with animat- 
ed obstacles The object of the game 
is to avoid the obstacles 

"The Players Club" contains five 
gambling games, including a slot ma- 
chine, poker, roulette, bingo and an 
original title called "Up Or Down " 
The educational title "Alice In 
Chemical Reaction" is a junior high 
school chemistry course containing 
actual chemical experiments as well 
as instruction on required safety 
techniques. 

"One advantage of using interac- 
tive disks in connection with comput- 
ers ts that the system can be easily 
operated." a spokesman for JVC ex- 
plains "We can attract a wide range 
of u 



places special emphasis on safe driv- 
ing techniques and the dangers of 
driving under the influence of alco- 
hol, drugs or emotional stress," a 
spokesman for the firm says. 

Seymour Irvine, who wrote the 
CBS driving program, says he look 
on designing the program because of 
a lack of "venous approaches to driv- 
er education in the schools " He adds 
that the software has been sanctioned 
by the American Automobile Assn., 
the National Safety Council and the 
Allstate Insurance Co. 

Available M Apple and IBM com- 
puters. "Keys [i> Responsible Driv- 
ing" comes packaged with a 32-page 
learner's manual Suggested retail 
pnee ts $79.95. 



• » * 

Safety drive: "Keys To Responsi- 
ble Driving" is CBS Software's latest 
educational title intended for teenage 
home computer users. "The program 
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Dial 800-?23-7S24 toll free 
lo place an ad m ACTION- 
MART. Billboard s classi- 
fied advertising section 
For quick results, call Jeff 
Senelte today (NY resi- 
dents dial 212 764-7388) 
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DIVIDER CARDS 

ALL SIZES AVAILABLE 

15c and up 

Why Pay More? 

Direct from Manufacturer 
Call or Write 
Sam Lemper! 
(212) 782-2322 

109 So 9ihSirrci.trooklyn.NY 11211 

*.L-LtN CUTTING CO 
Special Volume Rates 

We Bu) Lsed and 
Obsolete Cards 



tegically placed underneath televi- 
sion listings Besides daily print ad- 
vertising, which now involves two or 
three full pages per week, Caplan 
says Applause Video's commercials 
run four to seven days per week on 
the radio, and (wo weeks per month 
on tv. "All our stores are in one tv 
market, in order to maximize ad dol- 
lars." he remarks 

In addition, twice-monthly mailers 
go out to store customers, appraising 
them of new releases as well as im- 
pending promotions "Most video 
stores sit and wail for people to come 
in." remarks Caplan. "whereas we're 
a professional marketing company " 

Caplan founded Applause Video 
aflcr selling his telemarketing compa- 
ny Team Telephone "I looked 
around to see what else was going 
on." he recalls, "and found that at 
least in Omaha there were no movers 
and shakers in the video area." 

Applause's rapid growth would 
seem to indicate that Caplan has 
filled that gap Everything from Ap- 
plause's ad campaign to its store lay- 
out, he says, is "designed to sell " 

Applause Video outlets are open 
from 9 a m lo 9 p m . seven days a 
week The average store is over 3.000 
square feet in size (3.500 in main 
stores in Omaha and Lincoln), with 
modular design and "stainless steel, 
chrome, and high-tech formica" de- 
cor. Caplan says. 

All units carry both hardware and 
software, including the full AOO-litle 
laserdtsk library and over 10.000 
CED disks "The CED market is 
alive and well," states Caplan "I 
have 500 players to sell, and I expect 
to sell them through Christmas " 
And. he adds. "We sell 10 disks for 
every one we rent." 

Hardware lines in stock include 
RCA. Sony. Quasar. Canon. Sanyo, 
Kenwood, Pioneer and Lloyds. Over- 
all store volume tends to break down 
at 46**^ hardware. 27*> software 
rentals, and 27% sales of movies, 
books, and accessories, say s Caplan 

Each of Applause Video's 2,000 ti- 
tles is displayed with front cover fac- 
ing the customer, says Caplan "We 
carry everything in both Beta and 
VHS." he notes, adding. "We'll buy 
1 5 VHS to 10 Beta of new titles per 



store, with catalog titles going one Id 
one and sometimes three to one. A 
'Caddyshack' will run five lo three " 
Applause's video rental club, cur- 
rently encompassing some 17,000 
members, costs nothing to join. A 
membership card is filled out. a Visa 
or Mastercard run for $100 and kept 
in the store's safe in the event of a 
non-return, and the customer is free 
to rent up to four movies per night at 
$2 50 each Sixty percent of the club's 
members own VHS machines, adds 
Caplan 

Caplan suggests that movie sales 
would increase dramatically "if Use 
movie studios understood the busi- 
ness If they want me to sell movies, 
they should price them where the 
public can buy them 

"I sold 1.500 copies of 'Raiders Of 
The Lost Ark" (at $39 95)." he con- 
tinues. "When The Big Chill' came 
out (at $79 95>. I bought 200 to rent 
and sold one If RCA/Cofumbu had 
pneed it as $39 95. I'd have sold 
100" 

Applause Video stores tend to be 
located in "strip malls, shopping cen- 
ters, and a few free-standing loca- 
tions, with no covered malls except ft 
little one downtown," says Caplan. 

The company's 88 employees, m 
many cases culled from other area 
video stores, are encouraged to take 
home one free video per night for 
viewing (jfter the store's dose), and 
arc allowed to buy one piece of hard- 
ware per year at cost "Even with 14 
stores," says Caplan. "we're still a 
family 
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Screenings 
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-SHOPPING THE RECORD 

LABELS" 
TONYSEIOEMAN 
Video Editor Billboard Magazine 
JEFF AYEROFF 
WfcmerBros Records 
KEN BAUMSTEIN 
Chrysalis Records 
JEANfE MATTIUSS1 
Colombia Records 
MICHELLE PEACOCK 

■>cords 
ROBIN SLOANE 
Elektra Records 
LARRY STESSEL 
Epic Records 
Break 
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SYSTEM" 
STEVE DUPLER 

Pro Audio/Video Editor 

Billboard Magazine 

HOWARD BLOOM 

Howard Bloom Organization 

BOB GIBSON 

The Group Public Relations 

RANDY HOCK 

Randy Hock & Associate, 

ROBERT SCHEIDLINGER 

I CM 

STEVEN STARR 
William Moms 

LUNCHEON Exhibit Booths & 
HospcaMy Suites 

THE MARRIAGE OF 
FINANCE & CREATIVITY 

CHUCK MITCHELL 

RCA Video Product ions 

STEVE BARRON 

Director Limelight Productions 

SIMON FIELDS 

Producer, Limelight Productions 

DAVID LEWIS 

Director 

ROBERT LOMBARD 

Producer 

KEITH MacMILLAN 
Drector. KEEFCO 
JOHN WEAVER 
Producer KEEFCO 
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Moderator JO BERGMAN 

Warner Bros. Records 
Panelists ALANADELMAN 
Imero Florentino 
LARRY BRIDGES 
Red Car. WC 
LoANNCHAN 
L Chan Designs 
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PETER CONN 
Homer & Associates 
KENNY ORTEGA 
FF Productions 
DANIEL PEARL 
lights Camera. Action 
GORDON SKENE 
Sound Engineer 
Break 

-THE ARTISTS PERSPECTIVE 
ADAM WHITE 
Editor. Billboard Magazine 
TO BE ANNOUNCED 

Booths & Hospitality Suites 
VIDEO MUSIC AWARD 
NOMINEES Screening 
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HPstration 
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DAVID BEAN 
Pacific Arts Video 
HOWIE KLEIN 
415 Records 
MONICA LYNCH 
Tommy Boy Records 
JOEL WEBBER 
Uproar Records 
Breai 

"COVERING YOUR ART 
ARNIE HOLLAND 

RCA Video Productions 

RON GERTZ 

TheCiearing house 
IRASELSKY 
Almo/lrving Music 
OWEN SLOANE 
Mason & Sloane 
LUNCHEON Exhibit Booths & 
Hospitality Suites 
FOREIGN VIDEO MUSIC 
SCREENINGS 

"GOING THE DISTANCE" 

SAM SUTHERLAND 
West Coast Bureau C hief 
Billboard Magazine 
LAURA FOTI 
RCA Video Productions 
BOB HART 

Picture Music International 
DEREK POWER 
Copeland & Power 
LAURA REITMAN 
A&M Video 
Break 

"SEEN IN THE RIGHT PLACES 
HARVEY LEEDS 
Epic Records 
DAVID BENJAMIN 
NBC's Friday Night Videos 
ELLEN BERKOWITZ 
Turner Broadcasting's Cable 
Music Channel 
DAVID CICUTIRA 
SkyChannel 
DAIN ERIC 
Discovery Network 
LES GARLAND 
MTV 
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Assoc Video Editor 
BWboard Magazine 
ANDREW BOUCAUT 
Video Marketing Services 
MIKE COOPER 
Music Video Services 
TOM DEIESO 
Telegenjcs 
MARTY DIAMOND 
TheRrc 

ROY FREEDOM 

First Avenue 
TOM KORANDA 
Stuart Andef son s Black Angus 
Restaurants 
ED STEINBERG 
Rockamenca 
EVERY DIRECTOR'S DREAM 7 
TONYSEIOEMAN 
Video Editor. Billboard Magazine 
ALLAN ARKUSH 
MARTIN KAHAN 
Martin Kahan Productions 
MARK ROBINSON 
Modem Productions 
Exhibits & Hospitality Suites 
BILLBOARD S SECOND 
ANNUAL VIDEO MUSIC 
AWARDS 
FEE WAYBILL 

ARISTA RECORDS 
CAPITOL RECORDS 
L CHAN DESIGNS 
COLUMBIA RECORDS 
EDITEL 

ELECTRON VIDEO CREATIONS 
EPIC RECORDS 
GENERAL ELECTRIC 

PROJECTION DISPLAY 

EOUIPMENT 
HOLLYWOOD REPORTER 
MUSIC VIDEO SERVICES 
MYLENEK TURNER VIDEO 
PICTURE MUSIC 

INTERNATIONAL 
PILOT VIDEO 
TIM PINCH RECORDING 
THE POST GROUP 
ROCKAMERICA INC. 
ROWE INTERNATIONAL 
SIGHT* SOUND 

ENTERTAINMENT 
SONY CORPORATION 
SUNSET POST 

T.AV s-*tf!W~ 
TELEGENICS 
VIDEO DIMENSIONS 
WAVEFORM PRODUCTIONS. 
INC 
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Winter CES Gets Cold Shoulder 

Most Major Software Firms Planning To Bypass Show 



NEW YORK. — The Consumer 
Electronics Show has been virtually 
abandoned by the prerecorded video 
industry, with ilmmi no important 
home video firm* planning lo exhibit 
at the Jon 5-8 Winter CES 

So far the large*! video company to 
Mgn up for exhibition space is Karl 
Home Video The list of dropout* in- 
cludes a number of firm* that have 
been exhibitor* ilmmi since their 
births, among them Vestron Video. 
Thorn EMI Home Video. Family 
Home Entertainment and Media 
Home Entertainment 

According to some of the firm*, 
the success of the recent Video Soft- 
ware Dealer* Aun convention 
helped contnbute to their decision to 
give CES a pass 

"CES has been very good for us," 
iay* Thorn EMI Home Video presi- 
dent Nicholas Sanlruos Bui. he 
addv "We had a major presence al 
(he VSDA show." to a degree that 
moved CES several rungs down the 
importance ladder "It's just a ques- 
tion of priorities " 

For some firm*, mitre than priori- 
ties are involved International Video 
Entertainment s Family Home En- 



tertainment will be avoiding the Win- 
ter CES and probably all future 
shows due to "past treatment." say* 
vice president Len Levy He and nu- 
merous other home video executives 
refer to the tentlike exhibit area 
where software firms were housed at 
the Chicago-based June M Summer 
CES 

Levy says that he flew out lo Chi- 
cago prior to the summer show and 
was assured that the exhibit space 
would meet certain specifications, 
but that il ended up falling far short 
of his initial expectations "Based on 
thai treatment, we're just not going 
to go back." he says. "We wound up 
in a very bad situation there, and it 
left a bad taste in everybody's 
mouth " 

W hile Karl Home Video has also 
expressed bitterness about the Sum- 
mer CES. the company will be re- 
turning to ihe show in January. "As- 
suming that I gel a good local ion. I 
will be there." says company head 
Stuart Karl 

fhe key reason for Karl's planned 
attendance al the show is the breadth 
of ihe audience that will be there, he 
says, with the scope of CES tran- 



scending the regular confines of the 
home video business The firm is 
looking to encounter, and sell to. ma- 
jag department stores and mass mer- 
chandisers, he says, as il works in- 
wards its goal of creating a sale 
market 

Although Karl Home Video vsas 
more than satisfied with VSDA. the 
video specially store marketplace is 
ren la I -oriented, while many of the 
cumpanies attending CES and look- 
ing lo try out the field are very sal es- 
urient cd For Karl, "developing the 
new market for our product is very' 
important" for the future 

CES does have a retail population 
many limes larger than that of 
VSDA. as Jack Wayman of the Elec 
ironic Industries A\sn (EIA». the or 
ganiiation thai sponsors the show, is 
quick to note While the VSDA con- 
vention drew about 2.000 attendees 
this August, the Summer CES broke 
ihe 90.000 mark 

CES has more than 52.000 retail- 
ers in attendance, says Wayman. 
with 12.000 of them representing 
outlets that carry prerecorded video- 
..asseties in some *t\ or another 

(Conhnutd on page )Si 
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TORTUROUS EDITING — Jackie Jackaon aita in on Mi* editing ot the Jack- 
sonj "Torture" dip, for which ha holds the writing and production credita. 
Seated from lett are engineer Henry Sutton, lap* editor Peter Karp, Jack- 
son and producer Cathy Oougherty Th* locale was New York's Eottal 

facility 

Scholastic, Lorimar Join 
In Production/Distrib Deal 

By TONY SEIDEMAN urf FA YE ZUCXOIMAN 



NEW YORK— Looking lo help 
I push Hs planned acquisition. Karl 
Video Corp . lo a leading position in 
the children's video genre. L on mar 
has cut a production and distribution 
deal with Scholastic Productions Inc 
(SPh. a subsidiary of Scholastic Inc. 

sAccordtng to the terms of the 
agreement. Lonmir will be financing 
| and distributing children's titles cre- 
ated by SPI The company will be 
mailing both home video program- 
ming and feature films for children 

Lorimar will be handling distribu- 
tion of the theatrical films thai result 
from the deal Karl will be putting 
oul Ihe titles on vsdeocasselle 

One requirement of the deal will be 
thai Scholastic Inc support the Lori- 
mar /SPI releases via marketing and 
publicity efforts through the books 
and magazines it puts out Scholastic 
Inc is reportedly the largest publish- 
er of such materials in the world 

Instead of going through a movie 
studio, as it currently does, Lorimar 
will be bringing SPI product directly 
lo motion ptclure theatres on a re- 
gional basis, according lo SPI presi- 
dent Marty KeJtz- 

Lonmar mill be giving SPI money 
on a project -by -prosed basis, says 
Kelt/, who declined to give specific 
figures but says the numbers will al- 
most definitely end up in the "mil- 
lions of dollars 

"We saw the huge growth in the 
video area Since we have p re-enisl- 
ing product, this gives an outlet for 
us as well as setting up production 
funding." says Kellx 



Since its creation in 1979, SPI has 
produced or o>-pr.xjuced about 100 
hours of programming Among the 
top programs created under the SPI 
aegis are the Emmy Award-winning 
ABC Afterschool Special The Great 
Love E«penment" and "Scholastic 
Sports Academy." an ongoing series 
of 65 half-hour sports insti iii rifsaaal 
programs made for the USA Cable 
Network Also in the SPI library is 
"Fun And Games, *' an interactive vi- 
dcodisk nominated for a Grammy for 
best video m 1982 

Karl Home Video's Courtier Shan- 
non estimates that hts company will 
be releasing 30 titles from the SPI li- 
brary alone, not including the pro- 
grams that come out of the Lorimar/ 
SPI deaL 

Home video release of the SPI 
product probably won't start until 
the first quarter of I9S5 at earliest, 
says Shannon Pricing will be in line 
with that of most children's video ti- 
tles, in the $29 95-539 95 range, ex- 
cept for the pro gr a mt where Karl 
feels will dominate, he says. 

Three programs will u i o baMy 
make up the initial release, says 
Shannon "Mystery At Fire Island," 
a soccer how-to tape, and the half- 
hour animated program. "The Spe- 
cial Magic Of Herself The Elf " 

The first feature Lonmar will dis- 
tribute will probably be "Dear Lola." 
budgeted at SI. 5 million. "Now a 
way has been created [for SPI] to 
take low-budget G- rated movies lo | 
theatres and bring them out on home 
video." savs KeltZ. 



RCA's CED Disk System 
Coming To End In U.K. 
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LONDON— RCA's CED video- 
dtsk system has now bitten the dust 
in Britain as well as the U.S The 
company has announced ihe details 
of the final shutdown of its ill-fated 
U K CED effort after selling only an 
estimated 13.000 units in a year. Soft- 
ware production wilt cease at year's 
end 

On the hardware side, manufac- 
turer Hitachi and GEC McMichad 
arc now selling players at SI 30, half 
the original price of the cheapest mo- 
del, and purchasers also receive 20 
free disks with a nominal value over 
S250. Hitachi, which still has U.K. 
stocks of around 30.000 machines. 



says it will continue to honor its nc 
mal 12-month guarantee and w 
maintain spare parts for a minimu 
of seven years 

These moves follow RCA's an 
nouncemeni in April of an end 
Stateside production and marketm 
Commenting on the decision, i 
RCA spokesman here said the com 
pans vsas "desperately disappoint 
ed," but had not been able to estab- 
lish a player base large enough to 
support the manufacture and sak of 
CED software- The closing offei 
were designed to "soften the blow i 
much as possible," the spokesman 
said. 
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NOW AVAILABLE 



WORLD WIDE 
LICENSING! 
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SHEENA EASTON 
ACT 1 

guest starring 
KENNY ROGERS & 
AL JARREAU 



r 




JOHNNY MATHIS 

in concert 

25th Anniversary 
guest starring 
DENIECE WILLIAMS 



CRYSTAL GAYLE 

in concert 



FRANKIE VALLI 
20th anniversary 
concert 

with 

THE FOUR SEASONS 



DIONNE 
WARWICK 

in concert 



AN EVENING WITH 
GLEN CAMPBELL 

and the ROYAL 
PHILHARMONIC 
at Royal Festival 
Hall. London 




Barry Collier 

PRISM ENTERTAINMENT 

1875 Century Park East 
Suite 1010 

Los Angeles CA 90067 



Paul Levmson 

PALAN ENTERTAINMENT 

10 Chester Place 
Regents Park 
London NW1 4NB 
ENGLAND 





^ For Details Contact: MEL FRANKS or DAVID OSTERELY al our VIDCOM BOOTH. 

PRISM M(UJ@0(g WO ©LI® 
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MTI S FREEDANSE 

Original Music For Exercise Tape 



Ky JIM HIVsMsN 

NEW YORK — A new dance/e»- 
crcise program featuring "Elaah- 
dancc" dancing star Marine Jahan la 
utUt/tng mglnal mush, as a mean* of 
marketing new recording artists at 
well a* providing a musical bed be- 
neath the celebrity instructor's 
dancc/cacrctsc calls 

"Freed • •■ w ith Marine Jahan" is 
being released . both a bO-minulc 
ndcocasscilc and a I : song album 

Commtron Aids 
'Strong Kids' 

NEW YORK— Commtron Corp . 
ihe Drv Motnc. bated *»dco viflttare 
JiMnhiii.tr i* tupr-oriing Para- 
mount'* new "St rang K id* —Safe 
KidV' tKfctxavtelte «viih a .i--n.in.ri 
for each uml *»4d lo ihe National 
Cenl cr for M i vm n ft A ( * plot I ed 
Children 

TOrough Nov 30. Commtron r* 
contributing S2 for every tale <t ihe 
S2«<-5 Paramount title. »hich a 
ho*ied b* llenr* Winkler and 6c 
ugned to inform and adtne famtltr* 
m presenting veaual ■hove i-f chil- 
dren and child abduction The com- 
pan> i* jIv a*4ing it* dealer jx.ount* 
to dM.it additional vupporl from local 
q librancv. PI Av pre-^choolv day care 
J center* and La» enforcement agen- 
O cicv and to tack on ibeir o»n 
2 contnbutiom 



Following a preC*hn%tma« natu>nal 
release via vome 200 independenlly 
owned health club*, the U<* tt video- 
lav-teiie. pending a dnlnbulion 
agrcemenl. will be available to the 
public after Jan 1 The S<> <JK LP and 
.jw tit on MTI Record*, are v. hod 
uled for late October shipment via in- 
dependent diMnbulitrv jK».ording to 
company head I -arrt Brahma 

Hrahrm *a>* that the album will 
yield I wo cut* "Freedame" by Lin- 
da la » ley and "L'ntvenal Dancer" 
by Olga Mercede* — in 12-inch and/ 
or veven irKh tingle formatv by Ian 
I TV latter title will aKo be lifted 

the vidcocaaaetle a* a fnurmin- 

ute promotional clip to pu*h the 
*ong. the vidcovaaictle. the "Free- 
dame" eaerciv concept and the 
dancing of Jahan, who iv beat known 
at Jennifer Beat*' double during the 
dance routine* in "Flavhdance ■ 

The "Freedame" project came 
aboui tthen MTI waa approacbed by 
Filneaa Trend* International, a Mi- 
> mi -bated organization of indepen- 
dently owned health club*, which 
«u *eeking a club ad ten rung cam- 
paign along the line* of the celebnly 
endorsement* tned by the major fit- 
ncs% cenler chaim MTI developed 
the idea of uttng Jahan and choreug - 
raphcr Jackie Sleight lo devise a velf- 
etpre\**ite dance eterirte vyvtem us- 
ing original muuc 

"We more or lew I teemed the live 
performance right* to 'Freedame' lo 
Fitneaa Trench in giving litem the 
nght lo teach the method." etplaim 



Brahm* He *ay* the agreement wiitt 
FtlncM Trend* call* for all adtertiv 
ing lo be lied in ttiih "Freedame " 

"When you lake into convuleraiMm 
that each club trend* between 11. MX) 
and 12.000 monthly on adterliting, 
there * WOO.000 a month being *peni 
in con turner • start-nest ad* for 'Free- 
dame,' all cued into the tideo and 
recitrd being for talc." he continue* 

Rrahrm ciles the health club* at a 
"phenomenal cipmure vehicle for 
btHh the product and the methodolo- 
gy. *ince they get the Tint copte* for 
tale" He funher liken* the fttnes* 
center distribution tyviem to "tend- 
ing record* out to disco pnoii 200 
club* open ui day* a week, reaching 
!-0 pet>ple per claaa " 

Priwpect* for a "Freedame II" art 
good. *ay* Brahmv adding lhat half- 
hour updalev to include new muuc 
and routine*, are e» peeled every (our 
month* Abo in ihe wtirk* are an ad- 
dittonal three unglc* from Ihc firvt 
"Freedame' album. including 
"Righl Now Woman" by former Rit- 
chie Family lead *inger Vera Brown 
Brown and Mercede* recorded other 
material at the lime of the "Free- 
dame" wttKinv and Brahm* an inn 
pale* *e4o album* from them and the 
*eten other "Freedame" antatt fol- 
lowing that album * rc leave 

To fully round out the project. 
Brahm* report* lhat a "Freedame " 
line of exercise clothing r* being de- 
tclopcd. vung the ouifil* thai appear 
in ihe tidox-a**ette 



IN VENEZUELA WE OBTAIN 
THESE RESULTS!! 




With growing Industrial 
and Marketing lacillUe . 
we are interested in New 
Partner* w ith Record Ca 
laloguei. Home Video 
Production. Merchandi 
sing and Musk: Publi 
thing Catalogues 



OUR CROUP INCLUDES: 

• RADIO CARACAS TELEVISION CHANNEL ? • RADIO CARACAS RADIO Nf TWORK 

• EL DIARIODE CARACAS t Daily) • IN ARU ( Merchandising) • If Lf ARTE (TV Prodi* 
utmsl • EONOT ALE NTO t New Talent Praducuonsl • SONOE DITORA I Mgtic PuMithinci • 
RECORDLANDl Retail Store Chain I • DISTRIBUIDORA SONOGRAF ICA I Record Tape Pro 
itacuoruft Diunbuuon) • SONOINDUSTRIALlConspiele Eaetory Faciliuci includmi Hum. V. 
Jt... • Pill 11,11AM t)IS< OS S \ .licensee Mnnulactunni irnl Diminution! • VELVET DE 
VENEZUELA. S.A (Nauonat Diilnbuuonl • MKRCA1 IBROS |B.»1 Puhl,«hin f i 



Please 
|: write, telex 
or phone. 



0iii//</" H Ltt/mmvMi. Citntral Wjnjffi 

SONOGHAFICA 

P.O. Box 19.347 

( '.aracai 1014 A - Venezuela 

Telephone (}B) (2) 48J-86JJ Telex 21 /95 S0N0 VC 




KEY TO THE BAHAMAS — E«ecuti»ea (ram CBS/Foi • K»y VkOnTO and HWH 
Entarpriac* itarsd around ariaranej trnry d had ■ chanc* to wan ma compa- 
ny • iwtapatakai oftar ol a condo in ma Bahamaa gh ta wi) from kaft am 
HWH t Lota Whitman. Kay Video ataffara Unda Foraman. Candaca Barm, 
Rick BuaMar and vtc* peawidanl/oanaral nvariager Hart) Ftachar. and 
HWH a Andrew Scott 



Japan Trade Board Asks 
Cutback In VCR Exports 



TOKYO — With European VCR 
sales stable <* declining and the I S 
now the world's leading marketplace. 
Japan's Ministry iwf Intcrnathnsal 
Trade A Indusirs l MIT I ) has re 
quested VCR manufacturers here to 
cut hack their eaports of nnished ma- 
chines to the European Economic 
Community hs I0"r I nassemhled 
kits are not a/Tec led by the move- 
According to MITI iiT/icials who 
notified EEC sice president Viscount 
Etienne Dasignon of Ihc decision 
dunng his recent Japanese stsit. the 
mose is designed to avoid once com- 
pelling between nsal firms caused 
by slackening demand in Europe It 
will he implemented during the 
Chris I mas selling season 

Japan's VCR cspctrts reached an 
ill lime high of I 94 million units in 
August, nearly bO/v higher than in 
the corresponding month last year, 
and It'V higher in salue terms at 
I?sy7 million The previous record of 
t 91 milhm was set in July It is less 
than 18 months since the monthly cs- 
port total first etcecded one nullum 



I'ndcr Ihe terms of last year's 
EEC/MIT1 agreement. Japan agreed 
lo limit annual European exports lo 
] M million machines plus 600.000 
knock-down kits lo be assembled m 
Europe The purpose of the deal ana 
to protect European manufacturers, 
largely dominated by Philips 

In fact. Japan's capons to the EEC 
hase fallen by an estimated 12% 
since last year From January 
through July Ihn year they were 
down 16'-, and Ihc August total of 
3(1.000 units worth St 16 trail ion a) 
tajj lower than the total for the same 
month last sear 

At Ihe same time, reports to the 
U S . now the world's hottest VC 
market, hase soared The August f 
tare of I 0? million VCRs « 
million is more than double I 
(rust s total, and vmse °0% I 
salue terms 

Esrasrts lo the 
market, which hase been 
stable oser the last year, were i 
M0 million in August. *4"» [ 
than in the same month last year, 
ting a new monthly record. 




THE RECOTON V«15 STEREO COLOR PROCESSOR ALLOWS TOO TO PRODUCE 
UP TO 4 HIGH OUALITY VIDEO TAPE COPIES SIMULTANEOUSLY fROM 0»« 
ORIGINAL WHILE ADJUSTING THE COLOR. CONTRAST TINT AND DETAIL Of 
VIDEOTAPES TOU WISH TO DUPLICATE OR RECORD OFF THE AIR 

Video Magazine a October 1983 Test Rapon suited 
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it tor us naaitHtity and coat ~ 
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tssgn caartormanca Vioao Hookup Cabtes 
Recolon Setting New Standards ol Technical Eacaaan c a «i Video Aside) j 
Computer Talaphona. and Stereo l nsa d phona Aceaaaooaa 
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Video 

Producers Consider Third World Clips At ATI Festival 



By FA YE ZLCKERMAN 

LOS ANGELES — The kinds of 
images that should be conjured up by 
today's video directors for music 
from Africa, the Caribbean. Brazil 
and other parts of the Third World 
took center stage during a Sept 22 
panel at I he American Film Insti- 
tute's I9S4 National Video Festival 

Moderator Robert Wisdom, a mu- 
sician and independent producer, dis- 
cussed bow the three popular catego- 
ries for video music — conceptual, 
performance and concert — can be 
used as an educational tool for alter 
native forms of musK and visual*. He 
illustrated this point by showing sev- 
eral video clips, including those made 
by Warner Bros Records for the 
South African group Juluka and b> 
Island for King Sunny Adc and Bob 
Mar ley 

The three-minute Juluka piece ex- 
emplified Wisdom's formula of com- 
bining performance footage with se- 
quences of traditional African dance 
and shots of townspeople Other vid- 
eos focused on concert footage while 
weaving in scenes depicting a na 
boa's economic and social 
conditions. 

The pow er of conceptual v ideo was 
portrayed by Oscar-winning Polish 
director Zbtgnicw Rybczynski's 
"Close To The Edit " video fur An of 
Noise (Billboard. June 30> The pro- 
motional piece was lauded for its use 
of stop-motion photographs, freeze 
frame and synchronization of musi- 
cal sounds and images 

The sensitivity record companies 
and directors must develop for music 
and accompanying visuals was 
stressed dunng the panel CBS re- 
cording artist and composer Baba- 
tundc OUlunji noted: "Images arc 
powerful tools thai can give shape 
and perceptions to a culture." 

He added. "The music remains the 
most important aspect The sounds 
and rhythms tel! the story There arc 
many misconceptions about Africa I 
grew up in Lagos. Nigeria, and the 
first time I ever saw a Iton was at the 
Bronx Zoo " 

The difficulty of accurately por- 
traying another culture comes not 
only from the record label's concern 
for an artist's commercial image, but 
from government regulations, Fa> 
Cummins, formerly of Limelight 
Productions, pointed out "Artists 
need lo take more respunsibibt) for 
the visuals to their songs We are of- 
ten required to produce a piece sanc- 
tioned by the manager or the record 
company and not always the artist." 
I she said. 

**1 have been on shoots in Jamaica 
when sccunl) guards arc holding 
back angry crowds who want to 
come after us That is the reality 
That should be portrayed in the vid- 
eo Instead we are forced lo chum 
out the kind of rubbish seen on 
MTV." 

The audience of some 150 hooted 
at Beth B's highly controversial clip 
for Oominalmu with one attendee 
describing the clip as typical of MTV. 
Police drummer Stcwan Copetand 
countered, "It's just a bad video " 

popular "Synchronicily" long-form 
music video by Kevin Godlcy and 
Lot Creme. as well as Francis Ford 
Coppola's promotional piece for the 
movie "Rumble Fish " Copetand also 
exhibited film footage, sounds and 
music he recorded dunng a recent 
p two-month jaunt across the African 
equator 

**We wall be making the sounds 
and images into some kind of a docu- 
mentary he said "We are hoping to 



introduce something that is totally 
conceptual It can be watched repeat- 
edly, appreciated tn sections, and will 
not require viewers to follow a story 



line *' 

The television industry's acute 
concern for ratings, suggested video 
artist and lv director Kit Ftt/gerald, 



continues to thwart creativity in the 
medium "In television, we are forced 
lo make decisn>nv on what we think 
the tv executives want." she said "1 



can appreciate some of the frustra- 
tions music video directors must ex- 
perience when dealing with record 

companies " 



MUSIC BUSINESS 

BILLBOARD'S 
SPOTLIGHT ON VIDEO MUSIC 

Be there when Billboard tells your story in 
words & music. 

Financial • creative • legal • talent • videolabels 
longform • video 45s • video venues • new outlets 
hardware • Retailer's Guide '84 

Issue Date: November 17 
Ad Deadline: October 26 

Bonus distribution at Billboard s 6th Annual Video 
Music Conference. Universal City, CA (November 15-17) 



To place an ad. contact any Billboard Sales Office around the world. 
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Mill Valley Fest Spotlight 
On Rock Documentaries 



By JACK McDONOL dH 



MILL VALLEY. Calif — The 
American premieres of nca king- 
form videos by Eurythmicv Talking 
Head* and Joni Mitchell highlighted 
the Mill Valley Film Fctuvalt 
Viderifett. held here Servl 21-24. 

The 20-minutc Eurythmicv piece, a 
mixture of ttudiri aivrk and inter- 
views directed by Terry FlAAton and 
Penny Dedman. wav originally done 
fur MTV. according to Videofctl co- 
director Zoe Ellon, who acquired the 
piece on a recent vtut to England 

The IO-minute Talking Meadt 
piece. '"Once In A Lifetime." aaa di- 
rected by Geoff Dun lop for Bnuin'v 
Channel 4 Ellon describe* It aa "a 
documentary thai counterpoint* 
great conccn footage with thing* like 
religiouv broadcast and commercialv 
taken ttraighl from televiuon " She 
note* that the video aa- ill nvrt toon tee 
general drttnbulion. (a at to avoid 
conflict auh the new Headv movie. 
"Stop Making Scnte 

l .m Milchell'v "Refuge In The 
Roadt" wa» directed by Norm Levy, 
who. tayt Elton, lived in Milchell'v 
house for three month* and vet up an 
edmng console there to create the 
P»ee 

"Rock documenlane* have pushed 
the boundaries of the documentary 
form." tayt Elton, "and all three of 
ihese piece* creali*ely use the docu- 
mentary medium in a way that's to- 
tally appropriate to rock.'' 

In addition to the three premieres. 
Videofctt alto showed two political- 
ly -oriented half-hour documentaries 
"SaAophone Diplomacy " shows the 
Rosa Satophone Quartet on its high 
ly unusual 1483 tour of the Soviet 
Union, while Pete Seeger. Holly Near 
and the I .outers are featured in 
"Back From Nicaragua." 

For a tpecial program tilled "Film 
Directors' Rock," Steve Sad assem 
bled a selection of rock videos done 



by film directors, among them Nich- 
olas Roeg. Bob Rafclton. Tone 
Hooper and Alan Arkuah. and the 
Videofesl alto showed a compilation 
of Bay Area produced music vidcoa 
A panel on the editing of music vid- 
eo* featured Larry Bridges, Peter 
Conn, Norm Levy and John 
Sanborn 

A video bar. described by Ellon aa 
"both a practical, functional bar and 
a work of video art." ana created for 
i he Videofesl There was alio • pre- 
tenuiton on computer graphics tad 
animation, and an exploration of the 
new form r>f "dance video" highlight- 
ed recent colUhontioro between 
choreographers and video maker* 

The Mill Valley festival, one of the 
West Coast's must ambitious, hat 
made a point in recent yean of high- 
lighting new music video work and 

music-relaled films 

Embassy Gets 
Krofft Catalog 

NEW YORK — F m ha*%y Home 

Eiitcrtavnrncnl hm% obUinod world- 
wide home v.dct) rights to the enure 
Std & Many KrotTt librmry 

Acquired from Sid and Marty 
Krr-m Production*. Inc . the Krofft 
catalog contains more titan 200 half* 
hour tv profTtUTu. including "Hit 
PufnMuf." "Land Of The Lott." 
"The BugaJoo*" and "ton Saiaccr." 
all of which are *Uied for 19S5 home 
video release as pari of Embassy'. 
Children's Treasures collection 

Additional titles in the Krofft ic- 
nev * huh »as known for the me of 
costumed characters in fantasy tef- 
tings. arc "Sigmund And The Sea 
Miinsicrs," "Far Out Space Nuts" 
and "The Krofft Superstar Hour." 
which includes the Bay Oty Roller* 



CU^POUCXTOPS AGENDA 

IFPI's World Council To Meet 



LONDON — Music video use will 
be the main item on the agenda for 
the World Video Council, represen- 
tative body of IFPI's video division, 
when it meets Friday ( 1 2) in St. Tro- 
pcJU France IFPI policy is that every 
use of a video clip should be paid for 

Additional topics will include pri- 
vate copying, with the WVC pressing 
for remuneration to Lake the form of 
a blank tape royalty paid to copy- 
right owners, not a blank tape taa 
paid to the stale, and the general 
question of grossing government m- 
solvcment in video industry affair* 
The Council it opposed to statutory 
imposition of compulsory windows 
between theatrical and home video 
release, as well as to slate censorship. 
taking ihe position that producers 



must preempt thtt by operating their 
own classification systems 

Also cm the agenda are the possible 
harmonization of identification codes 
for audio/visual works, and an inter- 
national register for video rights, 
whose introduction could aid the 
fight against piracy and help in log- 
ging video use. 

Since the WVC last met, in April, 
the number of national video associa- 
tions represented has grown to 20. 
The Council, chaired by Yves Rous- 
set-f*ouard. also includes representa- 
tives of the international video ma- 
jors This month's meeting a timed 
to fall between ihe first International 
Music Video Festival in St T roper, 
and Bernard Chevry's Vidconi event 
in Cannes 



PROMOTIONAL 
MUSIC VIDEO 



Available on 1 Hour Tap* Compilationi to collagen*, nrt* ciutst and 
other public venuee thrrxtghout America 

W# p*ro a e4rataK 
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• Oinck Service 

• Hsgheat Quality 
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Call us today to saa it you 
qualify to receive promotional 
videos on a monthly basre 
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Video 

New Audio/Visual Genre: Poetry Clips Make Debut 



NEW YORK— Muuc video, 
which involves just about ever) form 
of music, has now spawned a new 
short-form entertainment genre po- 
etry video 

The tnitial poetry video clips wore 
recently premiered at a pair of sold- 
out shows sponsored by the Manhat- 
tan Poetry Video Project at the Pub- 
lic Theatre here Hosted b> Lou Reed 
and fellow rock poet Jim Carroll, (he 
Sept. U program, which organizers 
called one of the biggest poetry 
events m U S history, featured live 
and video renditions of works by Al- 
ien Ginsberg, Anne W aid man and 
Bob Hoi man 

According to Rose Lesniak. execu- 
tive producer of the project and head 
of Out There Productions Inc.. a lit- 
erary networking service that co-pre- 
sented H with Joseph Papp's New 
York Shakespeare Festival, the ex- 
ample of music video and MTV pro- 
vides a way of "commercializing" po- 
etry in performance "We don't want 
to limit the appreciation of poetry to 
just the academic audience; we want 
to take performance poets and what 
they have to say and communicate n 
to the masses." says Lesniak 

Lesniak maintains that poetry vid- 
eos do the tnck. and the fruits of her 
nine-month video project, for which 
she raised S 100.000 and enlisted pro- 
duction support from New York's 
Center For The Media Arts multi- 
media technical school, are indeed 

| very much like their music video 
models. Ginsberg's "Father Death 
Blues." which was written on the 
way to his father's funeral and was 
previously recorded on the poet's 
"First Blues" album, is an affecting 

' portrait, first on a fireboat approach- 
ing Elus Island, then in the main 
building there, where Ginsberg sings 
the remainder of the cleg> among 
several actors dressed as immigrants 

"Uh-Oh Plutonium. " Waldman's 
antwiuke ode originally recorded on 
Hyacmth Girts Musk, uses computer 
graphics and other video backdrops 
behind her despairing sing-song, 
which is supported by three female 
singer dancers Bob Hoi man's 
"Rapp It Up" is rhythmically recited 
to a funk rhythm track in front of 
break dancers and fits in well with 
music video of that sty le 

"It was a beautiful blending of 
three different kinds of poetry to be- 

( gin our concept." state* Lcvuak. 
adding that future poetry video* 
could be produced for works by dead 
poets as well as living, since "anyone 
can act out a poem " 

■ Lesniak adds that she hopes the 
concept can be expanded beyond the 

Crown Debuts 
Language Tapes 

NEW YORK— Karl Home Video 
begins distributing Crown Video's 
new "Living Language" French and 
Spanish instruction vidcocassettev on 
Nov. 7. The Crown programv ihe 
first language instructional video- 
tapes, are an outgrowth of Crown 
Publishers' line of audio cassette 
courses. 

Both programs have been devel- 
oped to satisfy the needs of travelers, 
and provide sufficient vocabulary to 
enable them to deal with such com- 
mon situations as airport, hotel, 
si reel, restaurant and store encoun- 
ten The learning method involves 
realistic dialog spoken by actors at 
conversational and slow speeds 

The 60- minute French and 77- 
minutc Spanish vidcocassettes both 



production of more poetry clips to in- 
clude broadcast and cable program- 
ming as well as home video software 
releases According to Laura Nu- 
chow Vural. writer and promotional 
director of the project and an instruc- 



tor at the Center For The Media 
Arts, the project's organizers hope to 
market the Public Theatre show as a 
half-hour to one-hour special Les- 
niak also see* poetry clips as a future 
lead-in to movies in theatres, and as 



an educational tool for use in schools 
And in the same manner thai mu- 
sic videos help stimulate record sales. 
Lesniak predicts thai poetry video 
will increase sales of poetry books 
She has already discovered such in- 



terest in purchasing poetry volumes 
by ihe three initial poetry video art- 
ists from Ihe Center For The Media 
Arts students who helped in the pro- 
duction of the clip* 

JIM BKSSMAN 



A HANNA-BARBERA Christmas Special. 
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A Sales Dream. 



We're giving you two chances to join Santa's team 
this year with a "dream" of a Christmas oHer Ac- 
companying both of our latest Hanna Barbera car 
toon vtdeocasserte releases is a FREE, lop-quality plush 
hand puppet The delightful full-length feature Yogt't First 
Chnstmas is accompanied by a velvety Yogi Bear hand pup 
pel while a cuddly Scooby Doo hand puppet comes with 
Scooby and Scrappy Doo, Vol U Each puppet comes color 
fully packaged together with its own vtdeocassefte Just stack 
them up and watch them go A dream of an offer for the holi 
day season* Be a part of Santa's team — with HANNA- 
BARBERA on World vision Home Video c 
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PolyGram, RCA Join In Push 



NEW VOR K — Pol) G ram Music- 
Video and RCA/ColumNa Pictures 
Hume Video are learning up lo 
launch a ma>nr marketing campaign 
in help support their joint music vid- 
eo releases 

Titles involved in the push include 
the group ABC's music video movie 
"Manirap." Donna Summers "A 
Hoi Summer Night With Don- 
na." Rush's "Exit . Stage Left. 
Rosy Music's "The High Road." 
Rainbow's "Live Between The 
Eyes," and Dexys Midnight Run- 
ners' "The Bndge " All of (he titles 
are priced at $2*95 

Advertising for the campaign will 
be via a 60- second commercial cur- 



rently airing only on MTV Plant arc 
to tooodcavi the spot 40 times Al- 
though the spol is designed lo hoosi 
retail sales, a toll-free number will be 
given for urnvumers »ho want lo get 
I heir cassettes via direct response 
The spot began running last Monday 
ih and runs through neti Monday 
(15, 

PolyGram MusicVtdco senior vice 
president and general manager Lea 
Epand and RC A 'Columbia Pictures 
Home Video director of marketing 
V aller> Kount/e produced the com- 
mercial, which was directed by Rich- 
ard Camp and line-produced by Gil- 
lian Gordon and Meg Hunnewell for 
Hunnewell Productions 



Second 'Danspak' From Sony 



NEW YORK — Son) Video Soft- 
ware has released (he second in its 
"DanvPak" Video EP series 

Again produced b) Mernll Al- 
dighien and Joe Tnptcian for Co-Di- 
rectionv Inc . "DansPak II" contains 
the initial video entries by ux New 
York artists the Jim Carroll Band, 
whose video version of Lou Reed's 
"Sweet Jane" features Reed himself 

Spandau Ballet 
Makes News With 
Hong Kong Clip 

HONG KONG— British tsand 
Spandau Ballet is believed to be the 
first major pop act to make a high- 
budgel promotional music video on 
Location in Himg Kong The clip was 
filmed over four davs in September al 
a reported oulla) of more than 
SI 50.000 

The clip centers on the track 
"Highlv Strung." from ihe band's 
new jlhum "Parade." It was pro- 
duced by Dominic Amcino of the lo- 
cal com pan> Fugitive Films 

The clip tells the story of a beauti- 
ful Chinese model (Sallv Kwoki who 
falls in love with Martin Kemp of 
Spjndju Bjllet The summit talks 
about the eventual handing over of 
Hong Kong lo the Chinese in l*W7 
helped fuel enthusiasm for making 
the video in this territory 

Steve Beaver, a&r manager of 
Kong Kong Records, which distrib- 
utes the group's product here, pre- 
dicts that the video's local flavor will 
push sales of the album past the gold 
standard of 25.000 units in Hong 
Kong He adds "The group did try 
to get into mainland China for addi- 
tional filming The authorities there 
were very open to the idea, hut we'd 
applied too late to gel permission." 



National 
Sales Manager 
Field Salesman 

Sony Video Software rs looking 
to hll two key positions Video 
software or record industry expe- 
rience preferred but not essen- 
tial High visibility and potential 
Compensation includes Base 
Salary ptus Bonus 

Send Resume and 
Salary Requirement to 

Meg Murphy 
Sony Video Software 

9 W 57th Street 
New York, N.Y. 10019 



the Lennv Kaye Connection, led by 
the former Patti Smith Group lead 
guitansi. Strange Party, made up of 
musical associates of David Bowse 
and the late Klaus Norm. Japanese 
rocker Go Oh gam i. actor Jason Har- 
vey and Michael Muslo ft the Must 
In addition to the "DaAspak" re- 
lease. Sony rcccntl) offered a special 
incentive program to stimulate sales 
of it* nine children's titles Retailers 
buying the enure set received three 
free Wank T- 1 20 or L-750 vsdeo- 
casacttcv while those who bought 19 
of the cassettes along with 36 music 
video titles earned the free tapes as 
well as an FM Walkman radio and a 
Tic-Tack counter display rack thai 
holds 36 vsdeocassettes The incen- 
tive program, timed for the Christ - 
mas season, ended last week 

Firm Releasing 
JFK Footage 

NEW YORK — Ducumcnury 
fin'tjgc from President John F Ken- 
ned) \ prev> k-onfcrcTKO and wcnJ 
animated udeocattcllei arc being re- 
leased b> Wi>rld\iaic<i Home Vufco 
in November 

"Thank You. Mr President The 
Preas Conference* Of JFK" n a one- 
hour compilation made up of memo- 
rable portions of Kennedy's news 
conferences It is narrated b) EG 
Marshall 
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The results are fast The 
reach is vast And the can is 
tree' To place a Billboard 
Classified ad can Jell Serene 
at (8001 223-7524 
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By FA YE ZLCKERM \n 

• Latin sounds: Veteran video clip 
director Martin kahan will turn his 
directorial skills on Jose Luis Rodri- 
guez, popularly known as "El 
Puma." The CBS recording artist 
Ail) make conceptual video clips for 
"Time Goes By" and "Lost In Par- 
ts " Martin Kahan Productions will 
produce the pieces 

For the New York production 
house, which has taken charge of 
- niie 25 promotional clips so far this 
year, the El Puma project will mark 
ihc first time the firm has created 
multi-lingual videos. English. Span- 
ish and Portugese versions will be 
released 

Director Kahan describes Rodri- 
guez's clips as elegant and romantic 
"Lost In Pans" chronicles a 24-hour 
love affair in a hotel room, and 
Time Goes By" it was inspired by 
novelist Gabriel Garcia Marque/ and 
features 10 dancers. Margot Sapping- 
toa choreographed the clip. 

Meanwhile, look for Kahan to pro- 
duce the first musk video for Elvis 
Presley. The clip will feature "Blue 
Suede Shoes." off of RCA's "Elvis 
The Rocker" album 

• Body beautiful: Jake Stcinfeld, 
"I he body builder to the stars." takes 
center stage in his first promotional 
\ideo for a soon-to-bc-released exer- 
cise tape and an accompanying 
soundtrack album on MCA Records 
&. Home Video Stcinfeld. who boasts 
of a client roster that includes Steven 
Spielberg. Morgan Fairchild and 
Harrison Ford, says the clip was di- 
rected and edited by Tom Kennedy. 

) The featured song is "Don't Qua," 
also the name of his album Post-pro- 
duction was done at The Post Group. 

• Toe stomping Alfonso Ribeiro, 
who starred in the Broadway show 

i "The Tap Dance Kid," filmed his 
first music video at Long Island 
City's Sihercup Studios. The week- 
long shoot was produced by Alan 
Palmer and directed by John Fraker. 
The clip. "The Tap Dance Kid." re- 
portedly has a S 100.000 budget 

• Hollywood sequel: Veteran mu- 
sic video director Steve Barron has 
done his first clip since he look a 
short hiatus from the music video 
Held and directed the motion picture 
'Electric Dreams" For the clip. 
Eddy Grant's "Boys In The Street." 

November Date 
For NFL Films' 
Official Kickoff 

i 

NEW YORK— Three of the Na- 
tional Football League's top teams 
are being documented in NFL Films 
videocassettes scheduled for release 
P tn November to commemorate each 
team's 25th anniversary 

"Shoot For The Stars." a 40-min- 
ute video about the Dallas Cowboys, 
is the longest program and retails for 
$39.95. The somewhat shorter "Leg- 
end Of The Lightning Bolt" and 
"The Way They Were" cover the San 
Diego Chargers and New York Jets 
respectively, and are priced at $34.95 
each. 



TOUCH That DIAL! 

Get last results with ACTION- 
MART, the Billboard Classi- 
fied 




Call our Hotline at <800| 223-7S24 
and ted Jett you want to see some 
Action' 



Barron had a set of a street scene con- 
structed in a forest 30 miles from 
London. The threc-minulc video 
piece is said to be reminiscent of 
"West Side Story." It was produced 
by Limelight Productions; the song is 
from Grant's latest Fortran album. 
"Going For Broke " 
• Post-p ro duction action Pacific 



Video will play host for a second sea- 
son to "Solid Gold." 'Star Search" 
and "Rock N' America ." Para- 
mount Television's "Solid Gold" 
now plavs in some 220 markets. It is 
directed by Louis J. Horvitt and 
choreographed by Anita Mann. Ray 
Bush edits the show . 

Picture Music International's 



"Rock 'N' America" is directed and 
co-produced b> Philip B. Chenct in 
association with Q.C. Productions, 
Bob Cambridge and Tony Quin. Kris 
Trexler will be editing the one-hour 
lale-night music video program 

• Bits and pieces Culture Club will 
release a video for "The War Sting." 
from Epic/Virgin's "WakinK Up 



With The House On Fire." several 
weeks before the album is released 
The inventor of the Lasenum, 
Ivan Dryer, will present selected 
works jt (he Visual Music Alliance 
membership meeting Oct 16 in Los 
Angeles Friday (5) saw the world 
premiere of David Bowie's "Jazzin' 
For Blue Jean" on MTV 
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New Video Releases 
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BLOOD AND BLACK LACE 
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I ok Mary Ardan 

■•(* a VMS M*4>a Horn* |nt*> 

■ Mr 1 1 
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SMITHEREENS 
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Software Firms 
Snub Winter CES 

• Continued from page 30 

Way man run vpo4.cn out before on 
the statistical!* small impact the ab- 
sence of (he home video firm* will 
have on a show hts size But s treat 
deal of tap. name stars showed up At 
the VSDA meet pushing cassettes 
from firms that will not be appearing 
at the CES Some home video execu- 
tives sa> that this absence may be one 
reason CES rs making strong over- 
tures lo get the prerecorded firms 
back on the door 

Although CES nosv has a waiting 
list for exhibitors, says Was man. 
"We have a space blocked out tn 
case** software firms sssni to sign up 
"We do ha»e some space, and we will 
be canvassing" software firms, be 
adds 

Way man admits that with most 
majors having skipped the but sever- 
al \himv "Hollywood's preity wdl 
gone" from CES Now his organiza- 
tion will move to get the home video 
companies Jiro.il> in touch with re- 
tailers onto the floor the video 
distributor* 

So for. overtures to the distributor* 
base only begun, says Way man. who 
contends thai n will not be until the 
end of October that the figures on 
who will and won't attend will be 
locked up. 

Meanwhile, one thing that ts prob- 
able in that the Summer CES will slay 
in Chicago at Least through I486 Al- 
though that loo ts a decision that will 
have to wait until later this month, 
comments from inside the CES board 
of directors and from Wayman him- 
self make il look doubtful that the 
show will be making a mose lo New 
York. 
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FULL HOUSE AT ACORN — The Oak Ridge Boys lake time out to welcome 
the participants of the recent LEDE studio design workshop. Pictured are 
the band members with Peter D Anionic Don Oavls. Russ Berger. Chips 
Davis and Glen Meeks. along with the workshop staff, Acorn's general 
manager Jimmy Tarbutton. Acorn's designer, Bob Todarnk of Valley Au- 
dio, and the conference attendees. 

Oaks' Studio Plays Host 
To Design Technique Meet 



NEW YORK— Recording studio 
design techniques, most notably the 
new Live End Dead End (LEDE) . 
technology, was the subject of a 
three-day workshop held at the Oak 
Ridge Boys' newly constructed stu- 
dio. Acorn Sound Recorders, in Hen- 
denonville, Tenn.. Sept. 1 1-13 Spon- 
sored by Synergetic Audio Concepts 
3 of San Juan Captstrano, Calif . the 
| event was attended by 23 participants 
I representing Canada. Sweden. Hong 
3 Kong and the U.S. 
i: According to Don Davis, president 
, , of Synergetic the conference marked 
|j the first time that two or more de- 
' i signers have come together to discuss 
techniques of studio dcMgn in an or- 
' ganired workshop setting. Other no- 
; table designers in attendance includ- 
ed Chips Davis of LEDE Design. 
Glen Meeks of Comcast. Russ Ber- 
ger of Jomer-Pelton-Rose and 
Peter D' Antonio of RPG Diffusor 



systems. 

According to D' Antonio, designer 
of the RPG Diffusor. the system 
"utilizes scientific research on nu- 
merical sequences developed by 
Manfred Schroder I translated ii to 
use in a recording studio control 
room, and it equalizes the sound all 
over the control room — from one po- 
sition to another tl always sounds the 
same." The LEDE-designcd control 
room ai Acorn, D' Antonio explains, 
"absorbs sound from the front and 
diffuses sound from the rear of the 
room 

Acorn is the first major recording 
studio in the U.S. to install the RPG 
System "The workshop was held at 
Acorn because of the new technology 
represented here." says Don Davis. 
"Acorn is the most highly developed 
control room in the world, utilizing 
not only the RPG Diffusor System, 
but also the LEDE theory " 



AES Confab Attendees To Hear 
Wide Range Of Technical Papers 



By STEVEN DLTLER 

NEW YORK— Digital audio re- 
cording consoles, stereo television 
broadcasting techniques, digital pow- 
er amp design, a writable Compact 
Disc system and a proposal for a high 
speed telecommunications interface 
for digital audio transmission and re- 
ception are but a few of the areas un- 
der discussion dunng the technical 
paper presentations at the 76th Au- 
dio Engineering Society (AES) con- 
vention here. Monday through 
Thursday (8-11) Convention execu- 
tive director Don Plunkett says the 
technical program planned for this 
year's expo is "one of the most com- 
prehensive and dynamic ever." 

The sessions kick ofT Monday (8) 
at 9 am with the technical papers on 
digital audio recording. Three manu- 
facturers will present their outlooks 
on digital mining consoles: Sony will 
have six engineers speaking on 
"Eight Channel Digital Audio Mixer 
For Digital Mastering And Record- 
ing." CompuSonics' president David 
Schwartz will offer "Specifications 
and Implementation Of A Computer 
Audio Console For Digital Mixing 
And Recording." and B Morgan of 
Martin Neve Inc. will discuss that 
firm's highly publicized digital signal 
processing (DSP) console 

Other notable presentations dunng 
the opening session include Studer's 
Dr. Roger Lagadec speaking on filter 
dispersion. James Moorcr of Lucas- 
film Ltd on studio applications of 
linear-phase bandsplitting. and Louis 
Fielder of Dolby Laboratories Inc 
on "Audible Modulation In Floating 
Point Conversion Systems." The 
chairman of the digital session is Ken 
Pohlmann. director of the recording 
engineering program at the Univ. of 
Miami 

At the "Broadcasting & Transmis- 
sion" session on Tuesday, television 
stereo will be discussed in two pa 



pcrs "Television Stereo Basics, Con- 
siderations, Conclusions And Rec- 
ommendations" by Richard Burden 
of Richard W Burden Associates, 
and "Multichannel Audio for Televi- 
sion Broadcasting," presented by Irv 
Joel of Irving Joel & Associates A 
paper on a five-band technique for 
converting telephone quality to 
broadcast quality using two voice- 
grade phone lines is planned by Dan- 
iel Talbot of Talbot Technology 

While the actual implementation 
of the technology may be some time 
in coming, both Sony and Matsushita 
will deliver presentations on writ- 
able/erasable Compact Disc and 
CD-compatible audio systems Mat- 
sushita will also discuss a new photo- 
polymer process for optical digital 
audio disk duplication, said to be ex- 
tremely cost-cfTecme for producing 
smaller quantities of (he disks. 

"The photopolymer process is be- 
ing presented by one of our Japanese 
research divisions," says Matsushi- 
ta's Almon Clcgg. "It entails a new 
duplication process and equipment, 
and it's geared for relatively low vol- 
ume per master It's much more cost- 
effective than conventional processes 
which require large quantities of 
CDs " Clegg puts the break-even 
point for the new Matsushita system 
as 10.000 units per month 

Maisushila's presentation on an 
"Erasable CD-Compatible Magneio- 
Optical Disc Recorder." as well as 
Sony's on "A Writable CD Digital 
Audio System," should attract high 
interest. According to Clegg, the CD- 
compatible disks utilized in the Mat- 
sushita sy stem arc the same size and 
shape as a Compact Disc and are 
constructed of a magneto-optic mate- 
rial which is "prc-grooved" when re- 
corded, is easily erasable with a bulk 
eraser and can be recorded upon 

Plunkett says this yearS technical 
sessions will also include a day-long 
session on sound reinforcement, both 



in the control room and on stage 
Chaired by Chris Sowden of the 
acoustic design firm Joiner-Pelton- 
Rose Inc.. the technical presentations 
will range from "Stage Miking Tech- 
niques" by Brent Laminae k of In 
Touch Ministries to "Optimizing 
Loudspeaker Performance With 
Electronics" by William Gelow and 
Harro Heinz of Renkus-Hcinz. 

For any party interested in the 
production techniques behind some 
of the more extravagant productions 
at the recent Los Angeles Olympic 
Games, the AES is also offering a 
special presentation describing how 
events such as the "Rhapsody In 
Blue" piano sequence were pulled 
off A team of eight, headed by Larry 
Eslrin of Best Audio. Los Angeles, 
will be on hand Monday, and the 
workshop will feature visuals culled 
from the games. 




Sony's PCM-3210 digital audio re- 
corder is making its formal indus- 
try debut at tne New York AES 
convention. It's an open-reel two- 
track stationary -head DASH ma- 
chine which should receive quite a 
bit of attention. 




HIGH QUALITY 
BULK AUDIO TAPE. 
CONSISTENTLY. 

Sunkyong's SKX bulk audio tape gives you 
everything a professional needs — consis- 
tently high guality, reel after reel after reel. 
We can offer this consistency because our entire 
guality control procedure is under one roof. Ours! 
The fact is, we manufacture every single component 
ourselves, from the polyester base film to the label. No 
cutting corners, no cutting costs. 
And we have the resources to back up our claim. We're one 
of the largest companies in the world outside the United 
States, with 1982 sales of over $6.2 billion. 
If you'd like to know more about our super guality SKX or our 
other bulk audio tapes, gives us a call. Sound us out. 

SUNKVONG 

17106 S. Avalon Blvd.. Carson. CA 90746 (213) 327-5010 



40 



Pro Audio/Video 



Digital Breakthroughs Fuel Sony VP Currie's Optimism 



By STEVE DUPLE R 

NEW YORK— Under the direc- 
tion of il\ vice president and general 
manager George Cume, Sony's pro 
audio division has. during the past 
two tears, increased its sales force by 
a factor of four, branched into the 
film and broadcast markets in re- 
sponse to increasing excitement 
about digital audio in those fields, 
and completed the integration of 
MCI Inc. into the Sony family 

It\ been a busy two years for Cur- 
ne. whose first position in the pro au- 
dio field was as a salesman for a deal- 
ership, and who has worked his way 
through a variety of positions with 
Sony's video division prior to his cur- 
rent post. Speaking on the state of 
Sony pro audio just prior to the 76th 
Audio Engineering Society conven- 
tion, he is optimistic. 

"We're looking to move some- 
where between 25 and 30 digital mul- 
titracks this coming year." he says 
"Based upon our discussions with the 
recording industry, the film and 
broadcast industries and certain en- 
tertainers, that would seem to be a 
reasonable figure." 

Cume places great emphasis on 
the high degree of interest in digital 
audio in the film and broadcast areas 
as a major factor in Sony's sales this 
year and for 1985 

"We recently concluded a sale 
with Glen Glenn Sound." he notes 
"It was largely based upon a showing 
K of the film 'Digital Dream.' So many 
* people came to them asking about 
CD digital sound for their productions, 
Ij they decided to invest in the 
CO equipment " 

tt Recent digital audio soundtracks 
done on Sony equipment include 
" Francis Coppola's "Cotton Club" 
12 and Giorgio Morodcr's reconstruc- 
oj. tion of Fnu Lang's ■■Metropolis." 
^ "Warner Bros and Paramount have 
C both come to us directly inquiring 
cj about the digital equipment," Cume 
O adds. "Bui we try not to gel directly 
involved with the film companies — 
we steer them instead to oar 
customers." 

Celebrities with the money to back 
up their production goals are an in- 
creasing source of business for Sony 
digital, says Cume Systems have 
been sold this year to Slevic Wonder. 
Giorgio Moroder. Neil Young and 
other artists who wish to own the 
highest technology, and interest re- 
mains high But what of the record- 
ing prof ess tonal* who are not nch 
and famous? Cume has a loosely 
mapped timetable 

"We see a crossover point occur- 
ring somewhere around l°87 or 
1488, when more people in the indus- 
try will be able to realistically afford 
to own digital equipment The prices 
will begin coming down, as they do 
with any advancing technology, par- 
ticularly one that is computer-based 
By the year 1990. I think we'll see a 
second crossover occur where digi- 
tal/analog usage will be split 50- 50. 

"We don't exactly see everybody 
running out and going digital real 
soon." Cume continues. "As the 
costs come down, it will appeal to a 
broader market But that will happen 
gradually, and even though costs will 
remain higher than analog, there arc 
always people out there who will pay 
for that small yet significant edge 
digital provides (hem in marketing 
their product." 

Cume says Sony's marketing 
strategy is one thing thai sets the 
company apart from Us competition. 
"We have product meetings several 
limes a year." he says "What we try 
to do most of all is offer customers a 
wide spec I rum of choices. 



"For example, as far as two-track 
systems, we have the PCM 1610. and 
now we're showing a prcproduction 
model of the DASH-format PCM 



3102 We plan on hnnging out a fam- 
ily of machines, and the 3102 will be 
an answer for some people, while an- 
other product next year will offer a 



different kind of answer 

"We're not marketing the 3102 as 
ihe answer lo, say. the Mitsubishi X- 
RO. he adds "It is, however, an 



answer" 

On the analog product side the in- 
tegration of the MCI product lines 
(Continued on page 4tl 



"DIGITALAUDIO IS 
TRANSFORMING US ALL 

—Giorgio Moroder 



Tve heard people say they realty wanted to hate digital audio. But. of course, they 
couldn't. Because nothing sounds as real as digital." So begins Giorgio Moroder, the award- 
winning composer/producer and owner of one of the world's most extensive Sony digital 
installations— three 24-track digital recorders and one PCM-1610 mastering system. 

"Listening to digital is truly an ear-opening experience. You can't even tell if what you'rd 
hearing is a first generation track or a tenth. The fidelity is absolutely incredible." 

And these are just a few of the reasons why so many top recording artists and producers^ 
like Moroder, Phil Ramone.Neil Young Elliot Mazer, Frank Zappa and Nile Rodgers now 
own or use Sony DASH-standard digital equipment. 

"After all," Moroder explains, "I want my studio to be compatible with studios the world 
over and Sony has set the standard. And. of course. Sony has led this transformation right 
from the start." SONY 

Wfe couldn't have said it better ourselves. The Leader in Digital Audio. 

C Wt4 Sot, CorparwM* of Arktct Sot, a ■ rt».tteftd if»dem*rt at ihe Sony Cofporttioa Sot, CoramunicabOT. Product, Coaptt* Sot/ Dm*. ru\ RkJ^. So- tmcy CTW6 
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Houston Film/Recording Studio To Feature Futuronics 



ftj t \*i i /I * M RM W 

LOS ANGELES — Houston will 
xcomc home ban in early 1«»86 to a 
new $30 million major motion pic- 



ture soundstage and recording studio 
that will feature the recently patented 
65mm film, camera and Futuronics 
matting technique 
According to Chns Clements, a 



project manager for the soon-lo-bc- 
constructed K am nc /Cinergy Fulur- 
omc Studio. Futuronics is a process 
of creating matte paintings by * laser- 
generated three-dimensional image 



lensed on a 6? mm Wil/Cam 4 cam- 
era "In essence." he says, "footage 
shot on the 65mm camera is used in a 
studio to incorporate actors, images 
or object*. similarl> to how we cur- 




rently marry matte work with live 

action." 

Besides the 530 million studio, the 
Texas facility will house audio re- 
cording studios in an ancillary build- 
ing, Clement* *ays Studio official* 
hate been reviewing product bro- 
chures, but, according to Clements, 
"No audio hardware or software pur- 
chases ha»c been made yet " 

V ideo production and post -pro- 
duction arc expected lo take center 
stage at Kamnc /Cinergy Futuronic 
Studio, which i* planning to woo mu- 
sic video productions bv promoting 
Futuronics as a cost-saving device 
Clements ctplains that the process 
can place a performer "anywhere" 
without having lo go on location 

"We can show a musician walking 
through a Rembrandt painting, or 
have a hand perform at the Pyramids 
without ever leaving our Texas home 
base." be notes "As it stands now, 
35mm matte work has it* 
shortcomings " 

The Futuronics technique was 
used to generate imagery for "The 
Incredible Shrinking Woman" and 
"Outland." Clement* says In "Out- 
land," 80** of the shot* of Sean Con- 
ner) climbing along the outside of 
the space *tation/ greenhouse was 
created by the 65mm technique, he 
adds 

The inventors of the process are 
Wally Gentleman and John Eppolito. 
veteran filmmakers who have worked 
for Francis Ford Coppola and Stan- 
ley Kuhnck. among others The two 
are not commenting about Futuron- 
ics for fear that patented material will 
be stolen, a spokesman for them sayv 
But. the spokesman adds, they define 
the process as "projecting a still or 
moving picture onto a screen and 
placing the screen 30 feet behind the 
aclor to give the illusion that the ac- 
tor is actually moving inside the (la- 
It costs »! 10,000 lo build a 65mm 
camera, according to Clement* The 
only existing camera was built by 
Geoff Williamson By the time nb- 
bon -cutting ceremonies commence 
for the new studio, three 65mm cam- 
eras will he operational. Clements 
says 

Kamnc ''Cinergy Futuronics Stu- 
dio, located 22 miles northeast of 
Houston, will be the second major 
motion picture studio based in Texas. 
The first is headquartered in Las Co- 
linas near Dallas 

The HousiiHi Bjajdjnj*! investors. 
Denver-based Kamnc Investments. 
Houston-based Cinergy Corp and 
Los Angcles-based Futuronics. are 
hoping that the $30 million facility 
will compete with Pinewood Studio 
in London, which has played host to 
many high-budget special effects 
filmv including "Raiders Of The 
Lost Ark." "Superman* and several 
of the James Bond film* 

To be effectively competitive, the 
Texas facility plans to house an alu- 
minum clear span geodesic dome 
measuring 135 feet in height and 430 
feet in base du meter It is believed to 
be the world's largest, says a spokes- 
man for the studio, who adds that the 
enclosed floor area, estimated at 3 2 
acres or 140.000 square feel, can be 
divided into three large soundstage* 

The dome's unprecedented height 
allows for camera angles that, ac- 
cording to the spokesman, "cannot 
he duplicated on any other sound- 
stage in the world " Additionally, an 
cight-fool-decp water tank, approxi- 
mate!* 350 feet by 200 feet, will be 
constructed underneath the movable 
stage to accommodate underwater 
scenes When the tank is drained, the 
extra depth will provide additional 
possible camera angles, the spokes- 
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High-Tech Video Operation At Townshend's Eel Pie 



LONDON— The Who** Pete 
r nwnshend hu invested wme 
$650,000 in adding a fully-equipped 
vita operation to the enisling re- 
cording, mi King and dubbing facili- 
ties in hu Ed Pic Studios complex 



He'll he testing the installed technol- 
ogy for his own upcoming album for 
Atlantic Records and the accompa- 
nying video 

Townthend personally supervised 
the installation of the high lech 



equipment in the converted boat- 
house studios hack in 1981 Now, he 
says. "With the present upsurge of 
promos and album/video packages, 
there's a clear-cut need for video 
equipment as a standard option in 



major audio studios 

Ed Pie project manager Rum 
Schlagbaum adds "Microchip tech- 
nology is opening up many pouibili- 
Ues for the muiic industry We're 
into an age when it's possible to 
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j MASTER 


RECORDER A80VU NIK IV 



This is our newest multitrack. It is also the 
most affordable multitrack in Studer history. 



F or Ihe lourth time 
rion, we've changed the A80VL 



n. <j> 



improved the sonic performance, tape 
handling, and durability. And we've 
substantially lowered the price 

Same outside, changes inside. In 
keeping vwlh Ihe Studer tradition, we 
made no superfluous cosmetic 
changes We're not going lo tell you 
this is an "all new" recorder It isn't. 
It is a proven, legendary recorder in 
corporaling several significant 
improvements. 

Uh-oh. Something Is Missing. Yes. 
The transformers are gone They've 
been replaced in the input and output 
stages with new high performance ac 
live balancing circuitry. Other MKIV 
improvements include a new master 
bias oscillator, extended record head 
room, and a new record and bias driver 
compatible with all present and fu 
lure high bias requirements Record 
electronics are now fully compatible 
with Dolby HX Pro* requirements. 

Smoother Shuttling. Hardier 
Heads. The MKlV's new tape tension 
control sy stem provides smoother tape 



lt.ii idling, while a new extended wear 
alloy lor record and play heads greatly 
increases head tile. 

Never Lower. The list price of Ihe 
A80W MKIV 24 track is lower than 
am- ol lis predecessors And that's in 
straight doll.ir figures, without adjust- 
ing lor infl.ilion What s more, the 
A80VU MKIV now has a list pnee lower 
lhan most of its competition. 

No Hocus Pixnis How could we 
make Ihe A80VU MKIV better and lower 
the price al Ihe same lime? Simple 
We make il in Switzerland, and you 
pay for il in dollars. The favorable ex- 
change rale does the trick That means 
you gel advanced electronics. Swiss 
precision, and low price. If you act 
now. This can't go on forever. 

Your Time Has Come. If youVe 
always wanted a new Studer nuilti 
track but thought you couldn't alford 
one. your lime has finally come Call 
today and find out why Ihe AHUVU 
MKIV is one of the most advanced 
recorders available al any price. And 
then ask about our new lower prices. 
Be prepared for a pleasant surprise. 



For more information, call or 
write Studer Revox America. 1425 Elm 
Hill Pike. Nashville. TN 37210. (615) 

254 5651. 

'Out* IfX P>o n « trKfcmatfc al Dot* 
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transmit live studio performances by 
satellite direct to, say, MTV in the 

US." 

The Tosvnshcnd complex has a 
Solid Stale Logic 404* A console with 
total recall and automated miadown 
There's a range of 1 2 Sony t 
monitors in the vision control i 
and eight in the audio control room, 
with five Sony D XCM) camera*. 

Eel Pie executives hope the video 
equipment will bring back artists 
st ho have already used the audio fa- 
cilities, among them Captain Sensi- 
ble-. Smut tie A Ihe Banshees, Nick 
Lowe. Vicious Pink. Thomas Dolby, 
A/tec Camera and Man Wilton 

Notes studto manager Saw 
Brookes "Even prior lo moving to 
ihe video equipment, the audio facili- 
ties had been so fully booked thai 
Pete Tnwnshend had to look for out- 
side Mud in lime lo record his own 
material." 

Keith Slaughter, who worked with 
Beatles producer George Martin al 
EMI's Abbe) Road studios heggining 
in the late '50s. looks after acoustic 
problems at Lei Pie But M waa 
Townthend who insisted on highly 
efficient air conditioning to counter- 
act the debilitating effect of studto 
lights, and who vl rested that ihe »yv 
tcm had lo be completely silent in op- 
eration 



New 

Products 




Audio-Techmca's UnlPoInt series 
makes its AES debut in New York, 
although the mike* have been 
seen at NAHM and NSCA snows 
earlier this year The live ultra-low. 
profile electret condenser micro- 
phones — models AT837. 853. 855. 
857 and 859— are said to repro- 
duce sound in a highly natural 
manner and may be used at a con- 
siderable distance from the sound 
source. All five feature broad, flat 
response curves and are balanced 
low impedance. Pro user net 
prices range from S130 to $180. 



Computer 
Software 
Chart 

Every 
Week 

Billboard 



AMPEX 
GRAND MASTER 456 



Consistency is what you get with Ampex Grand Master' 
456. Consistency you can count on, reel after reel, 
case after case, year after year. 

Consistency that begins with manufacturing. Every 
reel of Grand Master 456 Studio Mastering Tape is made 
from the finest raw materials— base films, oxides, and 
binders. And they're inspected for quality and 
consistency every step of the way. Consistency that is 
assured by over 118 stages of inspection. m\ wkm ■ 



AMPEX " 

Amoe* Corporator • One of The Septal Companies KM 



Consistency proven by testing. For example, every 
reel of 2" Grand Master 456 is tested end-to-end and 
edge-to-edge, to make certain you get virtually no 
tape-induced level variations from one reel to the 
next. The strip chart in every box of 2" 456 proves it. 

But, consistency is what you expect from the audio 
quality leader. That's why more recording professionals 
have more confidence in Ampex tape than in any other 
,cv studio mastering tape. AS^^^J 
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NEW YORK 

Sevcal protects are underway a: Quadra- 
sonic Wadadan act Purpose is working on 'a 
aout* album with producer Buzzrock and 
ergneer Piter Lewis Bacchus is laying 12 
inch tracks with producer Skip Sargent and 
engineer lewis Joshua las a dance tack un- 
derway witi producers Frank Ooyle. Howie 
Green ' Dave Ognn ) 



Ine boaM Gabriell Roth I the Mirrors are 

laying tracks lor an EP. wt" Gene Heimlich 

handling production and engineering Benny 
Dip is mning a 12-mcti lor Stimulation, aft 
Ognn at the desk Country arts! Joe South 
mnng ho new album, *" John Hand, 
Sandy Brown I I Matthew Kasha produc- 
rig Gospel arast Jonah Thompson s record 
■XI rwotrjngi far Super Sta; Rfcorps and the 



Sludio Track 

Rich Kids are working on lour songs with pro- 
ducer Stuart Werner 



LOS ANGELES 

Enc Clapton nog his neat Wamer 

Bros album al Lion Share. Ted Templeman 
and Lenny Waronker are producing with erv 
gnecr Let Herschberg and assistant Tom 
Fouce Franca Jol t is mere with her next 6 fx 



i t:i" George Duke - ; * " Ste- 

phen Schrmtt i. >'•■; Tommy Vi- 

can Kenny Rogers v 1 Dolly Parton vr 

muing Tie* Christmas album lor RCA there 
Rogers p prod jorig ill David Foster Hum- 
berto Gitica ard with help horn 

Larry Fergusson • ■ , Tina Turner - • 

ing a single tor Cat ' . Carter 
witihelp trom Gates and Fergmaon 



OUR NEW BABY 



Announcing the arrival of the MTR-90's little brother; 
Otari's one inch. 16 channel MX-70. A multitrack mas- 
tering recorder that lets you do virtually any- 
thing you want to do in audio, affordably. 



The MX-70, specifically designed for mulrj- L «. __*^ 
track recording, denves its features from . j 
our experience with MTR-90 customers I jgajjl^ 
and their applications. For example, the I ttinjjm 
"70's" microprocessor controlled constant I^Q] 
tension transport is ideal for use with I i^H| 
SMPTE time code-based video editing sys- 
terns, machine controllers, and s\Tichroni- * 
zers. Its "3-way" design (1 inch 16 track; 1 I 
inch 8 track, and tt inch 8 track) allows 
conversion nght in the studio, so if need be. each 
session could be done on a different format. .And as 
your needs change, this machine will slay with you all 
the way up to 16 tracks-you won't be left behind as 
your business grows. 

The new MX-70 for Recording Studio. .Audio Post Pro- 
duction, and Broadcast Production. You can see why 
we're so proud of our new baby. We know you will be 
too. From Otari: The Technology You Can Trust. Otari 
Corporation recording. 2 Davis Drive, Belmont, CA 
94002. 415 592-8311. Telex: 910-376-1890. 
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Four propels are underway at Capital 
Nancy Alton p recorrjng ■ hve harp atJum tor 
Pitti Laursen r/oducmg and Bet) 
Norberg pjpjplppKfkJ Jefmaine Jackson | 
drjng jtnng overduM far AreSa wet eroneer 
Hugh Davws Leon Syrnrs a producing tea 
Syhrers * " Les Cooper and aanv 

iar Oand Leonard, Arrj Grady Hamji is 
" •■ " * " produ or Fred 
Wesley and engneer Waty Treugott 
Bosco ntcorda artpt Lata Mkjpp • 
■ iw ■ wrp producer Pete 
Christlieb. ' Jim Hughart 
i-BobWinard 

Voyeur is recorrjng rls Irst aJbum lor Cam- 
(■ '.' i v Image Recording Pat Glasser , 

' John Vinnest : 

ASM s Man Com* is 'rwnng ha atjum 
f Conway Recording. Jay Gruska a pro- 
duong wit Mkk Guzauski encycermg and 
RKk Clifford assakng The Motets are tax 

rackrxj songs w* Richie Mo. CjuQushi a al 
He board writ help kom Jeff Stebbms Kevin 
Wells I PJ a n airjjm lor Beverly Glen rV 
ter Bunetta : : Rkk Chudacoff are produc 
• ; »•< Cuba Petoti engineering and Sleo- 
bns assisting 

Former Vommata yncajM Kerry Brpoa ■ 
P Mad Dog wonung on a solo project w» 
producer and skido owner Mark Pjmet.Er.g- 
ma act TSOL a ther. & anjum produced 
• . Ron Gourhe ■: : ~- Dusty Wake- 
ma. "repeal Records act LaatkenroM a re- 
cordjng a metal afcum. w* Arret nanokng 
production and enonee/mg 

NASHVILLE 

John Cuhrer ' ■: Sound Emporium work, 
ng on a preyed wdh producer Patty Parker 
Larry Lee M Danny Hrtey puttng 

tie krishirvg touches on a new album by Oat 
Ozark Mountain Daredetnh P Hummmg- 

Mnl Reunon Fletords artat Pam Mark Hal 
Keith Thomas ,• - 

graer Hley HPey wi mu tie atum at Ben- 
nett House in Frankkn, Term . w«i ne mas- 
tering handled by Ted Jensen a' Sew York s 
Sterling Sound 

OTHER CITIES 

Three prorack art unjerway al San Frt/cip- 
AutomatL Cynrk La user s m ■ig a <ve 
ptfkjtmince recoroVig w* rxrjoucer Lame 
Petre Ed Thacker f 

John Yapp, ■■ Norman 
Newell John KurtanrJer an? 

" - : t ; : ' 3 " z :' ^ Por/Gram 
CM Ptum lor tie Broadway show "Jerry's 
. Carol Clunnmg ' Leslie 
Uggams - : Narada Michael WaMen a 
rjroduong ticks lor AretJu Frankkn's net 
-■ Dave Frazer s at ne board wth 
he* kom Ray Pyta Opjar 4 tat Ittt*- 
en are rxmpletng tee neit aJbum tor iustn 
Records at Austn ; Rnrerside Sound. Rich- 
ard MuAon a croducng 
•'• Santa Barbara Sound, Sarta ia-sara 
i ' Jack Puig s casing pasc Packs far 
Imperials ■■ - : - Terry 
Nelson. Kenny Loggins < DPMlMnj fa 
set-fjroduced CVjiurnba album, with Nelson at 
the board Steve Fields | pjpnj down Iran 
* - Terry i 



Earl Robin 


son ias 3^ a-Cum 




•• :~ Daniel 


Protheroe. -*'t Raygun 7 
Jones a ;r >tj: r -: a t -rc 


Casey 




louthern Empire 


Band k <i'apc<ng an a'Ou 


■ at Footetracks 


Recording Perry Jones 




Robbie Robertson 




Different Fur Record- 


ing, James Taylor. Bill 


Payne r : Lee 


Sklar are tracking a piece 


for an upcoming 


• Martin Rosen roduc ng 


a->d Howard Johnston s 


at the board with 


ie ; Kim Foscato 




All material for the Studio Track 



column should be sent to Kim Firr- 
man. Billboard. Broadway. Sew 
York. S. Y 10036 



Computer Software 
Chart 
Every Week 
In BMboard 



AGFA 

magnetite 12 

the first cassette 
duplicating tape with 
cleaner, fuller sound, 
more output at 
mid-range, super highs 
and lows -plus unmatched 
versatility and 
tremendous enhancement 
capabilities. 

For complete information write £^^jj^F£^ 

MAGNETITE 12/ MAGNETIC TAPE DIVISION X"V^JEDI^3 
AGFA-GEVAERT 275NORTH STREET. TETERBORO. N J 07608(201)288-1100 
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New Products 




RAMSA s two new eight- and 16-track muers. Models WR-T812 and WR 
T820. are said to greatly simplify recordlng/mixdown operations by re- 
placing the need to repatch with the ability to switch between the two op- 
erations. The WR-TB20, shown here, features 20 inputs lor eight-track and 
1&-track capability, while the WR-T812. not shown, features 12 inputs Both 
boards can simultaneously mn incoming signals with tape playback sig- 
nals during overdubbmg without the need lo repatch. Two different meter- 
ing configurations are available tor either mixer. The basic metering con- 
figuration consists of 10 12-point LEO bar graphs, while optional meter 
bridges are available for each board Suggested retail is 54,995 for the WR- 
T820 and 53.995 for the WR-T812. 




Electro-Voice Inc s new PL7B is a cardioid condenser mike designed for a 
wide variety of musical applications, particularly live vocal and instrumen- 
tal performances. The firm claims the new microphone achieves height- 
ened gain before feedback through a smooth, peak-free frequency re- 
It sponte. a tine-tuned cardioid pick-up pattern and innovative transducer 
positioning. The PL78 may be powered either with an infernal tour and a 
m half volt alkaline cell or via 24- to 48-volt phantom power Suggested retail 
Is $208 



Print your label copy 
right on your cassette 
with the apex printer 





Forget about paper labels 

Print up to 5.000 units per hour. 
Save time, money, trouble, space 
Eliminate inventory problems, costly label overruns 
Save 4c or more per cassette 

4 models to choose from: 

Two one-color table top models. 

Two high production multi-color consoles. 

that pnnt up to three colors m one pass. 




400 Madison Avenue 
New York. New York 10017 
Telephone (2121 308-6888 
Telex 12-6419 



Apex Machine Company 
3000 NE 12th Ten-ace 
Fort Lauderdale, FL 33334 
Telephone (305)566-1572 



Patent For 
Compusonics 
Digital System 

NEW YORK— The V S Patent 
Office has ivtucd patent sr4.472.747 
for CompuSonics' "audio digital re- 
cording and playback system." ac- 
cording lo CompuSonics Corp presi- 
dent Davtd Schwartz Schwartz also 
says that a new patent application 
has Seen filed %ith the US Patent 
Office for the company's magnetic 
storage system 

V tmartz \jv«. the ncv.lv issued 
patent covers all 17 claims filed by 
CompuSonics for the floppy disk- 
based digital audio recording and 
playback system on April N. WM 
Patent applications covering 27 other 
countries are still pending 

Schwartz is delivering a technical 
paper at the Audio Engineering So- 
ciety convention here Oct 8-11, ti- 
lled "Spccificahons And Implemen- 
tation Of A Computer Audio 
Console For Digital Mmng And 
Recording " 

Sony VP/GM 
George Currie 

• Continued from page 40 
into Sony pro audio has been 
achieved, says Curnc. and MCI sales 
for |9H4 have been "excellent." Ac- 
cording lo Curne. sales for MCI ana- 
log recorders arc up 42 T compared 
to the same period last year, and he 
cites an "amazing" 4 *' "< upturn in 
MCl's share of the console market 

"We're not doing significantly well 
in the major markcls with the con- 
soles," Curnc says "We're looking 
mostly to the secondary markets- 
people with not a lot of money who 
still require high quality W'c have 
three formidable opponents in the 
convile market." he adds, citing Sol- 
id State Logic. Tndcnt and Sound 
Workshop 

Looking to the future. Curnc says 
that discussions regarding Sony's in- 
creasing involvement in the profes- 
sional Compact Disc hardware field 
are "ongoing." but that they remain, 
for the time being, just discussions, 
although new machines, such as the 
CDP-3000, continue to be 
introduced 

Tandberg Sets 
Reorganization 

NEW YORK— Tandberg A/S. the 
Oslo. Norway-based electronics firm, 
has modified its organizational struc- 
ture, dividing the parent company 
into five separate product centers: 
Tandberg high fidelity, professional, 
satellite communications, education- 
al and production 



New Products 



SALESPERSON 
NEEDED 

WEST COAST AREA 
SALESPERSON 

Need For Well 
Known C-0 
And Cassette Tape 
Manufacturer. 

Send Complete Resume To: 

Box 920 
Billboard 
1515 B way. New York, 
NY 10036 
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The ON780 reverberator 'processor from Klark-Teknik Electronics utilizes 
16-bil linear A/D and D/A convenors and a 32-btt arithmetic processor to 
process a high number of reflections tn what Klark-Teknik terms added 
density reverberation There are 20 factory presets tor Room. Hall, Cham- 
ber and Plate, and variations of these can be stored In any of 50 non-vola- 
tile user memories. The DN780 s Effects Program currently includes ADT, 
multi-tap echo, sound on sound, straight delay and infinite room, with ad- 
ditional programs made available to owners as they are developed. Re* 
verb parameters are indicated via LED displays. Suggested retail is $5,500 




Snure's newest addition to its Automatic Microphone System (AMS) is the 
AMS24 condenser microphone, a goose-neck unit designed for mounting 
to surfaces such as conference tables, desks and lecterns. As with other 
AMS mikes, an AMS24 connected to an AMS mixer will gate on automati- 
cally when addressed from within a 120-degree front acceptance angle. 
Any sounds that originate from outside this angle will not gate the micro- 
phone on. regardless of their loudness. When the speaker has finished 
talking, the mike will turn off. The AMS24 s wide frequency response (100 
to 10.000 Hz) is tailored specifically for maximum clarity and intelligibility 
of speech, according to Shu re User net price is $220. 




Technical excellence. 
Reliable performance. 




w 

r 



Electro Sound duplicators, 
used by the leaders. 

Every major duplicator uses the Electro Sound 8000 — 
CBS, RCA. WEA, MCA and many more. Because they 
get leadership performance now and on-going inno- 
vative improvements to stay out front. The ES 8000 
System, at 128:1, 64:1 and 32:1, was first with 
microprocessor architecture, Dolby* HX and 
automated process and quality control. Its 
audio is superlative. Precision automatic con- 
trol, monitoring and diagnostics are integral 
parts of the system. 

These trend-setting features are also avail- 
able in the ES 5000 System, at 32:1 . 

A superior value 
cassette 
loader 

The ES1850 Cassette Loader is 
economically priced to provide 
superior, cost-effective opera- 
tion in medium-volume load- 
ing applications — a 
million cassettes a 
year or less, pre 
recorded or blank. 






your slaves 
while they're recording 
with ES4320 

You can completely align an 
operating cassette duplicat- 
ing slave with this portable 
4-channel high-speed re- 
producer. The Electro Sound 
4320 Slave Calibrator 
adapts to most systems, in- 
cluding Electro Sound and 
Gauss 1200 Series, at 64:1 or 
32:1, and gives consistent, accu 
rate measurement of slave bias 
equalization and level. 

Electro Sound. Technical excellence and production-line performance. 



The ES1850 com- 
bines this kind of bet- 
ter value with techni- 
cal excellence and 
solid, reliable production-line per- 
formance. Its microprocessor pro- 
vides automatic performance 
monitoring and control and the 
equipment is simple to operate 
(three machines to an operator), 
easy to maintain and can stamp 
each cassette automatically. 



See us at the 
October AES show 



It 



Electro Sound, Inc. 
160 San Gabriel Drive 
Sunnyvale, California 94086 
Telephone: (408) 245-6600 



Represented internationally by 
Audiomatic Corporation 
400 Madison Avenue 
New York, New York 10017 
Telephone: (212) 308-6888 
Telex: 12-6419 



"Dolby is a trademark of Dolby Licensing Corporation 




Talent. 

Video Medium Not The Message 
For Daryl Hall & John Oates 



By JEFF TAMARKIN 

NEW YORK— Despite ihe popu- 
larity of Ihcir videos Daryl Hall and 
John Oates admit (hat they're reluc- 
tant video slan. 

"I'd be very happy if video* didn't 
exist," says Hall "Being a musician, 
I'd rather have people just listen to 
music But since I he world isn't per- 
fect, and video is here, our job is to 
make the best of H and lo try to do 
something artistic with it That's the 
real challenge ." 

Hall adds, "The problem is that 
the musician, the creator of the song, 
is relegated to an actor's situation 
and can't really control what the out- 
come of the video is going to be. 
We're trying to bridge thai gap and 
establish a rapport with our 
director.** 

The video for the duo's latest sin- 
gle. "Out Of Touch." was directed by 
JelTStein "Out Of Touch" is the first 
single from "Big Bam Boom." Hall A 
Oates followup to four consecutive 
platinum albums. 

The team say I hey consciously cre- 
ated a more urban/dan cc-oncnled al- 
bum this time around But Oates says 
he doubts that they will lose any of 



their pop following because of the 
harder street direction. 

"Actually. I think we'll gain." he 
says, "because AOR is starting to go 
more in our direction, which is black- 
whnc crossover Radio is heading 
more in thai direction now than at 
any time in the past 1$ years." 

The duo created much of Ihe mu- 
sic for "Big Bam Boom" in the re- 
cording studio, writing and refining 
ihe material as it was put on tape As 
ii result. Ihe line between the writing 
and recording processes was blurred 
rvvond recognition 

Working with co- producer /engi- 
neer Bob Clearmounlain and remixer 
Arthur Baker. Hall A Oates were 
able to eliminate much of the pre- 
production process, keeping the ses- 
sions lively and the music fresh "It's 
much more spontaneous that way," 
says Hall. "We have a group of musi- 
cians we can rely on, who play with 
us live and understand us, so we can 
afford not to work it all out 
beforehand." 

For all of Hall A Oates' recent pop 
success — "Out Of Touch" is their 
14th consecutive top 40 hit since 
1980— they say they never wnte or 
record with hits in mind. 



"We Ihtnk about commercialily 
only in ihe sense of keeping up with 
our own standards," insists Hall 
"We don'l want lo be obscure for ob- 
scurity's sake Bui lhat isn't some- 
thing we think about when we're do- 
ing ihe arrangements We're thinking 
about writing the songs." 

In addition to (heir work together, 
Hall recently wrote and co-produced 
"Swept Away" for Diana Ross, and 
will be writing a song for Carly Si- 
mon's next album 

Hall & Ones are also the subject of 
a new biography by music journalist 
Nick Tosches The account. "Dan- 
gerous Dances," will be sold at Ihe 
more than 90 concert dates (he duo 
has planned beginning this month. 

The lour is being sponsored by 
General Motors, in the same way 
lhat last year's lour was sponsored by 
Canada Dry Bui both Hall and 
Oates dismiss charges lhat they have 
"sold out" to corporate interests. 

"What's thedifTerence between be- 
ing sponsored by General Motors, 
which makes cars, or a record com- 
pany like RCA. which also makes re- 
frigerators' 1 " asks Hall "All record 
companies are corporations.** 



Iron Maiden Pierces Iron Curtain 

British Rockers Bring Heavy Metal To Eastern Bloc 



By ETUI If ANN \ UU 

LOS ANGELES — British heavy 
metal veterans Iron Maiden chose an 
unusual itinerary to kick ofT a IJ- 
month world tour in support of EMI 
America's "Powcrslave" album: a sc- 
ries of shows in Poland. Hungary and 
Yugoslavia- 

A documentary entitled "Iron 
Maiden Behind The Iron Curtain." 
shown on MTV on Friday (?). graph- 
ically illustrated that Eastern Bloc 
fans arc as avid about rock'n'roll as 
are Western ones. 

"The Polish audiences were some 
of the best I'd ever seen." says Maid- 
en vocalist Bruce Dickenson. "I 
think it's because they're so starved 
for Western entertainment " 

Dickenson says that though other 



European groups occasionally play 
Poland, they seldom bring a full stage 
show along, and "hands always treat 
it as a second-class country " Maid- 
en, however, brought four full semis 
full of ancient Egyptian-slyle back- 
drops. 40.000 watts of PA and 700 
lights 

"We didn'l make any money on 
this trip," notes Dickenson. "Ticket 
pnees were held very low. because 
it's all controlled by the stale " The 
10.000- to 18.000-capacily shows 
were all sellouts, according to a band 
spokesperson 

"In Warsaw," says Dickenson, 
"there were about 10.000 people in- 
side the stadium, and about 5.000 
people outside " Polish rock fans, he 
adds, also support a number of home- 
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Come home 
trom the studio. 

Come home lo a Manhattan hotel lhal is really like your 
own apartment on Central Park Around Ihe corner from 
Lincoln Center and minutes lo the things lhal are impor- 
tant lo you m New York City And while we recently have 
lavished millions on our guestrooms and suites we 
pride ourselves most on our traditions personal ser- 
vice, prompt and courteous attention gracious hospi- 
tality and good value The Mayflower Hotel 61st St & 
Central Park West New York 10023 See your travel 
agent or call toli-lree 800-223-4164 or 212-265-0060 

The Mayflower Hotel 

right on Central Park 




grown bands, which the stale allows. 

"I think Ihe government tolerates 
ihcm," - he says, "mainly because 
some of them lour in the West and 
export ihcir records to the West And 
that earns foreign currency The Pol- 
ish government will lolcrale anything 
thai earns foreign currency " 

The Pastern European lour was 
arranged by Iron Maiden's U K. 
agent. John Jackson of Fair Warning, 
who had been approached by a Pol- 
ish cultural representative "We 
agreed out of cunousity. really." says 
Dickenson "Thai, and a desire to 
play somewhere in August, which is 
bloody dilTicult in Europe because 
everybody's on holiday We wanted 
to Mart Ihe lour in September, and we 
didn'l want to go straight into the 
major markets cold 

Iron Maiden wraps up the Europe- 
an leg of iH lour this month, heading 
in Canada in So^cmber and the L" S 
twherc Twisted Sister is expected lo 
open for them) in December 

But even without arena shows to 
support it. "Powcrslave" has gotten 
off to a fasi start In its third week on 
Billboard's pop chart, the album 
climbs lo 21 And this success has 
been without the benefit of a hit 
single 

"We've only released one single in 
America." says Dickenson, "and 1 
think lhat was probably a mistake. 
We were thinking of putting out a 
single of the 13 l/2-minutc 'Rime Of 
The Ancicnl Manner' from 'Power- 
slave.' but only as sort of a joke." 

Radio play may be minimal, bul 
Maiden (gutlansls Adrian Smith and 
Dave Murray, bassist Steve Hams 
and drummer Nicko McBrain round 
mil the group) is confident that its 
vales base is strong enough lo push 
both "Powcrslave" and last year's 
"Piece Of Mind" over the platinum 
mark 

"We're not a band with a conven- 
tional philosophy." says Dickenson 
'People slill don't believe we're seri- 
ous They think lhat one day we're 
.uddenly going lo come out with a 
three-and-a-half-minutc ballad. But 
album after album, that never 
happens " 



ROLLIN WITH RALPH— Host Ralph Emery talks with Leon Rutaell during a 
recent episode of "Nashville Now." During the show, Russell performed 
Roilm In My Sweet Baby's Arms' and Goodtime Chartte s Got The 

Bluet," 

Barry Gibb Setting Sail 
On Maiden Solo 'Voyage' 



By PALL 

LOS ANGELES — Since Barry 
Gibb has been one of (he leading fig- 
ures in pop music for nearly iwo dec- 
ades, it's surprising thai he's only 
now releasing his first solo album. 
"Now Voyager." on MCA. 

"It's something I always wanted to 
do," Gibb says, "bul I never quite felt 
confident enough to do it The man 
who really made me think seriously 
about it was [MCA president] Irving 
AzofT, who convinced me lhal there 
was possibly a market out there for 
me" 

Gibb is also co- producing a full- 
length video, which will be released 
in late November or early December 
( Billboard. Oct 6> It's being billed as 
the first (rue video album "I started 
conceiving the idea of il around the 
second or third song in the recording 
of the album," Gibb explains. 

Gibb says Ihe 70-minule video cost 
more than SI million to produce. He 
adds that Polydor, which releases his 
records in all ternlones outside of the 
U.S. and Canada, is the main backer 
of the project Gibb says MCA 
"wanted to be involved, bul later on 
decided it would be better to use Ihe 
money elsewhere in promotional 
purposes." 

Gibb is realistic about the potential 
for the video, which was produced by 
Green Back Films "We're not going 
out to make a killing," he says. "The 
market isn't big enough yet to really 
do much more than help us break 
even." 

Gibb says lhat at the moment he 
doesn't know if he'll do any live dates 
lo suppon his album "I don't think 
I'd enjoy doing live shows if I wasn't 
enjoying some son of success from 
(he album." he says, "so I'll wait and 
see what the record does." 

The last lime Gibb performed live 
was in 1979, on ihe Bee Gees' sum- 
mer tour The group didn'l tour to 
suppon its 1981 album "Living 
Eyes." which was a major commer- 
cial disappointment, peaking at num- 
ber 41 on the Billboard pop chart 

Gibb says the Bee Gees will return 
to ihe studio a year from now, with 
ihe intent of bringing uul an album in 
early 1986 He adds that no label is 
set al Ihe moment, and thai the Bee 
Gees' deal with PolyGram will be 
terminated upon the delivery of two 
more songs. 

Why Ihe long layoff between al- 
bums? "Obviously we'd had a scare 
with 'Living Eyes,' " Gibb says. "It 
wasn't the kind of album we should 
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have brought out al lhal point. It was 
i little too downbeat, as opposed to 
having energy But we were trying to 
go for a change, lo draw ourselves 
away from the falsetto vocals and do 
something that might be a Utile dif- 
ferent. We knew the risks when we 
did that 

"As unhappy about it as we were 
at the time, we now appreciate why it 
didn'l do well We worked nine 
months on that album. That's crazy; 
I think you lose energy by doing that. 
The message has to be that we really 
can't take so long making albums. 

"In any case, that frightened us 
into slaying a lutle quiet and re- 
grouping The decision we came to 
was that wc would do individual pro- 
jects for a couple of years and get 
some fresh input. Wc can then use 
that when we come together again to 
make an album.** 

Gibb ts philosophical about the 
failure of the 1981 album. " Living 
Eyes' to us is thai kick in the back- 
side to remind us that you have 10 be 
hungry After (he amounl of albums 
that we had sold with both 'Saturday 
Night Fever' and *Spirits Having 
Flown.' I thought it was very healthy 
thai we got a kick anyway You get a 
better perspective. You realize lhat 
you are in fact human, and lhat 
they're not ready lo accept every- 
thing lhat you do." 

The fate of lhat album may have 
also been linked to the tendency for 
the industry to topple its superstars. 

"The business doesn't tike to see its 
artists get too hot." Gibb agrees. "I 
think the same thing may apply to 
Michael [Jackson] if he overexposes 
himself — and I think a lot of that has 
already happened As talented as the 
guy is, people will only hear some- 
thing so many times and then they're 
ready for something else. The public 
is fickle, and the industry' is fickle." 

Though the Bee Gees have been off 
ihe market in recent years. Gibb's 
success in writing and producing hits 
for Barbra Slrctsand. Dtonne War- 
wick and Kenny Rogers & Dolly 
Parton proves thai he hasn't lost his 
commercial touch 

And Gibb says he senses no drastic 
changes in the market in the wake of 
new music and music video. He feels 
a hit song today is much like a hit 
song 10 or 20 years ago. 

"There's not a whole lot of differ- 
ence in ihe music," he says. "Il isn't 
all lhal different from the '60s. To 
me. Culture Club sounds very much 
like Herman's Hermits." 




Talent In Action 



LIONEL RICHIE 

Pacific Amphitheatre. Cotta Mesa. 
Calif. 
TKkea:$n.SO. SIS 

Uantl Rehe his been loumg almost non- 
stop tor te past ye*, and it's starting to snow 
r J not Ml hs concert hew Sept 30 wasn t 
enertairwng and we< pa ck age d ot course < 
was tal and more. In fad. tie problem may 
be that * was a Mile too wafHMCkaged. a M 
too cnoreoo/aphed and senpted. The made 
=«che seem s*ghti max and on. andwtie" 
he flopped to lak. a wde g» ano set-corv 
soous He came across *e an over-eager 
low OJde at Disneyland who has hs screi 
down pal and rjetvers it w* iusi a We loo 
muchentiusasm. 

tawe<Mtfrq?Poes«n/ Rches shows 
very good (us) as t s. Bui i he wans t to be 
gtijl and he certamly shouldn't settle lor 
tess-he needs to wort on being looser and 
nore spontaneous Betore he started hs hst 
sob tour, Bch* and hs advisors wisely sought 
tc advee ot some top-notch doctors and 
stagng opens. Bui now thai Ren* has 
proved tat he can mount the Big Professions' 
Show, Is tone tor hm to peel away some of 
the Hoiywood skekness and locus on tie ov 
redness and smploty thai have always bee 
at tie heart of hs muse and hs appeal 

For one tang Pete should be ess con- 
cerned that too many ballads vol slow down 
he snow. Rene's emphasts on oaf ads may 
have been a problem before Al, NajM lco 
and •flumng With The Night, but t s no 
longer Al lease's rw a rxobiem to the oegree 
M ftche should sacrifice three of hs best 
tongs «i I* rterest of lempo But tat s ijs' 
what he ao-omong Three Tmes A lady ' 
compre ss ng tc exqusite SMI' nto a one 
mnute verwm and performing the sublime, 
county-shaded Sal On" as an uptempo toe- 
tapper land, by so dc*ig. losing the song s 
I s tan ce ) 

Facte was otwousfy seetwxj to bnng a 
harder edge to tie snow Hs efforts were most 
successful on a hoi, searing version ol "Run- 
twig Wti The Night. " and on a punchy "You 
Are " They were ess successful 0" eitenOM 
irertonsof "Can I Slow Down and Al Night 
long. ' wtach bogged down m seemmgty end- 
less drum sows. and. «i the case of te alter 
song, a marathon breakdance sesson (Also, 
tie four dancers on All Ntgnt Long were 
dressed «i new wave Ok when doesn't ft the 
tort of te song nearly as weft as tie Third 
Wortd costumes usuaty assocated win I ) 

The best pan of tie show came when ftcte 
stnpped away the excess and sang its das- 
scs Ike ' Stuck On You' and Easy.' wheh 
oombra gente. gracetj' rnetockes conveisa- 
lonal lyncs and warm reassuring vocal: 3 
cte brightened Easy wnn some streeKor 
net doo-wops. and then demonstrated how 
smar the melody toe Easy t*e Sunday 
morning'' s to the title hook ot Al jarreau's r»! 
' Vie re * The, Love 'ogetier." 

Rcte was backed by a seven-man oand 
and She* E also served as guest percussion- 
Bton' AIfwgmLong The show was opened 



by oomedan Byron Allen from NBC-TV'S ' Real 
People. " 

One hral note The audence seemed to be 
98% wtirte wfw* may be due m part to tie na- 
ture of the Orange County venue Out is also 
doubtess due lo tie nature of ftohe s current 
audence appeal PAUL GREIN 



CYNDI LAUPER 



Bouvard Auditorium. Lot Angela 
rickets. SIO.SO. S7.SO 

Cynd' Lauper s image may be kooky and 
•unloving, out her tve show is remarkably 
tough and aggressive. Appeanng nere Sept 
28. Lauper pounded her fsts mto the a«. 
kicked tie m*e stand and went into the audi- 
ence and yanked dozens of people out ol that 
seats. Al of tins suggests thai Lauper ,-, resist 
ing being typecast as America s new pop 
pnncess. 

It's noteworthy thai Lauper is seeking to 
keep her rough edges even after attaining such 
symbols ol mass appeal acceptance as a se- 
ries ol lop five singles and a pan ot fr msrts with 
Johnny Carson. After the Go-Go s' similar 
broad-based success m 1982. tiey seemed to 
soften those edges, and submri more wAngty 
to tie pop sweethearts lag. perhaps to ire* 
longterm career demmeni 

The fad tat Lauper can go from "The To- 
rwght Show" to Its special show on tie U.S.C. 
campus, and be a fvt with both audences. un- 
derscores her wide appeal. 

The hghkghlsoftie show were the Me track 
to "She s So Unusual.'' with its raro edge and 
rodung Peat, and that atoum s three smash 
singles. The show also served to underscore 
now cntcal Trnie Alter Time was *i Lauper s 
career devetopmen i That Lauper was ab* to 
follow the frokekmg but somewhat gM> "Girts 
Just Want To Have Fun" with a serious ballad 
i*e Time After Tme" proved her to be an art- 
st of unexpected versatility and depth Time 
After Tme is almost certain to be nominated 
for Grammys lor record and song of the year, 
and nghjfy so It's probably the doses: were 
going to come m te MTV age to a Vouve Got 
AFnend " 

Lauper s presentaton of 'Girls Just Want To 
Have Fun" was atso noteworthy n thai it bor- 
rowed heavity from Arthur Baker's remixed 
version of the smgle. 

»* Lauper has gotten a id of mileage out 
of her BeffyBoopspeaJurig voce, it's probably 
>me for her to drop n, otherwise she may find 
herset keeping thai novelty ad up for the rest 
ofrercareer In general, mere s a bit loo much 
muggmg and posog In Lauper s ad. The only 
other major problem was tie decson to grve 
the keyboardist a lead vocal spot nghi m te 
rmdrjeol Lauper s show PAUL GREIN 



QUIET RIOT 

/ lir forum. Los Angeles 
Tickets SIJ.SO. Sit 

The nght of Sept 29 marked the luHment 
of an al-butHong fantasy for local boys Ke- 



MANAGER / AGENTS 

You see Stephen Pacca . . . along with 
millions of others on TV everyday! 



Now he needs an aggressive, knowledgeable 
representative to help revitalize and resume 
his singing career 

A professional singer from age 18 to 24 . . . 
destined lor stardom. Steve s career was 
interrupted by family business 

Today, his voice and personality are 
more mature, his singing and stage 
presence fantastic' Stardom a 
breath awayf 

Want to meet him? Call me. Ed Rose. 
Lee/Baader & Rose 
Public Relations 




(201) 677-1062 



«n DuBrow. Carlos Cavazo Franke Barak 
and Rudy Sarzo After 10 years ol stoggrg 
away. Quel Rot was headkrang the Forum 
That the venue ddn'tqude sen out and thai the 
group s latest atjum is sfypng down te 
charts seemed to hardly laze them at all 

There s notwvg kke a hometown crowd 1 " 
cned vocakst DuBrow. a vtson m black, whde 
and yelow stnpes He looked kke an escaped 
bee from Saturday Night Live . he agonized 
heavy-metal shnek could shatter JelB But he 
was at* to cheertead a sea of teenagers mto 
stomping and dapping along lo hits l*e "Cum 
On Feel The Norze" and Mama Weer All Cra- 
zeeNow." 

Cakng Ouet Rot s set predictable is under- 
stating tie port. No cache was left unturned. 
From te timing to tie pacing lo the smoke, 
kghl and laser effects, the band steadfastly 
avokled originality al every step. The only 
heartfelt moment came when the group pre- 
sented a platinum copy of Condition Critical 
to M*e Hamson and Jeff Gonzer of KMET. the 
station wheh first played the song Bang » our 
Head' 

Quiet Rot has about three good songs 
Wmners Take Al. ' an anthem they wrote a 
decade ago plus te singles "Naze'' and 
'Crazee."wfw*iSlade wrote a decade ago kt 
te rtenm. gutanst Cavazo apparenty worked 
on Its speed (not hs elegance] Sarzo and 
Banali on teir volume (not their rhythm), and 
DuBrow on hokjng a microphone stand m hs 
mouth. 

II would be unfair to cal te performance un- 
successtU. te recepton by the matcrty of 
tans was warm But even the dehards must 
rave sensed thai te show was being done by 
the numbers Supertcal aspects were fine 
Tractor-dnven kghtng trusses were imposing 
lasers fwjMghtng tie drum lot and lead gutar 
were altractve the sound was more than loud 
enough and reasonably dean There was Ions 
of surface, but very iittte substance. 

"Tomghi s very specai to us, said DuBrow 
as he came back tor tne second encore. That 
was a kne delivered from te gul Unfortunate 
ly il was the only sound delivered from te gut 
I rlgH ETHLIE ANN VARE 




DANCIN WITH THE BIG BOYS — 
Rod Stewart entertains a Madison 
Square Garden crowd with one of 
his trademark shimmies. (Photo: 
Chuck Pulln.) 
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Among the top concert grosses through Oct. 2 



JACKSONS— $2,640 000 ($3,300,000 Canadian). 110,000. $30. 
Stadium Management Corp.. Olympic Park Stadium. Montreal two 
shows, two sellouts. Sept. 16-17. 

BRUCE SPRINGSTEEN — $499,045, 34.800. $15 & $12 50. Festival 
East Concerts. Buffalo (N Y ) Memorial Auditorium, two shows, two sell- 
outs. Sept. 24-25. 

SAMMY HAGAR. KROKUS— $310,371. 24.000. $13 50 & $12.50. 
Contemporary Prods . The Arena. St. Louis, two shows, two sellouts. 
Sept 28-29 

RUSH. RED RIDER — $285,641 ($357,052 Canadian). 23.162 
(24.000). $16.50 & $15 50. Concert Prods. International. Maple Leaf 
Gardens. Toronto. Sept. 21-22. 

YES— $257,640. 16.952. $16.50 & $15. Bill Graham Presents. Greek 
Theatre, Berkeley, two shows, two sellouts. Sept 21-22. 
RUSH, HELIX— $247,837. 18,340, $14.50 & $13.50. Monarch Enter- 
tainment Bureau. Byrne Meadowlands, East Rutherford, N.J., one show, 
sellout. Sept 29. 

ROD STEWART— $201,817, 13.646 (14.632). $15 & $13 50. Brass 
Ring Prods /Concert Promotions Inc., The Omni, Atlanta, Sept. 28. 
LIONEL RICHIE, BYRON ALLEN — $ 1 94.702, 11.402, $17 50 & $15. 

Bill Graham Presents, Cow Palace. San Francisco, one show, sellout. 
Sept. 28. 

DIANA ROSS— $186,997, 11,632 (11.777). $16 .50 & $13 50, Cross 
Country Concerts. Hartford (Conn.) Civic Center. Sept. 24 
RUSH. HELIX — $166,708. 11,947 (12.500). $14 .50 & $12 50. Larry 
Vaughn/Ron Oelener. Nassau Coliseum. Uniondale. N.Y . SepL 30. 
ROD STEWART— $133,539, 9.096 (9.600). $15 4 $13.50. Pioneer 
Prods/Sound Seventy Prods.. Murphy Center. Murfreesboro. Tenn., 
Sept. 29. 

RICK SPRINGFIELD. COREY HART— $130,052. 10.004. $13. Beaver 
Prods.. Jackson (Miss.) Coliseum, one show, sellout. Sept. 23 
RUSH. FASTWAY — $120,932. 9.830. $12 50 & $10 50. Cross Coun- 
try Concerts. New Haven (Conn.) Coliseum, one show, sellout. Sept. 24. 
THOMPSON TWINS. A FLOCK OF SEAGULLS, WEATHER GIRLS— 
$110,001. 8.086 (10.000). $15 & $13.50. Bill Graham Presents. 
Oakland (Calif) Coliseum, Sept. 23. 

NEIL YOUNG. WAYLON JENNINGS — $107,033, 8.476 (13.346). 

$12.75 & $11.75. Sunshine Promotions. Rupp Arena. Lexington. Ky., 
Sept 22 

LIBER ACE— $104,490. 7.057 (9,000). $20-$12.50. Stardate Prods.. 
Dane County Exposition. Madison, Wis.. Sept. 23. 
YES— $104,38S, 6,959 (8,000). $15. Bill Graham Presents, Lawlor 
Events Center. Reno. Sept. 20. 

CHICAGO. ALAN KAYE— $101,641. 7,621 (9.662), $13 .50. In-House. 
Centennial Hall, Toledo, Sept 28. 

LIBERACE. CATTE ADAMS— $100,138, 5,711, $20. $17 50 & $15, 
In-House. Prairie Capitol Convention Center. Springfield, III., one show, 
sellout. Sept 2 1 

THOMPSON TWINS, BERLIN— $95,775, 7,894. $12.50. Evening Star 
Prods /Jam Prods . Special Events Center. Salt Lake City, one show, sell- 
out, Sept. 19. 

JOAN RIVERS. GARY SHANDLING, DENNIS BLAIR— $95,555. 4.953. 

$15 & $10. Mid-South Concerts. Mud Island Amphitheater. Memphis, 
one show, sellout Sept 20. 

GEORGE BENSON — $92,680. 3.029 (5.617), $16.50. Evening Star 
Prods.. Gammage Performing Arts Center. Tempe. two shows, one sell- 
out Sept. 30. 

NIGHT RANGER, BLACK & BLUE— $81,124, 5.868. $14 & $13. Dou- 
ble Tee Promotions. Civic Auditorium, Portland. Ore., two shows, two sell- 
outs. Sept 19-21 

V4T. TWISTED SISTER. LITA FORD— $77,032. 5.568 (8.500). $15 & 

$13.50. Bill Graham Presents. San Francisco Civic Center. Sept. 25. 
YfcT. TWISTED SISTER. LITA FORD— $74,502, 5,427 (6.400). $14 & 

$13.50, Bill Graham Presents. San Jose (Calif ) Civic Auditorium, two 
shows. Sept. 18-19. 

NIGHT RANGER. BLACK & BLUE — $65,515. 5.697. $1 1.50. Double 
Tee Promotions. Jackson County Expo Hall, one show, sellout. Sept 22 
CYNDI LAUPER. HARD ATTACK— $46,791. 3,441. $13 50. Bill Gra 
ham Presents. Berkeley (Calif.) Community Theater, one show, sellout 
Sept 26 

LOU REED, JIM CARROLL, RUN DMC. ARLENE SMITH 4 THE CHAN- 
TELS. 14 KARAT SOUL— $41,567. 3.226. $14 50 & $13 50. Monarch 
Entertainment Bureau Capitol Theatre. Passaic. N.J . one show, sellout 
Sept. 24 

POINTER SISTERS— $41,250, 3.314, $14.95. In-House. Holiday Star 
Theater. Mernllville. Ind . one show, sellout. Sept. 30. 
YaVT, TWISTED SISTER— $28,082. 2.224. $13 50 & $12 50. Double 
Tee Promotions. Starry Night. Portland. Ore . two shows. Sept. 27-28. 
LOU REED, SWIMMING POOL Q S— $24,555. 1,637 (1.701). $15. 
Brass Ring Prods /Monarch Entertainment Bureau. Royal Oak (Mich.) 
Music Theater. Sept 29. 

RATT. SANTERS — $19,560 ($24,450 Canadian) 1.741 (2,500), 

$15. Concert Prods, international. Massey Hall. Toronto. Sept 25. 
SECOND CITY NATIONAL TOURING COMPANY— $ 1 3.349. 1,504 
(1.813). $9 SO & $8 50. Prism Prods . Michigan Theatre. Ann Arbor. 
Sept. 22. 

B.B. KING. ESQUIRES— $10,625. 850. $12.50. Double Tee Promo- 
tions. The Starry Night Portland. Ore., one show, sellout Sept. 21. 
MIGHTY DIAMONDS— $2,530. 253 (500). $10, Evening Star Prods.. 
After The Gold rush. Tempe. Ariz . Sept 25. 
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Donee Trax 

By BRIAN CHIN 



New unglev in an aboie-average week: Our personal favorite is a dance lefi- 
fielder bui a lop 40 natural. Dnuo'v "Walkin' " I Sire 12-tnchl. which is a down- 
tempo mood piece produced b> Matteo Boasanio, a member of the Italian pro- 
duction team behind Kano Mark kamin* remixed the finel> detailed U S 
edition Two key remixes Bruce Spriafptetn'* mad and pauionalc "Cover 
Me" (Columbia 12-inch) gen the full-overdub Arthur Baker ireatment, result- 
ing in a rhythmic mcvh a* dense as "Walking On Sunshine " Baker also remixed 
Daryl Hall A John Oaies' Out Of Touch" <RCA 12-incb> with a mm. all-out 
approach, there's a definite Kraflwerkian note in the dub version 

The nesvs is all bad again in Divine Sounds* "Changes (We All Go Throughr" 
(Specific 12-inch, through Fantasy), which adds a toned-down rock guitar to the 
govpcluh wail of the group's underground hit "What People Do" Nolan 
Thomas' "Yo Little Brother" (Emergency l2inch)al*o looks at the dark side of 
everyday life, attaching a harder tcrsion of the "Mama Used To Say" theme in 
Ihc trademark "Shannon" beat of Uggetl & Bar boss Marcel King's "Reach 
For Lose" (AAM 12-inch) u just a great club cut. with a determinedly upbeat 
message, we hope radio will go for it Mark Kamins remixed the I' S version 
Peter Browa'i "Love Is Just The Game" (Columbia 12-tnchl should he as 
easy a club cut as »u his last chart-topper, this new side is a mainstream black 
record as well Talking Heada' "Once In A Lifetime" (Sire 1 2-inch promo), a 
si reel/dance- rock hit of years' standing which spawned one of the ebuue early 
musK videos, is the single from "Stop Making Sense" and should easily crash 
the overground 

* * w 

Chaka khan's "I Feel For You" album (Warner Bros ) shows Khan at the 
peak of her powers again Sporting a nine-man production team, the album runs 
from sharp techno- pop ("Love Is Alive," "This Is My Night." "La Flam me') to 
a gutss kind of adult contemporary ("Stronger Than Before." "Through The 
Fire") Khan's inconsistent recorded work has obscured her standing recently, 
but with this fine new work, there's no reason why she should be overshadowed 
even by such an imposing figure as Tina Turner — they share a talent for lync- 
mtensive delivery that's almost literary For that reason alone. Khan should 
really be the nest black artist to score an AOR crossover 

# * * 



Notes Bronski Beat, we are told, is once and for all due for U S release on 
MCA, '"Smalltown Boy " ships late this month and an album Nov 7 . The 

0 other Bnt phenom. Fraakie Goes To Hollywood, will cover "Born To Run" and 
* "Do You Know The Wa^ To San Jose" on the upcoming album "Welcome To 

1 'Continued on opposite page! 
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SNEAK PREVIEWS 



Another reason why dance music 
professionals read Dance Music Report 

When Bp ratio p i o y j uii wv . ctec jodceys and Mflwrt to gel the junp on 
sooMrtwfcasedNS *>yUP»MNCE MUSIC REPORT 

Subscribe Today 

1 Year-25 issues 
i US $35 
L Canada Mm $40 
G Memabonai $90 

Pieaee rou* fu raw attest, ap ode and 
occupatcn on t separate ma 0 pep* «* your 
own *» suDsurnons Dad n U S Xten 

DANCE MUSIC REPORT 

Keeping you *1 

l747 First Avenue, New York. NY 10128 (212) 860-5580 



Dance 
Music 



World Tour, Album Launch Deep Purple Comeback 



LOS ANGELES — Deep Purple s 
first ilhum for PolyGrmm is due Oct 
;i on Polydor ll will he followed by 
■ lour of Australia. New Zealand. Ja- 
p.in and the Far I jm in November 
and December, with US dam 
planned from January lo March, and 



Europe staled for March and April 

The group, which announced its 
re-formation this past April, consists 
of Ian Gillan. Ritchie Blackmorc. 
Roger Glover and Jon Lord Thai 
lineup hasn'l recorded logether in a 



Polydor International will release 
ihc new album on the tame dale in 
the international market Deep Pur- 
ple hn its peak in 197) with the top 
fise single "Smoke On The Water" 
and ibe top 10 albums "Machine 
Head" and "Made In Japan.- 
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TIIU(S). Artnl. Lat* 



2 5 SWEPT AWAT-O.im Ross .much 
I RCA PWI3MS 



in 



KB. Amst. latat 



IRAZY EROTIC CITT-Pr nee And 
the Rf.o.j'-w loctii Warner Bros 
0- 20246 

THE MEDICINE SONC-Stepname Mills-. I? 

Inciil Casablanca MO 180-1 
■000 BEE2 ABSOIUTE-Scrrtt, PoMb-(12 

Inch) Warner Bros. 0-20225 
I FEEL FOR YOU-Clun Khan , 12 Inchl 

Warner Bros 0-20249 
TWO TRlBES-frankie Goes To Ho«ywood-<l? 

Inch) m/Mwd 0-NS3I 
III THE EVENING-Siieryl Lee Ra«jiMl2 Inch) 

New York Music Co NrM-ll 
SLIRfERY PEOPU-Tlvj Staple S.nters-(12 

Inch) Primrh) I 429-05071 
TORTURE -The JacAstxis-tl2 Inch) fjw 

49-05075 

THE LUCKY ONE-Uj i Btimfan-(I2 Inch) 

AtlantK 0-16925 
LIGHTS OUT-Petet Woll-(l2 Inchl (Mi 

America V 7134 
HONEY TO A BEE-" *j B -112 Inch) Otktra 

I 66944 

TUCH ME-W.sh Featuring Fonda Rae- 12 

lata) KN Personal KNI00I 
UNDER THE GUN-Face To Fact-<12 Inch) 

Esk 49-05033 
WHAT KINO OF GiRL-APB-<12 Inch) Import 

SET IT 0in-Mt*irasMl2 Inchi Personal 
P49B11 

NEXT L0VE-0«mece W.lliams-<I2 Inch) 

Columbia 44-05043 
BLUE JEAN DANCING WITH THE BIG B0YS- 

Damd Boww-112 Inch EMI Amenca V 7131 
STRUT-Sheena Easl»n-(I2 inch) EMI 

America ¥-7137 
DrhAMITE-lermaw lackson-i 12 Inch) 

Arrsta AO 1 9222 
FLESH FOR FANT«Y-8iHy W0M12 Inch) 

Orysaln 4WM2I10 
JUNGLE LOVE-The Time . 12 Inch'. Warner 

8n». A-2194 
OONT STAND ANOTHER CHANCE-Janet 

Jackson-<12 Inch) UM SP-12105 
RELEASE THE TENSION-Circuit-. 12 Inch) 

4th 1 Broadway BWAY405 
BODY ROCK-Mina Vkui- 12 Inch) EM). 

Amenu V 7136 
A GIRL IN TROUBLE (IS A TEMPORARY 

THING)-Romeo Void-. 12 Inchi Columbia 

44-05103 

MISSING YOU-John Wa.te-.12 Inch) EMI- 
Amenca V-7133 

I CANT TAKE IT-janet Wnghl-t 12 Inch) 
Cotillion 0-16922 

CRUEL SUMMER-Barwima-. i: inch 
London 110 791-1 

PRETTY MESS-Vimly-<7 Inchi Motown 
1752MF 

NO FAVORS-Temper-,12 Inchi MCA 23506 
YOU GET THE BEST FROM ME-Ahcuj Myers 

(12 Inch) MCA 23S11 
NIGHTIME-Pretty Poison- 12 Inch, Srenjal, 
SRS403 

I'M GIVIN' ALL MY LOVE-Tern Weils- 12 

Inch) Pimty World 0-96924 
IN THE RIVER-I-Lewl-'12 Inch. Vnfin/Eoc 

49-05070 

HIEROGLYPHICS PRIVATE WORLD-The Vels- 

(12 Inchl Mercury HO 131-1 
TASTE SO GOOO-File 13-i 12 inch Profile 

PR07052 

HOT POTATO-UToya Jxkson- 12 Inch) 

Prrrile I 429-05074 
WHERE DO THE BOYS GO-Men Without 

Hats 1 12 Inch) MCA 23513 
HAND ON MY HEART-Shne>back-U2 Inch) 

Import 
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OUT Of TfJtXH-Oaryl Hat t John 0aeav-(12 

Inch) RCA PW13917 
CARIBBEAN QUEEN (NO MORE UM ON 

THE RUN)-8*y OcaarMl? Inch) Jaw 

JD1-921S 

\rUi0sJS-Bujck Mieata [12 Inch) Ganft 

ITG-201 

GIRLS. GIRLS -AH-AH HI,- Solo 12 Inch) 
Neat Plateau NP 50022 

CENTlf^-Rebb-j Jackson-^? lath) 
CcsVaffdM 44435047 

THE MFJUCAN Jatlybaaa (12 Inch) EMI- 
Amenca V-7131 

BOP Til YOU DMLwMBck SyiagMd RCA 
PW13g61 

HEAD OVEI IftaS-IMrMM mm-0 lath) 

CapM B-5392 
SFJOMATIC-THe Bar Hays-. 12 hsth) 

Mercury HO 255-1 
SHE BOP-Cynra Uue*-{\2 Inch) Portrart 

49-05011 

I WISH YOU WOULD- )OOByTl BrosssW12 

Inch) V-arrl Dreams VND 003 
OONT BE MY ENEMY »AIT-Wa«t Ownf 

112 Inch) Gtrnts 0-20252 
TOGETHER IN ELECTRIC OREAMS-Gwrgio 
Morcdtr i Pha Oakeyn 12 Inch*) Efnc 

AS-1937 

REACH OUT (EVERLASTING LOVERV 
) PreaarJt 



Touch-(12 Inch) 

r«fi4M 

TAKE A BITE-Em Qektre~(12 Inch) Blatk 

Suit BS-003 
(WHAT) IN THE NAME Of LOVE -Naked 

Efts-- 12 Inch) EMI-Amenca V 7132 
SHOT IN THE LIASK-Tna Michael 2ate> 

Bano-tl2 Inch) MosaatvCSS Associated 

429-050M 

ONCE IS NOT EJIOtNM-Oh Romao-<12 lath) 

Ptnonal/Oh My OM 4010 
ONE HOT NIGHT -Pure Enerp-U2 lath) 

Prom ITP204 
SING YOUR OWN SONG TIME BOMB- Jean* 

Tracy- 12 Inch) M e ga ton * MT-125 
AFTER THE OAJrU-Krystol-. 12 Inchi Esk 

MM 

BETTER BE COM TO ME-Tma Turner-<12 

Inch) Capitol V4609 
FRIENDS FIVE MINUTES OF FUNK-WTvoCkm- 

(12 Inch) Jm J01 9227 
I NEED A MAN IN MY UFE-Xabe Kissoon- 

(12 Inch) Jm JD1 9247 
RELEASE YOURSeUJ-AkMin— (12 Inch) NIA 

NI1241 

SOMEBOOY-Jumor-<12 Inch) London 
U2 008-1 

FREE NELSON MANDELA- The Special AJtA- 

(12 Inch. OirysaM 4V942793 
HIGH ENERGY-Ereiyn Tnomas-<12 Inch) TSR 

TSR-133 

DANCING IN THE OAJIK-Bruce SonuBtata- 

(12 Inch) Columbia 44-05021 
CUNSM0KE BREAKOtTT-Willesden Oalters- 

(12 Inch) Jn*/Bectro JED1.9221 
HATOROCK-Hertw Hancock-^12 Inch) 

CMrtat i it-'sc" 
THE GLAMOROUS LIFE-Sheila E .12 inch) 

Warner Bros 0-20251 
JUST THE WAY YOU LIKE iT-Tht SOS 

Band-<12 Inch) Tabu 429-05031 
BREAKER'S REVENGE -Armyr Baker -< 12 

Inch) Atlantic 046931 
THE MORE V0U LIVE. THE MORE YOU 

LOVE -A Flock 04 Seafu*M12 Inch) J ret 

JD1-9221 

GET Off (YOU FASCINATE ME)-Paim 

Rushen-<7 Inchi EJektra 749702 
MADE IN THE USA-I R T -i 12 Inch) 

PCA Automatic PW131S2 
YOUR T0UCH-8o.rv» Pointer . 12 lack) 

Pm/ite I 479-049K 
THESE THINGS HAPPEN-Oavid Van 

T«them-<12 inch) Warner Bros. 0-20234 
MUSIC IS THE ANSWrtlN-Coiorttl Ahrams-^12 

Inch) Streetwise SWRL223S 
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MUSICAL SHORT STORIES' 



DeBurgh Drawing Teen Devotees 



Dance Trax 



B] SAM M IHtRI.AND 

LOS ANGELES— Chns De- 
Burgh's c\pjn Jinp overscan audience 
and a recent, partial breakthrough 
here vta vkIco and radio play find the 
veteran singer/songwriter tapping a 
younger, more emphatically rock- 
oncnted market DeBurgh refuses to 
court the MTV generation at the ex- 
pense of the older fans he won in the 
'70s. 

"Strangely enough, what's hap- 
pening to me as I go from country to 
country is that I'm trading genera- 
tions," the 35-year-old performer ob- 
served on the eve of his final I' S 
concert in a current international 
tour "In places like France, Germa- 
ny and the Continent in general. I'm 
drawing much younger, teenaged au- 
diences, which frankly baffles me." 

This evolution follows DeBurgh's 
conscious balancing act in evolving 
his persona as a musical "storytell- 
er" "On 'Man On The Line.' I was 
very keen about not alienating my 
old fans — I'll always put a ballad on 
there, and try to be 'sensitive.' " he 
says, alluding to his most recent 
AAM album, his sixth since signing 
with the label in 1974 

"I said to Rupert (Hine. the al- 
bum's producer], 'Look. I'm fighting 
a rear guard action here with the peo- 
ple who came to love my music in the 
'60s and '70s ' So I rcall) worked to 
insure lhat that wouldn't happen " 

DeBurgh can hardly be blamed for 
remaining mindful of his earlier audi- 
ence; beyond any sense of personal 



loyally, the Argentine-born musician 
already has a long history of hits 
abroad. His Stateside acceptance, 
while now a high priori ty , is thus 
tempered by DeBurgh's own philo- 
sophical view of how careers must 
operate in the long run. 

DeBurgh's penchant for dramatic 
pcrformanccs and a narrative scnsi- 
bihl) arc reflected in his frequent de- 
scription of his albums as "books of 
short stories." His subsequent 
growth during the '70s, via his A&M 
recordings and his long-lived man 
agcmenl ties with Mismanagement 
Ltd . found him appealing to his own 
peers. 

" I find it ludicrous lhat everyone 
thinks the teen market is the only one 
to pursue." he comments "I think 
there's a huge silent majority out 
there that's being ignored. There's a 
Catch-22 in that no one is making re- 
cords for them, and if thev did, they 
wouldn't get played "' 

While he contends his own work 
still reaches that invisible new adult 
audience. DeBurgh recognizes that 
his American success had been de- 
pendant iki the younger fans courted 
by radio 

While he acknowledges the more 
aggressive rock edge added with his 
two Hinc-produced albums, De- 
Burgh attributes the newer approach 
to concert work, not conscious radio 
strategics. 

DeBurgh's last tour found him 
working much larger venues, with a 
concentration of arena dates forcing 
him to punch up his live sound De- 



Burgh. who expressed interest in 
working with the successful English 
producer (the Fi.sx. Robert Palmer. 
Saga) after hearing Hine's evocative 
"Immunity" solo album, welcomed 
the fresh technique Hinc brought 

Video, though. ma> have been the 
force which clinched DeBurgh's first 
major U S hit. "Don't Pay The Fer- 
ryman." W'lth its supernatural story- 
line and goihic imagery. "Ferryman" 
vicldcd a natural platform for a con- 
ceptual video clip. 

While clearly grateful for the expo- 
sure. DeBurgh admits to "mixed feel- 
ings" about video, partially because 
of the current trend toward concep- 
tual clips lhat eliminate the listener's 
own imagination in completing the 
arc between artist and audience 

"Also. I don't like the fact that art- 
ists have to make videos to fit a par- 
ticular style." he notes. "What I'd 
really like to make is a true video al- 
bum, with still scenes and camera 
movement used to evoke feelings, 
rather than whole, literal stones. I 
see it as working touard an active 
form of participation, rather than the 
passive, which is what we have now " 



Videodisk 
Top 20 Chart 
Every Week 
In Billboard 



• Continued from opposite page 

The Pleasure Dome" Whami's upcoming album will include George Mi- 
ch»el - « solo U K chart-topping single. "Careless Whisper." in its U S edition 
only 

* * * 

Our suggestion o( the week: If the twcKc-inch single is to be developed as a 
real salcsmakcr. it is lime to put two different and worthwhile songs on each 
disk, aside from the "dub" version, w hich now often amounts to a self-congratu- 
latory cliche— razor-blade hotdogging. if you will Even the most low-budget 
rip records include a brief free-style rap different from the featured cut on a 12- 
inch. w hile the non-LP B side is becoming something of a status symbol on the 
standard seven-inch single Best examples recently of value-for-S4.98 : both of 
Prince's recent 12-inches. others by Scrim Politti. Chaka Khan and Madonna, 
all on Warner Bros ; David Bowie's new EMI America 12-inch. Tina Turner's 
Capitol I2\; the Elvis Costcllo and Paul McCartney 12-mchcs on Columbia; 
Alicia Myers' "Say" and "Thank You" reissue on MCA. and FGTH's maga- 
zine-like "Two Tribes" 12-inch on Island 



MANAGERS 



Successful, self-sufficient, self- 
managed, highly-visual, rock 
group with positive record re- 
views, video on U.S. music 
channels and wildly entertaining 
live show, now interviewing top- 
line, well-connected manage- 
ment, to make a lucrative team 



N. McDonald 

P.O Bo. 10387 
Riviera Beach. FL 33404 
305-683-8541 
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THE NEW AND 
EMERGING 
DISCO MUSIC 
LABEL FROM ITALY! 



"Here are some of the available brand new releases 



ITALIAN 12" DISCO 

DUKE LAKE I SATISFACTION. LOVE AND PASSION 
FLOTD PARSON .' SHINE ON TOU CRAZY DIAMOND 
HIKE CANNON / STAY 
VANGURU / AH - OH 

THE FAMILY NUMBER ONE / LARA OE BAHIA 

TOM HAGEN / ATOMIC 

AVENIDA » / ITS PIZZA TIME 

AFRICA / A I E(AMWANA) 

BRIAN MARTIN / SEX TONIGHT 

MANUEL DC LEO ' HASTA LA VISTA 

ANDREA MIHGRAOI / SALUDOS AMIGOS 

P. DON / DREAM 

NAT ASH KING / ON ICE 

WOMAN AND CAR / STEVE DOESNT DRIVE 

PAUL SHARADA / FLORIDA 

CHRIS LANG I DISCO ISLANO 



BETTY MIRANDA . TAKE ME TO THE TOP 
MAX HIM / NO ESCAPE 

THE BREAKOUT CREW / BREAKOUT THEME 

SCOTCH /DISCO BAND 

MICHAEL RAY / JUST A OREAM 

TEXAS JOHNNY / SUPERMAN 

BRVVAN STAGE I WAY OUT 

BRAND IMAGE /MOVIN' UP 

SHOO SHOO 10. BON BON WOMAN 

REEDS I THE GAME 

FAKE /FROGS IN SPAIN 

ROBERT BRAVO / LOVE ME LIKE I DO 

SAXOPHONE / SOUVENIR 

JAY NOVELLE / IF THIS AINT LOVE 

RED GANG /FLY TO AMERICA 

PHIL GRANT / HEY GIRL 

VERAGO /I DON'T REMEMBER 

LA TF / LET YOUR BODY DANCE 



TOUCH / SOMEONE LOVING YOU 
ALBERTO CARRARA / SHINE ON DANCE 
NANCY COSTA /NEW YORK TIMES 
SAL WOOD /HEAT THE BEAT 
HERBIE COINS / NOLO ON 
EUROPE /PRIMERO 
TRUE COLORS / LIMIT 

LP.S 



DD. CAT / GEE WIZ 
P HON / SPRINGTIME 
CRUISIN GANG /CHINA TOWN 
HIPNOSIS /SAME 
MASTERPIECE /COMPILATION 
ICE CREAM / COMPILATION 
RAPTUS / NEW YORK ■ NEW YORK 



II I IM 4 III - via Santa Maria 94 20093 Cotogno Monzese (Milanol Italy 

Telephone (02) 2538351 102) 2547951 ASK lor Paolo or Gerry 



Telex 340864 DISCOT I 



WE ALSO 
EXCLUSIVELY 
DISTRIBUTE 
ROCK, PUNK, 
NEW WAVE 
AND 
HEAVY METAL 
INDIE LABELS 
FROM ITALY 
AND ALL 
INTERNATIONAL 
LABELS 



WE ALSO 
RELY 
ON A WIDE RANGE 
SELECTION 

OF ALL 
NEW ITALIAN 
RELEASES 



WE ARE 
IN A POSITION 
TO EXPORT 
WITHIN 
24 48 HOURS 
FROM ORDER 

ALL OVER 
THE WORLD 
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Prince Concert Dates Set 
D.C. Ticket Sales Record 



I his slim pripariri h\ Hill Hol- 
land in Washington and Nilson 
George in Nc» York. 

\\ ySHIVilON I'niKcs up 

■ ■ concert dales at the Capitol 

Centre here have broken all lival re- 
cords for ticket sales 

More than 130.000 tickets were 
sold in less than 10 hours for the sev- 
en shows. Nos 18-20. 2b and 28- M 
The tickels for the first three shows, 
which went on sale Sept 24. sold out 
within six hours The tickets for the 
added shows, which went on sale 
Oct 2. sold out in four hours, accord- 
ing to Dairy 1 1 Brooks president and 
owner of G Street Express Inc . the 
production company putting on the 
series t»f shows 

The Prince dates also broke anoth- 
er local record total number of 
shows The previous record-holder 
was a five-concert sencs nine years 
ago featuring the Beach Boss and 
Chicago 

Washington is set to be the fourth 
stop on Prince's much-anticipalcd 
"Purple Rain" lour, which will also 
feature his band the Revolution and 
opening act Sheila E The lour is be- 
ing co-promoted bv Dick K lot /man 
and Quentin Pern 

The lour is set to open with eighl 
shows in nine nighis ai Detroit's Joe 
Louis Arena. Nov 4-12 It will then 
move on to Greensboro. N C , Nov 
I4-I5. before heading to Hampton. 
Washington. Philadelphia and New 
! England 

In December, the lour will reach 
i ChtcaRO, Cincinalti. Cleveland and 



Prince's hometown, St Paul In Jan- 
uary, and February. Prince is set lo 
head West, playing such major mar- 
kets as Los Angeles The lour will 
move to Furope for two to three 
weeks in March before returning 
Stateside for a series of concerts in 
the New York area 

I his tour will reportedly be 
Prince's last for about two years Ac- 
cording to a spokesman. "Prince will 
take time off from ihc road to work 
in films He has two projects in prep- 
aration now. one of which isn't a 
musical." 



All-Star Cast Turns Out 
For Tribute To Bill Graham 

It v I \( K McDOMH (.11 

years in the business 

The central I heme of the evening. 



JULIO HOOPLA — Julio Igleslas 
takes a break between ballads to 
tell a |oke during one of bis Radio 
City Music Hall dales in New York 
(Photo: Chuck Pulln.) 



SAN RAFAEL. Calif —A tribute 
to Bill Graham drew a full house of 
2.000 In the Mann County Civic 
Center Sept 2*» for a program that 
mined live music, original video and 
reminiscences from such guests as 
Francis Ford Coppola. Ken Kcsey. 
David Rubinson and Hcrtnc Herbert 

The affair was put together by the 
Mill Valley F'lm Festival and the 
Mir .ii Video Archives I with pro- 
ceeds earmarked to assist both of 
those non-profit organizations! as a 
retrospective honoring Graham's 19 



JANEY STREET 

Janey Street s Arista debut single 
"Say Hello To Ronnie" moves up to 
72 on the popchart, marking another 
milestone in a long career of rock'n" 
roll efforts 

New York native Street's child- 
hood ambilion was to be a puppeteer, 
a hobby she later incorporated in the 
descriptive songwrtiing present on 
her album Street formed her firsl 
Kind. Operation Blues, in grammar 
school After high school, she formed 
a hand with her current songwnting 
partner. Dennis Pereca. with which 
she loured on the New York club 
scene. 

Street nest moved to Los Angeles, 
where she lived on the beach, perfect- 
ing her material and painting houses 
to pay the bills The vocalist's big 



New On The Char Is 



break came in 1483. when a demo 
found its way lo Millennium Produc- 
tions president Jimmy lenncf lenner 
brought the tape to Ansia. which 
signed her earlier this year Produced 
by Millennium's Teeth. Streets "He- 
roes. Angels And Friends" album is a 
rock'n'roll representation of hoi h the 
delights and disappointments an art- 
ist encounters on the way lo success 
Strert tt managed by David H'er- 
chen. 150 £ 5M5L Sunt $000. Sew 
York. S. Y 10155.. 

RODNEY SAULSBERRY 

Moving up to 5? on the black sin- 
gles chart is Rodney Saulsberry '*• Al- 
legiance debut "I Wonder " Sauls 
berry follows in the footsteps of Rick 
Springfield. Kim Fields. Mr T and 
others who have moved into the mu- 
sic business through the is medium 



A graduate of the L'niv of Michi- 
gan. Saulsberry taught junior high 
school for mx months before landing 
a role in ihc louring company of 
"Your Arms Too Short To Bo* With 
God " This brought him lo Los An- 
geles, where he honed his songwnt- 
ing skills between appearances on 
various tv shows. including 
"M*A"S*H." "Tarn" and 
"Dynasty.** 

In the midst of shopping demos to 
several labels. Saulsberry sent one to 
mentor Stanley Clarke, a long shot 
that resulted in a productive relation- 
ship Clarke produced "I Wonder" as 
well as Saulsberry s setf iitlcd album, 
a collection of self-penned ballads 
and rath rave-upv 

Saulsberry is managed by Peter 
Brvwn. 12814 Halkirk. Studio City. 
Calif. 91604: IIS 761-1534. 



put forth both by the live speakers 
and in several cases on vida>(apc 
iMuk Jaggcr. Keith Richard. Enc 
Clapton. Pete Townshend. FJton 
John. Grace Slick and Paul k. miner 
plus veteran members of Graham's 
staff) was that Graham had revolt** 
lionized the live presentation of rock 
music in America. 

The high point of the evening mu- 
sically was (he team-up of George 
Thorogood and Norton Buffalo on a 
blistering Chuck Berry ish It 
Wasn't Me 

Sicolctte Larson had opened the 
show singing "You Send Me." 
Kuicd by ihe 11 -piece house band 
i which included the sn-man lower 
of Power horn section) She then was 
joined by former Stoneground vocaJ- 
ist Annie Sampson for "Show Me " 

I iter Jerry Garcia and bassist 
John Kahn did two acoustic duets, 
including "Ripple". Paul Bullerfield 
and Rick Danko fronted "C C Rid- 
er" Hvm Hishop. tommy Johnston. 
Carlos Sanlana and Chris Michie led 
j four-guitar attack on "Walking 
Blues." and Johnston ted the troupe 
through a Doorne Brothers segment 
.hi "China Grose" and "Lisien To 
The Music." 

Everyone joined forces for the fina- 
le of "*. 1 Ktlc Help From My 
Friends." with Graham — who had 
just delivered a highly emotional 
thank, you to the crowd — joining in 
on cowbell 




In the November 24 issue. Billboard will spotlight the exciting, changing new World of the Latin" 
Marketplace" . . . where it is. where it's going, where you fit in this important, thriving market. Learn 
all about the unfolding power and impact in MEXICO. SPAIN. CENTRAL & SOUTH AMERICA, the 
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The Unlikely Rise i 
And Continuing Reign j 
Of the Strangely-Rooted Oaks j 



TBy JACK HURST 
hree recent days of Tennessee rain made a mess o( 
Duane Allen's (aim The fourth morning, the Texas bom Oak 
Ridge Boy mired an agnculhjral vehicle in the mud of some low 
ground He then mired a second in the same place attempting to 
extract the first. 

At 1 1 a.m.. his schedule called for that bane of celebrity exis- 
tence, a telephone interview Any other possessor of platinum 
albums would have forgotten the appointment, unintentionally 
or otherwise, and dealt with the ramifications later Not Allen. 

The Oaks' office called the interviewer at 10.50 a m to relate 
the problem and request the appointment be reset for noon Fif- 
teen minutes later. Allen's wife called to say her husband had 
rethought the matter and. not wishing to disrupt any lunch plans 

*' I'm particularly glad 10 be here 
in Nashville, the world's center 
for bluegrass and country 
music, where Minnie Pearl and 
Roy Acuff live and where the 
Oak Ridge Boys have made 
their fortune. You know, if the 
Oak Ridge Boys win any more 
gold, they'll have more in their 
records than we have in Fort 
Knox." 

PHKSIDHNT RONALD RKACAN 
Nashville. March 1982 

the interviewer might have, would call at 11:15. 

"He hates this." Norah Lee Allen added "He's a real stickler 
about being on time" 

Obviously — and this passion for taking care of business ex 
plains a lot about the unlikely rise and continuing reign of the 
strangely-rooted Oaks Long bnlliantty unpredictable on gospel, 
country, or pop stages, offstage they are four of the more me- 
thodical and obsessed commercial minds around. They've had 
to be The distance they've come is too far to cover on less than 
full power 

The picturesque Tennessee name they wear has graced sever 
al different sets of men in its 40 years, but it has become interna- 
tionally-known only in the stewardship of the individualistic four 
who wear it now In thumbnail who's who. they are: 

"William Lee Golden, bantone 45 Farmboy bom in Brew 
ton. Ala. Senior member 120 years) and chairman of the group's 
small, wealthy private corporation Hermitically bearded, the 
most iconoclastic Oak Joined the group when it was a top gos- 
pel act Presently a self styled mountain man who meditates in a 
tepee on the lawn of his antebellum Tennessee estate So stub- 
bornly believed in the Oaks' mainstream commercial potential 
that he gradually but relentlessly pushed them to modernize — 
until their progressrvism expelled them from churches onto the 
stages of Las Vegas casinos and. ultimately. TV screens 

'Richard Sterban. bass 41 Urban native of Camden, NJ. 
Studied music at New Jersey's Trenton State College Joined 
Oaks a dozen years ago after working with Northeast gospel 
groups and Southern gospel music's famous Stamps Quartet 
with which he toured with Elvis Presley As clean cut and up- 
jacJt Hurst u a writer for the Chjcajgo Tnbunc and run a - • :. -aled 
music column m^^f^^^t 

With Roy CUrk 
on "Hcc Haw" 
in 1975. 



town-groomed as Golden is frontierishly funky Onstage, tends 
to evoke highest pitched screams with Statue of Liberty postures 
and booming vocals that seem to emanate from his shoe soles: 
offstage, handles most of the group's interviews. 

'Joe Bonsall, tenor 36 Urban native of Philadelphia. Pa., 
where he danced on Dick Oark's "American Bandstand" TV 
show Joined Oaks 1 1 years ago. also after working in Northeast 
gospel groups. Mustached. given to ties and )eans Onstage, a 
dynamo whose flamboyant moves often appear borrowed from 
a rhythm & blues revue; offstage, primary planner of the Oaks' 
extensive charity work involving young people, from Boy Scouts 
to battered tots 
President and Mr*. Reagan at the 
1983 Congressional Barbecue on 
the White House Lawn, where the 
Oaks were asked to perform. 



'Duane Allen, lead 41 Farmboy bom in Taylortown, Tex. 
Music grad of East Texas State Univ. Joined Oaks 18 years ago 
after working a year with other Soulhem gospel quartets Beard 
as fashionably-cropped as Golden's is lengthy Favonte profes- 
sional pastime: studying how successful performers made it. 

The Oaks made it "exactly opposite" the usual way, Allen 

** They're wonderful singers — 
and they're wonderful people. 
They've been good friends of 
mine. I think they're powerful 
performers— they sang Blue 
Moon of Kentucky' with me on 
my Bill Monroe And Friends' 
album. We respect each other 
and l appreciate that." 

BILL Mt >M<< )l 



a 




*The first way to make it is with the hit record." he adds. "The 
second way is through video; there are people who have never 
had a hit record who made it on television. The third way is just 
if you're good every time you get onstage: that's the slowest way 
(Continued on page OR22) 



The Oaks back- 
Mige wnth manager 
Jim Haiaev, tccond 
left; Irv AxofT Pres- 
ident. MCA Rec- 
ord* Croup; and 
Jim Fogicsong, for- 
mer president. 
MCA Records, 
Nashville. 



— , By KELLY DELANEY 

JLn 1942. amid the gnm business of World War II. Oak 
Ridge was nothing more than a sleepy, off the-beaten path town 
in the rural farmlands of East Central Tennessee 

But that year it became the site of the top secret Manhattan 
Project which culminated in the construction of the world's first 
atom bomb ft was in Oak Ridge that uranium was refined for 
the bomb dropped on Hiroshima on August 6. 1945 Perhaps 
no other single event has had such a profound impact on the 
course of human history. 

However, in that guarded atmosphere of Oak Ridge in those 
days, a musical seed was planted which some 40 years later 
would grow into one of the mightiest vocal groups ever — the 
Oak Ridge Boys. 

The group's present members — William Lee Golden. Duane 
Allen, Richard Sterban and Joe Bonsall — can actually trace their 
musical roots back to a group then known as the Country Cut 
ups. That group of four singers and a piano accompanist hailed 
from nearby Knoxville, and by 1944 frequently entertained the 
government employee swelled population of Oak Ridge. 

The Army constructed several recreational facilities in Oak 
Ridge where workers could find entertainment The Cutups 
were the popular musical choice of nearly everyone there 

Perhaps, due in part to the penlous nature of the times. The 
Cutups found that the audiences responded best to its Southern 
gospel repertoire Fans, who by now were claiming the group as 
their own. started referring to them as the "Oak Ridge Quartet ' 

In the late 1940s. Walry Fowler moved the unit to Nashville 
He initiated the all night gospel sings with the Oak Ridge Quar 
tet It was during this time period that Chef Atkins played guitar 
with the group. 

Then, in 1956. the group disbanded briefly. A new unit was 
formed in 1957 under the direction of Smitty Gatlin Herman 
Harper, now general manager of Don Light Talent in Nashville, 
was part of the reorganization He was the group's bass singer 
from 1957 to 1968 Don Light himself occasionally filled in on 
drums with the Oaks 

There were several significant developments dunng Harper's 
tenure with the group During his 12 years as a member, the unit 
recorded for seven record companies' These were Cadence, 
Checker. Star Day. Skyltte, Warner Bros., United Artists and 
Heartwarming 

It was dunng this era that the Oaks expanded the tradition of 

1 V .-- DeUxney a a unter based m : ... w tU 



With President and Mrs. Jimmy Carter 
White House in 1979. 
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Forty-Plus Years Of History 



being trendsetters with Fowler's all-night sings Of particular = 
note were the Oaks' albums for Warner Bros. "The Oak Ridge 3 
Boys With Sounds Of Nashville.'' for instance, not only marked ™ 
their name change from "Quartet" to "Boys"— but It was also 9 
the first gospel album to use strings and horns ~ 
Harper recalls that Warner Bros executives thought that _ 
"Quartet" was too old fashioned and made the group sound old .- 
Since the members were actually young, the label decided 2 
"Boys" was more appropriate a 
— 

"The Oaks have consistently 
shown through the years that 
they have the ability to continue ° 
to evolve musically and build 
with their core audience. It's no 
wonder they're the top vocal 
group in the business— they 
just keep growing." 

MMM1 HOW I N 

PresKlrnl. MCA Ret imJs. Nashville- 

Their second album for Warners, "Folk Minded Splnruals For 
Spiritual Minded Folks." was recorded primarily with acoustic 
instruments at the height of the folk era 

"We were the first gospel group ever to wear turtle-neck 
shirts." Harper remembers "We even had some dates cancelled 
because of It. No one ever knew what we were going 10 do next!" 

The first of the present day members to Join the group was 
William Lee Golden in 1964 "When the bantone position came 
open Smitty hired him." Harper says "Boy. was he ready to go!" 

(Continued on page OR 12) 
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Duane Allen 



Joe Bonsall — 
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Balancing Music 
And Family 



i I 



America's Favorite 
(Country) Son 



JLn some respects Duane Allen hasn't 
changed much since he was a boy growing up 
on a 160 acre farm In TayHortown. Tex Now. as 
then, the two loves of his life are family and 

music 

"I don't consider them equal or parallel." he 
explains "I consider them both the ultimate of 
importance They don't compare, they co- 
exist" 

The lasl of six children. Allen started singing 
in church with a group comprised of his family 
members when he was just lour years old "To 
day when we all get together— all eight of us— 
we are actually a double quartet.' he says "At 
Christmas rime that sounds pretty good to 
me!" 

In fact, he and his wife, Norah Lee. and their 
two children. Dee and Jamie, sing together as 
well 'We're recording right now." he adds "It's 
not foe release; it's a private protect for our ma 
mas and dads " 

Much of Allen's childhood was spent work 
ing on the family farm The family's chief crops 
were cotton and com They raised the usual 
menagene of farm animals — cows, goats, 
chickens, rabbits, and hogs (Allen once raised a 
prize winning hog which he sold al the county 
fair) 

"Every day when I came home from school I 
would work until dark in the cotton fields or the 
com fields." Allen recalls "I also had to milk 
the cows and help lake care of the animals on 

the farm." 

The lanky lead singer's agrarian hentage is 
evident in several of his favorite pastimes Each 
year he grows a lush garden of vegetables, and 
he always looks forward to a new litter ot pups 
from his Yellow Labrador. "Chancey" (affec 
tionatery named after the Oak Ridge Boys' pro- 
ducer. Ron Chancey) 

"I continually have new pets." Allen says "I 
|ust got a brand new baby call that I've gone to 
see every day I'm off It gives me a feeling that 



I'm doing something to better this earth I leel 
strongly about that " 

During the summer harvest months. Oak 
Ridge Boys employees and Inends can look 

(Continued on page OR I 7) 
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Low does a curty haired kid from th« 
streets of Philadelphia wind up singing tenor 
for a country supergroup in Nashville-' 

Ask Joe Bonsall With a grin as big as Veter 
ans Stadium under klieg lights — and in an ac 
cent with plenty ot Phi IK; still left in it — Joe 
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i Lit Golden 
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says. Through gospel music" 

This might sound ai nous, coming from an 
Oak Ridge Boy who strongly identifies with 
West Side Story." and whose favorite musical 
acts include Bruce Springsteen. Lionel Richie 
and Journey Yet. had it not been for Bonsai's 
long career with gospel group the Keystones— 
where he first met and worked with Richard 
Slerban — he might never have become a mem- 
ber of the Oaks 

And even after he joined the group m 1973 
(a year after Slerban) it was another year and a 
half before the Oak Ridge Boys decided to 
make the transition into country music 

Recalling those uneasy days the Oaks spent 
trying to determine their future course. Joe 
says. "We had begun to realize that white 
southern style gospel quartet music had a very 
small and very demanding market We were al- 
ways trying to move forward, we were trying to 
more modem yet we weren't modem or 
rock and roll enough to fit mto the Jesus rock 
thing in contemporary Christian music We 
found ourselves suddenly in a very gray area.* 

Enter Jim Hatsey. who recognized tremerv 
dous country potential underneath the gospel 
trappings Jim told us what we already sus 
peeled." Bonsall remembers "We knew we had 
a great live show and great energy onstage. 
Plus we knew we could sing' 

"Gospel music taught us how to sing, be- 
cause when you're one of 12 acts on one show 
and everyone's out in the hallway afterward 
selling their records, the group that does the 
best show sells the most records Well we used 
lo sell a LOT of records'" 

Bonsairs energy on — and off — the stage is 
infectious He tends to speak in rapid cadences, 
punctuating his sentences with aural [tabes He 
has a quick and ready sense of humor It's easy 
to imagine that on the road, it would be Banal 

(Continual on page OK II) 
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Lusic never disappoints me. re- 
flects William Lee Golden, measuring his words 
out cautiously, as if worrying that he might be 
letting go of them forever In spite of the in- 
creasing attention that has been drawn to Got- 
den's mountain man appearance and ways. It is 
obvious that mustc remains the chief energizing 
force in his colorful life. 

Of the Oaks, he says, "We have vaned must 
cal tastes, and I think bringing them together 
makes the chemistry of the group what it is." 
His own elemental contribution to that chemis- 
try is emerging again; as lead singer on "Thank 
God For Kids" and "Ozark Mountain Jubilee." 
the senior member of the Oaks quietly reassert 
ed the point that he. too. has a dramatic mas 
tery of lyncs 

Golden admits, though that the overwhelm 
ing appeal of "Thank God For Kids" came as a 
surpnse "It was the type of song you didn't 
know about The first time we performed it in 
concert was in Pine Bluff, Arkansas, when we 
were taping our HBO special. It was such a 
strong song that you thought at the end there 
might be no reaction at all Just complete si 
lence I've seen that happen before. But with 
this song, there was a moment of silence — and 
then it erupted into a tremendous ovation A 
standing ovation." 

While his genius may be in interpreting the 
quiet and pensive lync. Golden's musical en- 
thusiasms run in all directions. "1 love rock'n 
"roll. I've been a fan of it since the beginning 
But I'm a country boy My daddy still farms I 
know what farming's all about, and I -know 
what country life is about " 

As odd as the juxtaposition between moun 
tain man and street kid may seem. Golden says 
that he particularly delights in the music of 
Bruce Spnngsteen "We've seen him twice on 
this tour." he asserts, "and we plan to see him 



again" To date. Golden has taken in five 
Spnngsteen concerts — and at every one of 
them he was just another fan in the audience, 
not a backstage crony Always it's the music 
that impels him "Spnngsteen and Bob Seger 
and the Rolling Stones — these are the tickets I 
buy more than one time " 

The focal point of Golden's passions — mu 
sic family, mends and country Irving — is Gold 
en Era Plantation, the 200-year-old. 15 room 
house he amiably reigns over near Henderson 
.ill.- Term Yes, he does have tepees and a sat 
ellite dish m the side yard, just as the fan maga 
zines report And. yes. there is a restored slave 
cabin adjacent to the main house where Gold 
en often holes up because "it's real peaceful" 
out there. 

(Continued on page ORt6t 
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hen Richard Sterban was 13 years old. 
something happened which would affect the 
rest of his life His voice changed Until that 
time, Sterban sang higher vocal parts, and actu 
ally, his first public appearance was in Sunday 
school singing a soprano solo 

A few years ago Sterban s nch. deep voice be- 
came one of the most recognized in music 
when he sang the bass pan on the Oak Ridge 
Boys platinum single. "Elvira." 

"Even as a young boy. bass singers always 
fascinated me." Sterban reveals. "Lawrence 
Welk had one of the most popular television 
shows when I was a boy Every Saturday night it 
was a ritual for my family to watch his show 
They had a guy on there named Larry Hooper 
who was the bass singer His voice just fascinai 
ed me " 




"When the Oak Ridge BoysjK'ere called out ol gospel 
music .iiid mid t'ouniry music, u wasn't I S who 
i . illt -< | them' we ■ lie In : e\ en have iheir h< >me | >h( >ne 
numbers ai the time, hui w c jo now and plan to prim 
ill four of (hem in our next newsletter. 

ic'rebig fansoi U>e Oaksand 1 ia\ < • all iheir r< ■( on Is 
Even ,1 copy ol the pi ord from ih.it little fr. 

last week in Kansas City I hat will also be printed in 
our nexl ixwsletter.^B 

Please watch for < >UK n< \\ album. "The True Story 
< >l Tht ■ ( >ak Hit lg< • BoySJiy The Stafler Brothers. ' ' com- 
ing soon to a hardw are store near you " 

I III. STATLERS 

P.S. Joe. Duane. liillancl Hicham", ice love youi 
Signed. Harold. Phil, Jimmu and Don. 



Sterban enjoyed listening to gospel i 
records which his parents and relatives I 
for him He particularly liked the I 
Biothers J D Sumner was Iheir bass s 
the time." he says "He was billed as the v 
lowesl bass singer So. when my voice c 
on me. I was very glad that it got deep < 
that I could sing bass 

The oldest of three children. Sterban was 
bom in Camden. N J . lust across the Delaware 
River from Philadelphia Most of his childhood 
was spent in the suburb of Oaktyn "It's really all 
pan of the greater metropolitan Philadelphia 
area." he adds. 

In Sterban's family, religion was of pnmary 
importance "My parents were insistent thai I 
go to church." he recalls. "I missed out on a lot 
of the school activities that I wanted to be in- 
volved in But now that I reflect on that I think 
il helped mold my character 1 consider myself a 
fairty disciplined person, and the training I had 
as a child certainly had a lot to do with that " 
Uke many youngsters. Sterban loved athlet 
ics He played baseball in junior high school 
and later he was a member of Collmgswood 
High School's cross country and track teams. 
"I've always been a frustrated athlete." he says. 
"But my athletic talent was never the greatest. 
The one thing I found that I could do is run with 
some endurance So that became my thing." 

Sterban has maintained his interest in athlet 
ics. He is part owner in three minor league 
baseball teams and he stays in tip top physical 
shape by fogging some four miles each day 

Sports is really a passion of mine," he says. 
'"It's my number one diversion In adult life I re- 
alized when I was a boy that I really didn't have ■ 
any talent in that area and that my talents really 
lied in the field of music" 

(Continued on page ORI9I 



S GENERAL MANAGER TED 1 1 ACKER 

Tfeam Effort And Spirit 
Surround Oaks 



Ted Hacker, the Omk R.J«r 
Bern' General Manager 



JL or smu yean Ted Hacker drove past the Oak Ridge 

Boys' Hendersonville older complex on his way to work as Dr 
Hook's business manager 

Uncannily, me thought used to cross his mind that someday 
he might like to work there, and now Hacker is General Manag- 
er of Oak fudge Boys Musk Group 

Hacker, who has 15 years experience in artist management, 
oversees the daily operation of the various Oaks enterprises He 
also helps to guide the Oaks' career as well as to coordinate ac 

•» The Oak Ridge Boys make all of 
us who are associated wilh 
country musk- proud thai ihcy 
are a part of ihe induMry. Nol 
onh .ire they extremely talent- 
ed and versatile entertainers, 
tl iey are great humanitarians as 
well. Their contributions to 
country' music, their fellow- 
human beings, and their com- 
munity are boundless. They 
are a ( lass act. The < MA Board 
of Directors and staff join me in 
saluting them.** 

IO\\ \l KKR MK.ADOR 
I \ci utivr I Htii li it i MA 

trvroes with components outside the Oaks organization He 
works closely with MCA Records, for whom the Oaks record, 
with the Halsey International Company, the firm which books 
the group, and with Kathy Gangwnch & Associates, Inc. who 
handles much of the group's public relations 

Hacker credits much of the Oaks' success to the foursome's 




The Oaks survey the construction of their 
new 52 50.000 conrrol room and trudio ren- 
ovation. Acorn Sound Recorders. Hender- 
•onvUlc. 1964 



efficient and smooth running organization There is a team 
spint and a team effort that surrounds the Oaks." he offers 
"They're a team effort themselves, and that translates to the sup- 
port people too " 

Another key to the Oaks success. Hacker believes, is that they 
are tn control of their career "They know what they want" he 
says They had the organization together before they had hits " 

Hacker views the Oaks as four separate entitles who comprise 
the whole. "Every person has a sptnrual, intellectual, emotional 
and physical side." he notes "1 see the Oaks as four individuals 
who represent these certain strengths William Lee is the spintu 
al one; he sees with a lot of depth Duane is more the intellectual, 
he knows the business. Joe is emotional his energy and enthusi 
asm are incredible Richard is the physical one; he's the most 



disciplined of all They all have a little of these qualities in them, 
but their individual strong suits is what makes the whole so 

powerful" 

Citing the Oaks as visionaries who see the big picture.* 
Hacker thinks the Oaks' future looms even brighter The Oaks 
continue to capture the imagination of the American pubbc" fit 
adds That's what keeps them going " 

Hacker enjoys working in the family atmosphere of the Oaks' 
organization They've made people responsible for certain ar- 
eas and people have responded by being tremendously loyal 
and creative That's why I'm so excited about being here." 

People don't work for the Oak Ridge Boys; they work wall 
them And for Hacker and his fellow employees it's the chance 
to be part of musical history 



^ For five rears the Oaks have hutted 
x a benefit concert m Dallavft. 
c* Worth for the prevention of child 

. abuse in the I S fVrured arc 
22 runts of the 1981 show including 
a member* of the Commodores. Lee 
uj Greenwood and the Brooks 
q Btx-ehers. 
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OAK RIDGE BOYS INC. 



Bottom Line Is People, Not Just Profit 




he bottom line for Oak Ridge Boys. Inc . is not fust 
profit; it's people too There is a moral and ethical sense of pre 
cedence which begins at the top with the four Oaks themselves 
and filters throughout the entire operation which employs some 
80 people 

Among the Oak Ridge Boys business interests are the Oak 
Ridge Boys International Fan Club Music Marketing, i*-.; 
Acorn Sound Recorders, Inc.. Silverline-Goldhne Musk Inc . and 
two radio stations, WPFR AM and FM in Terre Haute, Inc 

With the exceptions of the radio stations n Terre Haute and 
the publishing company located in Nashville, the corporation is 
headquartered in a complex of buildings at 329 Rockland Rd. in 
Hendersonville, rust north of Music City. 

These interests, coupled with the Oaks touring entourage of 
18 sound and lighting crew members, drivers, and managers, 
and about 40 tons of equipment, represent a sizable investment 
It takes three buses and three tractor trailers to put the show on 
the road The Oaks travel in "Chocolate '' the band in "Choco 
late Chip." and the crew in "Chocolate Shake " 

All this equipment represents an investment of over a million 
dollars and it costs about $15,000 just to produce a concert 

The Oak Ridge Boys may be business minded but they are 
also sensitive to people, both their employees and their fans 
Their concern lor people breeds the kind of loyalty rarely found 
in the music business where making money is often the prime 
motivator 

The perfect example of the Oak Ridge Boys' people onenta 
tion is the group's fan club 

Nobody but the Oak Ridge Boys could sponsor a new mem 



The Oaks 
Band, from left, 
arr Dewey 
Dorough. *ax*> 
phone: Skip 
Mitchell, tut- 
or*; Steve 
Sander*, 
rhythm guitar; 
Don Breland. 
bau; Ron Fair- 
child. kev~ 
boards; and 
Fred Satterheld. 
drums. 



bership drive highlighted by a drawing where the lucky fan wins 
an all expense paid trip to Nashville to spend a "night in William 
Lee Golden's tepee - Such innovative features are typical ol the 
Oaks fan dub which boasts about 8.000 paid members 

Kathy McClintock. the Oaks' Artist Development Manager is 
also in charge of the fan dub She organized the dub m 1977 
with 500 charter members It is one of the most personalized 
dubs in all of country music 

"Some artists hire companies to run their fan dubs for them." 
she says. "We are extremely against that because it has no hu 
man touch It's important to us thai the fans are treated person- 
ally. We don't send out form letters and we answer every letter 
that comes in to us" 

The day to day operation of the dub rs managed by Cindy 
Burchfield. who has been with the Oaks for four years She 
notes that while the membership fee is $12 50 ($6 for fans over 
55 years uldi the club is not a profit making operation 
Members receive a packet containing color photos of the 



Oaks, a biography, bumper sticker, sun visor, membership card, 
and VIP seating coupons 

The VIP coupons are another example of the Oaks personal 
touch The Oaks have a clause in their concert contract which 
sets aside 50 tickets between rows 15 and 25 for purchase by 
club members. "That guarantees dub members good concert 
seats." Burchfield says 




•*\ve have always known them 
lobe trustworthy, loyal, helpful, 
friendly, courteous, kind, obe- 
dient, cheerful, thrifty, brave, 
clean and reverant. And after 
seeing one of their smooth- 
running shows we know the 
guys are always 'prepared " 

RAUL CHAVE% 

I Ilft'l till I l| ( i II I It I I' II ll< - III' 111- 

n.iik Hi.il t nine Ism s< out-iii Anw-nra 



Fans also receive four newsletters a year, a Christmas gift and 
this year they will each get a birthday card, signed by the Oaks. 

There is also an Oaks Hotline telephone number which fans 
can call for the latest concert and television information. Thus 
lar there have been over 2,000 calk to the number each month 

This year there is also a humanitanan aspect to the fan dub as 
the Oaks hope to get members directly involved in their ongoing I 
campaign against child abuse. 

"We're working toward that nght now." McClintock reveals. 
The fans have always wanted to do this. They've written and 
called, asking what they could do to get involved So we're set- 
ting up that vehicle nght now What the fan dub members will be 
doing is helping in their individual communities." 

"We try to keep the fan dub positive, so that it helps other I 
people." Burchfield continues. 

MUSIC MARKETING. INC (CONCESSIONS) 

While the Oaks do a thriving merchandise business through I 
Musk Marketing. Inc. you won't find any beer mugs, ogarene J 
lighters or playing cards among the items for sale 'The Oaks I 
just aren't into those kinds of things." says Trevor Boulanger 9 
merchandise HHMMi 

However, there does appear to be something for everybody I 
IConlmued on pafr ORH) I 



ROY CLARK SALUTES 

HIS FRIENDS 
THE OAK RIDGE BOYS. 
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g JIM HALSEY 



A Labor Of Love 
From The Beginning 



Jim Halsev. chairman of the board and president of the Jim 
Halsev Co . Inc in Tuba Ok la has played an instrumental mle 
in the success af the Oak Ridge Beys Here, he speaks about 
how he came to be involved with the group, highlights in their ca 
reer. and what makes their relationship so special 



JL knew about the Oak Ridge Boys, o( course, long before I 
started working with them I'd heard their gospel records and 
knew then work Then, in November ol 1974. 1 believe it was. I 
happened to go to a CBS Records showcase at the old Ryman 
Auditorium 

The Oaks were on the show, and they |ust completely de 
strayed me. I'd never seen anything like this in my life So I went 
backstage afterward to introduce myself to them to William Lee, 
to Duane. to Joe and to Richard I told them how impressed I 
was with their show And I told them if they ever had any Interest 
in doing something other than what they were doing then. I 
would be happy to talk with them 

I remember that I came away very Impressed by theit sincerity 
and genuineness There are some people you meet that you like 
the very first moment you talk with them that's the way it was 
for me with those four guys 

Eventually, they did come and talk with me I told them I 
thought they were dynamic. I thought the were sensational— but 
I wasn't sure how commercial they were in the secular field Still. 
I was interested in working with them 

Then in the summer of 75. I had Mel Tillis and Roy Clark 
working up in Rhode Island, and Roy got sick and had to go into 
the hospital I called the Oaks about going in as a replacement 
They went, and they were sensational 

I wanted to see them work in front of a regular country audi 
ence to see what they could do Well, they knocked everybody 
out. 

At this point. 1 was producing a continuous show at the Land 
mark Hotel lor the Howard Hughes chain It was called "Coun 
try Musk U S A" Every two or three weeks. I'd change headlin 
ers I had the opportune, to put the Oaks in for a couple of 




weeks So I sal down with the guys and said. "Look we really 
need to go in there and change your style from all gospel to 
something more cou ntry " 

"I knew ^f1t\flpfj&YJft' n We 

i| ly mt ilrriT^Li Know" 
the) 're like IJJJnilv injur." 

Troy CLARK 

This would be a maror departure, and it was a hard decision 
for them I knew it would be. but I also knew If we were going to 
have success together, it was necessary The Oaks had the coun 
try/pop sound with their look and their stage excitement, but we 
had to do it at the music level, too 

They wrestled with the decision They called back and asked 
"Can we do ANY gospel in Las Vegas 7 ' I checked and the 




Oakt with Jim HaImt 





Hughes Hotel said absolutely, it was supposed to be a family 
show So the guys did about 70% gospel and about 30% 
try It was tremendously successful and it was our first 
beginning in making the move to country 

Jim Foglesong was one of the first people to believe In 
Oak Ridge Boys Jim Foglesong saw in them what I saw a dy- 
namic group that, if captured on record would be sensational 
I'm sure Jim had trouble selling the idea to his people at ABC/ 
Dot but he said. "Let's go with it." and the first tune they cut 
"Vail Come Back Saloon.'' which went to number three Anc 
the one after that was "You're The One." and it went to number 
two 

It was also Jim Foglesong who put the boys together with Ron 
Chancey in the studio He thought they would work well Ron Is 
still their producer That's what's so special about working with 
the Oak Ridge Boys from the beginning, it's been a labor of 
for everyone concerned They are very loyal guys, and people 
are very loyal to them 

In 1976. we put together a State Department tour of the Sovi- 
et Union with Roy Clark and the Oak Ridge Boys as a cultural 
exchange To me. this was one of the most significant break 
throughs we had with the group 

We were all very apprehensive about, well, how we would be 
accepted in Russia, how people would like our music, what kind 
of audiences we would be playing to We had a lot of false infor 
matron about the Soviet Union, but we went there and people 
loved the show 1 They lined up lor blocks to get in and they were 
so warm and friendly 

We saw firsthand attitudes toward Americans change rust dur 
ing the course of one performance We saw attitudes change 
from hostility to warmth and spontaneity as a result of one eve 
(Continued an past 0R2<h 
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£ PRODUCER RON CHANCEY 

o 



The Fifth Oak 



"Delivering" to prtxiuc- 
er Ron Chanccv at a re- 
cording part* tt Wood- 
land Sound Studio* in 
1984. 



Ron Choncey began working with the Oaks in 1 977 when they 
foined ABC Dot The first stngle he cut with the group. "YAH 
Come Back Saloon, "went to number three on the country chart 
The second stngle, "You 're The One, " went to number two And 
the third singh, "I'll Be True To You. "became the first of a long 
stnng of No. 1 hits for the band Here, he discusses his hng asso 
nation with the Oaks as their producer 



c JLwas head of a&r (or ABC Records at the time, and was 

i 

| »« when I ihii lk of the Oaks ihe first 
» thing that pops into my mind is 
i 'dedicated professionals.' I 
1 don't know of any ad that gives 
more energy and respect to 
J their fans. Be it on album or on 
; stage they have a total commit- 
ment to 'deliver.' Frankly, as 
hot as ih<-\ are. I think we'll see 
them blow the roof off even 
more in "85. n 

HIU CI-: HINTON. Srmi » Vh <■ I'resKlenl «■ 
< .i i K -rat Manager. MCA Records. Nashville 

producing a lot ol acts lor the label I first heard about the Oaks 
from Jim Halsey who kept talking about the group to Jim Fogle 
song. No one at the label was real interested in them because 
they thought ol the Oaks as a gospel act— as I did. 

One day Jim Foglesong came into my office and said. "Jim 
Halsey |ust called and the Oaks are playing in Oklahoma City 
Let's iust be courteous and you go check them out 

I remember I went very negatively And what I saw on stage 
that night just knocked me out I couldn't believe they weren't 
g having hit records, so I came back and signed them We had 
< VAIl Come Back Saloon and it all just went from there 
§ I felt very good about the success, because they had been try 
j ing to go country while they were still over at CBS Records 



George Richey had cut some things on them. David Malloy had 
cut some sides with them, but somehow they still sounded gos 
pel What we mod to do different was leave a little of their gospel 
sound in but take most of it out. 

It's funny Sometimes still we'll be in the studio, and I'll say. 
"Hey. you guys are gospellng out." It's kind of a private joke be- 
tween us. they'll ask me. "Are we gospellng out too much. Ron?" 
Not that there's anything wrong with it. but it doesn't work in a 
lot of the songs 

I couldn't really tell you what we look for when we go in to cut. 
I like to look for something different With the Oaks, of course. I 
have to look for four different kinds of songs because I have all 
the guys singing leads at vanous times 

Joe is a tenor voice, and he can sing more of the rock-onented 
material. Ihe old "Elvira" groove, the uptempo things. When we 
get to the real soft, pretty ballads, that's Duane When we've got 
a little raw country sounding thing, that's a William Lee Golden 
song And then it takes a real special song for Richard to sing 
lead on. It's hard to find good bass voice songs, though we have 
been fortunate to get some. 




I think we've been successful this way. because each of the 
guys has had a No 1 record as lead vocalist 

Have the Oaks changed much in the studio' Not really, al- 
though today they all trade lead vocals When we first started 
out. Duane sang almost all the leads But now they've each be- 
come stylists, they have their own styles as lead singers I think 
this sets them apart from other groups, and hopefully, keeps the 
public from getting bored with the same sound . . . 

I didn't do anything that different on "I Guess It Never Hurts 
To Hurt Sometimes," although I know a lot of people think I dd 
special effects on Joe s voice Really, it was more the song than 
anything else It was a Randy Vanwarmer song that I'd wanted 
them to cut for a long lime I used to play it for the guys on my 
boat, and finally they started liking It 

It's been a great relationship, working together We've had 
some funny moments I remember on one of their hits, "Sail 
Away," Duane had sung the lead vocals and the group had gone 
back out on the road for a month or two. so I couldn't get them 
back in the studio While I was mixing the record. I realized 
Duane had sung a couple of words incorrectly, but they were 
gone So I went back in with the engineer and / sang the words! 

And you know, they never picked up on that until I finally 
mentioned it to them one day They still tease me about that! 

We've done some of their records in Nashville, we've cut m 
Los Angeles, and we've cut a lot in Muscle Shoals For the next 
album, we cut several sides at Acorn, their new studio They nev- 
er pressured me to cut with them there, but it s a great studio 
and we'll be doing more things there in the future. 

All in all. I feel very fortunate to have been able to work with 
such a special group of guys. They are loyal, and they ate 
unique 1 love them all. 
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• Continued from page OK) 

"I had heard the group a lot." Golden says "I thought they 
were the most exciting group 1 had ever heard Becoming an 
Oak Ridge Boy was the most Important thing in the world to 

Two years later in 1966. Duane Allen loined the group "I 
took over as manager when Smirty left, and I hired Duane. 
Harper explains We knew what a great singer he was 

By the time Richard Stcrban and Joe Bonsall became Oak 
Ridge Boys in 1972 and 1973 respectively, the group was a 
dominant force in gospel music They were selling about 
250.000 albums per year, an outstanding figure considering 

I most sales were at in concert concessions 

1 There were gospel hits too. such as -Jesus Is Comingboon. 

| which helped to net the Oaks a dozen Dove Awards from the 

ac — 

I "I've alwavs been indcbied 10 
I The Oaks' (or making a special 
effort to be with us to celebrate 
American Bandstand s 30th 
5 Anniversary on television... we 
really wanted The oak Ridge 
i'., i\ > ii , Ijc there to lughlight 
i H ii wi\ ■( jtiss»"AT.i tirtisls o\**i 

h iling problem for ihc.m 
hut t>l< s> ihein tht \ ni. u\r it' 
(Secretlv I ihink ih« y tried cxtr.i 
hard to bemiere hfcause Joe 
Bonsall has been bragging to 
his friends over the years that 
he u-.is .in Ann 'in .in Band- 
stand regular as a teenager in 
Philadelphia and just wanted to 
f inally prove the point ! i " 
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Gospel Musk Assn along with lour Grammy Awards 

The Oak Ridge Boys were a successful but slill far from tradi 
tional gospel act in the early 1970s Thai reputation way after 
all. one of the lactors which attracted ihe present members to 

'^' turnback in our gospel heyday we were considered progres 
slve." Slerban says "We worked hard to appeal to the younger 

TrStOtiL 51gned ^r), Columbia Records in 1973 and re 
leased three albums before their departure from the roster M 
1976 Those albums were "The Oak Ridge Boys. Sky High, 
and Old Fashioned. Down Home. Hand Clappin Foot Slam 
pin'. Southern Style Gospel Quartet Musk 

Their single releases during this time included -The Baptism 
Of Jessie Taylor.- "Rhythm Guitar." Heaven Bound "Where 
The Soul Never Dies." "Family Reunion." and "All Our Favorite 
Songs " (There have since been two compilation albums re- 
leased on the Columbia label I 

Ironically, with the release of these albums and singles, the 
Oaks' original goal was to broaden ihe appeal of gospel music 
They even appeared several times on the Mike Douglas Show- 
performing straight gospel music 

Although it wasn't an overnight transition, the Oak Kidge 
Boys were straying further from the straight and narrow lane of 
gospel music Gradually, their hair inched over their shin collars, 
and the foursome's on stage attire became more colorful 

The changes affected their music, too; and set the course lor 
where gospel music was headed When the Oaks first hired a 
drummer-Mark Ellerbee. who thus became the first road drum 
mer ever used in gospel music— they were accused of trying to 
bnng ROCK AND ROLL into the churches' 

There's no question we received a lot of flak back in those 
days." says Slerban "Not only for our hair but for our overall 
dress." Like their brethren before them, the contemporary Oak 
Ridge Boys were departing from tradition, trying new things un 
heard of in gospel music 

But the Oaks were building an audience of younger fans, 
which only made them more determined and committed to their 
musical mission "We felt like we were doing the right thing— the 
right thing for us." says Sterban "We had to do it. so we were 
not discouraged by the criticism " 

The Oaks made a slow departure Irom all gospel music in 
their shows to a mixture of gospel, country and pop "In fad. the 
first time we worked with Johnny Cash in Lake Tahoe. we did all 
gospel in our show." recalls Slerban thoughtfully "We really did 
want to make it an accepted art form, but we received so much 
resistance that the obvious thing to do was to incorporate coun 
try and pop songs into our repertoire " 

The Oaks were caught between the proverbial rock and a hard 
place Gospel music promoters, feanng they were too con trover 
sial. wouldn't book them, and country agents didn't know who 




Wilh Rcejpc Jackson at Yankee Stadium in ihe late 70*. 
they were As unfathomable as it seems, one of gospel music's 
premier exponents basically was out of work. 

In lad. the group's total income plummeted to a pahn 
$75,000 in 1975. The following year, the Oaks actually man 
aged to lose $100,000 

The Oaks were facing their darkest hour in 1976 as they hear 
ed west to open some Las Vegas shows lor Johnny Cash Cash 
helped both financially and spintually Several members of rh 
Oaks have stated that he paid them much more than they wer 
worth at the time and that his pep talks were uplifting and kep 
their spints from sinking 

"John encouraged us to stick with it" Slerban says "He tol 
us thai we really did have a great show and that there was a mat 
ket for our music He said. I know it and you know it. but ne 
body eke knows it yet No one will ever find out if you give 
You just have to hang in there and weather the storm If you 
thai your day will come ' That meant more lo us than anything 

anyone could have done" 

Then along came Jim Habey. owner ol the management 
booking recording conglomerate Habey International Compa 
ny. headquartered in Tuba. Okla The turning point occurred 
when Halsey attended an Oaks performance in Warwick. R I 

Five minutes into the show Habey realized he had a potential 
hit ad on his hands He got the Oaks booked into the Landmark 
Hotel in Las Vegas lor $5,000 per week so that the members 
could survive while he pursued a new recording contrad 

Habey negotiated an agreement with ABC/Dot Records (now 
MCA Records) Jim Foglesong. then President of the country aV 
vision, thought Ron Chancey would be a good choice to pro- 
duce the Oak Ridge Boys Chancey had never produced a group 
before although he had produced some hn artists, such as Billy 
Crash Craddock. The first thing he did was to come out on the 
road and see our show." Sterban says "I think that was reauy 
important" 

Chancey. impressed and excited after seeing the ad live, be- 
(Commutd cm page ORIV 
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"EVERYDAY" 



MCA MUSIC 



WRITERS: J.D. MARTIN-DAVE LOGGINS 
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Holiday 

Star 
Theatre 

MERRILLVILLE 



to the 

OAK RIDGE BOYS 

for being a 
very special part 
of our first five years... 

It's a continued pleasure 

working with such a 
professional organization ! 



- 

n 



3 

DO 



X 
O 



I. 



OAK KllXii; IM >YS IN( 



i 



• ( unman*' /n<m putt ORt 

Uoted ei the Oak. warahouae next door to tha corporate oHlce. 
Than are over 40 Harm evaibaSW and al any given mnjlhjrjl 
might be 700 doaan T ahim. 1.200 down |er*iv». and 5 0,000 
lour books In Block along with ecore. o( key nnga. •ungiaaee. 
him— ecarvee. Ma bag*, batch towel, and night dun. 

Ahhough moat ot lha bualneae la mall ordan. Iha front ot tha 
hrKuh to davotad to an eltmcrtve looking Muvenir .hop 
W. maka good, quality merrhandhe ." BouUngar wry. Tha 
Oak Rldga Boy. laka a graal intarafl In it and thay want thatr 
to»tohaw»ja^goodialar«aaonabWpitca- 

Item, ranga In coal trom $50 tor a uOn lackat to 13 25 lor a 
bandana "W» kaap in mind thai lha merchant**, need, to ba 
mM.mAabJ* ■ Boulangar «ay» "We hevr numerous Narm undar 
$10" 

Tha lam' eifluence avan reaches mto tha merchendKing opet 
anon Tha merchandeung ol «me Urn. » a dual nmJl ol Ian 

aajuaat i Tha hat pin and tha bak budikt cama about ba 

cauaa tit lam requeued them" Boulangar aaplama "We raad 
al tha mad thai coma m kat lookmg tor idem " 

Boulangar amwen all request, parwnaiy. despite «w tart 
that thart M now a romputartrad erventoiy "We ve grown and 
« m rt " drH tail H» mil wonderful" ha aaya. 

Whan tha Oak. go on tout they laka about haH a Irartor traeV 
at load ol merchant* *ith tham Danny Warium la lha group*. 
Opamnom Managai. and ona ol hla raapotiafclJloai la ovana* 
tag all real marchandtaa asks. 

-Road «akr» ara batM than ever." ha errata. Thay ara up at 
pi u p u mo n to tha Oak. tr m aaaad poputanty " 

San it .» e np t a cMc a l to carry al tha merchendne Ham. Wat 
Idm hmn> tha concafl t i ie nj vjndfcw to T anttv tour hooka and 
Mney. 'Dolarwaa. lha (ersey ta •till am top •e#ng Ham on tha 
road" he adds Piecewtea tha tour book > our top «aaai about 
1 00.000 a yaw " (Thai total IndudVi those «okd via mail order or 
al tha souvenir «hop ) 

At iS each Wadura feels tha lour book a a bargeto To put II 
si pcr^t-ve you '--okJ ~* ■ndr.xiual prturaa al SI a parce. or 
you could eel a book tul ol color photoa tar IS." ha raaam 

Tha tour book. Mat al -he Oak. merthenoW ta quality at a 
raaaonabk price "Wa could buy rnarrhandtor cheaper." Wat 
tarn •urmtaaa But that ail tha only antdaranon Tha guy. 
O hava atandarda ol quakry that must ba mat Thay haw prtnctptaa 
5 and velum thai thay meeitaai Pre*! a, not tha chart moOvetkei 
O Thay ntiat to cornpromaM) on tha quality ol tha rnarchandtar 



am tor quality it aho ev.3^~ — an *^a»» .wu i«eo 
Uallona in Tana HaulB WPFR FM toUuw. a contamporafy ha 
formal while tha AM ta an ee«. iMrntng nation 

Thay might own lha rcattooa but lha Oak. singles ara not 
automatic adda to tha ptaytlct. "Wa do not play a itncjla tuna 
thai tha Oak* hava out nght now." claam Jarry Scott, lha iwo 
alanom ganaral manager "Wa <*d play EMta "™^*™* 
T ue' whan thay wart out On aparial occasions wa rmght play 
thru muMc but ai a ganaral rula wa do not" 

WPFR » not only ona ol tha top radto ftaOom at Tana Haula. 
but aho It la among lha hlghaal ralad OIR lotrnanad aalion. ai 
lha anftra countiy Thara ara about 30 crnptoyaaa m tha two Ma 
Horn A contributing (artor to lha rurraaa ol tha FM atalton at 
particular t» that lha Oak. kaava tha ca^arilton ol lha ataOom up 
to Scon and h* uaN 



"l i In l ,i It iioi work will i qu. nit -is 
\y l>t 1 1 1 sv.iS Ci m nil iv» up' Sn ivin iK 
ssllh Th< O.iK Kl< Jjtf?«" HO>5 w.i^ 
h isi lik< • hcing t *u k ^li tfinu \\ uh 
■MmLsitTS of Ihf I'ilvinYn 
li.iM-kTs \d\ ni« i , G»Miik , m<-n * 

k \t < II Mil i ■- 



Tha Oak.' nwmn tax prouan to ba prohtabla tor tha ctry 
ol Tarra Haula m wa* Tha guy. dkta I want to go a*o Tarra 
Haula without taking an actum pari tn lha communajy." McOto 
lock tay*. Tha araa B ona of tha moat aoanorracaly da p n iaad 
raguna ot lha country So what wa cad laat yaar waa to grva a 
baa concert wNh al tfw Ockal aalaa trawy gok^ to aha Ataanot 
For Growth And Program' 

ScoR «ey» thai SHKjOOO waa raaaad through lha concert and 
that the hmda ara being ueed to promote the c^ m the hope ol 
attracting new buencaw* and Induatry "It wa. a big .hot m the 
arm tot tha cnmrnunUy.' he my> "A* I undrrttand II. thn wm 
lha Urged ungk tand n aajng avant at tha town', hmory ' 

In a dMptay ol grattruda tha raaktants ol Tarra Haute have 
named a boulevard ai honor ol lha Oak Rldga Boy. The Oak. 
Mi dkjn'l want to waft In and lake trom the community they 
warned to grva loo " tay. McCknaxk 

With tha tout Oak. bkr-mo*. the radto nation, have champi 
oned numerou. philanthrope; cauaaa vjch aa the Untied Way. 
tund neaen tor muacular dyanophy and «»raorlng tood dnvm 
lor tha local humane vheltet 
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ACORN SOUND RECORDERS (STUDIO) 

Without a doubt, the Oak. moat "kjuocT invavmant haa 
tn their recording itodto Formerly known a. Supence Sound 
the lecikty ha. bean renamed Acorn Scxeid Recorder, attar " 
Oak. eMaaed about S25CUM0 m new equipment and rac 
•ttucnon Located adkacent to *v HencWr»nvuV orace* 
la a Hale ol tha art ra uu t d a aj etuoSo 

■Wa daoded we ware going to have to do one ol twothmg. 
cay. Jenmy TarWton. Uucko manager "We either had to ihut 
down or put tome money mto a and bring it up to what 
expected The Oak. decided to put the money into rt ' 

The control room a the hm n the U S toueethrRPG 
ar lyatam The emer wal. ol the control room actualy float, 
latrd on rubber, trom the outer wal Ear level mounted cor 
room moretor. are raooaed mto the weir, and are ipnng 

h i made a wondertuJ ckHmmce." Tartx/ttoo lay. "It « drflu 
•ton aa oppoaed to leitacoon When eound tat. a flat wall ,t 
bounce, back al you Bat with the dmSaaon luBem the sound 
xanetv *o you don't get al the reflection back al you We leei 
the room It the big feature BaucaBy it alow, you to hear 
through the monitor, eucdy what you're getting on tape " 

Acorn n atao ona ol the lew taudna to appk, tha LEDE (Live 
End Dead End) Theory The way «ucko» have been built in llv 
peat the dead end he. akuayt been « back and the bve end ha- 
been ei the tront But with LEDE. that n ravened fj that the 
aound tifli^ I t hark at you" 

The 24 track taokay haa bean tn heavy demand snot II wa. 

tOmlmurdtmpatrOKl' 
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V.I.P. Salute 
to the 




from all of your friends at 
Amana Refrigeration, Inc. 



Quality Appliances and 
Home Comfort Products. 



Thank You 
for the 
opportunity to be 
a part of 
your success 





a creative merchandise company 

P.O. Box 120683 Nashville, TN 37212 
615*327-3277 



SUPERIORITY 

.1 NOUNS superiority, preeminence, great- 
ness 54. lead, transcendence or transcen- 
dency, ascendancy, prestige 
See Oak Ridge Bnvs 

.2 advantage, vantage, odds, inside track [in- 
formal ; upper hand, whip hand; start, 
head or flying or running start, edge, 
bulge, lump, drop [all informal, card up 
one's sleeve [informal], ace in the hole 
informal . something extra 
See Oak Ridge Boys 
j supremacy, primacy, paiamountcy. first 
place, height, acme, zenith, be-all and 
end-all. top spot [informal] 
See Oak Ridge Boys 

.4 superior, chief, head, boss [informal], 
commander, ruler, leader, dean, pnmus 
inter pares L. first among equals . mas- 
ter "49. higher-up [informal], senior, prin- 
cipal; superman, genius 7*3.12; prodigy, 
nonpareil, paragon, virtuoso, ace. star, su- 
perstar, champion, top dog [slang], laure- 
ate, fugleman. A per se. Al. A number I. 
the greatest, the most slang' 
See Oak Ridge Buys 

.? the best 674.8, the best people, nobility 
918; aristocracy, barons, top people [in- 
formal], elite, cream, upper crust, upper 
class, one s betters, the brass 'informal], 
the VIPs [informal] 
See Oak Ridgr Buys 

.6\FRBS cud. surpass, cicced, transcend, 
overcome, overpass, best, better, improve 
on. perfect, go one better [informal!; cap, 
trump; top, tower abosc or over, overtop; 
predominate, prevail, prepondcratc 
See Oak Ridge Bins 



.7 best. beat, defeat -"6. beat all hollow 
[informal], trounce, clobber [slang], 
worst, lick [informal;, skin .slang], have it 
all over [informal]; bear the palm, take 
the cake [informal] 
See Oak Ridge Boys 

-8 outdo, outrival, outvie, outclass, out- 
shine, overmatch, outstrip, outgo, out- 
range, outreach, outpoint, outperform; 
outplay, overplay, outmaneuvcr, outwit, 
outrun, outstep, outpace, outmarch, run 
nngs or circles around informal 
See Oak Ridge Boys 

.9 outdistance, distance; pass, surpass. ovcr- 
pass; get ahead of. shoot ahcai* of; leave 
behind, lease in the lurch; come to the 
front 

See Oak Ridgr Boys 
10 take precedence, precede 64.2. come or 
rank first, outrank, rank, rank out [slang]; 
come to the front, lead 292.2; play first 
fiddle, star 
See Oak Ridge Buys 
,11ad|s superior, greater, better, finer, ma 
■or, higher, upper, over, super, above; as- 
cendant, in the ascendant, in ascendancy ; 
eminent, outstanding, rare, distinguished, 
marked, of choice, chosen; surpassing, ex- 
ceeding, excellent 6"4 12. excelling, rival- 
ing, eclipsing, capping, topping, tran- 
scending, transcendent or transcendental; 
ahead, a cut or stroke above, one up on 
[slang] 

See Oak Hidgr Boys 
.12 superlative, supreme, greatest, best, high- 
est, maximal, maximum, most, utmost; 
top. topmost, uppermost, tip-top. top- 
notch [informal], first-rate 674 15, first- 
class, of the first water, of the highest 



type. Al. A number 1; -est or -st, -most 
Sec Oik Ridge Buys 

.1? chief, main, principal, paramount, fore 
most, headmost, leading, dominant 
crowning, capital, cardinal; great, arch 
banner, master, magisterial; central, focal 
pnme. primary, primal, first, preeminent 
supereminent. predominant, prcpondcr 
ant, prevailing, hegemoniclal;; ruling 
overruling; sovereign 759.17; topflight 
ranking; star, stellar; champion 
See Oak Ridge Boys 

.14 peerless, matchless; unmatched, unmatch- 
ablc. unrivaled, unparagoned. unparal- 
leled, immortal, unequaled. never-to-be- 
equaled, unpeered. unexampled, unap- 
proached, unapproachable, unsurpassed, 
unexcelled; unsurpassable; inimitable, in- 
comparable, beyond compare or compari- 
son, unique; without equal or parallel. 
sans petal Fr . in a class by itself, sui ge- 
neris [L], easily first 
See Oak Ridge Boys 

.I5\D\S superlatively, exccedinglv. surpass- 
ingly; eminently, egregiously. promt 
ncntly; supremely, paramountly. prcemi 
ncntlv. the most, transcendcntly, to 
crown all, par excellence 
See Oak Ridge Boys 

.16 chiefly, mainly, in the main, in chief; 
dominant!), predominantly; mostly, for 
the most part; principally, especially, par- 
ticularly, peculiarly; primarily, in the first 
place, first of all. above all 
See Oak Ridge Boys 

I" peerlessly, matchlessly, unmatchably; un- 
surpasscdly , unsurpassably 
See Oak Ridge Boys 



KATHY GANGWISCH 



(816) 931-8000 



Houston 's Largest Entertainment Extravaganza 



J1+ 

Livestock 
ML Show <M> Rodeo 

SALUTES THE RECORD SETTING 




In only five years and^ Mseven performances at the 
Houston Show, they have set ^^^^^r three individual performance 
attendance records and have entertained more than 289,000 

Houston Rodeo fans! 



Congratulations on a job well done! 



Saluting the 
Oak Ridge Boys 



To Joe, Duane, William Lee and Richard— 



• ••• 



Thanks for kicking off 
the Front Row Theatre's 
10th successful year 



Cleveland— Ohio 
[I I III 
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Y ALL COME BACK 
SALOON 


GOLD 
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ROOM SERVICE 


GOLD 
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THE OAK RIDGE BOYS 

HAVE ARRIVED GOLD 
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TOGETHER 


GOLD 
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GREATEST HITS I 


PLAT. 


*81 


FANCY FREE 


D. PLAT. 
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BOBBY SUE 


GOLD 
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OAK RIDGE BOYS 
CHRISTMAS 


GOLD 
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DELIVER 


GOLD 
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AMERICAN MADE 


GOLD 


'84 


GREATEST HITS II 




AND WHO COULD EVER FORGET 

ELVIRIA plat 



ALL RECORDER AND MASTERED AT 




1011 WOODLAND ST NASHVILLE, TN 37206 
615-227-5027 
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Thanks 
For 
Believing! 




_er\tertainrr|entJ 
Services, inp. 



|61S| 691-7170 P O Boi 30158 Knoiville. In 37930 



I William Lee Golden I 



• Continued from page OR4 

Listening to the tail, bearded Golden describe it all. it s difficult 
to separate the parts of Golden Era that are real estate, business 
and vision They all kind of run together — even for him 

"Golden Era." he muses, "a actually kind of a family affair 
I'm not the only Golden I've got two sons who play music and 
one who is into video and is a contractor The main thing is to 
have some family expression So sometimes it (Era) might stand 
for earned run average or Equal Rights Amendment' or an era 
of recorded history It's a place we can come together and be 
comfortable And it has enough room that we can be as loud as 
we want to " 

As befits (he man who sings Thank God For Kids" so i 
quentry Golden continues to take an active interest in his chil 
dren's careers — providing them encouragement, advice, finan 
cial support and places to work. It doesn't slop with the family 
though This year be established the William Lee Golden Schol 
arship at Nashville's Belmont College It is for students majonng 
in music business, and its first recipient is already enrolled 

Success has given Golden the time, the means and the emo 
ttonal independence to pursue hts love of early American history 
and culture — interests he says he has had since he was a chik 
growing up in southern Alabama 

The tepees in the yard are simply a manifestation ol his laser 
nation for native American life He regularly corresponds with 
representatives of various tribes and invites them to his home to 
visit and to perform traditional ceremonies When the Chero- 
kees came through Nashville, redacting the tragic Trail of 
Tears banishment from their ancestral home. Golden gave them 
campsites at his own home. 

In the mountain man. Golden seems at last to have found a 
congenial identity And not so much in look as in outlook Clear 
ly. what he admires about these histonc figures was their ability 
to be at one with nature, rather than at war with it 

Their ease in solitude and their self reliance are qualities Gold 
en embraces when even his music isn't enough to mend things 
"With the pressures of fast travel and thousands of people 
around and the constant movement of the buses and trucks — to 
be able to get away to the wilderness for two or three days and 
live and run wild like a kid. that's about the only way to forget 
about time and everything else." 

M It's my belief thai as far as enter- 
tainers go. The Oak Ridge Boys 
are the worst basketball team 
I've ever played with.*' 

LEE GREENWOOD 



OAK RIDGE BOYS INC. 1 
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• Continued jrom page ORI4 
completed in February The Oak Ridge Boys recorded "Make 
My Life With You" at Acorn for their latest "Greatest Hits II" 
album Their publishing company — Sifverfine Goldline Musk. 
also records song demos there, as well as numerous other pub 
I shers and producers. 

Taibutton reveals that he hopes to attract some video produc- 
tion work to Acorn "We can do the audio lor the client, and 
also, the room 15 large enough and attractive enough, that they 
can shoot the video in there, even if they want to put up their 
own set" he notes. 

"Acorn is a totally new idea and definitely a radical departure 
from the old theory, says its designer. Bob Todrank. president 
of Valley Audio. Nashville 

SILVERUNE-GOLDUNE (PUBLISHING) 

One of the fastest growing publishing companies on Music 
Row is the Oaks' Siherline Goldline Musk. Inc. With a profes 
sional staff of five employees and nine exclusive songwriters, the 
company has garnered an impressive list of cuts this past year 
Among the artists to record songs from the catalog are Mel 
Tillis. Reba McEnhre. Tammy Wynette. Chariy Mcdain, the 
Everfy Brothers. Rita Coolidge. Sierra. Lang Scott Mel McDan 
ids. Lome Morgan. Johnny Rodriguez. Mickey Gilley. Crystal 
Gayle. Steve Wanner, and of course, the Oak Ridge Boys. 

Ironically. Noel Fox. General Manager, claims that one of his 
most difficult tasks is pitching songs to the Oaks They're just so 
careful to be sure they don't record a song |ust because it's in 
their company." he says They're very selective and they're a 
tough pitch for us." 

When the Oak Ridge Boys have recorded songs from their 
own company, they have done well. Both "Heart Of Mine" and 
"Fancy Free" are SifveHine-Goldline songs, the latter also being 
the bde tune from the Oaks' only double platinum album thus 
far. Other chestnuts in the catalog of some 1.000 songs are 
"Same Old Me," recorded by George Jones and more recently. 
"Midnight Fire." a hit for Steve Wanner 

"With the consistent business we've done, we've become part 
of the list ol publishers that people call when they're looking for 
matenal." says Pat Nelson. Professional Manager She and Fox 
pitch songs daily and both agree that the company's success a 
due in part to tenacity "It's a tough racket." he adds. "It's iust 
good, healthy competition, but if you plug hard enough, you can 
get your songs cut" 

Writers presently signed to the company are: Tony Brown 
Walter Carter. Michael Foster. Jimbeau Hinson, Larry Willough 
by. Rick Beresford. Quentin Powers. Steve Earle. and Dave 
Gibson 



Earle ts also a recording artist (or Epic Records and Foster 
and Wilkxighby also have had deals with major labels in the past 
year 

■The people we have are all solid family members," Fox says 
•We're all building together It's made for an enthusiastic am 
mde. Team spirit really does work." 

Of the four Oaks. Allen and Bonsall generally express the 
most interest In the publishing company However, it is the 
deep voiced Sterban who voices the group's thoughts on songs: 
"I think the music itself is always the bottom line I believe that if 
we follow the policy we've maintained to this point, and that is to 
record the best musk we possibly can. there will always be a 
place for us in this business " 

Fox winks and concludes with a grin. "We have several singles 
of ours that the Oak Ridge Boys are going to record — they just 
don't know it yet!" 

KELLY DELANEY 



• Is Dunne wearing Bill's hand 
me-downs or is Bill wearing 
Duane's hand-me-downs? Jusi 
Kidding! Congratulations! I 
Love YaH!" 

LARRY (.ATI IN 



Duane Allen 



forward to fresh vegetables. He enjoys giving away the food he 
gmNS. ABen reasons. "My living is made by my music, that's my 
pride. My pleasure ts getting off the road, coming home and 

Alert decided to pursue a music career when he was nine 
years old "I knew that the first nine I ever saw ibe Blackwood 
Brothers and the Statesman." he says 

Mar graduating from Paris High School Allen enrolled ai 
East Terns Stale UntV where he studied muse also gamed 
further expenence singing in quartets, among them the Taylor 
town Quartet and the Southemaires 

It wed while he was stiD in college that he first met Sminy Gat 
Im. then a member of the Oak Ridge Boys "They were kind of 
feeing me out" Allen notes "Bui I didn't know that until after 
word. I reakzed that, once I'd gotten to know Smitty. that he was 
adualy checking me out very closely He also realized that I 
wanted to finish college so that I d be better prepared for the 
music business by having my degree' 

in the mid 1960s ABen also worked as a disc jockey at KPLT 
in Paris where he played Oak Ridge Boys records "I used to go 
up to Ft Worth over a penod of years to see them perform." he 
says. "I had talked with Sminy several times about joining the 
group someday ' 

AIbi graduated from college with a B S degree in music and 
moved to Knoxville. Term, where he sang with the Prophets He 
sang with them for about a year before taking a job singing with 
the Oaks, replacing Gallm 

ABen has fust completed his 18th year with the Oaks I feel 
like everything I've ever accomplished I've been able to do with 
the Oak Ridge Boys." he says 'I've given my life up to this point 
for the group and what we have tned to build I feel like the sue 
am arid the career is what I've gotten from the Oak Ridge 
Boys.' 

During hts career ABen has Co authored a book — "The Histo 
ry Of Gospel Music" and he has written several gospel songs 
which are considered to be classics He Did It All Fur Me 
"Hoar Much Further Can We Go" and "Here's A Song For The 
Man" In 1983 his accomplishments earned him the Distin 
guished Alumni Award from his alma mater. East Texas Stale 
Unrv 

ABen hat two other protects which mix business with plea 
sure— "Ace On Wheels.' his antique and classic car company, 
and "Rockland Roadhouse Productions " His classic cars and 
bucks have appeared in various music videos and films, and he 
plans to open a museum by next June where fans and antique 
car buffs can see his collection, which numbers some 20 vintage 
models 

He veiws his production company as a means to assist young 
upcoming talents. 'I have tried to redirect some of the money 
that I've made into the profession which has made me good Irv 
mg' he says 

Alan admits that he does not like change very much and 
Norah Lee. to whom he has been mamed lor 15 years, has re 
marked that once he linds something he likes he stays with il 
By nature he rs faithful and dependable and that attitude has 
filed his life with contentment 

Tve never had a void in my family." Allen concludes My 
family has been my biggest support and I'm very grateful for 
thai, i try to show it every day I live I hope thai never changes ~ 

Some things, like Duane ABen s outlook on life, are best left 
unchanged 

KELLY DELANEY 
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Congratulations 
from all 

of your friends 
at 

Harrahs 

Reno and LakeTahoe 



WISHING YOU 
CONTINUED 
SUCCESS . . . 

evnd thm446* u, Slid. 

2605 WESTWOOD DRIVE 
NASHVILLE. TN 37204 
(615) 297-0618 

and . . . 




436 ENOS REED DRIVE 
NASHVILLE, TN 37210 
(615) 256-4911 



WE 
LOVE YOU!! 



Thank You 
Oak Ridge Boys 
For Cutting Your 
Hits With Us! 



Deliver 



#1 Billboard 



Love Song #1 Billboard 

I Guess It Never 

Hurts *1 Billboard 
Everyday/#i Billboard 

MSS Rhythm Section 
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MUSCLE 
SHOALS 
SOUND 
STUDIOS 

1000 ALABAMA AVENUE 
P O BOX 915 
SHEFFIELD. ALABAMA 35640 0915 
PHONE: (20S) 381 2060 



Thru Rain, Thru Snow and Dark of Night... 





Every Time 
Our Appreciation 



for Their Very St 




Hssembl» Hall 

University of Illinois, Champaign 



Congratulations to the 
Oak Ridge Boys 

many years of success 

from your friends at 




DESIGNS INC. 




Congraiulaiions on your well-deserved 
success and recognition from your friends ai 




Nashville 
City Bank 



Serving you from 24 offices in Davidson, 
Sumner and Williamson Counties. 



Joe Bonsall 



• Ciiiuinufd /mm /vee OR4 

who would keep things from becoming loo kikxb 

In concert. Joe has evolved into the Oaks' front man He leaps 
across the stage with moves characteristic ol rock performers 
But he insists he has no interest in pursuing anything other than 
the music he now gets to do with his fellow Oak Ridge members 

"Rock and roll Is a state of mind to me." he says "We're kinda 
doing rock and roll now' 'Elvira' was good old fashioned rock 
and roll, right'' Rock and roll is getting out on stage and doing 
something exiling, getting people up on their feet' Well, that's 
what we do. only when the Oak Ridge Boys do it. it's called 
country " 

In the music business, there is a tendency to speculate about 
groups do Ihe members get along? Would they ever consider 
sok) careers 7 Is it tiresome working together year after year 9 

With Joe Bonsall. there's little room tor idle speculation of this 
sort he is a confirmed group person. 

"My heart is totally with the Oak Ridge Buys." he says cheer 
fully." and my soul is that of a group person 1 hue being in this 
group* I love singing our harmonies' I think the only way I'd ever 
consider a solo career is if Ihe Oaks kicked me out altogether'" 

No chance of that The group has been through its ups and 
downs, its personality conflicts, and emerged stronger, tighter 
and closer than before For Bonsall. the emotional ties among 
Ihe members is a source of deep satisfaction 

' Even now. sometimes I can't believe how much fun we nave 




With Johnny Onh Junne the rapm* »t one <•■ His tv snrtiau. 

as a group." he exclaims "I had NO idea, years ago when I 
loined this band, that one day I would sit here and see 10 gold 
and two platinum albums on my wall, or huge coliseums across 
Ihe country packed out with cheenng fans waving Oak Ridge 

Boys banners." 

Ask him about highlights in his career with the Oaks, and he 
can reel off many. He remembers, for instance, the Oaks' first 
lour as guests of Johnny Cash, and how it fell to hear Cash call 
him by name on the stage: 

"Here I was. standing on Ihe same stage with Johnny Cash 
when only two years before. I'd gone to see him in Toronto and 
sat in the rain for two hours just to listen to him sing'" 

He also singles out the Oaks' command performance m 1983 
for the President and members of Congress on the White House 
lawn "I kept thinking to myself. Gee. we're singing for the Presi 
dtrni — it don't get no higher than ihis'* " 

He recalls seeing Elvis Presley play Ihe Spectrum in Philly 
while he was growing up Now the Oaks play the Spectrum and 
he stands on the same stage 

At 36. Joe Bonsall is having the time ol his life "I never get 
tired ol being on Ihe road." he says enthusiastically "I enjoyed it 
back when w>e were starving, and I love it now It's fun bein' in 
the big time' 

When I loined the Oak Ridge Boys back in 1973. 1 thought. 
Man. it can't get any better than this 1 ' But it has And what really 
makes me tick inside is knowing that we're gonna be able to 
keep on doing this forever " 



"When will a group ot singing 
men all over ihe age thirty-live 
i rase 10 1 je c ailed boys'? Prob- 
ably when an arfor over thirty- 
five is in 1 1« >ngei i ailed no! >l i\ 
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Richard Sterban 



• Coniinmii from page 0H4 

Thus Sterban attended Trenton State College to study music 
While there he met three other young singers from Pennsylvania 
and together they formed the Keystone Quartet. "We started 
ringing in churches, revivals and camp meetings basically in 
Pennsylvania and New Jersey." remembers Sterban 

Eventually Joe Bonsai! joined the group, winch by the late 
1960s was opening shows for headline Southern quartets The 
Keystone Quartet appeared with both the Oak Ridge Boys and 
J D Sumner and the Stamps Quartet When Sumner decided to 
phase himself out of performing with his own group tn order to 
devote more time to business, he asked Sterban to fill his bass 
spot 

"I was mamed with three boys at the time." Sterban says "I 
wasn't making much of a living with (he Keystone Quartet, so his 
was an offer I couldn't refuse" 

Sterban moved to Nashville and for the next several years he 
and the Stamps Quartet were part of Elvis Presley's show "I was 
there for about two years before I joined the Oaks." he says. "El 
vis always wanted me to stand on stage next to him and sing the 
bass parts in his ear I used to dream about that sort of stuff and I 
found myself doing it later in life." 

Then in 1972 when Noel Fox left the Oak Ridge Boys as the 
bass singer. Sterban was offered the tob "When I first took the 
job. I received some criticism because I was leaving the Elvrs 
Presley show lo join a group like the Oaks who really were a 
nonentity outside of gospel music" Sterban explains 'But I 
really thought that out of all the gospel groups, (he Oak Ridge 
Boys had the most potential When they offered me the job. I did 
not even hesitate to take it." 

Even though Sterban thought the Oaks had potential, he nev 
er dreamed H would be as successful as it is "We're going back 
and playing some of the same buildings I played with Ekis. and 
we're seeing them just as full as (hey were with him." Sterban 
says "It's still very gratifying to go out on stage and see thou 
sands and thousands of people in (he audience " 

While Sterban enjoys his involvement with his baseball teams 
and looks forward to someday owning a major league franchise, 
he is in his glory on stage with the Oaks "Thai's the ultimate lo 
me personally." he beams "It's a feeling you can't buy with mon 
ey I just hope that feeling continues for as long as it can." 

Already Sterban has fulfilled many of his youthful ambitions 
"When I was a boy I wanted to be in the best vocal group in the 
world." he affirms "Certainly 1 am a part of one of the best 
There is no question about that." 

Richard Sterban may sing the bottom vocal parts, but he has 
nsen to the top of his profession. 

KELLY DELANEY 
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• Continued from page OR I? 

gan to colled songs for their recording session with him One ol 
the songs he found was "Vail Come Back Salootv" That song 
became the first release from their album of the same name. The 
song shot to number three in Billboard and brought the Oaks 
overnight credibility with country radio 

From then on. since 1977. the Oaks have never been off the 
charts And they are one of the few country acts ever to have a 
platinum single "FJvira." 

Of (he Oaks' 1 1 albums, eight have earned gold records, and 
two others— Greatest Hits" and "Fancy Free" — reached plati 
num and double platinum status, respectively 

Their honors fill entire walls They have awards and certili 
cates from the CMA. the Academy of Country Music, the Amen 
can Musk Awards, and the Amusement & Music Operators of 
America IAMOA). among many They even received a gokf re 
cord for singing background vocals on Paul Simon's hit. "Slip 
Slidin Away " 

"I look back sometimes and wonder how we did it." Sterban 
says "I think that most people would probably have given it up 
But somehow we didn't We always maintained our belief in 
ourselves" 

Over the years, there have been more than ,'iS different config 
untfont of the Oak Ridge Quartet/Boys Now. after 1 1 years of 
singing together as Joe Bonsall. Duane Allen. William Lee Gold 
en and Richard Sterban. the Oaks are still firmly committed lo 
the group concept There have been no changes in the act since 
1973. a testimonial to their shared devotion — and to their fans' 

"It's still exciting every night we go out on a stage." Bonsall 
beams ' We tnp over ourselves just getting out there'" 

Oak Ridge Tcnn has given the world two products which 
have made a measurable impact on humanity the atom bomb 
and the Oak Ridge Boys Thank God for the latter 




44 1 almost w rerke< I my < ar. I was driving down Ut » kl. 11 1< I Koad in I len- 
i lersonville in heavy imffir. and loiind behold, there they were - Hie 
Oaks All dressed up and smiling at me mil the window ol <i new 
I Kjildfng. 

I slammed on the brakes am I pulley 1 off the ioac I. As I walkc< I up lo the 
I )iiilding lliey were still standing there in the same position, mid that's 
w hen 1 realized I was l< joking fit a life-size < ut-oul pirlure of puane, 
Joe. Richard nnd Hill I hud found m\ sHf at the new Uuks Museum, 
sum tunded by hundreds nf uuk Ridge Hoys tans. 
I don t gf»t to see the guvs very otien. even though we live In the same 
tow n lust the other d.iv June said, have you heard from The < uks 
lately? 

I said. no. I >ul I saw a | >i< lure ol Ihem " 

^^^^^^^T IOIINW < ASM 

I'.S. Aeiuallv there's really no point in this siorv. I just wanted to say 
hello to mv Iriends. The ( )<iks 



Since our year one . . . you've been #1 

Congratulations Oaks! 
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60 shows... over 100,000 fans, 

and looking forward to 
12 more shows this December! 
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• Continued from page ORX 

nlng's show It was an experience thai changed my life. I'm sure 
it changed and moved a lot ol other lives, too, during that tour 

We represented Amenca to the Russians And I can honestly 
say that Roy and the Oaks were accepted, appreciated, enjoyed, 
and— by the time we left— loved We did 18 days of shows, and 
every show was sold out. whether it was a 5.000 seat auditonum 
or a 20.000 seat hall. 

International has played a big part in the Oak Ridge Boys' ca 
reer They've done a lot of television overseas They performed 
at a gala held In Cannes. France in 1979. they've played at Ml 
DEM. they did the Montreux Festival one year, they've done the 
Wembley Festivals, they did the Millenium Festival In Brussels. 
Belgium 

As their booking agent and manager. I couldn't be happier 
about the things the Oak Ridge Boys have achieved We've done 



everything we wanted to do Now we lust want to do more of it. 
and do it better We want to expand our nonzero even further 
There are television specials we'd like to do. records we d like to 
make, places we d like to perform but it's all in time 

We have a planning meeting twice a year in which we lay out 
12 months in advance, and then we work toward those goals 
We aren't afraid to dream ol bigger and better things and go a! 
ter them. 

I think what I respect most about the Oaks is their integrity 
Not only musically, but as people They are interested in every- 
thing. They listen to all types ol music, and they're constantly 
seeking and learning 

This is a very special relationship When relationships like this 
come along, when the chemistry comes together to create | 
force of energy, it's really unbelievable This is how it's been fo 
us since the beginning with the Oaks 

This is an act that 10 years Irom now — or 20 years I 
new — will be as good and as contemporary and as on top i 

things as they are now 
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SOUND & CASES 



FOR THREE 
OUTSTANDING 
PERFORMANCES 

Congratulations and Best Wishes 
for continued success. We look forward 
to many more sell-outs to come! 



Thanks The 

OAK RIDGE BOYS 

For A Great 
Association! 



FIVE 
SEASONS 
CENTER 

CEDAR RAPIDS. IOWA 
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2 Music Circle East 
Nashville. TH 37203 

(615) 259-0900 




WE WISH YOU MANY MORE 
YEARS OF SUCCESS 
AND ACHIEVEMENT 



Bell. Dew (Si Associates 
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Thanks to the OAK RIDGE BOYS for. . . 

"ELVIRA" • "THANK GOD FOR 
KIDS" • "BREAK MY MIND" 

FROM THE ACUFF-ROSE FAMILY OF PUBLISHERS 

ACUFF-ROSE PUBLICATIONS, INC. / MILENE MUSIC, INC. / FRED ROSE MUSIC, INC. / ACUFF-ROSE SONGS 
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Music lo your ears 

Something special has happened on Music Square West something we think will 
be music to your ears Finally there is a financial institution that fully understands 
the complex needs ol the entertainment community and the necessity of having a 
banking office right where you need it. when you need it That s the reason behind 
First Americans new oflce at Fifleen Music Square West located m the Martac 
Building 

Harmonious, not sanctimonious 

Your relationship will be harmonious not sanctimonious at First American At First 
American, your banking relationship begins with one person your personal 
relationship banker Jusl as our new Fifteen Music Square West office is designed 
to meet the highly specialized needs of the entertainment business we also 
recognize the importance ol having a banker who is expertly trained to 
understand the unique demands ol the entertainment business 
Dedicated to you 

This dedication begins as soon as you open an account Whether your present 
needs require sophisticated lending or financial advice or you want to consolidate 
your personal banking accounts. First American offers the full-range services of a 
commercial bank on a one-to-one basis 

First American extends a cordial invitation to call on our Fifteen Music Square 
West office at your convenience Whether or not you re presently a First American 
customer, we think you'll discover a financial convenience and professionalism 
which gives you the special attention you deserve 



GO 
ft 



■ 



First American National Bank 

15 Music Square West 

For more information call Joyce Rice 
748-2076 

Mnmber F O I C 




, I weren't— thai lesslhan 10 yeats ago. as they were trying to make 

{ i v 1 < ) t 1 ' *• ln *r> <hngrroui leap Irom the gospel lield Into country 

' 1 . and beyond they floundered m debts, their nightly gospel book 

1 Ing lee plummeted Irom $10000 to $1,000. their annual gospel 

, ,__ nB , nrconl vvU-s shrank Irom 250000 to 30U10 and Ihey required 

• Coalman/ from pugr OR) | ||j -"- assistance from country superstar Johnny Car* 

of all We came at it backwards We had an art. then we got on and lop country laknt manager Jim riabey 

television, and finally we got a hil Which is the reason we ex (kiting 1075. in which I hey lost $1 14.000. Allen desperately 

ploded We had all the other things lined up when we got ihe approached Cash about buying the Oaks' music publishing 

hit" companies. Cash refused, saying someday they would regret 

selling, and instead offered to lend them $20.0(1) When they 

_ iii i refused Ihe loan, the Man In Black packed them off lo Las Vegas 

"Hill. I HI. IMC. IOC. .111(1 Kit 1.«ir<l a ,h U openingarta«l-r*udiJsataitK ) r.rrWiwewrmrw 0 fth.- 

h<l\r Ihril U(T lO^CllK'l lxll(( Allen recalls Hafcey took the Oaks on as clients July 1. 1975. 

Ill in HIV (ilhiT Or< itll I lh.il I fVt't » nd 9urckly made them frequent Vegas visitors He even got 

, V h ' . them on the Tomght Show" while urging them further down 

WOrM'd Willi I hi A hUVC HOW the road they had been traveling away from gospel music 

ll.ld IllimlK-r OIK' ^lll^>l<S Willi Finally, after bMnbrng at trying to malie country hits ol cjospel 

,• ■< Ii on.iri iv. the lr- id Idiinl songs on Columbia Racords in the mid 70i they sew iheu lirv 

( ,K II Slh$>< r .IS UK ll.lll I OOll 1 .sorxjospel single YAH Come Back Saloon" on ABC (now 

kill >W It lh.ll hilSCVrr I X ril doilc MCA) become a country smash tn 1977 That ignited the Oak* 

IhIiiK Ihl'V Work VITN' hcinl "e»*>lrjflon "Just two years later, they and Kenrry rsoratn set a 

Th<-> ikh.i c lolol Hi.,. monc> Z^tSm ^'"^ m "* ul * * mk, " m * 

I )<l( k HllO lllCir Show Ulld t>| KM If* easy to forget In Ihe current pop tmwronrnenl the Oaks 

Hon. They treat the musk bus! »— **** aa " ^ ^"TL 

7 if ■ ... . , into mainstream music, and whal made them that way They 

llrss .IS .1 IHISIIiCSN W.iK lllllk, were the first country orsmlrd group to consistently take group 

iht ll (IrVI'loptlHlll .111(1 Working vor^hajrnonieslntorJwrsriprri^ 

land playtnfti with rtw <>..k | MJ ti ffiift% i.' l -i'' 1 ' tl **++*'* tm ''** 

I <l( lk<( ' HoyS S1UIK IS US OIK' Ol ll IN One ol the Ihmgs that made them different was the kalesdo 

I IK isl ViruiilVilllJ CXIM-rK-IH rs *» Mop* variety of personahly and talent they prasantcd to the 

world, although Allen has tended lo be their lead vocalist more 

MM I (X.I I SOVi frequently than the others. Bonsall has memorably filled that 

Ptl strJcnl ( apM I Ml sniertl .1 HtJ OrdS rokr on "Ektta." Sterban on "Dream Ckv" and Golden on 

N.tsltv ilk- -Thank God For Kids" 

Anolher key difference was Ihe more sophttticaled music 

lm< 

Today. indKiduaty or colractrveh they own all or part of I 
double platinum album. 1 platinum album. 8 gold albums 1 
platinum single. 1 gold single. 5 Grammy awards. 1 American 
Music award. 3 Country Musk Asm awards. 4 Academy ol 
Country Musk awards. 12 Gospel Music Assn awards. 6 Bill 
board awards. 2 radio stations. 2 sports franchises, rati estate, 
cattle, a production company, music publishing companies, and 
so on. They hove played everywhere from Carnegie Hal lo the 
Montrrux Jazr Festival c. .headlined with stars from Kenrry Rog 
art to Johnny Mathts and publicly spoken lor AT&T. Boy 
Scouting. Dr Pepper and Opryland USA. 

They're so successful that it's difficult to tei n erirbei they ever 





more musically adept than most country acts 
Nashville toward the pop heavens Most impo 
haps, was the lever pitch erncrttonaksm they fear 
countless dusk lo dawn gospel "sings," wher 
groups vied for the dntmctxxi of mfusesg crowds with me 
real In gospel, the Oaks learned to pom! toward heaven 
work like hell 

Neither country nor pop markets could withstand the 
combination ol happy, mellow harmony and fiery r 
the bold intelligence behind them Too intelligent (or I 
good in gospel, where their preoccupations with (he latest 
mg fashions and pop type musical accompaniments 
made them panahs. the Oaks ambitious brains were r 
ler suited lo larger fields of endeavor 

Their handling ol success has been rust as tneiuetst 
thoughtful as the way they went about ach ievin g It They c 
ue to pnde themselves on offering the latest and best i 
sound and other UKhnoloeacal look ol thesr trade ( 
catty —they have rust made their sixth music video 

Given then emphasis on boldness and modernity 
pics behind the Oaks philcrsophy of success a 
conservative The primary one is Always showcase strertgfh 
never weakness Allen offers some coroBanes of that rule that 
other performers might profitably heed 

1 Don't go on The Dukes ol Haoard" to do anything but 
srng You know you 're not actors, why prove tt lo the world? 

2 Go on TV tali shows for the same purpose Your singing 
not your talking got you there 

3 Never do the B side ol a hrl on TV ll gives too many peo- 
ple a chance not to Wet rt — and you 

In contrast to h» three fettow Oaks— whose musical tastes run 
deeply m the duillom of rock, blues, and tazz. thus imparting a 
nch mix ol influences to the Oaks' lepmotre — Allen appears to 
be an MOR rudder, picking a cohesive course among the ewxfc 
ijiaiaieb of the others' diversity 

His goal, he once said is to make the Oaks run "like the 3M 
Corporation. I 
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Staff: Boto Stafford & Linda Elliff 
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Michael Foster, Dave Gibson, Jimbeau Hinson, 
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New Address— 1209 16th Avenue South Nashville Office 61S327-481S 

329 Rockland Road Hendersomniie. Tn 37075 / Hendersorwlle. Office 615 824-7273 



OUR FIRST 10 YEARS WERE JUST THE START, 
LOOK OUT FOR THE NEXT 10! 

CONGRATULATIONS OAKS!! 

WE ARE PROUD TO gg£&d^&ty- 
REPRESENT THE OAK RIDGE BOYS 




NOW BOOKING 1985 TOUR! 
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If you are involved in the mu- 
sic and home entertainment 
industry, minding your busi- 
ness means keeping on top of 
what's hapening in this fast- 
moving field. BILLBOARD 
minds your business each and 
every week by bringing you 
up-to-the-minute news, au- 
thoritative chart positions, 
and the latest information on 
new products and technolo- 
gy. A personal subscription 
works for you and your bus- 
iness 52 weeks a year. Sub- 
scribe today, and SAVE $33 
off the newsstand price. 
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_Cbunlry 

Greatest Hits Lead Holiday Blitz 

Nashville Labels Unleashing Flood Of Special Packages 

B) EDWARD MORRIS Neilher the Williams nor Ihc Da- 



LETS CHASE WHO? — Nashville Network hosl Ralph Emery seems a bit be- 
mused by the title of Merle Haggard's single, "Let s Chase Each Other 
Around The Room," during Hag's recent live appearance on "Nashville 
Now. 



NASHVILLE — The major coun- 
try labels here are releasing a flood of 
greatest hits and other special pack- 
ages aimed at Christmas shoppers. 
At least 30 such titles have been 
shipped within the past eight weeks 
or are being readied. Most will sell at 
regular frontline pncc%. but a few 
midlines are in the mix 

"Hits packages arc salue pack- 
ages." says Mercury's Joe Polidor, 
whose company is represented by 
"Hank Williams 40 Greatest Hits" 
(Polydor) and Mac Davis' "Very 
Best And More" (Casablanca) 
"We're not planning a lot more be- 
fore Christmas." Polidor adds, "but 
we will be developing a lot next year 
that is sct-oncnted." 



Nashville Scene 



May We Have The Envelope, Please? 




By DP KIRUV 

Okay. Everybody's heard the ru- 
mors that this year's DJ Conscnlion 
Week isn't going to be w hat it used to 
be. How the record companies aren't 
doing their showcase, how there 
won't be the non-stop round of party- 
mi or late-night hospitalliy suites to 
keep registrants red-eyed and happ) 
at the week wears on. 

But we refuse to accept this ncw l> 
sedated version of 
CMA Week. We ad- 
mit it's been a pretty 
quiet year tn coun- 
tr> — and in Nash- 
ville We realize 
that we've lost some 
of our more colorful 
characters, and that 
Music Row executives have become 
increasingly sober about their bottom 
lines 

On the other hand, we hate to see 
the madcap zaniness of CMA Week 
wind down into tranquility So we 
have hired a full brass band to herald 
the arrival once again of our annual 
Nashville Scene Tribute Awards, 
back for their sixth appearance in 
this column' 

When we first started the Nash- 
vtlle Scene Tribute Awards in l°70. 
we had no idea that they would be- 
come a permanent fixture in the great 
tradition of awards shows But they 
have- So while other things may 
change for DJ Convention '84. it 
won't be our awards! 

For the first time this year, the in- 
visible Nashville Scene statuettes are 
platinum-plated and will carry tiny 
*5i with the name of each recipient 
on the label. Winners announced in 
this column will receive their gleam- 
ing trophies courtesy of Purolator 
Courier. (W c had hoped for Federal 
Express, but when wc told them our 
budget, tbey wouldn't return our 
plume calls.) 

We also warn to announce lhat af- 
•er much thought, wc have suc- 
cumbed to the growing trend of mu- 
* 0im proliferation and will be 
opening our own "Nashville Scene 
Museuai St Hall of Same.** We have 
*n architect drawing up blueprints 
for our proposed five-story museum. 
U> be located along Music Row near 

For The Record 

NASHYlLLE-Inlastweck-ssto- 
2 abouI 'he new Warncr/Eleklra/ 
iJJ" Music joint venture, Warner 
* Records artist Pam Tillis' name 
*»* misspelled 



those of Waylon Jennings. Barbara 
Mind re II. Mel Tillis, the Country 
Music Foundation, .tnJ Minnie 
Pearl's yet •to-be-opened tourist at- 
traction Our museum will be a per- 
manent show place for all previously- 
awarded invisible Scene trophies. 

We'll have more about this at a lat- 
er date, but now it's time to get on 
with this year's Scene Tribute 
Awards May we have the envelopes, 
please? 

Leading oflf our 1 984 list of win- 
ners is Julio Iglesias, to whom Scene 
bestows its "Robert Heinlein's 
Stranger In \ Strange ! .mil Award" 
for his role in conquering America 
with the sear's mm! unexpected duct 
pairing— with Willie Nelson. (W'ho 
says country music isn't internahon- 
al?) This award will be presented to 
Julio by Cyndi Lauper, who we un- 
derstand is scheduled to be Iglesias' 
next duet partner on a remake of 
CW. McCall's "Convoy." 

To Nitty Gritty Dirt Band manag- 
er Chuck Morris goes our "Whadd>a 
Mean I Don't Sound Country? 
Award" and a pockcl-sizcd edition of 
the newest Berht7 best-seller. "How 
To Talk Southern Like Jerry 
Clower." 

To Lionel Richie goes Scene's first 
"timer's Glue-All Award" for his 
surprise country hit. "Stuck On 
You " With his award. Lionel will re- 
ceive a carton of Velcro. a year's sup- 
ply of Duco Cement and an invita- 
tion to pin the Grand Ole Opry 

To Frances Preston of BML we 
proudly (and enviously) present our 
"Jane Fonda Has Nothing On Me 
Award" for her stunning new figure 
Along with this award come 12 fash- 
ion headbands from the Janic Fricke 
collection, a portable Nautilus exer- 
cise system that folds up for airline 
travel, and a pair of battery-operated 
socks for cold winter morning walks 

To Don Tolle, president of Noble 
Vision Records, wc offer our "Jack 
A the Beanstalk Award** for manag- 
ing to take his independent record la- 
bel to the top of the country charts 
this year And to Jim Glaser, 
Vera Gosdin. the Nitty Gritty Dirt 
Band and Eddy Raven, we arc send- 
ing Scene's "Never Say Never Again 
Award** for proving that ii's never 
loo late for a No 1 Glaser. Gosdin, 
the Dirt Band and Raven all scored 
their first chart-toppers this year af- 
ter decades in the business With 
their trophies, each act will receive a 
personal vidcocassctlc of Sean Con- 
ncry as James Bond in "Never Say 
Never Again " 

To RCA's Joe Galante and Randy 



Goodman, at Fort Nipper Nashville. 
Scene awards this year's "How To 
Win Friends A Influence People" 

plaque, along with author-auto- 
graphed editions of "Looking Out 
For No, 1" and "Pulling Your Own 
Strings." 

And lo Pam Lewis, RCA's lively 
manager of publicity, we gladly pre- 
sent our "Who Says MT\ Can't Go 
Country Award** for her Nashville ef- 
forts since leasing the Warner- Ames 
channel. (But, Pam, why won't MTV 
play the Judds?) 

To Eddie Ree*es, Warner Bros 
Records' new general manager, goes 
(Continued on page Jtft 



v is package is earmarked for special 
promotion, Polidor reports, but both 
will be spotlighted in Mercury/Poly- 
Gram ads for regular product "where 
appropriate." 

Vic Faraci, who heads country 
music marketing for Warner Bros . 
says that five packages arc set for a 
special promotional campaign, de- 
tails of which will be released later 
this month Titles involved in the 
campaign arc "Profile II The Best Of 
Emmylou Hams." "Golden Duets — 
The Best Of Fnzzell A West" (Viva). 
Conway Twitty's "Latest Greatest 
Hits Vol 1." "You And I Classic 
Country Duets" by various artists, 
and John Anderson's "Greatest 
Hits." 

CBS has been lavish in the issu- 
ance of double albums, including Da- 
vid Allan Coc's "For The Record — 
The First 10 Years" (Columbia), 
Mickey Gilley s "Ten Years Of Hits" 
(Epic) and Marty Robbms' "Long, 
Long Ago" (Columbia) The Coe and 
Gilley packages arc greatest hits, but 
the Robbms project — all of which 
was recorded in the '60s — features 10 
numbers never before released and 
several others seldom featured in 
Robbms' repertoire Also from the 
CBS closet are George Jones' "By 
Request" (Epic) and Merle Hag- 
gard's "His Epic Hits— The First 
II." 



Already out on Capitol is Juice 
Newton's "Greatest Hits '* Michael 
Martin Murphcy's "Best Of album 
will be shipped Oct 19 Although it 
will contain hits ranging from "Ge- 
ronimos Cadillac" and "Wildlife" 
through "Radio Land." the material 
is not reissue but recut. according to 
Capitol publicist Bonnie Rasmussen- 

ARTISTS DONATING SONGS 



rhe album will have two new songs 
among its 12 cuts 

To support the Murphcy album, 
Rasmussen says, Capitol will supply 
dealers with posters and one-by- 
one's, and will run ads on radio and 
in newspapers and consumer and 
trade magazines Additionally, Mur- 
phcy will do several in -store 
appearances 

MCA is already on the Hot Coun- 
try LPs chart with the recently un- 
veiled Oak Ridge Boys "Greatest 
Hits II" package (as is Capitol with 
the Juice Newton assemblage) The 
company is also ready to release a se- 
ries of midline titles on Kenny Rog- 
ers A ihc First Edition. Eddy Raven 
and F rankle Lame 

The Rogers/First Edition albums 
are "Love Songs." "Country Songs" 
and "Featuring Songs Of Mac Davis, 
Mickey Newbury. Kns Knstoffer- 
son. Dallas Frazjcr. Mike Settle And 
Kim Carncs " Raven's— a repackag- 
ing of his ABC cuts— is called 
"Thank God For Kids." The remain- 
ing project is titled "Frankie Laine 
Featunng The Hits 'Mr Bojanglcs,' 
'Proud Mary.* 'Put Your Hand In 
The Hand' " 

Bowing to the seemingly inex- 
haustible zeal for Willie Nelvm prod- 
uct, RCA released "Don't You Ever 
Get Tired Of Hurting Me," a reissue 
package, in late July. More recent ti- 
tles arc Jerry Reed's "Greatest Hits" 
and a va nous-artists compilation. 
"The Best Of The 'MX So Far " A 
greatest hits collection on Waylon 
Jennings is scheduled to be out soon. 

In addition to the titles cited, sev- 
eral labels have released or re-re- 
leased Christmas albums, and others 
are on the way. 



Project For Eagles Takes Wing 



By KIP KIRBY 

NASHVILLE— What do William 
Lee Golden. Rosannc Cash. Waylon 
Jennings. John Anderson, Michael 
Martin Murphcy. Johnny Cash and 
Gene Autry have in common'' 

They are all part of a growing 
number of artists who arc adopting 
eagles in an unusual program de- 
signed to save Amenta's endangered 
national symbol The "Adopt-An- 
Eaglc" program is sponsored by Save 
The Eagle Project (STEP>. which has 
created a subsidiary division geared 
toward enlisting support and spon- 
sorship from the entertainment 
community 

Al Louis, executive director of 
STEP in Nashville, has launched a 
onc-of-a kind effort to raise funds for 
the breeding and rehabilitation of the 
birds He is approaching artists, rec- 
ord companies, publishers and man- 
agers to contnbute in the production 
of a five-album set. "Fly Eagle Fly." 
featunng both recent and golden 
country hits by the anists who ongi- 
n. ill;, performed them. 

Louis hopes to recave full ctxipcr- 
ation from major labels in licensing 
this matenal for the non-profit pro- 
ject In addition lu well-known hits. 
"Fly Eagle Fly" will contain songs 
wntten about eagles Among these 
arc "Occasional Eagle," wntten and 
donated by John Anderson and Fred 
Carter Jr . "Through The Eyes Of 
An Eagle," by Joe Carter of the Car- 
ter Family; "Fly Eagle Fly." by for- 
mer Marshall Tucker Band member 
Toy Caldwell, and another "Fly Ea- 
gle Fly." wntten by James Rogers, 
which was Tennessee's official bicen- 
tennial state song in 1"76 



Louis is now working with Ameri- 
can Songwnter magazine to coordi- 
nate a national songwnling competi- 
tion for eagle material The winning 
entry' will also appear on the album 

The 50-song. five-disk set will be 
priced at $19 95 and direct marketed 
by STEP through pcr-inquines on 
satellite, cable and local television 
stations, as well as through pnnt ads 
tn a variety of publications, including 
entertainment, outdoorsman and en- 




EAGLE EYED — John Anderson re- 
gales Osceota. an American bald 
eagle, with a rendition of his song, 
"Occasional Eagle." The Warner 
Bros, artist Is donating the song to 
Save The Eagle Productions in 
Nashville for a collection of coun- 
try songs that will raise funds to 
help save the endangered national 
symbol. 



vironmcntal magazines Louis says 
country music was chosen for the 
package because it best seems to rep- 
resent the spint and heritage of 
Amenca. 

Louis is approaching vanous art- 
ists lo sponsor individual eagles as 
part of this campaign. In return for 
their contributions — through donat- 
ed vings. performances, public ser- 
vice announcements or cash— the 
artists are allowed to "name" one of 
the rehabilitated or captive-bred ea- 
gles covered under the wildlife resto- 
ration program of the Tennessee 
Wildlife Resources Agency and the 
Cumberland Bird Rehabilitation 
Foundation 

Louis calls STEP'S "Adopt-An- 
Eaglc" fund-raising effort "not un- 
like the one for the Statue of Liber- 
ty " Accompanied by Kevin Schutt, 
president of the Cumberland Bird 
Rehabilitation Foundation. Robert 
Hatcher, a Tennessee endangered 
species coordinator, and Osceola, a 
four-year-old Amencan bald eagle 
who was cnppled in a shooting acci- 
dent. Louis is visiting major Nash- 
ville record labels, booking agencies, 
publishers and corporations to solicit 
support. 

During CMA Week. Louis is initi- 
ating the first in a senes of artist pub- 
lic service spots for "Adopl-An-Ea- 
glc " R David Ludwick. the Nashville 
music attorney representing STEP in 
its licensing and negotiating, hopes to 
have final agreement for alt matenal 
by the end of the year "Fly Eagle 
Fly'" should be on the market by next 
spnng, says Louis 

Also part of STEP'S future plans 
(Continued on page 5Si 



Another Sonny Limbo - Scott Maclellan Production 



Danny Shirley will sing his way 
into your heart with 

"Xcue awl M leue" 




Single No. DS1004 



From The 
New 
Album 

LOCAL 
LEGEND 




RECORDS 1964 



AJbum No. DS1003 



Now available in your favorite outlet. LOCAL LEGEND also includes 
the popular single "Time Off For Bad Behavior." 



angle No. OS1D01 



0 



For orders, contact 
Amor Records 
PO Box 331 

Lookout Mountain. GA 37350 



Management & Bookings. Vaughn Poore 

Governor's Enterprises 
Chattanooga. Tennessee 
615-634-2239 



Billboard 
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Moo*'a*«e*< •*-»*» »*c Hop** o» m>% pj 



TTTU— Artist (Producer) 



Hot Country Sinqles 



(or Week Ending 10 13 I 



■Mi V. f «- (44 lx 




I D0NT KNOW A THING ABOUT LOVE-CM* im, 



Carp. BMI Im Bm 7 28277 



TO ME 



■Id BM Bk« BM CaM ton Utfi HA UW MU 52I1S 

IF Y0U*RE GONNA PLAY IN TEXAS (YOU GOTTA 
HAVE A FIDDLE IN TH-t BANO) ii*. cm m uw., 
a mm b kmk im m» m wt au mm 
THE LADY TAXES THE COWBOY EVfjcYTIME-un 

CM IlkUttBlWM) 

tar, Cat* lar, CaBt UK Ctkaty 3148813 

CITY OF NEW ORLEANS-m H. <c bm 

j t i H . n MUTniti Tat. uw Urate 3844511 

SECOND HAND HEART -la, an ,c Bm it • 
KnBim.il Hmm: taa mm km. 
iMBa.MM Ban m Bra. ran 

IVE BEEN AROUND ENOUGH TO KNOW-ra. s 



D IM. 4 Beta*. II ll Paul Mkita c ■ TV IBM Bdc Cm 
BMI BUSTtn 

GIVE HE ONE MORE CHANCE -Uk tl ■>> 

" M tMn (Tra to> BBI tot » 



(YOU BRING OUT) THE WILD SIDE OF ME-Oa 

(X 1MMU 

a safe pm wi mm. t an amhj pa 

SHE SURE GOT AWAY WITH MY HEART-kM 



* mf i B mm. to tat ascap. ■« b> 7-a»j 
EVERYOAY-TBt DaBhlmil Ctara,! 

• LMJM 14 Barht Uaa. UK*) Patctwart H« Cat. C 
Ma UWMI MCA SM1I 

PLEDGING MY LOVE-t-tpM 

D BBt r Hill |li li. MCA BHI mtnm BB 7 287 II 

WOMAN YOUR L0VE-M. M A Bm> 

/tlLISWIM 



FOOL S GOLD-u. 

T Tarn D BM. Cat 



| UUP BHI HCA um 

ROCK & ROLL SHOES-**, oata MB b j tan (I 

Start?) 

P li I C HUM W> »H BMI. C li I I O-BBUl 

ONE TAKES THE BLAME-Tt* soaa hmh ii >— , 

D Mt BM B Hill. BM: Barar, 8811317 

WHAT WOULD YOUR MEMORIES DO-vaa u* (Bm. 

1MB CMHM Dim Ha Tra. Mt Cl Mill L2S IParrtM) 

YOU COULD "VE HEARD A HEART BREAK-mm* la u 

■ Bhl hmM. UUP. taw Bm 7-25288 
YOUR HEARTS NOT IN IT-ua» rncu 1 Mr«i 
B Cam 4 MM T. Till l Tfw (rtrnr BBI Cm arm Tiw 
taa) UUP r I I 38-41571 

PRISONER OF THE HIGHWAY-*— u> ibu> 

81 444 LMJt M UUP. BU P4-UBI7 

A SWEETER LOVE (I'LL NEVER KNOW ut (J 



i cmmmk mm Cat a imkj tni au 52384 

PINS AND NEEDLES- TV an ll st«v 

UJ CWHV C Ha4r DanlHM trTa. aai UUP au c*» 

SHB 

MAGGIE S DREAM-0. atM. IB saMa. t f aatt. 
B UtJM L Star lati P m tatt. UUP MM MU M 

TOO GOOD TO STOP NOW-aoa Cm, ii Bark., 

B McDa B tart.. Hal Ct a.al <t II H Bar UUP lac 34 *454) 

CHANCE OF LOVtN' YOU-Un raa CMr, (4 lata. I T 

wa 

tl Mi 4 Smatl BM Ba Uta a La. UUP MB. BU 

mm 

I COULD USE ANOTHER YOU-ut, BaWtaM 

On HMrv Bati kt Tai Ska* Ta Bai fflr« Caa 
Bai (Tai taal Ban UUP BU MU ttaj 

GOODBYE HEART ACHE-iaM BaM it taw 

ax !■ i a saw aaaa Tin iiii tv« saa »*i m 

bm au uasa 

NOBODY LOVES ME LIKE YOU DO-tan Bat l Dm 
I Km P PtMa.taai.aaK 



•1 

Hit 



RADIO ■•— -• - 
C Baa. I t Baaat 
I— ImCThIi mil UUP 1B» UHaTf IU1 

TURNING AWAY-brta bik nlaai 



P.S. I LOVE YOU-tm t w ( j 

& kkka. i Baa MU Ml UUP Matai Ot : lb : 

LETS CHASE EACH OTHER AROUND THE R0OM-M*. 
I <B Hga t Bsa) 

. 1 Pkan. I Baat BkMI StaU BMI t»c M-ttSI? 
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TITLE— Artul (Producer 



Sha-M 



CHI La* 



SHE S MY ROCK-Cara Ma. IB SMrM, 
U MM laai n ii I UUP Cm II Ha 

GOD WONT GET YOU-Oa, PaM lira. D PaM) 

0 Pakt IMrtt Aak. BMI. BU Uan 

1 LOVE ONLY YOU-Ta MI, Cntry Ckl BM (M Mala. P. 
•alrjl 

D lH|a D Scat/ MU Da SrMU Lad P lkla al. UUP. 
■arat Bm 1 mU 

I'VE ALWAYS GOT THE HEART TO SING THE BLUES- 
HMn :j CnlJllMft 

4 Ilk. T Sak (ad Sajk lnj»t »B PBS BMI UUP BU UBSI 

WORLD'S GREATEST L0VER-n> Bctan Baran cow. 
«a.I«"l 

0 War BakH> B It i l »SUP MU Cat at* 
MAMA SHE'S LATY-PMaB I ka. (PMat aa>] 
t Dial; Uk O'DHt BMI Im Bm 7 nm 

WISHFUL DRINKIN'-Atatj (M la> L McBmti 
B MM B Start. CIO *M Haa. UUP BMI MU SMS7 
IT'S A BE TOGETHER NIGHT-Intat laaM taaal 
T Baa, J Stkaav C akd. DM UUP. «n 7 nil; 

WHEN THE WILD LIFE BETRAYS ME-m* BaM u 
ka M iron T Bawai 

1 IMMt M IMa, » laa. CM BMT»M>| »M 
TlMHiall I Sh BMa UUP IMl MU SMH 

SOME HEARTS GET ALL THE BREAKS-CM, McOka 

lOada ID 

1 BmM I Mar. T a BMI. tai KMSK 

AMERICA-aata Map II Braka. I Smusi 

5 Mt LMlcHM Caataa CrnM. BMI BU 139BB 

DOES FORT WORTH EVER CROSS YOUR MINO-c—t. 

rjral (J 4mm 4 Strat) 

SD Skta 0 Stakr SM4M BMI MU SJ6I 

THE BEST YEAR OF MY UFE-tM tatkn it um t 

SMM 1 Ml 

t Bakrt t IM DaB Daaa .kaalit BMI M Bm 7 Slat 
TONIGHT I'M HERE WITH SOMEONE ELSE-«aa 8Mb 

(ka II ta— a! 

Oaa laoM lata .MUl P i kl a a t. UUP. Baa Bm 7-92S 

WHY NOT ME-Taa at (4 BUM) 

H B a a at S rtactaartM 8 Batar. Im. BMI dm 

tap MM Bai Cat UUP BU Cat 1MB 

DIAMOND IN THE DUST-mm era, (8 



wSaaaBct takaa) 

BMltllMiiii. UUP. 



THATS EASY FOR YOU TO SAY-tjit, 
4 an 

8 Caflat 0 MBfK tiB I I «TV UUP BMI Marca, OB 

TURN ME LOOSE-tMt Car I Mr ). 
V at Baaat. BMI BU Uaa 

RIDE EM C0WB0V-M. IBM ta imi 

P 4m Mt IV. BMI. Cajrtd SDI 

DON'T YOU GIVE UP ON LOVE-sm «~ « * 

BMM 

D CM Saarka. Bait BU 13882 

ALL MY ROWDY FRIENDS ARE COMING OVER 

TONIGHT-ua trttiai. k u 8mm h tNtM lit 

4 4MM Jr: hlMll, BW. Baw Cat 74184 

WHATEVER TURNS YOU ON-tM I 
4. Ska*. D lan. B ki taia 
tac MXaSK 

DREAM ON TEXAS LADIES-*.. Matltl 



KNOCK ON WOOO-HUrn Bak, a Bmat I BM»> 
L rare S Cm Mt, BMI MU Stall 

CROSSWORD PUZ2LE-4ataa MatM (T CaMl 

i Dm r j Man Taa Cato BMI tabt Ctat UUP MU 

uaa 

HOME AGAIN- M, CaMtTC staan (■ taaal 

81 MaM. C Ctat Pact Start Scran IM f atil [HI UUP 

Datn 74BW7 

YOU'RE GCTTIN' TO ME AGAIN- wa om id mm) 

P Mi Ban. * Baa Bm Cat. UUP Mt na MS 

ON THE WINGS OF A NIGHTINGALE-rt. ta*. lakn 

(D [Ml 

P BcCalM HPT, UUP Marca, O0 71H 

HOW BLUE-BM tktatn ,K staaV) 

I Btfkt T I ■ a I r B I Bua ail BMI MU SMtl 

GETTIN OVER YOU-aaa om to Scmm. 4 DM) 
C t aa n. Ptaa tt Ira SCS8C lata SSS7 

STUCK ON YOU-iaM hk a. Beta. 1A Casctat) 
L BM Brtctaa. UUP MMM »Bt 

THE BOY'S NIGHT OUT-aa walk BM (8 Mm! 
. 0 BBM Bata 4aara I 



TURN ME TO LOVE-aak arkrk, (4 >tai 

B. HaMMMl 4 aaaa tart Mai a Matt UUP BtaclaM Ut, 

Dan. BMI BU IBM 

1AGGED EDGE OF A BROKEN HEART -c- Oaa. ic 

Ohm L Safcr) 

t l|kaaat M Mac*. Blact Hak Cmr UUP BMI BU IH17 

LEONA-Snrar Bim ll Scnanl 
B Start. 0 Mh BM »aa ClO. 



BMI UUP. Carta Cat SaU 
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TITLE— Artnl (Productr) 

Brta. PaBB l Ba. Ixwt, U4tf 4 BmBii C 



WAY BACK-MCakalBlaal 
1/aBtr. «TV 1 



I GOT A MILLION OF EM n , ivomb iibmh) 

llamlkkUka Tra lMI tat tan. UUP lira Ml 

tx sttwn 

EVENING STAR MIDSUMMER NIGHT-hm, attar. 



8 CM* Cat. Cat Bm Mm lladHaaa Mm. BMI BU IJtt) 

ALL HEAVEN IS ABOUT TO BREAK LOOSE-ctk ut. (I. 
Baca C Black) 

I Baca, s Barart C Blact. IM Vara Ctat BMI UUP 
Ccacaul 1?1 (ParrtVaa) 

FAITHLESS LOVE -CM CaMat mlkt, 

I OSacttar WB CaM Strut UUP tlUatt taanca 7 H71I 

I'M GLAD YOU COULDN'T SLEEP LAST NIGHT -tart 
lark (J. Bart) 

T. Start I L Mattel. S Matkt KaVCMat Met B 84 
BMI UUP tarraa 1075 

ITS GREAT TO BE SINGLE AGAIN-0M UhChii 
Start) 

OA Cm BtM-Tiaiilml. BMI C I I IMaSSI 

ONLY A LONELY HEART KNOWS-laiaa MatM (T 

Matt 

4. Bata. S Dm Tm UkiDd Mtv BMI. MU 52387 

GOT NO REASON NOW FOR G0IN HOME-Caa tata 
C4 Ma. 4 Btrta) 
IBMrtalaal 



< Caaatf. BMI BU Cart S2tSI 



TELL EM IVE GONE CRAZY-u ht (T Bali 

t tract. P Brtct. 4 PtkrM Tra Sriattia BMI MU S2I33 

LETS FALL TO PIECES TOGETHER- 



0 tat T Baca I Baaat MatMB 1MB CrM) iM.a u 
Caatr, mt- Cln ii I 4 M CM» CrtMIABI UUP MU 57382 

ALL THE LOVE IS ON THE RADI0-Tm Mt (4 BBn 

L BaMtA 4A Stakr Ttatt Caati.WtM-Tiaiiliin. ASUP BMI. 
Marca, B88-173-7 

HE BROKE YOUR MEM RY LAST NIGHT -Bata Bctatr. 
[tnaal 

BlaBlMI M |l I I ttn I (MM CM,). Cm Urv 
BMI ASUP MU 52aH 

ROSE OF MY HEART-kM, ttai cl AMM) 

1 Barlat AMtc liati i Cm BMI tM M4tt21 

SOMEBODY'S BACK IN TOWN-Or. Mm 
4 tit T M i i. Sat Tin. at*. Salt U ll« 

PARDON ME (HAVENT WE LOVED SOMEWHERE 

BEFOREHBad, hatct It Mm) 

B Hattt, C Pakt Irrac. BMI IMl laiuu 8221 

ALL I WANNA DO (IS MAKE LOVE TO Y0U)-4atM 

E Pmataa. It noma) 

I taa Kara Km ASUP. «ata Bm 7 28228 

NEVER COULD TOE THE MARK-WitM Maft 

>a M-p. 1.0. 1 8 CaMl 

* l l V . WrrMl Maari. BMI. BU 13827 

WE JUST GOTTA 0ANtt-t~a TaptaMt c Par,) 
I Caanat • I li t. Sate Bttl 1117 f«S0l 

TENNESSEE HOMESICK BLUES-Dat, Pata im Pan o 

Pakt) 

0 PaM Vara) *M BtK au 13419 

THE FIRST TIME-BcCartr, Ua M Maria P Martr,! 
S. Claatlaa. I Mitalii I ScMat D lakr tkCark, ua MJt 
BtK Aaattc Aaanu 7 88717 

WHAT'S GOOD FOR THE GOOSE (IS GOOD FOR THE 

GANDER) - Da'!. BM 13. 1 



THE POWER Or LOVE-Ctark, M [4 Hal 
4 CM 4 Bi . Cm tin. ASUP BU 13121 

SOMEWHERE DOWN THE LINE-tc BattM ru. 

L 8MB tat. C taa, CM IraM CaMa Bralfc BMI ASUP 
Baraa Carb 7 28388 

SO CLOSE-Tta artjtt Bmttn at EMM I [Mat) 
BV Bkny Bttaa ASUP Bartar, I8B4SS7 

G000TIME CHARLIE'S GOT THE BLUES-ua t> 

tirttal 0 SM» 

D 0 tarlr Mara Til mlai BM Ciaila Bm 8 



ATTTTU0E ADJUSTMENT--.- 



IBM AT 4anMtv BMI Bata Cat 7 282S1 

IF ALL THE MAGIC IS GONE-Mat fa 
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"Vm Glad You Couldn't 
Sleep Last Night" 

g »WJ (EVERGREf 



EVERGREEN 1025 

The Brand New Exciting Smash Hit Single 

"NARVEL FELTS D 

BILLBOARD 74 * 
CASHBOX 59 * 



BILLBOARD'S 
'TOP NEW 
COUNTRY LABEL 
OF THE YEAR' 

EVERGREEN 
RECORDS 



mm 

Watch for ROBIN LEE'S new tingle 

«I HEARD IT ON THE RADIO" ev-iom 



1021 I6in Avenue South 
Nashville Tn 37212 

For additional copies, call 

615 327-3213 
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Cubs Going To Bat For Charity 



VIA MEN IN BLUE' SINGLE 



By moira Mccormick 

CHICAGO — The Chicago Cubs, 
celebrating their first championship 
season in 39 >e*rs, have been racking 
up big hits all season They're about 
to add another one to the tally— only 
this one doesn't come olT the end of a 
baseball bat 

Five Cubs players teamed up a 
couple of weeks ago to record an 
original country ode. "Men In Blue." 
encapsulating the summer of 1°M 
and featuring individual pliyen in 
solo oils All proceeds from the re- 
cord are earmarked for an i- \ -i ■ un- 
specified chanty. 

An initial pressing of 10.000 
copies, which nil the streets Monday 
(24), was spoken for by arc* retailers 
in a single day. a week prior to the 
single's release The tune had also 
been receiving airplay on half a dozen 
Chicago stations, with more picking 

Phil Jones Management 
Opens In Nashville 

NASHVILLE — Phil Jones, who 
was with the Ronnie Milsap organi- 
zation for seven years, has estab- 
lished the Phil Jones Management 
company here, with oflices at 20 Mu- 
sic Square West Jones' management 
background also includes work with 
Johnny Rodriguez, the New Christy 
Minstrels and others. 

I 

Claire Elwdl will be in charge of 
: marketing for the new firm, while 
; publicity will be handled by Morn- 
J ingsur Public Relations 
it up as they received the tape, says 



independent promotion man Paul 
Galln. 

According to John Salstone. presi- 
dent of MS Distributing, the Mount 
Prospect based distributor handling 
"Men In Blue." "We have accounts 
that would normally order a thou- 
sand copies of a single over Us whole 
life — and they're putting in for a 
thousand on the first order of the 
Cubs' song . We're ready to take it 
national if the demand is there." 

"I've been getting calls from 500 
miles away," says Callis He adds 
that "Men In Blue" is espected to 
gamer added nationwide sales via the 
Cubs' exposure on supersunon 
WGN-TV. 

Though there's currently a glut of 
Cubs-related singles available in Chi- 
cago (MS's Salstone jokes. "We 
could slan a whole new format with 
them"). MS is handling three "Men 
In Blue." local doo-wop group 
Stormy Weather's "Don't You 
Know It" and the late Sieve Good- 
man's fight song. "Go Cubs, Go," 
with ovcrdubs by a handful of Cuba. 

Right fielder Keith Moreland. a 
member of the chorus on that previ- 
ous project and. with fellow Cubs, a 
devotee of country supergroup Ala- 
bama, says the idea of cutting an 
original country song occurred lo 
him around the All-Star break in 
July 

Morcland's longtime friend Jim 
Riu. a Los Angeles-based filmmak- 
er/actor, penned the tune with part- 
ner AJ Petrowski. and recorded the 
instrumental tracks in a West Coast 
studio Moreland rounded up four 
teammates, all fellow country music 



fans, to contribute iheir voices lo the 
cause His fellow vocalists arc catch- 
er Jody Davis, first baseman Leon 
Durham, pitcher Rick SutclifTe and 
outfielder Gary Woods 

"You do so much traveling in 
baseball that music becomes a part of 
your life." says Moreland "There's 
not much else to help you get 
through the plane trips and long 
ndes " 

"We listen lo a lot of country mu- 
sic," says Davis, "and we're always 
singing along in the clubhouse and on 
ihc bus." 

With songwriter Ritz producing, 
the five Cubs laid down vocal tracks 
Sept 13 at the Chicago Recording 
Co studios. Although one observer 
commented during the proceedings. 
"You guys play belter ball." the con- 
sensus was thai the Cubs showed a 
surprising flair for down borne 
vocalizing 

"I swear I thought I sounded bel- 
ter than I do," chuckled Durham of 
his inaugural recording cspenencc 
Adds Cy Young Award candidate 
SutclifTe "The only way this thing's 
gonna sell is if we win the whole 
thing " 

"We're not trying to take any- 
body's place in the music charts," 
Moreland grins "We just wanted to 
have some fun. and if il makes 
S2O.0OO-S2i.0O0 for chanty, thai 
would be fantastic " 



Videocassette Top 40 
Sales & Rentals 
Charts 
Every Week 
In Billboard 




SHOPPING. ANYONE?— MCA artist L» Greenwood chat* wtth KBRO 
morning air personality Jim Lago during a personal appearance at a Sear* 
department (tore. Greenwood made the atop during Ma lour through 



Industry Veteran Waugh 
Walts For 'New Explosion' 



By EDWARD MORRIS 



NASHVILLE - "I ihmk country 
music is almost in a state of pause,** 
reflects Irving W'augh. executive pro- 
ducer of the Country Music Assn. 
Awards Show and winner of this 
year's Billboard Pioneer Award "It 
looks like we're biding time Is there 
a new direction** !«. there a new explo- 
sion' 1, U something on the verge of 
happening?'* 

By the time he retired as president 
of WSM Inc. in 1977. Waugh had in- 
stituted the country DJ convention. 
Fan Fair, the Fnday night version of 
the Grand Ole Opry and the annual 
network televising of the CMA 
Awards celebration 

Currently a consultant to the 
CMA and chairman of its television 
committee, Waugh sees hope for 
country music's expansion in several 
international markets But he ac- 
knowledges that "the actual overseas 
market is still very small " 

He mites, for example. "We have a 
tendency to think of Japan as a btg 
country music market But it isn't 
really There are pockets of intense 
interest, but when sou visit broad- 
casters or major production centers 
in Japan (you see it's) not 
widespread." 

However, he adds, "The CMA 
does feel there is a lot of room for 
growth in England and Scotland, and 
there's been a rather remarkable 

Wembley Fest 
Performances 
On TV Special 

TULSA — Patrick DulTy of "Dal- 
las" fame is host of a new hour-long 
country variety special. "The Wem- 
bley Music Festival Country Goes 
To England." produced and directed 
by Sherman Halsey for Churchill Rec- 
ords & Video Ltd. Multimedia Enter- 
tainment is syndicating the program. 

The program includes perfor- 
mances by Emmylou Hams, BJ. 
Thomas, Lcc Greenwood, David 
Frizzcll & Shelly West and the Os- 
mond Brothers, taped during the 
Wembley event last April. Also in- 
cluded are vintitgc Wembley perfor- 
mances from other scars, including 
those by Johnny Cash, Kris Knstof- 
fcraon. Don Williams, Jerry Lee 
Lewis. Carl Perkins and Roy Clark. 



amount of interest in Western Eu- 
rope In Australia and New Zealand 
there is interest, loo. but there aren't 
a lot of people there.** 

In i his country. Waugh points out. 
country music has entrenched itself 
in most areas other than in New En- 
gland, which he characterizes as "a 
soft market." "Canada's been a much 
better market than New England," 
he adds 

Besides his television-related work 
for the CMA, Waugh is also involved 
in planning video projects for the 
Country Musk Hall of Fame & Mu- 
seum to heighten that institution's 
visibility. 

Although Waugh agrees that audi- 
ences for specific country music tele- 
vision shows may decrease as the 
number Of such shows increases on 
cable and network, he says that the 
CMA Awards Show has been suc- 
cessful in holding its dominant share 
of viewers. He notes that Kraft, the 
show's sponsor since its inception in 
1966. recently signed a new five-yc 
agreement, "and for 
more dollars." 




Here come two a*r fresheners to 
rei«ve the ballad blabs from 

CUZZIN TOM GRAHAM 
■he same yardbrrj who created the 1 984 
(arrner-rancher dassc THEM DANG ED 
OLD COWS The new single is 

NEVER ASK A COMPUTE A ABOUT 
LOVE Cu2 (angles with the computer 
dating noustry in a country song even 
city folks will love Time 2:56 

I'M IN LOVE WITH MY MOTHER-.N- 
LAW The short Mite only has already 
received a ton of air play from the 
album Time: 1:39 

CUZZIN RECORDS 
Lullng, Teias 78748 
(512) 87S-2M1 




THE ULTIMATE IN TYPE CASTING 




JS 39531 



IS A NATURAL - 
it's the new film produced by 
Sydney Pollack ("Honeysuckle 
Rose/' "Tootsie") and starring 
WILLIE NELSON and 
KRIS KRISTOFFERSON. 

A lot of people are going to see and 
hear "Songwriter." 45 million people 
have already seen Willie and Kris 
perform this new duet on the CMA 
Awards on Oct. 8. The movie 
premiers nationally this week 
throughout the U.S. 

Willie and Kris wrote all new 
songs for "Songwriter/' and 
they're among their very best. 

The ultimate movie album. Music 
from "Songwriter" starring 
WILLIE NELSON and 
KRIS KRISTOFFERSON 



FEATURING THE 
NEW DUET SINGLE 

WW DO YOU FEEL ABOUT 
FOOLIMMOUID 



|§t FC 39531 



PRODUCED BY BOOKER T. JONES 



ON H COLUMBIA RECORDS & CASSETTES 



Columbia [Vj am tradenwvs ot CBS Irx c 1964 CBS. Inc 
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Hot Country LPs 
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Country 

Nashville Scene 



• Conimurd fwm patt iS 
Scene's first "Katharine (.ikbs line 
tsplnu. Sklllt sward" for his Jo 
trout keyrasaru abilities Alto lo Ed- 
,lir goes ■ special miniature cakula 
lor thai plays "The Eyes Of Tesat 
Arc Upon You" »hen all the rum- 
ben balance 

To Gary Morris, »c offer Scene's 
"I uciano Pavarortl Slags ( ounlr, 
Mask Award" for twitching from 
country lo opera for hia "La Bo- 
hernc" debut with Linda R.mtiadt 
And just to make sure he doesn't get 
homcuck while he't living in New 
York. Gary'* award is gifl-hoaed 
anlh a complete «et of Fredd) Fender 
albums on laser disk 

To the V* elk Music (.n>u». Scene's 
neil-door neighbor* in Nathvilk. we 
are aendmg out "If It fan Carry A 
Tune. Ba> It sward" for iu ever-in- 
CJCMawg catalog and rosier Wiih this 
award. Wdk will rccave a year's sur>- 
scnptKin to Architectural Digest so it 
can design its new Musk Row head- 
quarters nesl year 

Scene's first "Calf A ".raters 
Award" goei l" J lata) BafTrtt and 
Bartar Hhjctaa for creating a new 
kind of country music lhat onl) I no 




m\ GOLD RUSH — Cost artlal Picky 
stands proud alter being 
•nth his third RIAA-car- 
UfieeJ gold album lor Don 'I Chaat 
In Our Hometown. The presenta- 
tion was mad* by CBS senior «sca 
praaadanl and general managwr 
Rack Blackburn al a listening party 
lor Skagcjs lotirth Epic album. 
-Country Boy 



can do 1 Their iruphiet come hand 
vnmcls wrapped in teuuinned palm 
fronds, accompanied by a thakef of 
Margaritas, one reel of any Hum- 
phrey Bogart movie and a fan lo sim- 
ulate cool troptcal breezes 

We have an unprecedented four 
way tie Ihn year in our newly created 
"Kiasiag The Hand That flays Vast 
sward" category Vying for trophies 
are the Keavaauk ( Thank God For 
I he Ra.li.' I Michael Martin Mur- 
ph. > ("Radio Land"). Taas Jcmtt 
("All The Love la On The Radio"! 
and GsssTgc Junes (Radio Lover") 
All four actt will receive trantisior- 
ired AM/FM radios wiih iheir in 
tisir>k Irnphics Radio programmers 
may determine a final winner in l ha 
category by on-air conleslt in Iheir 
markets 

To actor -turned singer Joaa 
land producer Jlasaty 
ai. sve pretenl oar "Moat 
Career Tn 
Award" for Iheir success in cracking 
the lop 10 and totally erasing the 
.tigma of "It's Now Or Never" am 
vhoetder 

For favorites I ..rctta Lyaa and 
Harhara Maadrell. we have a special 

-Grata Latter Pit Award" for 

Iheir courage in displaying genuine 
the-show -must-go-on attitudes in the 
fact of adversity We would like lo 
give both these ladies an espente- 
paid two-week vacation in Si Tm- 
pC/, but vnmehow we just know 
they'd rather be performing 

We have another tie for Scene's 
II. .m. Is Where The Chart It 
Sward" among et-mcken Bill Med- 
ley. ExOc. McCaffey Lane. Daa 
Scab and the Nitty Gritty Dart 
Bawd All of these actt have proven 
you're country if you (*■*> you arc 

Becky Hooka wins I hit ycar't 
-Naaa.llk Setae Favorite Caaae-Oa 
Line" for her wonderful opener. 
••Pardon Me. Haven't Wc Loved 
Somewhere Before''" Along with her 
in trunk platinum statuette. Becky 
will receive • sis-monlh supply of 
Ritter Sport chocolate bars from 
Germany and a copy of "The Choco- 
late Lover'! Guide To Overnight 



THE ANNETTE FUNICELLO 
COUNTRY ALBUM 

Starview Records #S-4001 




Nattonatty Ostnbuted by 

JEM RECORDS 

1KM Topham SI Reaeda. CA 9133b 
(»U| »»6-47S4 Tek» 674851 



Wclghl Lena." 

T.i Tnad Kcc..r,l> occ Phil V\al- 
dcn. we proudly present a red- 
checked gnurmel edition of "Picnics 
I Hate Known." plut a ttreel guide 
to new rctlauranlt in Macon. Ga. 

hi Bobby Bare, wc hate *hta 
icai . "Id Sullltan I'rrsnnal Dyna- 
mism Award" fur his on-tamcra lo- 
ll uacsoutri eat at heal of "Bobby Bare 
at Fnenda"— and a special 2 1 -gun sa- 
lute for hit ongoing efforts lo show- 
case songwriters properly on the elec- 
tronic medium Left hope for more 
shows of l hit caliber from The Nath- 
vilk Network! 

To Jan.. . Atrak. Warner Bros 
publicity »ice prcstdenl. we have a 
ncon-pink art deco pair of chopsticks 
lo accompany her "Naaa.llk Setae 
Slippery Sushi Award" and a fret 
dinner al Mates in Los Angeles 

And I" Manama, we arr awarding 
a one-of-a-kind go" P"""* ""*•»» 
r Pn-oStkk-lohelpcoun 
try music 't most decorated foursome 
hound onto the stage each time their 
name gelt called at awards shows 

And that's it These are the win- 
ners of the sitlh annual Nashvtlk 
Scene Tribute Awards We know 
thai many of you will bask in the 
glow of this award-doan for weeks to 
crane — and wc know. loo. that some 
of you (disappointed al not finding 
your name listed here) will he trying 
lo figure ways to qualify for near 
year 

All we can say B thai whik many 
are called, few arc chosen — but we're 
always open lo suggest tons' Thanks 
to all our winners for helping make 
this past year interesting, and hase a 
wonderful CMA Week' 

Wills Museum 
Being Planned 
For Fort Worth 

NASHVILLE— A Bob Wills Mu- 
seum it being organi/ed and it sched- 
uled lo he opened in Fort Worth 
within (he not year Heading (he 
protect are Wills' widow. Mrs Betty 
Wills, and David Sailings, president 
of Dells Records, the label respond 
bk for several recent Wilb reissue al- 
bums and special collections 

Diane With M alone, daughter of 
Bob and Betty Wills will manage the 
museum, which will be located near 
Billy Bob's Tesaa nightclub Planned 
for inclusion in ihc museum are Wilts 
memorabilia and audio/visual dis- 
plays about his career and personal 
hfe. A theatre will show Bob Wills 
mosses daily, and a gift shop will of- 
fer Wills records and mementoes 

Artists Offer 
Aid To Eagles 

• Continued from page 5S 
will be 4 projected Sate The Eagle 
publishing operation, aimed at song- 
writers who would compos* original 
eagk material and donate proceeds 
lo STEP* ongoing program 

"We hope to raise SI million.'' 
Louts says, adding that $500,000 will 
be used to build an eagle restoration 
center through the Tennessee Wild- 
life Resources Agnecy and another 
$500,000 to construct the largest re- 
habilitation and caplite breeding 
center in the Southeast 

Among the arlisis committed to 
participating in the "Adopt- An-Ea- 
gle" program are Neil Young. Jerr> 
Reed. Way Ion Jennings, Eddy Ar- 
nold. Michael Martin Murphcy. Ro- 
sanne Cash. Johnny Cash. Toy Cald- 
well. William Lee Golden. Gene 
Autry, John Anderson. Fred Carter 
Jr. Joe Carter. Juice Newton and 
John Hartford 
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Risk-Free Records 

Everyone knows that buying records can be a risky business. Which is why Warner/Nashville is proud to introduce these new 
"risk-free" records — the greatest hits by your customers' favorite country artists. It's time to take the risk out of buying 
records and put the fun back in selling them. 



J O XI N ANDERSON 



Swingin' 

I Just Came Home To Count The Memories 
She Just Started Liking Cheatin' Songs 
1959 

Chicken Truck 

I'm Just An Old Chunk Of Coal 
(But I'm Gonna Be A Diamond Someday) 
Would You Catch A Falling Star 
Wild And Blue 
Your Lying Blue Eyes 
Black Sheep 



tarmms Litest Greatest Hils.Volunie 



John Anderson 
Greatest Hits 



Ain't SheSomethin' Else 
The Rose 
Slow Hand 

Somebody's Needin' Somebody 
Three Times A Lady 
I Don't Know A Thing About Love 
(The Moon Song) 
The Clown 
Heartache Tonight 
Lost In The Feeling 
We Did But Now You Don't 



Conway Twitty 

Conway's Latest Greatest Hits, 
Volume I 




Blue Kentucky Girl 
Wayfaring Stranger 
Beneath Still Waters 
Born To Run 
Someone Like You 
Mister Sandman 
Pledging My Love 
m Movin' On 

(Lost His Love) On Our Last Date 
Save The Last Dance For Me 



Profile II: 

The Best Of Emmvlou Harris 




You And I 

The Conversation 

Make My Day 

The Yellow Rose 

The Waltz You Saved For Me 

You're Welcome To Tonight 

I Don't Care (If Tomorrow Never Comes) 

Cajun Invitation 

Faking Love 

Does He Ever Mention My Name 



You And I: 

Classic Country Duets 

Featuring such artists as Eddie Rabbitt. Crystal Gayle. Hank Williams, Jr., TG Sheppard. 
Johnny Lee. John Anderson. Emmylou Harris. Gary Morris. David Frizzell, Shelly West. Karen 
Brooks, Rick Carnes and Janis Carnes 




You're The Reason God Made Oklahoma 

A Texas State Of Mind 

Husbands And Wives 

Another Honky Tonk Night On Broadway 

I Just Came Here To Dance 

Please Surrender 

Cajun Invitation 

It's A Be Together Night 

Silent Partners 

Do Me Right 



Golden Duets: 

The Best Of Frizzell & West 



No-Risk Favorites Also Available 
From Warner/Nashville: 

Johnny Lee: Greatest Hits 

Eddie Rabbitt: Greatest Hits Vol. II ■ , 

T.G. Sheppard's Greatest H its 

Conway Twitty: Conway's # 1 Country Classics. 

Vol. I and Vol. II mum 
Hank Williams, Jr.: Greatest Hits 



c 1984 Warner Bros Records inc 
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Lectern 

Carlton Brightens Michele Pillar's Day 



Hi lldll IURDE N 

I oselv Michele Pillar received the 
full "This 1% Your Life" treatment 
from Wko, Tel. radio station 
KBBW recently— although she mm! 
ii wa* more like being on "Queen For 
A Day" KBBW played nothing but 
her mun: all day and presented ihe 
national premiere of her soon-io-be- 
released album. "Look Who Loves 
Vou No* " 

In keeping with ihe album title. 
KBBW and Saerrow Records ar 
ranged for old fnendv family mem- 
ber* and a number of MMMM 
museum— including Sle«e Taylor. 
Billy Ray Hcarn. Leaay leBlaae 
and others — lo call in during the day 
and espress their love for the popular 
singer 

One oflhoae who called in »a« pi- 
lar wuard Larry Carlton. Carlton 
waa still in ihe proceaa of the tuning 
of the final track* from "Look Who 
Loves You Now." or he would hase 
been in Waco a» well 

The album is the firsi contempo- 
rary Chrmian project Carlton ha» 



produced in hi* career a* one ol 
Angele*' premiere *es*ion guilanstv 
He ha* al«o releaied a number of 
wellreeci*cd album* on hi* own. in 
eluding "Fnendv" "Sleepwalk." 
"Singing/Playing" and "Strikes 
Twice " He'* even won a Grammy 
for he»t pop instrumental perfor- 
mance for hiv work with Mike Poat 
on the theme from "Hill Street 
Blue* " 

Pillar * no *louch in the credit* dc 
parlment either, especially in the reli 
giou* mu*K world Afler starting out 
ai a much-in-demand *e*»K»i vocal- 
i*l. she* recorded two popular con- 
temporary album*. "Michele Pillar" 
(which contained the hit "Walk 
A croat Heaven") and "Reign On 
Me." in the funky environ* of Muscle 
Shoal*. Ak*. 

Here * where ihe iwo path* rrow 
After making a public profess**! of 
faith more than a year ago. Carlton 
fell a call lo become involved in tome 
way in Christian music and checked 
out a number of label* At first he 
wanted lo releave an inslrumcnlal al- 
bum (a la Koinnnia i then he decided 
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that hi* gift* could be better used a* a 

producer 

Enter Muhcle Pillar F.ven av *he 
wa* praying about a producer for her 
third album. Sparrow vent Carlton 
copie* of her fir*l Iwo He livlcned lo 
eight bar* of the fir*t *ong on each al- 
bum to *cc if *he could hold a pitch 
She could, and the day afler meeting 
for ihe fir*l lime during the Grammy 
Iclecavt. they got together 

"Larry had no idea what wa* going 
on in contemporary Chmlian mu 
*ic." ihe *aid during her "day" in 
Waco. "He kept asking me. T< thn 
kind of guitar toko OK for tin* 
marketT " 

Carlton produced the entire album 
in hi* home vtudio. Room 335. 
played virtually every inurument 
and wrote the mu*ic to three of the 
tonga. "We both brought in material, 
but he had vuch high viandard*," Pil- 
lar marveled "If he vald vomething 
wa* only •pretty good' and didn't 
have anything new and different to 
offer, we'd put tl a vide 

"One of Ihe motl intere*ling vonp 
on ihe album n 'One Dav Like Him 
We Will Rt*c ' Ii uartcd off a* a jin- 
gle for radio vlalion KBBW hv Phil 
kri*tian*on and Billy Bal*toae. I he 
folk* al KBBW fell in love with it. 
but dldn'l u*e it Well. I thought it 
had a wonderful melody . and I kept 
bugging Phil and Bill) until they fin- 
■vhed It." 

Other voop on the album include 
"Each Day He Gives," written by 
John Belli*, and two vonp by Pillar * 
"Muscle ShoaJ* connection." J.I- 
Uallace and lavaaie Ledfora. 

Pillar *atd Carlton approached Ihe 
recording procevs in a unique way 
She'd come in and ung along with a 




OJ FOR A DAY— Sparrow recording 
Iting KBBW Waco. Tea., to preview 
Larry 

track he'd prepared in advance Then 
he'd erase everything but the basic 
"click track" and build Ihe in*tru- 
mentalion around her vocal lines, us- 
ing a number of advanced guitar 
synthesizers 

"I can't tdl you how c voted I 
am." she said while listening for the 
first lime lo Ihe mues flown in fix 
the apprecialion day "Musically, 
this is still me It's more Lo* Ange- 
les'— whatever that mean* — but it's 
not really a different direction It » 
Larry and me together I loved work- 
ing in Muscle Shoals, but Larry 
somehow brought out more of me " 



GLAD't "Live al the Kenned) 
Center" is now available The popu- 
lar hand became the first contempo- 
rary Christian group lo perform and 
record in ihe noted Washington ven- 
ue back in laic spring They were also 
the first group to hasc an altar call 
following Ihe performance Twenty- 
seven people made privfcsssort* of 
faith afler the concert 

GLAD recorded a number of past 
and present hits with a crack braaa 
section composed of outstanding mil- 



art i at Michele Pillar play a OJ while «a> 
h*r forthcoming album, produced by 

Carlton. 

nary bras* player* from all four mili- 
ary division band* The album » oa 
the Greeaute label 

* • • 

Big thinp have been happening 
with the Mif>l> OoaeY. Of Joy- The 
two-time Grammy winners' album 
-Sing And Shout" (produced by 
Freddie Perrla) has been an acroaa- 
t he-board hit Clouds tenor P 
Beaatry't Myrrh solo album "My 
Soul Is Free" has all the makinp of 
another hit 

And now lead singer Joe I agon has 
a solo album in the milL "Old Reviv- 
al Back Home." set for release thn 
month, produced by the Re*. Janata 
Cleveland. Incidentally. Atlanta 
Mayor Andrew Young and Georgia 
Governor Joe Frank Ham* recently 
proclaimed "Paul Bcavlev Day" in 
Atlanta 
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As i* usually ihe case al such industry galhcnnp much 
of the action at the recent Jan Tiaaea Coaveation in New 
York — covered in wme detail elsewhere in thi* i**uc— 
look place away from ihe various panelv and workshops. 

Not *urpn*ingly. a lea of the corridor action, in addi- 
tion lo ihe ci peeled socializing, gossiping and swapping 
of business cardv. had lo do wilh video Al ihe Soay * ideo 
Software Operation* rsvlh ihc l> vei vi> on all the time, 
displaying the wide variety of jarr programming that 
company ha* on the market Of even more interest — be- 
cause it wa* uncanceled — were the excellent videotapes of 
Eddie Jefferson and the Art Ensemble of Chicago being 
shown by the laiv. of Illinois, which is marketing them 
via mall order 

Also on Ihe subject of video. Capitol EMI'v Bruce 
1 undvall rjivcd j tew evehrnwv with hiv offhand an- 
nouncement, at a panel on the music business, that Ihe 
initial release from the revived Blue Note label will in- 
clude Ihe first four Blue Sole videocasvetlcs— probably 
including one of Thelonioui Monk. Lundvall also re- 
vealed that Musician, the eclectic jaM label he evlab 
fished, will remain the property of Eleklra— with Boh 
llurwitz, recently named head of the label's Nonesuch 
classical arm. in charge 

There was some grumbling among convention attend- 
ees about the role played (or not played) bv Diary Gilles- 
pie. The great trumpeter had been prominently advertised 
as the event's "guest of honor." hul he neither performed 
al any of the three nightly jam sessions nor participated in 
any of the panels In fad. he was only al the convention 
for a few hours one afternoon 

Some of Ihe happiest momcntv of the convention ^amc 
during Ihe closing panel on The good old days." moderat- 
ed by record producer Orrin Keepnew*. whose keynote 
address included Ihe classic line, directed at everyone in 
Ihe ja/r business. "We don't have lo be unrealistic just be- 
cause we're a little insane " 

Most of the anecdotes tossed around by Ihe all-star 
panel of veterans seemed to be about Monk, with Mill 
Jackson nvidlv remembering the Kid blood between 
Monk and Milea Davis at the celebrated "Bags' Groove" 
recording session, and Jimmy Heath recalling the pianist/ 
composer's words of wisdom "Always keep a thousand- 



I 



dollar bill in your pocket You never know when yoi 
might want lo buy a house or a car or something " Aha 
on that nostalgic panel were pianists Toaaaay Flaaafai 
and Dick Kau. trumpeter Al Porciao. critic I -rowan 
feather and mover and shaker John Haaaond. 

* * * 

Few figures have been as synonymous with West Ci 
jan as drummer Shelly Maaae. whose recent death (BdF 
board. Oct 61 came as a sad. vudden surpnse. foHowin 
by scant weeks a Sept 9 concert tribute by more than 
area players and a mayoral proclamation declaring 
"Shelly Manne Day " in Los Angeles. 

New York-born Sheldon Manne established himself 
a succession of top hands, starting with Bobby Byrne 
1939 Sunt* with Joe Marsala. Slaa Kenton. Woody H 
man. Charley Ventura and others all honed Manne'* 
chops, but it was only after moving to Southern California 
in 1952 thai Manne emerged as a versatile, vital presence 
whose work tranvcended timekeeping 

As proprietor of Shelly's Manne Hole, he alvi enjoyed 
j I : >car run as the architect of one of Los Angeles' best- 
loved live jar/ showcases, site of coundess solid perfor- 
mances and mynad concert recordinp Wilh the club as 
his built-in outlet for mainstream jarr. Manne was able lo 
devote much of hi* energy to composing music for both 
movies and tv . as one of the first major jaiz musicians lo 
build a steady body of work in that area. Manne helped 
define the prototype for succeeding ranks of voung play- 
ers on the Coast. 

In ihe process, however, his mainstream loyalties and 
frank conservatism (especially on such topics as rock'o' 
roll, which drew few kind words from him in its formalivt 
years) may havcobscurcd his taste and *cnse of adventure 
as a player His long association with the Contemporary 
label during Ihe '50s and early o0» found Manne playing 
with a younger generation of mans such as Sonny Rollins, 
and he had a hand in a host of classic jazz albums. 

Such diversity, coupled with a moderate and disci- 
plined personal life, marked Manne's career as a healthy 
and heartening rebuttal lo Ihe more downbeat stereotypes 
of the jaez musician. As the massive turnout for hrs Sept 
29 memorial service demonstrated, he'll be missed 








FBy KIP KIRBY 
rom Julio Iglesias to Lionel Richie, country music 
had them all in 1984: new acts, old acts, pop acts 

Country had its share of drama, it* own backyard ver- 
sion of "Dallas." as Nashville record companies imitated 
other music centers playing fast-paced executive musical 
chairs. Rumors flew, faces changed, rosters shifted, and so 
did goals and directions. 

Drama reigned on the charts Veteran talents such as 
Vera Gosdin. The Nitty Gritty Dirt Band and Eddy Raven 
finally scored long-awaited, never-before No 1 singles So 
did newcomers to country, acts like The Judds and Exile 
iwho once had a No. 1 on the rock churls with Kiss You 
All Over"). Little Noble Vision Records in Atlanta scoffed 
«t the locked-in notion of major distribution, and with its 
carefully-chosen team of indies, sent oldtimer Jim Glaser 
•oaring up the charts and into the awards circle Deborah 
Allen signed with RCA; her very first single. Baby 1 
Lied, was a pop crossover smash. 

Everyone said country sales were down. But for those 
who had them they were the color of gold and platinum 

''•cord companies suddenly seemed eager to sign new 
talent. They vied with each other to come up with spar- 
kling, attractive rosters that shone with — among other 
< ' u *|'" e »— clearcut visual appeal. Video was on its way 
The Nashville Network celebrated its first birthday. 



KipKirby is Billboards \ashiille Bureau Chief and 
Country Music Editor. 



Shortly afterward, it announced a Nielsen viewership of 
16 million cable homes, far ahead of initial projections 
Who said country doesn't have universal appeal'' 

"Nashville Now.' country music's answer to The To- 
night Show.'' exposed lots of artists to viewers, some of 
whom were getting acquainted with these names for the 
first time Nitty Gritty Dirt Band member John McEuen.a 
popular guest on the live show, was heard to remark one 
night backstage. This is like going to a big musical jam 
session — You never know who's going to show up!" 

If newcomers dominated the headlines, there was no 
shortage of available space for established acts W'aylon 
Jennings looked in the mirror and liked what he saw. and 
set about putting his career back into high gear Hank Wil- 
liams Jr needed no revitalization: he was Warner Bros.' 
biggest country seller, and 1984 was his best career year 
yet 

Earl Thomas I'onley made history by scoring four con- 
secutive No 1 singles from the same album, and Larry 
Gatlin gave his career a shot of adrenaline by rediscover- 
ing Texas swing Actor Robert Duvall won an Academy 
Award for his Merle Haggard-like role in Tender Mer- 
cies." then came to Nashville to record his first solo coun- 
try album. 

Leon Russell turned upon the country charts — this time 
as himself, not Hank Wilson — Ronnie Milsap made MTV, 
Dolly Parton was on the silver screen with Sylvester Stal- 
lone in a film with questionable value to Nashville. Moe 
and Joe took one look at Boy George and put on dresses 



and wigs. 

Was the fun coming back to the industry? 

Budgets increased as rosters enlarged Video mania of a 
fashion arrived on Music Row Everyone agreed country 
music has nothing to rival MTV in translatable selling 
power — but record companies began doing research to see 
if more videos might not boost country sales beyond pre- 
sent levels. 

The term "artist development' came back into style La- 
bels spent months grooming their new acts, working on 
image presentation and preparing complete marketing 
campaigns prior to release of a debut single. 

By late summer, country videos — especially ones with 
crossover potential — looked as if they would soon get new- 
avenues of exposure Three different music video program- 
ming services announced start up dates and said they 
would include suitable country clips on their rotation lists 
Nashville started using rock directors from N Y and L A 
to improve the quality of their videos How successful all 
this would be remains to be seen; but the interest — and 
viewer demand— was implicit as the year closed out 

1984 was also the year of the duel in country music. Not 
since the days of Conway and Lorettu or Kenny and Dottie 
had duets had such appeal. Everyone, it seemed, was fol- 
lowing Willie's lead and hunting for a vocal partner. 

In the pages ahead, you will meet some of the faces that 
are leading the country popularity boom. You'll read 
about the year that was — and the year that will be — for 
the music that keeps Nashville. Tennessee on the map 
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__ By ANDREW ROBUN 

i or most of the past year, the events on Music Row 
have had more in common with an unusually lively plate 
of jumping beans than with the logical chess board that ex- 
ecutives like to portray. 

Jimmy Bowen departed Warner Bros, to head up MCA. 
and Jim Ed Norman assumed the helm at Warners. Jim 
Foglesong left MCA to take charge of Capitol/ EMI Ameri- 
ca's rehabilitation, but 37-year company staffer Chic Do- 
herty survived the carnage among executives at MCA to 
retire intact in June. Another veteran. Jerry Kennedy, 
ended his association of 23 years with Mercury to form his 
own company. JK Productions. 

But while speculation on which executive was going 
where had tongues wagging and heads spinning, other sig- 
nificant developments unfolded. Modern management 
techniques and consumer research became more impor- 
tant Labels began looking at new acts with an eye to their 
visual appeal and management backing. 

Behind all the executive switcheroos and increased busi- 



Andrew Robhn is a writer based in Nashville. 



Top Country Singles 



Poa. TITLE Artist Label 

1 ISLANDS IN THE STREAM— Km 
ny Rogers w/Dollr Parton— RCA 

2 TO ALL THE GIRLS I'VE LOVED 
BEFORE — Julio Iglesias & Willie 
Nelson — Columbia 

3. I CAN TELL BY THE WAY YOV 
DANCE (YOU'RE GONNA LOVE 
ME TONIGHTl — Vern Gosdin— 
Compleal 

4. I DONT WANT TO BE A MEMO- 
RY— Exile— Epic 

5 MAMA HE'S CRAZY— The Judds— 
RCA/Curb 

6 I GOT MEXICO — Eddv Raven- 
RCA 

7 ELIZABETH— The Sutler Broth- 
ers — Me rcu rv 

8 HOLDING HER AND LOVING 
YOU — Earl Thomas Conlev— RCA 

9 I GUESS IT NEVER HURTS TO 
HURT SOMETIMES— Tht- Oak 
Ridge Bovs — MCA 

10 JUST ANOTHER WOMAN IN 
LOVE — Anne Murray — Capitol 

11 SOMEBODY'S NEEDIN" SOME- 
BODY— Conway Twilty— Warner 
Bros 

12 THANK GOD FOR THE RADIO— 
The Kendalls — Mercurv 

13 HOUSTON i MEANS I'M ONE 
DAY CLOSER TO YOU)— Larry 
Gatlin & the Gallin Bros Band — 
Columbia 

14 THE YELLOW ROSE SAY 
WHEN — Johnny Lee w Lane 
Brody — Warner Bros 

15 IN MY EYES-^John Conlee— MCA 

16 ANGEL IN DISGUISE— Earl Thorn 
as Conlev— RCA 

17 MONA LISA LOST HER SMILE— 
David Allan Coe — Columbia 

18 SLOW BURN— TG Sheppard— 
Warner/Curb 

19 WHEN WE MAKE LOVE — Ala- 
bama — RCA 

20 SOMEDAY WHEN THINGS ARE 
GOOD— Merle Haggard— Epic 

21 RIGHT OR WRONG— George 
Strait— MCA 

22 BABY I LIED — Deborah Allen— 
RCA 

23 WOKE UP IN LOVE— Exile— Epic 

24 STILL LOSING YOU-Ronnie Mil 
sap— RCA 

25 BLACK SHEEP-John Anderson- 
Warner Bros. 



ness sophistication lies a gloomy fact Country record sales 
have fallen off sharply from their peak during the "Urban 
Cowboy" heyday of 1981-82. 

"We've seen a reduction of 15-20^ in record sales since 
the 'Urban Cowboy' boom.' " says Joe Polidor. PolyGram's 
director of marketing for country product "Sales for a top 
10 single now range from just below 100.000 to 150.000 
units." Others say it's significantly lower. 

Polidor puts the blame for slumping demand on changes 
in the economy and buying patterns "Rack jobbers aren't 
racking as many singles now, so there re less slots open to 
country singles." he notes "And there's been a fluctuation 
in our core audience: no doubt there's been a decrease in 
crossover buying." 

Country's lost ground on pop radio, too "The new- music 
has no country influence at all." says RCA vice president 
Joe Galante. "When you turn on contemporary' radio you 
don't hear the Eagles or Linda Ronstadt Instead you hear 



Kathy Mallea per- 
forms at Fan Fair 




Singer John A nderson receives his own "block sheep" to 
celebrate the So. 1 success of his single. "Black Sheep " 
Making the presentation is Bruce Atlelman. national di- 
rector of country promotion. Warner Bros 



At the post-party for the special \ashville screening 
of "Rhinestone. " starring Dolly Parton and Sylvester 
Stallone are. from left. Boh Summer. RCA Recorxis 
president: Parian, ljarry Oallagher. vice president, 
sales. RCA; and Joe (lalante, RCA Sushvilte division 
president 





Cyndi La u per or Michael Jackson " 

In fact, there seems to be a direct relationship between 
the resurgence in black/dance music and country's de- 
cline. Country made big gains among consumers at the ex- 
pense of black/dance music during 1979-81, according to 
the RIAA's market research committee But in the past 
two years that trend has been sharply reversed Country 
music lost 2% of the total dollars spent on music purchases 
in 1982-83. while black.'dance music picked up 4%. 

However, there is some good news Country's "Urban 
Cowboy" fad greatly increased the music's overall market 
share. The decline from that peak— a natural event in a 
cyclical business — still leaves a much larger audience for 
country music than in the pre-"Urban Cowboy" years, 
though most labels now release close to 30% less product 
than they did two years ago. 

During that time, says Gene Hughes, formerly of MCA. 
rock sales were olT, so record stores pushed country music 
up front. Now, with Michael Jackson and Lionel Richie 

Chart awards appearing in this section are 
compiled over a 12-month period beginning 
Sept. 10. 1983 and ending Sept. 1, 1984. 
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leading sales, rock has displaced country and moved back 
up again. "But country's base is way up," Hughes notes. 
"We've picked up a new demographic group in the 20-35 
age bracket Even teenager* and college students follow 
George Strait and the Bellamy Brothers." 

"The exciting thing is that now we're at a much higher 
plateau than we were before 'Urban Cowboy." " agrees Jim 
Foglesong "Country music lovers have come out of the 
closet." 

Country's slide from its peak years has actually had sev- 
(Continued on page H'OCM/6/ 



ON THE COVER: Scenes from Ronnie Milsap's 
"She I^oves Mv Car" video. 



Mtte Handy and Joe 
Slamptey don Boy 
George gear for their 
duet hit. "Where's The 
Dress 




Willie Nelson makes « ran- 
visit to the CBS Nashville of- 
fice* to rvceuv a triple pluti 
num certification for his 
"Always On Af\ Mind" al- 
bum With Nelson are CBS 
Nashville senior vtre presi- 
dent Bn-k Blackburn and 
manager Mark Rothbaum 



Barbara Mandrel/ jotna 
MCA labelmate Bill Mon- 
nie for a *ong on ttis "Bill 
Monroe And Friends " 
album. 





Video Set For Wider Exposure 
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By ANDREW ROBLIN 



hen MTV signed on in August 1981. music vid- 
eos changed the face of rock in the blinking of an eye. 

But change comes more slowly In Nashville In IH84 
three years after MTV's rise, the steady increase in cable 
services, syndicated programs and local shows featuring 
country videoclips has begun to exert a similar influence 
on country music 

The similarity hasn't been loll <>n Nashville's record la 
Dels In the past year, budgets for project.- like Mark 
Gray's "Left Side Of The Bed" and Michael Martin Mur- 
phey's "Disenchonted" have approached $50,(KK). And in 
recent months, everyone from Hank Williams Jr 'whose 
ir cast for "All My Rowdy Friends Are Coming Over 
Tonight" includes Cheech and Chong. Willie Nelson. Leon 
Hedbcac and Kris Kristoffersonl 10 Gary Morris and 
Kalhy Mattea has jumped on the bandwagon. 

With bigger budgets hits come an influx of video direc- 
tor*, manv of whom— like Francis Delia and Jack Cole— 
established their reputations with rock clips. Performance 
videos are no longer as common and mors sophisticated 
conceptual elements — such as spoken dialog— are being 



used 
In 
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August. Los Angeles-hased Fusion Films opened a 
ville office headed by Joanne Gardner to coordinate 
country projects for its -table of video directors. Whu di- 
rectors Russell Mulcohey. Ian Leech. Duncan Gibbons. Gil 
Bettman and Mark Reryka — all working with Fusion- 
may soon be putting their skills to work for Nashville art- 
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i-ts David Hogan. who directed Ronnie Milsap's "She 
Loves Mv Car' and many other projects for RCA. is the 
first from Nashville to join Fusion. 

• She Loves My Car" made its way into light rotation on 
MTV •».- u-.ir i nntr.ir> to the widely-believed publicity 
surrounding the video, it was not the first from an ■ •stensi 
bly country artist to appear on the network. Eddie Bab- 
bitt's Step By Step" was shown on MTV bock in 1981 

Despite the various country vidclip shows now on the 
air. no program or network has yet acquired the viewer- 
ship or sales power of MTV But late in the summer sever- 
al challengers to the rock video giant appeared on the 
horizon. 

The Discovery Music Network announced plans to start 
a new cable channel offering country, black and pop clips 
by Jan. 1 MTV retaliated by unveiling lis proposed new 
network, which would presumably show country crossover 
clips appealing to its target 2549 age bracket. Ted Turner 
hopes to assemble yet another 24-hour music video net- 
work that w ill also be open to crossover acts 

Interestingly enough, many of the eminent rock video 
directors ' producers enjoy the challenge of country. Un- 
like rock videos, which generally employ heavy doses or vi- 
olence and sexism, country clips have more freedom to ex 
plore lyrical content through creative concepts Ricky 
Skaggs used Martin Kahan for one of his videos this year. 



and Jack Cole directed the CBS Mark Gray clip. "Left Side 
Of The Bed 

"Country music is a world of Tender Mercies. says 
Cole, whose credits include clips for Lionel Richie. Steve 
Perry and Al Jarreau There ore incredible opportunities 
for beautiful pieces in country video 

Artistically appealing as the medium is. the bottom 
line — video's ultimate effect on sales of country records- 
remains largely undetermined. Label heads, however, ex- 
press confidence that clips will translate into sales in coun- 
try as they do in rock 

There s nothing like television to give an artist visibili- 



ty." notes Jim Foglesong. president of Capitol 'EMI Ameri- 
ca's revamped Nashville division. "It's only a matter of 
time before country videos start influencing sales 

While the major labels pondered country video '• sales 
impact, independent labels found new facets in video's pro- 
motional power Indies discovered that clips can sway ra- 
dio—the medium which initially feared video's impact the 
most 

Evergreen Records supported Robin Lee's "Want Ada" 
single with a conceptual video mailed to 130 Billboard 
chart reporting stations Because most country radio stay I 
IConlinued on puff WOCM14) 
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Alabama shooting videos for "I'm .Vol That Way Anymore " and "Fire In 
The Night, directed by David Hogan 
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\fel Til lis makes u V"*"*' appearance <>n "The Oavid 
Letterman " shim during a Sortheant tour. 
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sure make my world 
of music a great place to be: 

Thanks always, Jerry Reed 
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Publishers Roundup 
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ith Acuff-Rose and Combine Music both admit 
ledly up for Bile, the big question is. Whul sort of fulun- is 
there for independent music publishers in Nashville'' In 
creasingly. the trend is lor smaller publishers — even those 
with sound financial bases to sell their catalogs to larger 
ones Of all the Nashville-bused independents. Tree Inter- 
national seems least swayed by these economic winds 

Another concern voiced by publishers here during the 
past year was the degree to which they were having u> be- 
come financially involved in record promotion. While the 
practice of helping pay the cost of independent record pro- 
moters is not new, the publishers admitted, many com- 
plained that record labels and songw riter* were beginning 
to expect them to pay fir a greater share of the cost and to 



Ed .Worn* t.i Billboard's Associate Retail Editor in 
Nashville 



Top Singles Labels 

I'..- LABEL 

iNo. of Charted Singles! 

1 rca n 

2 MCA16S1 

8 EPIC i«3i 

4 WARNER BRUS.i47> 

5 COLUMBIA i48i 
6. MERCURY i29i 

7 WARNER CURB. I 1 

H LIBERTY '20. 

9 CAPITOL 16. 

10 VIVA II 



Top Publishers 

Pos. PUBLISHER. LICENSEE 
(No. of Charted Singles' 

I TREE, BMI (411 

2. CROSS KEYS, ASCAP 1 21 > 

3 LODGE HALL, ASCAP « 

4 HALL-CLEMENT. BMI i20i 

5 CHAPPELL, ASCAP 1 141 

6 APRIL, ASCAP I13i 

I VICHAPPELL.BMIHH 
H GIBB BROTHERS. HMI I 
9. OLD FRIENDS, BMI 181 
1" WB, ASt \l' I J 



Rrha McEntire performs during 
Fan Fair. 




get involved in the promotion earlier in the chart life of 
records 00 which the publishers hold copyrights 

On a company-by -company basis, here are some publish- 
ing highights of the past year 

ACUFF-ROSE— The oldest Nashville publisher signed 
writers Jerry Doucette and Butch Baiter to its roster and 
re signed Wbitey Shafer. It* top chart successes were 
"That's The Way Love Goes'' and "You've Still Got A 
Place In Mv Heart " Two of its songs were used in movies 
Tennessee WeJU" in "The Right Stuff and "Lil Red Rid 
ing Hood" in "Private School." 

AL.MO IRVING — Under the managership of David 
Conrad. Almo 'Irving s Nashville branch has scored such 
recent top 10 country singles as Stay Young. "In My 
Dreams," 'Forget About Me and •'Midnight Hour " Staff 
writers ir,- Kent M Robbimi. Paul Ketmerley. S Ronald 
Brooks. Harold f. Tipton. Tom DeLuca. Taylor Rhodes and 
Rhonda Fleming-Gill. 

ATV— The A TV Music Group has made a major com- 
mitment to Nashville activity by firming up its manage- 
ment team under vice president and general manager Ger- 
ald E Teller, adding to its writing roster and opening up a 
new recording studio. Penney Lane Recorders 

New staff writers are Chip Taylor. J C Cunningham. 



Jeff Bullock and S Alan Taylor Country hits fay the com- 
pany included "When We Make Love." "Mona Lisa Lost 
Her Smile. Way Back. "Scarlet Fever. Way Down.. 

Deep." "Lucille" and Touch Me " 

In plugging ltJI Venice Music catalog, which contains 
works by Little Richard. Sam Cook, Wry William* and 



others. A1 

I." and i 
also to I 



Venice II. 
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Top Singles 
Male Artists 



Pos. ARTIST 

.No. of Charted Singlesi Label 

1 GEORGE STRAIT . 4i MCA 
2. MERLE HAGGARD 1 4 1 Epic 

1 11 MCA 

I EARL THOMAS CONLEY141 RCA 

4 JOHN CONLEE . 4 MCA 

5 CONWAY TWITTY [g| Wsmrr Bros 

6 RICKY SKAGGS S. Epic 

7 KENNY ROGERS <3i RCA 

.2' Liberty 

8 JOHN ANDERSON OR Warner Bras 
4 LEE GREENWOOD 1 4. MCA 

DON WILLIAMS .4. MCA 




tional all 

on volume, 
ucers 

L. I NTERSONG — Last year s ASCAP Hu- 
' The Year." ' happen Inters., rig has a. 
1 No 1 country singlea since last October: 
"Somebody's Gonna Love You," "Islands In The Stream." 
A Little Good News." You Look So Good la Love. Slo> 
Burn. In My Byes." "Going Going Gone. "Let's Sto 
Talkin About It" and Somebody's Needin Somebody.' 

The firm has two songs in the movie "Rhinestone" 
"Honky Tonkin*" and "Your Cheatin* Heart" Its "I've 
Been Everywhere" is being used in a commercial for the 
New York Post And its merchandising division is market- 
ing "Sing Along Shower Curtains," one of which is solely 
devoted to Nashville copyrights. Paul flu Miami Is the 
newest addition to the writing staff. 

CBS SONGS — Norl© Wilson. etafT producer for RCA 
Records, has joined the CBS Songs writing staff, and long- 
time -tad writer Keith Stegall has been signal to a record- 
ing contract with Epic Records Recent Top in hit.- for this 
publisher include That 's The Thing About Lota." To All 
The Girls I've Loved Before," "Angel In 
Make It Easy For Me," "I'm Not Through Lovin 





I Could ve Had You." "Ozark Mountain Jubilee, Don't 
Count The Rainy Days" and "Your Love Shines Through " 

COMBINE— With its immensely strong catalogs. Com- 
bine has accounted for such recent hits as "A Fire I Can't 
Put Out." Houston," "Dream Baby.'" Love Song.' Senti- 
mental 01' You." "Just Another Woman In Love." "You're 
Gettin' To Me Again" and 'Turning Away Prom Love." 

Producer Johnny MacBae and engineer Alan Rush are 





George Jones and Johnny Cash duet on Qt*h n "I 
Someone" at opening day of "Jones Country. " the 
rnuAU and entertainment complex located near Ci 
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Top Singles 
Female Artists 

Pos. ARTIST 

1N0. of Charted Singlesi Label 

CRYSTAL GAYLE 141 Wamer Bros 

< 1 1 Columbia 
.1 ANIE FRICKE '5' Columbia 
REBA McENTIRE '2i Mercury 
QDMCA 

DEBORAH ALLEN 1.I1 RCA 
BARBARA MANDRELL .31 MCA 
ANNE MURRAY .31 Capitol 
SYLVIA 1 5 1 RCA 
LOUISE MANDRELL <4i RCA 
DOLLY PAH TON <3> RCA 
SHELLY WEST 14. Viva 




At a listening par 
ty for Lee Green 
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A Good Loot Co- 
min' "are. /fo/n 
left. Brute Hiaton. 
MCA Records 
Sashvtlle t 
vice president i 

general l 

Greenwood. 
Frances I 
BMI executive di- 
rector: and Jerry 
Crutchfield. Green- 
wood s producer. 




1 guitar part for on 
Osmond. Xorman. 
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putting together a project for the British Broadcasting 
Corp. (BBCi that will feature Combine's beat demos. 

FAMOUS — Under a new co-publishing agreement with 
producer Kyle Lehning and Tony Gottlieb, Famous En- 
sign has added John Patter McMeans to its writing staff 
The company has also contracted with producer Nelson 
Larkin to administer his Blue Moon and Red Ribbon cata- 
logs and to co-publish any new songs acquired by them. 
The agreement gives Famous a percentage of Sengs writ- 
ten by Earl Thomas Conley. 

MCA MUSIC— MCA Music drew industry attention to 
its stable of writer/ performers" with a standing-room-only 
showcasa this past June. Its chart successes embrace, 
among others, "Roll On Eighteen Wheeler," Two-Car Ga- 
rage." "Nobody But You." You Lank So Good In Love." 
"Caught Between Two Fires" and "Everyday." 

Jerry Crotchfield, who heads the Nashville division, 
continues his production chores with Lee Greenwood and 
Brendo Lee Writer Dave tagging has lately been paired 
with Anne Murray on the single. Hobodv Loves Me Like 

Chart awards appearing in this section are 
compiled over a 12-month period beginning; 
Sept. 10, 198.3 and ending Sept. 1, 1984. 

[Continued on Bate HOCM2Q) 1 



Over 80° o 
of America's 
Country music 

is licensed by 

BMI. 



We got our 80 ° by giving you 100.°° 

It's an achievement we're proud of. And one we've worked hard for. 

As Country's most dedicated, most active licensing organization, we've always 
believed in the music, the writers and the publishers 100% . That's why we're honored 
that so many of Country music's music-makers believe in us, too. And that's why we 
intend to keep on giving you what we always give you ... 100%. 



BMI 



Wherever there's music, 
there's BMI. 



NO LONGER A 'FAMILY AFFAIR' 



Booking Goes Big Time 



A ruhabt) na one areu of count r> music hus been 

mon> dramatically . ■ r i ■ * in the past year than the bo«>k 

inn industry 

The "gt»d ol boy da>s have nam* by the wayside Per 
nonnl representation is no longer "a family affair " An one 
hooking veteran no longer active in the industry puis it. 

It's not the some business, it s not the same Nashville. 
The loyalty factor has disappeared." - &g0*^ 

Traditionally. Nashville booking and management nits 
a family affair— literally. Top name artists were repre- 
sented by fathers, uncli*s. brothers, cousins and friends 
Booking agencies were often small, friendly, feet-up-on- 
the-desk kinds of operations Everyone knew everyone else 
by first name, and contracts were usually nothing more 
than a handshake and a smile 

This all changed with the overwhelming nam in country 
rnusn ?> acceptance Today. Nashville talent is turning to 
the large booking conglomerate* for career management, 
to agencies who have proven themselves in New York or 
Los Angeles as giants in the areas of television, commer- 
cials, movies, touring, personal endorsements and corpo- 
rate sponsorship negotiation 

And the aUkire^sive new competition from outside com- 
w itmg up business tn \a>hville has created palpa 
bit- ti-nsion among the smaller local agencies who see the 
handwriting on the wall 



Say* one disgruntled agency head. "You spend months 
mapping out a gameplan lor an act— and then you read 
one morning that he - signed with one ol the new I. A 

agencies " 

Industry insiders soy the booking business is more com 
peiitive now than it ha- ever W-en before Country music 
means big bucks; and profits bring competition 

\- il this isn t enough. N.ishville booking agencies now 
l.u r i onipet it ion from art i«t.s who bundle t heir own promo 
lion, and from acts who have formed their own in house 
agencies. 

The Statler llruthers. Kunnie Milsap and Barbara and 



Louise Mandrell have each formed their own booking 
agencies) in the last year and a half or so Other act-, sui h 
■ is Kicky Skaggs. Kenny K<v'«r- the Onk Ridge Boys, Ala- 
bama and Conway Twitty all handle their own promotion 
t*> \ ir; oig degrees 

Another area of deepening concern is pricing Acts are 
demanding more money on the road, and agents feel that 
the money spread is too heavily concentrated in the hands 
of too few acts, thus squeezing out opportunities for mid- 
range or breaking artists 

(CmMiUfJ on pa* H(M lf/v. 
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>.i>- _'ii->eur booking veteran Tand> Rice, chairman of 
Top Billing International. "The big boys are coming in. 
loud and clear. There'* no way to stop them." 

Rice see* the urbanization of Nashville booking as the 
death knell of what he calls the "mom and pop agencies " 
He believes that in the future, country artists will be rep- 
resented either by major conglomerates with Const ties, or 
by specialized agencies who concentrate un only three or 
four acts at one time " 

Says Rice. "Artists today are only as loyal aa their next 
deal West Coast agencies are taking over the city, and 
there is no way Wr of the rest of the booking community 
can hope to compete on their terms 

The existence of written contracts i in lieu of the smile 
and a handshake! has never guaranteed permanency 
among Nashville agencies Artists have learned that when 
they want to leave, the front door remains open despite the 
piece of paper 

As Buddy Lee vice president Tony Conway puts it suc- 
cinctly. "Acts who move from agency to agency in a period 
of months are just trying to bleed that agency's contacts 
and sources." 

A number of other agents agree wholeheartedly "Its 
the grass is greener' theory," says Charles Dorris. execu- 
tive director of Headline International Talent, formed a 
little over a year ago by ginger Ronnie Milsap "If you can t 
come up with everything an artist expects, he immediately 
starts looking " 

Though most Nashville agencies say they require stan- 
dard one-to three-year contracts for their artists, they ad- 
mit these aren't enforceable. As a result, they are helpless 
in stopping the turnstile effects on their business. 





Overall Top 
Female Artists 

P.ks. ARTIST 

l No. of Charted LPs A Singles. Label 
I CRYSTAL GAYLE V Warner Bni* 
<2i Columbia 
ill Batata 
JAMIE FRK KE 7, Columbia 
1 BARBARA MANDRELL 61 MCA 
DEBORAH ALLEN 141 RCA 
DOLLY PARTON I7| RCA 
ANNE MURRAY 4 Capitol 
REBA Mill Ml llll Ill Mi A 

'3 1 Mercury 
CHARLY McCLAIN iSl Epic 
SYLVIA 181 RCA 
SHELLY WEST 7 Viva 



Overall Top 
Male Artists 



(iuit Huniin perform! a/ Disneyland 
/...'/.»« ('it the At \\( An unit shuu tn 
I Am Angelr* 
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Overall Top Duos 

P..s. ARTIST 

i No. of Charted LPs A Singles. Label 
I MICKEY GILLEY A CHARLY 

Met LAIN I t [ml 
I THE BEL1.AMY BROTHERS 

i2i MCA/Curb ill Warner/Curb 
I WILLIE NELSON & MERLE 
HAGGARD at Epic 

4 WIU.IE NELSON » WAYLON 
JENNINGS 18 Columbia 

5 KENNY' ROGERS w DOLLY 
PARTON 1 1 I RCA 



Pos. ARTIST 

(No. of Charted LPs A Singlesi Label 



KENNY ROGERS 4. RCA 

.6. Liberty 
HANK WILLIAMS JR. 6. Warner 
Curb 

■2. Elrktra 
Curb 

RICKY SKAGGS - Epic 

john conlee >■ mca 
c;eor(je strait •;■ mi a 

MERLE HAGGARD iBi Epic 
.2. MCA 
WILLIE NELSON .9i Columbia 
EARL THOMAS CONLEY 7 RCA 
LEE GREENWOOD 7 MCA 
1" GARY MORRIS .6. Warner Bros 



The Stutters make their Im Vegas 
debut at the .t/f/.l/ GnW Hotel 



Geoegt Strait (a surprised with 
a birthday cake in the shape 

.»/ hts trademark white cotrboy 
hat folliHt in/> o performance 
at the Palomino. 



Overall Top Groups 



Po». ARTIST 

iNo. of Charted LPs A Singles. I . 

1 ALABAMA . 10. RCA 

2 THE OAK RIDGE BOYS 181 MCA 
. THE STATLER BROTHERS 

<7i Mercury 

4 EXILE. 5> Epic 

5 THE KENDALLS 4. Mercurv 
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DOES FORT WORTH EVER CROSS YOUR MIND 




ON YOUR C M A NOMINATIONS 

ALBUM OF THE YEAR "RIGHT OR WRONG" • MALE VOCALIST OF THE YEAR 



BILLBOARD AWARDS • TOP MALE VOCALIST (SINGLES) • TOP OVERALL VOCALIST (SINGLES) 
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New Looks From Old Faces 



lhread* find golden 



It was nJniiMl ■ cnv* of 

needles." 

And even by country standards — rules. Ihul i". not 
-.■ng* Ihi-, wu-. .1 vintage war for longtime favorites Like 
classic winn. soose artist* just seem lo gel better with 
or, at least, with a healthy seasoning uf longevity 
be nfmembered aa a year shared equally by 
familiar faces Some of the familiar faces 
h.iHn I been .irounH the chart- b>r n while I ir .1- high up in 



the chart* before. Artist* who had been unsuccessful 
cracking the top five suddenly found themselves there for 
the first time Careen* look on new dimension through In 
Im-I changes or 11 switch in producers. And there were even 
arts who nude the transition into country from another 



ru*d to rrwu 



kind ul n> 



SOU II 

[HI,. 




id found immi-diat* acxt'ptancr 
-din nt'urly two decades of hard work itnd 
get hit ' ' ' No. 1 r**cord — and it h*p 
ith "I Can Tell B> The Way You Uanrc 



mairr. •! V Prnmntitun. Sttir 
(ittrtzman, Marian Hur^m anil Let 



Chart awards appearing 
this section are com- 
piled over a 12-month pe- 
riod beginning Sept. 10, 
1903 and ending Sept. I, 
1904. 

Jim (iUurr 



tingle this 
looks like 



' You're Gonna Love Me Tonight > 

In Gosden'a case, success teemed to result from a cumbt. 
nation of new label iCompleati. new producer i Blake Ma- 
vai and new management 'The Management Group i By 
vear » end. Goadin s career had ncaled new heights and he 
was being billed Mmply as "The Vow 

Another veteran achieving his first-ever No li 
war wa» Kddy Raven, who law what the top spot lo 
with "I Got Mexico " Raven's momentum came from RCA. 
which he joined after leaving Warner Bra. He co produced 
his debut RCA album with new producer Paul Worlry ar.d 
the teaming paid off handsomely 

Jim filaser formerly of the Glaser Brother*, suable han- 
ded! y pulled little Atlanta- baaed Noble Viaion Record! into 
the top nf the country singles chart without the help of any 
maldistribution And but Noble Vuion album, "The Man 
In The Mirror." spent virtually ail year on the Billboard al- 
bum chart But it wan a good year for Glaser mother ways. 
Urn. after earning a standing ovation after hat appearance 
on the Country Radio Seminar's New Faces Show, he was 
voted best new male vocalist by the West Coast Academy 
Of Country Music 

David Allan Coe a controversial country figure, narrow- 
ly missed hi.« first no. 1 when ' Mona Lisa Lost Her Smile" 
froze at number two. But this signaled a new pinnacle for 
Coe who. despite a series of personal tragedies during 
1984. managed to look stronger than ewer by year's end 

Ray Charles brought a lot of listeners to country back in 
the '60s when he cut the landmark album. "Modern 
^ IConlinwrd on pagr WOCMXt 
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MCA RECORDS 
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ALABAMA 

of the year "ROLL ON" 

♦ Entem.no of the year 

* Vbcal P""r o* ,he ve ?'. 

t n.alpoupof^v"' 




SjnWta Gonna Play In Texas- 



WH at wfnt WRONG? 
Thisisthesiorvo^ouk 

record companies: 
Sbody, somebody 

EVERYBODY WAS SURE - ™£1 ^ yT NOB ODY 

^^tmS^ DONE 

DID IT. IT ENDED UP THAI ^^ BQDY WHEN 
AND EVERYBODY BLAMED SOMEBOU^^ 

ASKED ANYBODY 



DEBORAH ALLEN 

• Hon am award i 



Li t v 




her November release. 



EARL THOMAS 
CONLEY 

* "HOLDING HER AND LOVING YOU" 

• Horuon award 




W, the 6rst single from his «*» 
"Treadiri Water" 



gyjQARDWNNERS 
ALABAMA 

ARTIST OF THE YEAR 
' TOT LP GROUP 

^AaTOPCO^^w , &r &S,NGLE, 

C\ ERALL T^^ralL TOP GROUP 

DEBORAH ALLEN 

^ TOr SINGLE 

KENNY &l DOLEY 

TOP COUNTY SOli "ISLANDS IN THE STREAM 

THE JUDDS - 

BREAKTHROUGH A^ARD 

RCA 

TOT COUNTRY' Lr LAUfcL 



KENNY ROGERS/ 
DOLLY PARTON 




THEJUDDS^ 

• Vocal group <■* thc 
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• Honmn aw: 
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gift of all. 

RONNIE M1LSAP 

• Entertainer of the year 



The exatrment cona""^ S^J '"' a lbum has 
cut "Why Not Me". 

RCA-WE DID IT. 




♦ Congratulations to our 
CMA final nominees 
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Rural Roots Intact As 
Skaggs Leads Traditional Pack 



fur with itil | 
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front Skagg 
from thr cltu 
now routinel 
Rill Mnnn.' 



hurdcorr * delight 
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Homesick Blues, " hus become hrr first So. I solo hit since 
1682 Tillui took his Plftyish suunding "N«* Patches" into 
the Top 10 And the Kendalls made a pitch at Louvin 
Brothers enthusiasts by reviving My Baby's Gone " 
TheJudda demiaistrated that there llatill an tuner uu 
i vocal hormonjea when their arc- 
I to No 1 The lure 




in* 

I m O 



KrndoJ 
•utunda 



No I And. at thu snTitin 
>ut« to even more ancirr 
I." tft in the top 10 And g< 

thr Gatlin Brother* Band has takra u 
trt life by repairing to thr old West 



es that thet 
nmerciallv 



pop Pnrton •< ruw.in to country pleasure*, ""renne 




of thia mother-daughter team was un 
picked up three Country Music Aaan nerninationa 

Die- hard traditional i>U ouch as Vern Goadin. Mai 
M 'Daniel, the Whites and Reba McaVlirr continued to 
turn out ftonr* dearly marked "counuy.'* although Gosdiis 
had his first No. 1 with has leaat-cosjntry sounding effort 
ever. I Can Tell By The Way Von Oknce. and McDaniaf 
found that thore were too few ears far ye* another versitti 
of the Jirnmie Rodgers chestnut. "All Around The Water 
Tank" § 

hoar anceatry was ofT the farm learned (flat 
iCmtwurd on pagr WOCUlit 



Chart award* appearing in thia section are 
compiled over a 1 1! month period beginning 
Sept. 10. 1983 and ending Sept. 1, 18M. 
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CONGRATULATIONS TO ALL 
CMA NOMINEES AND WINNERS! 




BUILDING A 
BETTER COUNTRY 





New Smote: 
Years After You 

From the New Altxm 



ON MCA RECORDS 




One tree can make 
3,000,000 matches. 



t 



One match can burn 
3,000,000 trees. 





SERVING 
NASHVILLE 
AND THE MUSIC 
INDUSTRY SINCE 
1900! 

BITTNER'S 
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Video Set 

• Continued from pogr WOCM4 

tions receive to few video* — no more than three or four per 
month— the clip persuaded some programmer! to air Lee 'a 
(ingle Robin Lee would never have made it on our plsy- 
Ixt without that video." (ay» Kevin Herring, muaic direc- 
tor of Detroit » WWWW 

Another independent label. Meaa. found a new way to 
finance video production In exchange for the prominent 
display of its product and insignia. Coors Light beer par- 
tially underwrote the coat of Meaa artist Karen Taylor- 
Good's "We Just Gotta Dance" video According to Meaa 
president Taylor Sparks, the move was intended to ease 
the burden of what he considers an essential — but expen- 
sive — part of the record business 

The major labels, too. are alarmed by the rapidly-esca- 
lating coat* of video production. "Well see a leveling off of 
video budget* in the 135-150,000 range nest year," pre- 
dicts Roy Wunsch. CBS's vice president of marketing "But 
video will continue to play a key role in country music." 

There * every indication country videos will get wider 
exposure in the months ahead. With three new muaic vid- 
eo networks set to join HBO. Showtime, the Nashville Net- 
work and Country Muaic Television in programming coun- 
try clips, country video's future baa never looked blighter 
Many viewers are disaffected with what has been tensed 
rock videos adolescent mentality Country video may be 
just what they're looking for 



Top Album Labels 



Pos. LABEL 
No of Charted LPs) 

L RCA 141) 
2. MCAi29i 

3 EPIC (29) 

4 COLUMBIA 1 28 1 

5 WARNER BROS. (211 

6 MERCURY 111) 

7 WARNER CURB i7) 

8 LIBERTY (8) 

9 CAPITOL 13) 

10 MAIN STREET 3i 



Rural Roots 

• Continued from page WOCM12 

country was still a nice place to come home to. notably the 
Nitty Gritty Dirt Band with "Long Hard Road (The. Share- 
cropper's Dream i" and Dan Seals with his believably bu- 
colic "(You Bring Out) The Wild Side Of Me Both songs 
could find a place — and did — in the countries! of formats. 

Apparently testifying to the appeal of traditional coun- 
try artist*. RCA has signed bluegraas prodigy Keith Whit- 
ley and are grooming him in the hard-country school of 
which Lefty Frizzell and George Jones are the most ad- 
mired graduates Similarly, Columbia has taken i 
singer and ace bluegraas banjo picker Carl Jackson. 
Hill Records. Skaggs' label before he switched to Epic 
issued a new Chris Hillman album that is filled with tn 
tional sounds and songs and has peeled off "Somebody's 
Back In Town." a 1959 hit for the Wilburn Brothers, to t 
country waters. 

"If you're gonna play in Texas," Alabama advises 
"you gotta have a fiddle in the band " Well, in spite of t 
doomsayers. if you're gonna succeed in Nashville, you can 
still do it with a fiddle and a mandolin and a banjo and 
even a Dobro in the band 

At least you could this year EDWARD MORRIS 



Chart awards appearing in this section are 
compiled over a 12-month period beginning 
Sept. 10, 1983 and ending Sept. 1. 1984. 



Top Album Groups 



Poa. ARTIST 

(No, of Charted LPs) Label 

1 ALABAMA (6) RCA 

2 THE OAK RIDGE BOYS (4) MCA 

3 THE STATLER BROTHERS i3i 

Mercury 

4 LARRY GATUN a THE GATUN 
BROS. BAND (21 Columbia 

I THE KENDALLS III Mercury 
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The Charlie Daniels Bend * Leon Everette 
Tennessee Ernie Ford * David Frizzed * Qus Hardin 

Sonny James * Grandpa Jones * Doug Kershaw 
Kris Kristoff erson * Rebe McEntire * Roger Miller 
Mel Tillis * Steve Wariner • Shelly Weet • Keith Whitley 

□3 NASHVILLE 

1207 1"7th Avenue, South. Suite 300. Nashville. TNI 37212 (615) 327-1 700 

Country, Fairs, Parks, Rodeos, Clubs, and Special Events 
NASHVILJ_E: (B1 5] 327-1 700 Reggie Mac. George Mallard, Rick Alter, Mike Marshall 
LOS ANGELES: Mike North [213] 550-41 3B, Jim McCue (213) 550-4371 

INTERNATIONAL CREATIVE MANAGEMENT. INC. 

LOS ANGELES • NEW YORK • NASHVLLE • LONDON • PARS • POME 
A MEMBER OF THE \ffitjAst**S TALENT AGENCY GROUP 



Musical Row 

• Conimutd from page U'OCMS 

eral positive effect*, according to Fogleeong "Sails were so 
big we got carried away in Baking our deals with custom* 

ers on discount programs and with artista on tour sup- 
port, he says "Things were so good the industry got care- 
less. We're much better business people now " 

One area in which the labels have improved is in their 
use of consumer research methods We do a lot more re- 
search on our artists than we ever did before," notes Ga- 
las te. who names focue groups as an especially useful tool 

Focus groups are made up of 15-20 representatives of the 
demographic group under study A researcher asks the 
group various questions to determine their reactions to the 
music being studied. An observer watches the teat from be- 
hind a one-way mirror Says Galante. "Focus groups are 
good for general information, but they're not reliable for 



specific statements. Only RCA and CBS currently use lo- 
cus groups extensively 

Executive decision-making has also undergone some 
changes For instance, in deciding which potential single 
to re Lease from an album, Warner Bros, makes a joint ef- 
fort "We combine the data and expertise of the record 
company with the intuidve feeling of the artist and pro- 
ducer/' says Jim Ed Norman "The promotion and adtr de- 
partments compare their choice with the artist; either can 
be right, he adds «#_L- 

"We spread the responaisautv over our department 
heads." note* Roy Wunsch "We try tasndane everybody " 
Wunsch adds that CBS's approach to signing new acts has 
Changed significantly "In the past, the industry worked 
on s throw it up-egainst the-wall and-are-if it-sticks ba- 
sts,' he says "We're much more selective now with new 
artista." 

It's become something of a cliche to say that visual con- 
siderations are g r owing more crucial to newcomers, but 
the statement's obviousness doesn I alter its truth. "Yon 
just don't see many new artists who don't look good now," 
says PolyGram's Frank Jones Today, it's a factor for an 
artist to coma across visually It's more of a Holly 
i situation " 



But music remains Urn hay Talent is the first criteria, 
but s combination of other ingredients are important due 
to today's competitive market " Jones estas am Initial hit 
song and management with good com muni eating skills as 
essential in launching a new act's career. 

Jim Ed Norman emphasizes Warner Bant ' renewed 
commitment to n on -crossover country "We're prepared to 
work with artists who are happy to have the chance to 
work in the country market, says Norman. "We're not con- 
cerned with forcing our way into pop." 

Despite the post Urban Cowboy" hangover, key execu- 
tives remain cautioasly optimistic about eaantry s future. 
"Our outlook is baaed on a continued economic recover)', 
says PolyGram s fvlidor The more discretionary income 
consumers have, (be greater our salea increase will be." 

Fogleaung foresees a period of new growth for Capitol/, 
EMI America. "We re on the move," he says. "Well be 
■ and nuking soma big signing! too The 



nmitment to t-x [Kind- 



breaking new acts i 
parent com pa ay has made at 
ing our staff said roster.' 

CBS will also see a spate of signing!, according to 
Wunsch. But he expects big gains from two acts already on 
the label's faster "Well see an explosion start to develop 
on Exile aod Mark Gray," he predict* 

"There's been an improvement in the technical quality 
of country mosse," says Hugjtes. "The product's better 
That'll continue to herpi 

Warner Bros.' Norman also anticipates sales growth, 
but he bases his forecast on greater efficiency "Well be 
taking a back-to-basics approach with more regionalized 
promotion, sales and marketing, he notes That wM 
maximize the whole picture " 
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HALL OF FAME 
MOTOR INN 




The Hall of Fame has been 
sold to Connecticut Innkeep 
ers, Inc., of New Britian 
Conn. A major renovation is 
under way to include all 
rooms, lobby, restaurant, 
lounge and hallways. The 
property will be in operation 
throughout the renovation 
period. 
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AMERICA'S COUNTRY MUSIC POETS 

"ONE TAKES THE BLAME" 
From their current album 
•ATLANTA BLUE." 
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TOMT.HAli 



•PS I LOVE YOU" 

The STORYTELLER 
at his natural best 
from his brand new album 
"NATURAL DREAMS" 
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Booking 

• C a turned from page WOCMt 

-There are too few acts making 
■11 the money, and too many acta 
barely able to make a living at 
aU." says one booking veteran. 

Hit records help, of course But 
country radio now deals in sharp- 
ly-decreased playlist lengths, of- 
ten spinning a mere 30 or 35 re- 
cords in prime rotation. And 
record companies put their big 
pyshoi behind those acts doing 
well on the charts (especially if 
they are also crossover acts' So 
artists without major label deals, 
without chart records, and with- 
out the ability to pay their own 
way month after month on the 
road are losing out. 

Roster raiding is a term heard 
frequently in Nashville these 
days It refers to one agency solic- 
iting another agency's clients, di- 
rectly or indirectly. Once consid- 
ered taboo, now it's considered 
the norm, at least by the newer 
booking Arms moving into town, 
say longtime Nashville agents 
They hint of bonuses and benefits 
offered to big name talent to lure 
them away from one agency to 
another 



TOP NEW ARTISTS 
LABEL 

NEW ARTIST: Kathy 

NEW GROUP: Exile 
NEW LABEL: Evergreen 
These awards art given to 
those whia either accumulat- 
ed the most point* after en- 
tering the top 30 of Bill 
board's Country Singles 
chart far the first time or 
showed significant acti oUj 
an the Country LPs chart ' 
dunng Sept 10. 1983 
through Sept 1, 1984. 



Yet no one disputes the fact 
that the past year has been 
healthy for the booking busi- 
ness — and certainly beneficial to 
artists who want to expand their 
career interests into new areas. 

ICM opened its Nashville divi- 
sion a little less than one year 
ago Today. ICM represents a 
(■assure chest of country talent 
Shelly West, Reba McEn'ure. Da 
vid Fruaell, the Charlie Daniels 
Band, Steve Wanner. Gua Har- 
din. Mell Tillis. Leon Everette 
•ad Keith Whitley. The agency 
actively recruits roster additions 

So successful has ICM s first 
year in town been that the compa- 
ny recently moved into larger of- 
fices, added new agents and 
scooped Atlanta veteran booker 
Alex Hodges to join its West 
Coast division. Reggie Mac was 
promoted to the post of vice presi- 
°ent and general manager for the 
Nashville division 



TOP ALBUM Dl'OS 



Poa. ARTIST 

•No. of Charted LPs) 

Label 

1. WILLIE NELSON A 
MERLE HAGGARD 111 
Epic 

2- THE BELLAMY 
BROTHERS 1 1 1 MCA/Curb 

(3i Warner/Curb 
J, WILLIE NELSON ml 
»\YLON JENNINGS Hi 
Columbia 

*■ MICKEY GILLEY * 
CHARLY McCLAIN(l) 
Epic 

I - DAVID FRIZZELL & 
SHELLY WEST LViva 



The Wilham Morris Agency 
t has had a Nashville bureau for 
* om ' rears; but it's stepped up its 
»"*ility with the return to Nash 
"lie of Dsve Douds from L A 
Now un< j, r tnt William Morris 



banner are Karen Brooks. Lacy J 
Dalton. Exile, Gail Davies, Janie 
Fricke, Crystal Gayle, Vince Gill. 
Michael Martin Murphv. T G 
Sheppard. Eddie Rabbitt. Eddy 
Raven, John Schneider and 
newest addition Vern Gosdin 

West Coast-based Regency Art- 
ists has managed to pick up sever- 
al major Nashville acts without 
establishing a local office: the 
firm now represents Gary Morns. 
George Jones. Earl Thomas Con- 



ley. Ray Charles and Glen 
Campbell 

Stan Strickland, who oversees 
the country division of Regency, 
says firmly that his company is a 
business, not a family. 

"We aren't family' to our acts, 
and we don't try to be." he says 
' We operate from a purely profes- 
sional business point of view, like 
accountants or attorneys We feel 
if an agency is doing the right job 
for its clients, it won't lose them " 



Far from the fray is Tulsa- 
based Jim Halsey. who is enjoy- 
ing his agency '8 biggest year yet 

"We've spent three years fine- 
tuning our operation." says Hal- 
sey. from computerizing all our 
departments to getting just the 
right people on board. We direct 
our company like any sales com- 
pany, because while we're in the 
personal service business, we're 
also in sales 

"We direct our company with 



quotas, sales meetings, specific < 
territories and incentives." 2 
To head up its new Nashville f> 
division, Halsey chose Jerry 5 
Flowers, formerly with RCA Re- * 
cords He also opened a New York 
office, and shortly before the end 
of this year, negotiated a joint 
venture with a Los Angeles tri- 
umvirate to represent Halsey acta 
in areas of tv. films and literary 
interests 

KIP KIRBY 




lobby tore and friends Produced by lareworks. Inc Steven J Oreil ttecutive Producer 



Billboard's Special Country Music Awards were selected by Billboard s Country Bureau in Nashville 
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IRVING WAUGH 
— The Pioneer Award 




Publishers 

• Continued from page WOCM6 

You Do ' Lisa Silver is the newest addition to the MCA 
writing staff 

TREE INTERNATIONAL— In the past year. Tree has 
racked up nearly 20 Top 10 hits, most of them No Is They 
include "As Long As I'm Rockin' With You," "I've Been 
Wrong Before," "Forever Again." "I'm Not Through Lov- 
ing You Yet," "Left Side Of The Bed." "Let Somebody Else 
Drive." "You Made A Wanted Man Of Me." "I Don't Want 
To Be A Memory." "I've Got A Million Of 'Em," The Pow- 
er Of Love." "That's The Thing About Love," "I Can Tell 
By The Way You Dance," "New Looks From An Old Lov- 
er," "Somebody's Gonna Love You," "Don't Count The 
Rainy Days" and "Your Love Shines Through." 

"War Is Hell On The Homefront Too," another Tree 
copyright, has been optioned for a movie, and Tree will 
have several songs in the newly announced Him about the 
life of Patsy Cline Tree president Buddy Killen is doing 
the music for the movie "Alamo Bay" and will also have a 
supporting acting role in the project 

The company, which this year switched its print music 
affiliation from Columbia Pictures to Hal Leonard, has 
doubled its print output over last year's It has acquired 
the Jim Reeves and OAS catalogs and 50% of Chips Mo- 
man's Baby Chic Music New Tree writers are Bill Caswell. 
Sonny Curtis. Steve Goetzman. Greg Guidry. Denny Hen- 
son. John Jarvis. Sonny Lemaire. Jerry Marcum, David 
Martin. Craig Morris, Jeff Silbar, Dallas Pearce and Mad- 
eline Stone 



Top Male 
Album Artists 



Pos. ARTIST 

(No. of Charted LPsI Label 
L KENNY ROGERS 1 1> RCA 

14) Liberty 

2 HANK WILLIAMS JR. <2> Warner 

Curb 

19) Eleklru' 
Curb 

3 WILLIE NELSON <6p Columbia 

4 RICKY SKAGGS i3i Epic 

5 JOHN CONLEE (30 MCA 

6 GEORGE STRAIT (2 1 MCA 

7 MERLE HAGGARD <4i Epic 

(li MCA 

LEE GREENWOOD (3> MCA 
EARL THOMAS CONLEY i2i RCA 
GARY MORRIS t2i Warner Bros 



8. 
9. 
10. 



Killen continues to produce Exile and Ronnie McDowell, 
as well as handling a special project on harpist Lloyd Lin- 
droth. Tree now has three 24-track recording studios. 

WELK — This rapidly expanding division is constructing 
new headquarters on 16th Ave and will have them open in 
the fall of 1985 The company's Top 10 country hits during 
the past year are "Tennessee Whiskey." "A Little Good 
News," "You Look So Good In Love." "Slow Burn," "I Call 
It Love." Drinkin" My Way Back Home." "I May Be Used 
i But Baby I Ain't Used Upl" and "Let's Fall To Pieces 
Together." 

Welk has made co-publishing deals lately with Reba 
McEntire Music. Chockie Mountain Music. Cowdaddies 
Music. David Wills Music. Yellow Jacket Music. Rebel 
Heart Music. Uppercut Music. Rap Juk Music and Frizzell 
Music. Under these arrangements. Welk acquired half in- 
terest in the existing catalogs and signed their owners as 
exclusive writers. New writers are Danny Tate. Reba 
McEntire, David Anthony, James Williams, David Wills, 
Jerry Kennedy. Rick Peoples. Gordon Kennedy. David 
Frizzell and Dennis Knutson. 

The company also entered into a more limited co-pub- 
lishing deal with Johnny Russell's Sunflower County 
Songs To help promote all its catalog hits. Welk has just 
released a new songbook, via Hal Leonard, that will be 
used as an "all-out industry marketing and promotion 
tool." 

New Looks 

• Continued /rum page WOCMI0 

Sounds In Country And Western." In 1982. he joined Co- 
lumbia in Nashville. This year found him with two re- 
leases: the fine "Do I Ever Cross Your Mind" album and an 
all-star duet album titled "Friendship." 

The duet package found Charles warbling with everyone 
from Ricky Skaggs and Willie Nelson to B.J. Thomas and 
George Jones. While there were some uneven spots, the al- 
bum brought Charles a top-10 single with Jones called 
"We Didn't See A Thing." and another hit with B.J. 
Thomas called "Rock And Roll Shoes." 

Exile certainly wasn't an old face in country music, by 
anybody's guess. Yet as far back as 1978. the five-piece 
band has smashed up the pop charts with a No. 1 seductor. 
"Kiss You All Over." That success was never again dupli- 
cated by the Kentucky band, so after time off to regroup 
under the leadership of sole remaining original member 
J P Pennington. Exile returned — this time, to country. 

Worries about radio acceptance proved groundless: in 
March 1984, on only its second single release. Exile sky- 
rocketed to No. 1 with "Woke Up In Love." and began to 
move into position behind Alabama and the Oak Ridge 

tWi (V>r rn„nln. fane' f,.i.„ 



Top Female 
Album Artists 



Poa. ARTIST 

(No. of Charted LPs) Label 

1 CRYSTAL GAYLE ( 1 1 Columbia 

111 Warner Bros. 
Ill Elektra 

2 JANIEFRICKEI2I Columbia 

3 DOLLY PAH TON 141 RCA 

4 BARBARA MANDRELL (3i MCA 

5 CHARLY McCLAIN i3> Epic 

6 DEBORAH ALLEN Hi RCA 

7 ANNE MURRAY ill Capitol 

8 SHELLY WEST (3) Warner/Viva 

9 EMMYLOU HARRIS ID Warner 

Bros. 

10 REBA Mi EM IRE 1 1 1 MCA 

ill Mercury 



Moe Bandy and Joe Stamplcy chose to make an en< 
appearance as The Good 01' Boys with a second duet al- 
bum. "Alive And Well." Though they didn't seem likely 
candidates to be Boy George fans. Moe and Joe dressed up 
in braids, bowlers and dresses and painted their faces like 
Culture Club devotees for their novelty single, "Where'a 
The Dress." A cross between "Where's The Beef and 
"Karma Chameleon." the record gained the pair wide- 
spread media attention, took them on a national promotion 
junket — and brought them a top 10 single. 

Glen Campbell turned to producer Harold Shedd to put 
him back on the charts, and so did Mel Till i - Shedd obliged 
to the tune of "Faithless Love" for Campbell, and "New I 
Patches" for Tillis. both top-10 records and the biggest in 
some time for either artist. 

There were other success stories, of course, throughout 
the year. But the nicest message seemed to come from the 
artists themselves, who found that in country music, time . 
reallv is on their side. 

KIPKIRBY 

Chart awards appearing in this section are 
compiled over a 12-month period beginning 
Sept. 10, 1983 and ending Sept 1, 1984. 
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CLASSICAL 



Keeping Score 



Moss Music Reviews Market Stance 



Bf IS HOROWITZ 

Moss Musk Group has drawn its 
belt a few notches tighter as tt reeval- 
uates tts position in today's market 
Hit by »n "undue number" of returns 
and declining sale* of I Ps against 
other configuratKinv the compart) ts 
in for a period of retrenchment, ad- 
mits president Ira Moss. 

In addition to slimming the pcr- 
vHinci roster at its New York head- 
quarters, the company has pljccd 
previously scheduled recording scs- 
Mons on an indeTmile hold, including 
some dates with the Cincinnati Svm- 
phony. the Cincinnati Pops and the 
Houston Symphony. 

Some six or eight projects have 
been cancelled, says Moss, who antic- 
ipates that his company ssill hold olT 
on anv new recording for perhaps six 
months However. Moss insists that 
release schedules will not be afTcclcd. 
is the company issues material from 
j large pool of un re leased masters 

Additional budget catalog promo- 
tions arc being planned that should 
hit the trade in January, says the 
Moss Musk chief. Budget lanes, of 
course, ts the product area pioneered 
by Moss, who ts largely credited with 
opening man) new outlets for classics 
with such material 

Moss shows special concern about 
the place of LPs in the configuration 
mix. as cassettes assume a larger 
market share and Compact Discs 
gain consumer converts. The firm 
has released 16 CDs to date and ex- 
pects to put out a half-divert more 
before the end of the year However, 
Moss does not yet see a large enough 
unnerve of CD players in the field to 
support major activity in this area 
www 
TeUrr Records tackled its first Eu- 
ropean project last week when it re- 
ii>rded Andre Previa and the Rowl 
Philharmonic in Tchaikovsky's Fifth 
m London's Watthamstnwe Hall 
Telarc's Jack Rcnner engineered the 
and the producer was James 



Mallinson. After the London dates, 
they moved on to Prague, where thus 
arc to reword a Mo/jrt program of- 
fenng the "Posthorn" Serenade and 
"Etnc Klctne Nachtmusik " The 
Prague project is a joint venture with 
Supraphon. ihc Czech firm, which 
will handle sales of the album in the 
Eastern Bloc More European pro- 
jects are in the planning stage, says 
Telarc vice president Bob Wood's. 
The Rcnner /Mallinson team, inci- 
dentally, also makes up an active pro- 
duction unit for CBS Masterworks 
* * * 
Current Record Bar promotion 
with CBs includes raffling off a com- 
plete 25-rccord set of the label's 
"Composers Greatest Hits" .ser- 
ies ... A New York giveawav has 
WNCN handing out free tickets to 
Luciano Pavamtti'v Nov. 16 concert 
at Madison Square Garden. Fifty 
pairs of tickets will go to selected 
callers-in to Steve Sullivan's morning 
drive show Specially priced tickets 
for the COMCtl (SISOio $200) include 
a contribution to CARE 



Sefel Records' Bob Herrin^ton 

corrects a pricing error in a recent 
column item about the label (Sept 



-°> Digital albums on LP continue 
to list at SI2 95. he reminds us. with 
Compact Discs expected to be re- 
tailed at about $14 95 Dealer cost for 
CDs is about $9 Japan and Hong 
Kong will be probed for marketing 
oppori unities during an Asian junket 
this month The label ships finished 
product only to its reps in Europe. 

New Sefel projects include the 
Liszt oratorio, "Legend of St. Eliza- 
beth." with Eva Marlon the vtprano 
soloist; the Elgar and Samt-Saens cel- 
lo con*.eri»»N performed h\ Shauna 
Rolston: and the complete Beethoven 
String Quartets a * performed by the 
Orford Quartet. latter is I ihrce- 
year project, the first album is due 
out next January 

* * * 

The \ssn. for Classical Music is 
laving plans to hold regional meet- 
ings in Chicago and Los Angeles next 
sear. Texas, where man> members 
are located, may be the scene of a lat- 
er conclave, says executive director 
Svlvia Craft. Until mm. all AICM 
meetings have been held in New 
York s\ v nton Marsatis continues 
10 win distinctions. He's now been 
chosen bs Ebonv Magazine as one of 
the 10 best -dressed black men in 
America. 




PRODIGIOUS PRODIGY — Fourteen-year-old pianist Dlmitris Sgouras. left, 
is congratulated alter a Newport Music Festival performance by Angel 
Records vice president John Pattrick, center, and Tony Caroms, the label's 
East Coast operations director. 



LATIN 



Notas 



K-tel Arm Targets Broad Audience 



B4d is more of a marketing company than a regular 
record label The exception ts its Lahn division. 
I K-ael Latiao. which so far is functioning as a full-blown 
f Ubd in the U.S. Latin market 

Though K-tel Latino is working on the compilations 
s-haraclenilic of Ihc parent company and has released sne- 
1 -Tally disks, like its Spanish-language breakdanemg LP. 
• 'he «e» label also has a regular roster of antsis geared to 
' 'hcdinerent musical lasicsof the Latin market 

■■ Ike international ballad field. K iel Latino's entry is 
I Puerto Rican singer Iaaa Briel. who this year will repre- 
sent hit counlry al the Oil International Festival in Mcv 
I leoGry Bnel ts currently traveling around the I S on a 
promotional lour. 

For the traditional Mexican music market on Ihc V»esl 
' Coast, the label has released an album by ranchera singer 
Pe#o Res. And for East Coast salsa lovers K-lcl Latino 
kas introduced the "Soche Calienle" concept —salsa jr 
rangemenis of romantic ballads — and an album i»f orches- 
tral Latin dance music by Argentine bandleader Huracio 
Malxicuio. 

The "Noche Calienle" concept is now on its fourth al- 
burn. The first, produced by l-ouie Ramirez, has been the 
"on successful to far The third album was produced by 
le l*»*ary ssha musician Laarry Harlow, and the fourth, 
ij ^*** »«■ be released soon, it another Ramirez produc- 
tion "Noche Calienle" is based around lead singers Tim 
x-hea and Mntique. 
KHeJ entered the Lalin field after a market study con- 
the company of the growing buy ing power of V S 



i H 



*spankcv According lo the label's national mcrchandis 
Gill. K-ld Latino hopes to grow 



•ng manager 
** on l »«h the market 

, *•■»• KHel Latino s target market is the over-25 age 
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group Howcscr. there arc now plans lo enter the youth 
market with ts star Manila from the K-tel Entertainment 
syndicated show "Kids. Inc " Manila's album will be 
produced by Juan Carlos Calderon. 

In addition. Ihc label is working on product for the 
growing Colombian music market with an album of the 
traditional Colombian dance beat, the cumbia. in a med- 
ley arrangement The artists will be the Colombian band 
La Cumbiana. And in Ihc Mexican tropical music field. 
K-lcl Latino is working with the L A -based Mexican 
group Cobra. 

K-tel Latino is under K id's distribution company. Do- 
minion Music, lo whose vice president. Joe C'erami. Gill 
reports. Jose Silva handles air for the label, which is 
based at the company's headquarters in Minneapolis. 

K-lcl Latino works with suhdisbnhulors in the specific 
Latm markets, and ihc latter, in turn, arc in charge of pro- 
motion The label has its own sales managers in the differ- 
ent districts Mark Cerami and Hilda f.arcia in Los An- 
geles. Bob Grotsi on ihc F-W Coast. Dennis Hoefer in ihc 
South. Jason Couch in the Midwest and Vivian Rodriguez 
in Puerto Rico 

* • « 

Chicago's FM stereo station WOJO is the only :4-hour 
Spanish-language station in the Midwest Its musical pro- 
gramming is quile vancd. though It leans 10 the Latin lop 
40 "The Midwestern population is mostly Mexican." ex- 
plains music director Carlos Nuno Acevcs. "and for this 
reason we play more music that reminds us of that 
country." 

However, explains Nuno Acevcs. WOJO also plays 
youlh music like Meaudo, salsa and merenguc hits. 
nnchcra and regional Mexican music, romantic ballads. 
Spanish-language rock, romantic tnn oldies, "any kind of 
rhythm or melody as long as it's in Spanish." 
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BROWDER BACK IN ACTION 



Savannah Band's Beat Goes On 



• ■ n .l« H InArttry Asm oi Anvenu 
loArttry Asm of Ajimvkj uul 



■natal sjfcw fans ms wmk (Prtrnt Mown), 
tor ukn ot 500,000 uwti -^hcjled by do.) A «8xar«J»j| 
fw uik ol 1 .000.000 unrti (ual McjM by trimte). 



NEW YORK The obviou* ques- 
tion to uk Stony Browdcr Jr. u 
where he'% been Mnce 19S0, when 
Eiektra released the third and last al- 
bum by Dr Bu/zard's Original Sa- 
vannah Band Browder responds 
with an elaborate lale of contract re- 
lease negotiations thai stalled his ca- 
reer, noting. "It takes 10 minutes to 
get signed and years to gel 
unsigned." 

Having dropped "original" from 
their name. Browder and three of his 
bandmates are back as Dr Buzzard's 
Savannah Band with (he album 
"Calling All Beatniks." on Jem The 
new lineup is mivung Browder's 



brother August Darnell, who left in 
1977 to become Kid Creole, and 
Andy Hernandez fa k a Coali Mun- 
di). who joined Darnell's Coconuts 
Browder is joined on the new album 
by three other original Savannah 
members vocalist Cory Daye, drum- 
mer Mickey Se villa and producer 
Sandy Linzer 

The "Beatniks" album is a radical 
change from the slick, eccentric disco 
of the original outfit It represents, 
says Browder. both Darnell's depar- 
ture and the desire of the remaining 
members to pursue music "more sim- 
plistic, more emotional and less 
pretentious " 



LTI^RIiylhm&TheBluesJ 
New Label: 'Islamic Gospel' 



ahiv and immo 



By NELSON GEORGE 

Salaam Records may be the most 
unusual company in the record busi- 
ness. It markets what its founder 
Enk Khalif Nun calls "son of an Is- 
lamic gospel music.'" aimed at the 
large community of A fro- Americans 
who have embraced Islam. 

"The lifestyle of a Muslim is one 
that leaches against listening to mu- 
sic that exploits scAuahty and immo- 
rality as the basis 
for lyncv" Nun 
says. "Muslims, es- 
pecially the youth, 
arc caught in a posi- 
tion of enjoying the 
r&b and pop music 
of a song, but dislik- 
ing the lyrics. 

"In the recent past there have been 
other Muslim attempts to create and 
market black American music with 
Islamic lyrics,** Nun continues 
"However, to my knowledge these 
have been individual musicians or vo- 
calists who sell pnmanly at their per- 
formances or through mail order " 
Salaam, in contrast, is attempting to 
develop a distnbution system utiliz- 
ing masajid (religious temples), 
schools and Muslim-owned retail 
stores. 

The label is family-owned, with 
Nun's parents Abdul La t if and Lati- 
fah Abdus-Salaam the financiers, and 
his wife Najla, an cA-staffer at the 
RCA and Arista labels, serving as 
vice president The Salaams' first an- 
ists also come from close to home 
Nun's children. II -year-old Qji and 
10-ycar-old Enka. perform as the 
Whizdom Kids on a cassette-only al- 
bum called "Minonly Mentality." 

Nun, who made an impact in rap 
circles in 1981 with his "Let's Vote" 
single, the first music project of Tom 
Silverman before he slancd the Tom- 
my Boy label, says he went with a 
cassette release "because the Muslim 
community is one that is extremely 
cassette-onented Adult Muslims 
spend a great deal of time listening to 
and reviewing lectures by the Imans 
(religious leaders and teachers) This 
activity has almost replaced listening 
to music in their lives, and many do 
not own phonographs 

"After completing the production 
on four songs and exhausting our 
budget," Nun says, "we decided to 
introduce the company in New York 
by releasing a three-song 12-inch sin- 
gle. We sold enough to record the re- 
mainder of the album and manufac- 
ture an initial order of 500 tapes. 

"It was dunng this process that we 
discovered jusl how cassette-onented 
the Muslim community was. Many 
customers paid in advance for cas- 



settes rather than purchasing 
records." 

The lyncs on "Minonly Mental- 
ity" are inspired by the Islamic Bible, 
the Holy Koran, and temple teach- 
ings One song. "Elijahvillc." is about 
a new model city planned on the site 
of one of Amenca's first black col- 
leges. Palmer Institute in Sedalia, 
N C The title cut was inspired by a 
speech by Iman Wanth D. Muham- 
mad on why blacks should not accept 
the term "minonly " 

Salaam Records can be reached at 

(Continued on opposite page) 



Of hit split with Darnell, Browde 
says they got along personally ha 
not profesAionally. "We were differ 
ent as night and day to begin witk." 
he says. "As musicians, someoai 
plays plus, someone plays minus \ ( 
were like a wheel out of killer." 

Due to the Onginal Savana 
Band's tumultous career. Browd 
now 35. has plenty of advice l 
young musicians Most of it ste 
from 1976 and 1977. when the gn 
was managed by what Browder i 
refers to as "our misma 
firm." Champion Entertainment, f 
cording to Browder, Champion p 
cipal Tommy Mot tola turned i 
several booking offer* when I 
leased the group s debut 
1 976 Browder says Mot tola c 
an image for the group as "hot I 
ed musicians" whose egos were * 
of this world " 

Responding to that accusatx % 
Mottola says. "The Savannah Ban i 
reputation within the industry speao 
for itself Other than that, I have k 
comment." 

Browder now works closdy with 
his business manager Ben Podel 
And. be says, "I now check out aj 
the facts and figures " 

Jem hasn't yet selected a single 
from the "Beatniks" album. Win 
that song is chosen. Browder plans to 
shoot a video. The Savannah Band a 
now rehearsing for a tour, with a 
least one New York date set for tha 
month KXM FREEMAN 
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JUST CALLED TO SAY I LOVE Y0U-V 



0 



CARIBBEAN QUEEN (NO MORE LOVE ON THE RUN;- 
kB. aa. Marf 

iauaui.1 Ora. mw m am ta 1 im 
LETS C O CRAZY -»r«c am rta mm (Im. m m 

Pran M tW MK Wmm Bt» Ma In I^ftH 

I FEEL FOR YOU-ouu ua it Mki 

Km Ian»n «W Kara Ant > BIS 

rou en the best from me-am am ■ 

t ttrtat A UK Part IMbra. in KU UtS 

SWEPT AWAY-TM. lalOWl U« 

tWi Mt Ml CM Trrrl Uut. H«m MK IU UW 

THt LAST TIME I MADE LOVE-ar. i-arr, i *«-n 

A t MA 1 larv. Ora tk* Crau Ml UK 2U4 

COOL IT NOW-ta uu (V BrMtrt A IM 
■mm. rat m f »■ ascap no sua 



THE MEDICINE SONG-suua. bra, (MM) 

an it iii 11 m> kb asup fniun man imk>m 

DON'T STAND ANOTHER CHANCE-lan lata. Ik 

JjdOM] 

■ Ud« I IM Ulu HI lat Km OW III TCH 

CENTIPEDE -mm una. at iu»; 



fOU.ME AND HE-MM>ii«MW 
) bMt Ms Ml ttw HWI 

TORTURE-u ma u l«t»»> 

1 mm a m ia m, bin tm tor< u* ti n> Lau. asup 

DYNAMITl-n 11 1 lata. (I lata.) 

. ML Arab DIM 



JUNGLE LOVI-ia r« (■ to, sur teaai 

■ tor. i mk Tan. UUP. Kara k*i 7 2)111 

IN THE NAME OF LOVE-**. m u mm « 

MrtMttt * EM.) 

A mnii.l a saw a mm. lin.t asup ia* 

■ 1231 I fra/Cna) 



WHATS 



LOVE 



COT TO DO WITH rr-T.. laa, 



I SAM 



r CM Sack ASUP ML 

JUST THE WAY YOU LIKE IT-ra suwilia.1 
MM 

I. Uat I Mam. K. lYb Tpai IM tea. ISUf IM ISISZ) 
MjMJ 

GHOSTBUSTERS-t» Pava k (AMa>i 

APate>. taM Tart laaa. UW Mi 1*1! 

THERE GOES MY BABY-ta. 

A AM L hMa A II lA 

J ran i»w Am.) 

YOUR LOVTS GOT A HOLD ON ME-iM IM. 
IflaaMnJH) 

K AM tea. MM. Ka. UUI Ml CaM US! 



17-i 



ifwi 



r. SM CP, U, Mr UUP tea/ im (MM 

I YE BEEN WATCHING YOU (JAMIE'S GIRLJ-tarb h» 
ft Ma. it , 

A ML A War, III. Ul Wat Ml OU V»DS 

YOU'RE MY CHOIC E TONIGHT (CHOOSE ME)-TMV 

LkXv » J5?Srl IBM Ma » TIMa barr KA 

«up mm i-mm (tatkii 

BETTER BE GOOD TO IE-ra!«|tM 

MM. CM CMm M. ASCAP AmU. Ml UUP CM 

GET OFF (YOU FASCINATE MEJ-Pffo MM c Ma. 

P MM A ABrrrra. ' K M K tbt U, rarn S* Ha. 
UUP liM Oh. Ml QMln !4f!t2 

TFJIOETONI-immmmi- 



! nm (Mi 

OFF AN0 ON LOVE-i 

A M a 0*| A Ml 
IM Ml. CrMkt I 

TAKE A CHANCE-Haa. liM KM, la. Hi Mai 
AA Ma A TatMtr IMA M UUP M I AlUl 7tn fhM 

PRETTY MESS-»»«i a Jfcy^ 

THE GLAMOROUS UFI-tM. I <tMb t- Star (Mail 
M t. can Saa. UUP Ira ta ' TOTS 

SOUD-JWMi t i n mi v 1 mun i 

■ UM V TIM 1 1.. U4-M1 UUP CM U5" 

I OWE FT TO MYS£LF-Pna» Taa u MM « Mi 
I »l » . ■ Mja. 1 fa TM Ml 1.U faaaaa I V*> 
JSS - 
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TITLE — Artrel (ProAlMf) 

. 1- f.N .Vi Km*. L*>- A Mw-»l^ t^.l ^Jt*- 



SLIPPERY PEOPU-11. t 



0 tarn, T ai|.ial. C trwa 1 MK Ma AM CMa Wl 
UUP PiaM I MPS] la, 

SLOW DANCIN'-Pua. h> if taa.1 

1 Anna, Haw Af> Pat. UUP oan l«M 

CRUSHED- twi Canat 0 1 1 

» Ma IM SUr Ml HU »«• 

ARE YOU THE WOMAN-imi iMkf) 

HMA; UM M CafaMM a Ma Ml. Amu D2U 

SHOW ME-O*. tat a. tea. $ M ■ 111 I III 
uu C M M M baa VU Ml ICA UT1 

R IBM) 

FRAGILE HANDLE WITH CARE-Cmm llla.TlM 
1 nam. HI T Ian IVa Taa Ma tea UUP TM l«tt» 

MO 

COMPUTER AGE MM 11 M*. r fa) 

II I tear KM Ma *M. UUP l a a aa. Ill 

NEXT LOVE-Oaaa IM (C Da.) 

0 IM C Oat Mel En D IMi UUP CM 

umm 



FRIENDS FIVE MINUTES OF FUNK-m, 
I - ill Ml L Sat lata Im Imtl KIK!I 



«(L1 



I CANT FINO-SMa, Ma n> S 
■ Ma AaUa UUP: TM UK (MM) 

30 DAYS-M ■ OKC (A I 

II that 0 i I . L Sa 
UUP PMk ItSl 

S MILLION STORIES-wa Ml (U) Ma. I (at PI 
• lia. AM 0 Ham S SncL IM UUP aacai 

■i»i 'Nat™., 

STUCK ON Y0U-UM MM ILUaJAte-daai 
UUP M 17« 



LUCKY STAR-MMi lA 

■« AM Onaa KM CM UUP Sal 7 31T7 (mw 



I WISH YOU W0ULD-i«ar» ■ 
1 Ml A liaaH. Tm mm 



aTlT 



HOT POTATO-uTa. ua ca ban 

A lara L lata. Aart* ASUP U>r|4a UTal Ml. M 

I 4*57! 

WE DON'T WORK FOR FREi-c 1 111 avauTV 



C Imp tt Mar Saja Ha. Ml Saa M BtS KU, 

TEARS-fac HA 1 IT ma A 1*4 
latlU tl Ha>a T 8a ASUP Taaa Aa Ml 

P ONT ST OP- 

ASUP AM SI7 
HARMON Y -u 1 LK 

Kl' Arm. Aai. Ml I 



lima Carl 

■ Aa 7122 lOaMl 



1 IMMOCR MM) ummi i cut, 

I Iran. I SMMnr. KM Iraa " 

mi 

SEKOMATIC-AaUp (AA MM 

la Ur> AA aav lan larrla Aa IPrl Ml. »M>a| 

M2SS-7 (PaHVa.) 

SEX SH00TER-ll . li 1 I lAakar A Star r 1 a, 1 1 , ) 
ASUP. In. Bra 7-291*7 



PURPLE RAIN-Pma AM TV MMM lira M M 

c Carnara ASUP Mr Am 7 21111 

LOVE EMERGENCY-Mt, il CtaMu 

M UM Uaraa MM Pa Art ASUP Pa An IM 

JUST FOR THE NIGHT-lrM -CMra' im chmi 
IL tela P UaraA I Cabdt Uaa. Up a na. CMa Sau. 
UUP Ma Taa. ML >U mil 

PARTY UNE-Arra CaaaaM (A MM 
A Mkr 0a » 0a. UUP. Car. SH2 

PHOTOGENIC MEMORY-pm u, cp caMi 

I Mat. 0 Saaa.. L data. Ml Oma Crut TtajM 01 
Ml,... 1 bra v ASUP CM. HAAH7 

LET IT ALL BLOW-Om AM tt AMrr-v I Haml 
1 Rama I Ham Ma bra ASUP Mm 1711 

NO-tiiiliiiail Pat AM I0A Kraaki) 

p - ■ ■ iabd Saa Irrurrmr ML MM 7AMS] 

S0MEDAY-M (A MM) 

Ma. Hrt'l t*. la. Sana, PIS Am t Crajn. ASUP lata 

nm! ipartvau 

YOU ARE THE 0NE-*aa Mm (A AIMaa) 

I KKaav Soa. Cratll la. KMn IKI tepW SJI5 

GIVE ME THE DANCE-tra ,t Ma 1 TMa) 
I Mar. I TMa. Mrt Hakrv ML Mrt mm 

I D0NT PLAY THAT-Starra ta (M tats. C traUl 

. IMt C laat umm. ML SaM Tm HP 
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TITLE — Artist (ProrJucprj 




BLOODSTONES PARTY-taaM «l 1 

A MM Tab TVm tin Ml. Trad last! ILaci 

SON OF BEAT STREET-uirr m 10 una, 
I Ant. L M 



BECAUSE OF Y0U-CM. ft ia 

t laMHA A TMa. Tm ML '«a ( 

PENNY LOVER-, 
L ha I Haw. Ada Itxam UUP I 



BLACK BUTTERFLY 



LOOK THE OTHER WAY-Cm. htn. CM Ma. Mr Mr 
It Ma. 1 la. K Mr/) 

t Hai C M ■ Ma Afri 111 ASUP CIS Auacot* Hr4«! 

ItM) 

THE WORD IS OUT-mmm SMal fP CrAVa) 

I StaajrL 1 Uaha C Crac II rrrar* Kara Bra. IKI Amu 

1-K2SC 

MR TS COMMANDMENTS-* T(P.I 
PI 



I PROMISE (I 00 LOVE YOUHXtaM lOraaMI 
- Mi. Ml. 9*01 1 291W fWaar Ira) 



WHAT ABOUT ME?-< 



lara. ft Mrt 0 lata) 
t km lUf Uaraab Sarrn, Haa. UUP fata Irta. 

RE-R0N-C1 SMMbra lAUrrrrrK, 

C Satuat Mai ASUP Arab 1 ESI 

FOX TRAPFtN-taaara (U OMt H Hart. L OaarMI 
L M L Ml L IM* ruaru Aa- Bkl Haru MM 



OUT OF TOUCH-Oa* Ha I M OMt (B rut 1 OMt I 
0 KM. I Oarr. UCU IMMtartt Ml. «U mil 

SET IT OUT Ma i (A Ma 0 traVf) 

B tttraia. D Brakr A Pkaa: Paara lara ASUP Pa« 

BTAU 

GO ON AND CRY-O-Vra (1 1 hMi Olryai 

0 Baaru. II. D teabrt. Ba Irak ASUP. Carta Sill 

JAZZY LADY-arM) - 

1 rati. I IM M A 



I- laa (AS rartv A Kbra) 
Ul HI Sap Ca Sat ASUP. 



I'M GIVIN' ALL MY LOVE-Tan Mk (k 
T Mb. I ut I MM nm, Kab- Ml Han » Han ASUP 
Pbrb KaU ?A2I 'Altai 

WHEN DOVES CRY-Pma (Ptm) A 
Pratt: Canaan UUP. Kara Bra 7 252a 

PHYSICAL LOVtR-Onta l Hi |, 111 t Ma) 

C Baa H Baa. L Baa. SM Art. Anrrt tea. UUP. IM 

tAall (fat) 

JAILH0USE RAP-ra Bat ol aba) 

I BM. L Saa. 0 Mrt H MM 0 III I . S Hil l I 
Ma Pat Tabat Aral UUP TM Ira, Ml. Srrtn t27 
■MM 

GOTTA GET YOU HOME TONIGHT-fna. Kb) (K lab. I 

■ 'mm, A B 11 III. Pbki Kab CrM Abv Ml. IM, tab 

7*21 (Mr) 

EGYPT. EGYPT-Ta LgtM la ItrarM laa) 
ItaM Laa Tan I rut Bui MSI 

A NIGHT WITH THE BOYS-tab CbM (BOMra. I Cat) 
A Carta. ■ II ill 1 it; Curat rjrit/TI i.ia. Bai M UM IM 

IF I'M STILL AROUNO TOMORROW-Saa MM Mi 
ban fuel (t biiniaaA 

A MOaabL K Sabr Mm UUP. DM 7497b) 

TIME IS RUNNING 0UT-br» trar (a lata 1 

a Ma. a Star lata IrrrT T-An ASUP Taaa 6a MS 



RELEASE Y0URSELF-. 



1. ASUP HIA I2tl 



BULLISH-Hrrt Aran Taa Brat (a AMI I Baatl 
I Car. Mil Ml tat Km. ASUP. Uk 2SSS 

WE NEED SOME MONEY -Cad, la-urbSa Sarbn 
• Utah M MroKn 
c snat j t r ' 



1. TTL0 7 HM 

IF YOU'RE NOT HERE (BY MY SIDE) ■) .1. (I Out 
« 1 » PAfM 

C VWt A Kara t Oar. ■ Ma M InlrrL BU U771 

ALL I DO-aal ki 1.1a (Yta Da M. C I Small 

L turn Sajk 1,1 , I rt la. Aa,. Ma 715 

YOU KEEP ME COMING BACK-ra Braan mm (U 



B8 



Patt> .«Sarl«.0kaa».UJrlravllt »«>*' 



BE A WINNER-ia 

0 San) 

l A fMra. I Mv TIKI ML TM Mat 



C Tr rV.M t I 
1 2bU IKA. 
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Oal*nia»»M|r»tBaMB^ 



kkt atd IPrnrrr Mracn) • Ibarrrjra raMar, Am ^ Arrrrrxj itj, lo. urr-i K LB0A0H 
tul lr» utn « 2JMM0 MB (Ml iB nl il hj Knab) 
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Jhe Rhythm & The Blues. 



• C m iimd fiom oppoau page 
442 w. 12lu st, New York. N Y 

# 10027 the phone num bcf ts (212) 
:22-J140. 

I * * * 

■ Soon SculT: Tht firm new artisl 10 
Jcbm 00 Toul Expamcc Records 
^nce ihc Lthel linked with RCA it 
*•*»« Ford, whose firtl single is 
Clunia Your Wicked Ways" . 
If/V™ Poi»ue«| poet/singer Muubtr- 
3 ** -» skiFted From Alligator Rcc- 
BJ °"* *J Shtrttchie. America's biggesl 
t * 't«»ae lthel His new album, -Out- 
_ J >" ennutrtt ihe same kind Tien 



Third World rhetoric thai has made 
him a critics' Favorite .The last al- 
bum ZZ Hill recorded brfore hrs 
dealh Ihis year has just been released 
b> Malaco The album. "Blucsmas- 
ler." includes one song composed by 
veteran promotion man Dave Clark 
called "Friday Is My Da>" Bob- 
by "Blue" Bland's latest MCA al- 
bum. "You Got Me Loving You," 
Features fine hom and string arrange- 
ments by his brother Miltoo Bland 
. . . Ever since her highly successful 
collaboration with Kashif ended, 
tvelyn King has soughl another pro- 



ducer who could highlight her gutsy 
vocals. On "So Romantic." she and 
RCA utilize five different production 
sounds Jimm) Douglass, the Sys- 
tem's Mic \lurph% & David Frank, 
Carl Sturkca ft Evan Rogers. David 
"Hawk" Woliniki. and Cliff Mag- 
aeu * Glen Ballard For Quincy 
Jones Productions 

Atlantic, with the aid of Emergen- 
cy, is trsirip '° P UNn Shaanon'l first 
ballad. "It's You." a seven-inch sin- 
gle on the Atlantic-distributed Mi- 
rage label The men who gave 
Shannon "Let Ihe Music Play.' 



Mark Liggett and Chris Barhosa. are 

represented on Emergency with their 
latest production. Nolan Thomas* 
"Yol Little Brother" Kool Sl the 
Gang arc laying down tracks for their 
next De-Ltte album at Compass 
Point Studios in the Bahamas and 
New Jersey's House Of Music. Ea- 
pect 11 in late fall Dianne Reeves, 
a promising young singer with a defi- 
nite jazz feeling 10 her soprano vo- 
cals, has an enagaging new album on 
Palo Alto's TBA label called "For 
Every Heart." The single is "Who 
Knows Where Love Goes" . . 



Though it has yet lo generate much 
enthusiasm. Reggie Griffin's debui 
album "Hoi Fingers" on Qwest is 
worth watching Griffin is another 
et-Sugar Hill session cat stepping up 
front, but unlike some of his contem- 
poraries he has a strong melodic 
sense and a good voice Lawrence 
Hill, in Jan, bs. e>-slar of the Iv sit- 
com "Welcome Back Keller." has a 
12-inch. "I Neier Been Here Be- 
fore." on Street City Records, pro- 
duced by ex-Crusader Wayne Hen- 
derson 
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□ Regular dwiM (ede »*>oui bc»YiBrii \2 00pm worn, per 
iaHI Momum ad order, $40 00 
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tour Name 

Company . — 



ay 

Please rill In the Information below It you with to 
charge the coat of your classified advertising 

Q Amancan Eapreas L J CVwt CajG { j VMS Q Maaav Charge 

Bank* OeO. card # 

E>p>anondaie 

Vour i#grveiure . 

Need to gel your ad In fast? Call Jeff Serrette 
In NY State phone 212 764-7388 Outside N Y. 
State phone toll free gQO 223-7524. 
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CASSETTES! 
CASSETTES! 
CASSETTES! 

Budget line Fart quaAty 
Cut outt - LP I and 

CasAeites 
Mrspnntj Cuwnn only 

Biggest selection in the 

oourtyy 
Immed'ate delivery from 
ttrxA 

vVnte or call tor catalog and 
pnee hSt 

voao vvarenouse. mc 
PO Bo> list 
Neplune. MJ 07753 
|20'I 571 9696 



GOLDEN OLDIES 



co*J»k »c» t i aaj,ain i ' Tr«avMnsJa> bf ftn 
tr4 cur—** ««X ■>■*«>» H> M*» *J»Cf» *M|aa 
ABtKf * ot" Beararr>»a| star* of trt* HI 1 ar-J 

pre**-' M«r M t>P«ctraswv( *^B^*e^MrJ 
•Baaff-y fae «BtM»>t *Vam6M) tfM 1 J nVSMAts 

COtDftsWW. Oeitlrti Deyt ftlC 
TOO [ iuf Si *Dto «l MHO 



45 RPM RECORDS 

THOUSANDS IN STOCK 
RECORDS UNLIMITED 

■Ml MM "* iMimo'i Ha -•'.•>• 

(Mit wmi 

|M«VJM no COesBCt (Ml 
•ndltvf'vvOUBVCe^Atnt) A# Baaao* {►»•*< 
affj* *K' e»p*»<t P»»»*# «« la' OO *r» 



DANCE FLOOR 



* THE MUSIC St R VICt » 

« BBOOULAR LIOHTE0 0ANCE FLOOR * 

a ConBoaara Gvio klaa Ram aantna awrgr A 
baaa aaooa* -olalo»t ana 'og Ta xft aaaa -V 

* Ca« Of amis 

« MUSIC SERVICE • 

a 327 5 yUaar Rd . Akron. OH 443 U B 
|Ili)M7-IS7S » 

^^^.A^aaaaaaaBBB 



LP a, I TRACKS AND CASaTTES 
AS LOW AS 22* 



RCCC4tr>wtof OASTatteuTORS. arc 

irssCnataOr 
F anion (SI LOaatS) MO A302A 
(3I4| 141-7100 



OLDER RECORDS 

a 

ALL TYPES 

One ot the largest jetectrons m the 
country Send S : 00 tor catalog of 
10 000 ditterent LP s ana 4? t 
Specialists m eiport 

Golden Memories Records 
P O Box 217-8 
Mooresville IN 46158 



I ►. IMIMIRIS 
MM RELEASES 
Sack tatalaa 
Spaiuliaaafa drlrfaau SnaJ IS OD lot 4aU 
log aalaT (1500 naail r Itn* .<nln1 f • 

(■loeal K< , rj Sain 
3 Clvrpalow SI. 
Manchnlct. I naljnj Mill s 

'• i : ii- - 1..« 
rain; 6A7S22 
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DISTRIBUTOR 
WHOLESALE ONLY 

aV- ara aoactalfiu on 1 2* n 
blank audio blank ardao 
gamaa moaiat « -n ■ 
Aaa* >t aa>a« ahaatl 

STRATFORD OIST INC 
SS Pan ton Ave. 
Oardan City Barb NV 1 1044) 
212 JA3 S920. S1S-S77 1410 
SOO SAB SBBB. Tataa SSS220 



aVMOLf SA4.C ONL t 
WE SPECIALIZE IM 12 BttOOUC 



Budget Cassettes 

Rota Pop Country R A B 

fiaaiirar Jail Cnavjran 

Cat ar ao ta *o> cafafOQ 

Goldan Circle Inc. 

as >a"aw Si'a** SfaMonl CT OaM 

VO) US MM 



rr ALIAS nutNCH LMBTBTTS IT. LPl 



1 JOA 9> ataaai I 



CXforr ONLY WHOLESALE mmU aadat a 
■ aa If LPa. aaaaB m*mm*m* waSak a 



S^Yar^S^IOMBT 



WHOLESALE ONLY 
YE SPECIALIZE At 12 BlaOOUC 




WORLD FAMOUS PSYCHIC 
S BUSINESS CONSULTANT 
DAVID GU ABDINO 

Mr Guordino rwpeooares m 
psycnoAineut Being oC4e to 
mtiuence people and event 
rrom a dtiionce He hos oeeri 
intennewYja numerous tunes 
on radio ond TV He is 
availorDle lor inlervtewi. 

Plaoaa coll (702) 314-0702 
(702) 11B-0127 

tail ) t;o->AAf 

Dowd GuOBtano ErYlerprragi 
PO BoaSSO 
Lanoe City. TN 37771 



REAL ESTATE 



POSTERS. BUTTONS 
A T-SHIRTS 
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CINCINNATI 
BILLBOARD BLDG. 

64.000 sq ft for sale or lease Heavy power, off slreet park- 
ing 30 000 ft ol well planned & beautiful offices On bus 
stop Below market rental or sale Immediately available 
Ideal for distributors, volume mail users, publishers, as- 
sembly, printers etc For details call 



Ferd Clemen 

SI 3-72 1-4200 



ACIIOXAXAIM 

The results are last The 
fetch rs vast And the call is 
tree 1 To place a Billboard 
Classified ad. call Jell Serene 
at (600) 223-7524 



POSITION WANTED 



RECORD PRESSING 
SERVICES 



RECORD PRESSING 

Mtrjoonl > newest and finm record plant 
•Hdtkang in ru>lom pro** 7\ 10" 
ft Colored vlnul picture due - cu» 
Ion packaging Premium o/ork — com 



nd 



Fat 



rrun Record Lab. Ltd. 

S2I W. 26Ut St. 
Chicago. IL 60616 
(312)225-9117 



MBA >n marketing from a top unwer- 
sify and experience <n the business 
It you would like to add an energetic 
and creatrve member to your team 
phone 

(212) 423-0293 



STUDIO FOR LEASE 



MAJOR STATE OF THE ART 

2* Itoct - t -g itwd>o pockog* .n<lod*i 
■o»a« buildmg on 2 3 act nwc N » C 
Not* Studvf - u.'i All ' ■■• ond 

Iwrrv.hi'igi *•-■-•. ( - i > • 

S«movt inqutritt only Co* 
MIKI 
1212 242 3900 



HELP WANTED 



ELECTRONIC ENGINEER: HIGH-SPEED TAPE DUPLICATION 



■OMNfYTUf MIOtA COMMUNICAT»OltX» OP »TT*ne»Ot« OP««X) an DacttOfltC I 
iw oj i*c/^ StMM Toot CXaptcotKn «oc*N Tho o o naw povfer ah» 3t*» «iparxSno «# ^o" 
mtMpkAu** of KMnct lap* OuOCO»xy> m* po*»«on rvx^rvt a 8SS Oegra* o» •c*j*<o- 
fm wwco txackqrokjnd pna 3-5 yon a a jarajnee «cm pm«— icrrt ontfo Pcw^e** ond/ 
0fHrt».p— d tope oupt-cotoi ecMpmant Esoananca wt* Gaua. or ottw oop-o^ 

mu<»iii ii, jumuTiW tirtfom hit i — ■- rri — r—t it" tr*"*" — ~-— ^ 

ataanaooN to work «•« w»m mccm Th» ooarv to uo»<*%*iHm o p i o t am ono woci. racord 
ot occorroirvvoooi rt n<ju-aa A t»rv corflptata faaums wNch detoiH ipacAe arao* of e*pe« - 
fUiLl w*mma n a*x«i '«d Pro«>acfrvff canevwta. p-eow no*» trot o* engwenrg ond 
praductton araoa aw davgnotad "NO smoking 

Piaoaa rtp«Y 'o Eli-r* Bicno-aio" 
Orpclot ot Human Bnoorcet 
lonrwvWt MtM Communication* 
1 30 Social Hon Av«nue 
SaH Lake C*V U*on HIM 
"AM E«UAL Or>r>ODTUNIT> f MPlOVtB 



NATIONAL SALES 
MANAGER AND 
FIELD SALESMAN 

Sony wjeo sonMafe o>vt»>on t«> toofcmg 
to M two Key positions VkJco sottwar e 
orracotrj <r>d u slfy eipenaoce prelcfred 
but not essomtai M»gh vra*b*KTy and po- 
tanhfti Comoensatioi includes base 
•alary p'us bonus Send resume and 
•alary reojuevmants to 

MS M MURPHY 
SONY VIDEO SOFTWARE 
9 WEST 57TH ST 
NEW YORK NY 10019 



ELECTRONIC 
TECHNICIAN 

Caasette tape rrunuf jc tunny; plant 
» in need of an experienced elec- 
ironu technman to trouble ihoot 
*nd maintain hifch speed duplicat 
*«C equipmrnt Must have Rood 
harkf/pund in electronics Send 
ftaume to 

Electrosound LA 
9545 San Fernando Rd 
Sun Valley CA, 91352 



THE WIZ WANTS 
MANAGERS AND 
ASSISTANT MANAGERS 
CLASSICAL SPECIALISTS 

We are looking lor experienced re- 
cord managers and assistant man- 
agers We have positions available 
m our existing stores as well as 
new ones II you have proven abtk- 
tres m record store management 
and are looking tor Vie opportunity 
to prove yourself and be compen 
sated equally the WIZ wants you 
f icellent salary and benefit plan 
available For immediate consider 
alron call or write 

Larry Paul 
THE WIZ 
2555 Shell Rd 
Brooklyn NY 11223 
(212)627-3400 



SALES REPS WANTED 



c i k> * 
IM 
nd Hi 

tnn 

llHHIIIMIII 

ISUBroaSui 
Nawvorv W I0O36 



r JOBS tit aw uosu mi 

tf Aim C«u MAtfTAm n«, 



YOUNG RECORD 
COMPANY NEEDS 
QUALIFIED INDIVIDUALS 
FOR THE FOLLOWING 
POSITIONS: 

Promolion. publicity, sales, 
production, artist develop- 
ment. Art. A&R VP s/Coordi- 
nators. Director Business Af- 
fair. Marketing VP. A&R 
Administrator Send resume 
and references to 

Goldfox International 
Records & Video Works. Inc. 
PO Box 24701 
Tempe. AZ. 85282 




SAVE MONEY 

Up m 20% oil uAtoknafe kw pnon car 
"Miriaftv IxcnMd PAR niajuWidkn 
CaUlog wSSi 
Call now: 
1 800 322 8000 (cnt>M. MI) 

(31S)666 4S94 

73SO huq/Oand Ave. 
Pontiac Ml 48054 



TOUCH That DIAL! 

Get last results with ACTION- 
MART, the Billboard Classi- 
fied 




Call our Holime at (800) 223-7524 
and tell Jetl you want to see some 
Action' 



mot 

SlUCk 



lAsk lor our cat**; I0WII 

llmaHaaw.PO to i?9 B-cWtxr PA 1940S 
I l-IIMI Srl-lltT-lutuan 

HHf| t77-tlll-|M| 

III you flon I nave a business phone uVtctory 



POSTERS 

Rock Posters 
ZAP ENTERPRISES 

1251-3 IrolO St 
Los Angeles. Calil 90006 
(213) 732-3781 
DEALERS ONLY 



STORE FOR SALE 



COMEDY MATERIAL 



A COMEDY NEWSLETTER 

ono one pooe iketcf-w 
to* o ('Vis umpia 
Chris OeSello 
67 Elm Sheet 
Dover. NJ 07601 



KRKE SAMPLE OF radw • nw-r popular humor 
■omco' Write on atalton IrOrrhoad OXjnm. 
IZC Anwacau. »6-B Lao AimHro. CA -xiIJA 

Hundmta rrnowod attain' FunnMOl fmlco 
availablo Kioo wmpkr' Wnto on olatwri lotur 
hood to Conromaorwy Comrdi SA44-A Twino- 
UUJ. Uollaa. Trxaa 75227 



WORLD RECORDS 
VIDEO/STEREO 
STORE FOR SALE 

Prime location in growing commu- 
nity in the Rocky Mountains Es- 
tablished 3 yrs $200,000 gross 
last year S47.500 Terms 
available 

Call: 
(303) 259-0505 



BILLBOARD RADIO JOB MART 



• Position Wanted 

• Position 

Available 

• Services 

• $33 00 per inch 

WE ACCEPT 
Al L MAJOR 
CREDIT CARDS 




MJOAESS ALL AOS JEFF SEflRETTE 
t«M*« mi am iSiS m**mi ftrt 

■ 1 Wit PifM |7 in TUWl •* 
M0| tli v: i Si' \-*'t\ Uu iif • * * 
0tm urt »**> til«« * fw Mif'-itfua 

PAYMENT MUST ACCOMPANY ORDEP 



SERVICES 



CURRENT & CLASSIC A1RCHECKS) 

■ •(.i "Veo, k-l 1 ThB. ft IrVaiaKQ /OS .'«-»>. • '■>• AlaM* k.^ (v«ta>r ■ 



Mrrru-vj 

kafaidnw KOON 
■DM AOHtKA* 



POSITION AVAILABLE 



STRONG PRODUCTION 
PERSON NEEOEO 

wthoooo oh AIR svous tin to 
Russ Cimber 

KRZI 
PO Box 8093 
Waco. TX 76710 



AOP MORNING 



VASO Montoornaov AL A lootang f °» On 
•■po<«>nc«d n|om«ng dho* pvrionoMv 
Mud to> nngnr oarto rjno knooaarjgatw of 

AOS rwio 

wise 

toiSOOO 

Monipomonr Al Sol B 3 



RADIO TV JOBS- 




41H D<»>- s-w. Dm*. 1 



ANNOUNCERS ■ NEWSPEOPU 



rrv>o> ajQon n3QO MfAOm W> QA MP nSAAM COOta t 

to coal A4 o ro^a-rt t^AfK>«A< wm waw o ccm- 

ryMfitAnJ (ywCfOttv 




•lATiOMAL BROADCAST 
TAUNT COORDIVAfORS 
0 - p . ■ - • ■ ■ L 
f 0 Bo. 
a.in«nf*u«i. AL 352 IB 
ACT NOW 12051 172 9144 



INSIDE COUNTRY 

CAMfKVJaV fovjnh, TY-vi* A* do tfi* 

Inside Country 
6000 Fulton Ave . Suite 12 
Van Nuyv CA 91401 



WANTED! 

New or used video gome car- 
tridges for Aldn 2600. Atari 5200. 
and Coiecovtuon— (718) 8°7- 
6100 any quantity New or used 
VMS movies, originals only w/ 
boxes (718) 897-9696 any 
quantities We repair Alan video 
games Atan Home Computers, 
Coiecovwon ond VCP's (718) 
897-6101 Open 7 days 



ssss 

Cart Oa Ih* Ihftfci Tr*wi- 
Ml .'.m wttrd iir*i 
lo ihc V»i«m Trad 



CaA 

TtW Vk4to Track. Inc 
- ■ ■ " -i ■ i4at«i 
jllrr %pm — 4»i1~' *♦>» MM 



IF ^Ol HAVE 
A GREAT RECORD 
N<f k>*> bwdan to m,ii 4 «u(ak . i «V in Vidao 
or hlra — call u> VV» Mill Mart, inlh jom on j 

CtMtUMt 
rV..mjn r trnunon 
1 in - Vi«Vo rrodu^»oa* 

Attn M "I W, L ■. .r 

212 •: 



INVESTORS WANTED 



SERIOUS INVESTOR(S) 
WANTED 

ORlQlMAL SWlWG ftOCK B»G BANO HAS 

• Commercial Dane* Muac 

• Oynprnc *CC*fal |m*v>^tom4ilt| 

• MA* iPon own uiDe wme arp1*V 

• C^jTTgnay araAaPW «i Mora* 

Evt*y»vinrj there but mr- SSS We ne«d promo 
ao^ v<teo Mage •.•g-«meo( we are 'eao> 
now 

Marc Decker 
(818) 904-9336 



c 



OPIES 
OF 



WEEKLY 
CHARTS 

are available from 
Billboard's Chart 
Research Depart- 
ment. Pop Singles 
1941 through 1983. 
Top LPs 1949 
through 1983. 
$3.50 per chart. 
Call or write: 



Barbara DeMarla 
Billboard Chart Research 
1515 Broadway 
New York. NY 10036 
(212) 764-4556 



TOUCH That DIAL! 

Get last results with ACTION- 
MART, the Billboard Classi- 
fied 




Call our Hotline at I800I 223-7524 
and leu Jen you want to see some 
Action' 
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Congratulations to the 
1984 P.R.O. Canada Award Winners 




THE Wm. HAROLD MOON AWARD 
presented to 
LEONARD COHEN 

POP MUSIC 

"ANYWHERE YOU RUN TO" 
David Roberts 

David Roberts Music/Don Valley Music Ltd. 

"CUTS LIKE A KNIFE" 
Bryan Adams/Jim Vallance 
Irving Music of Canada Ltd. 

"EVERYTTME I SEE 

YOUR PICTURE" 

Pierre Marchand/Luba Kowalchyk* 

Tuned Up Music (Co-publisher) 

"NEVER SAID I LOVED YOU" 
Paul Hyde/Bob Rock 
Irving Music of Canada Ltd. 



FRENCH SONGS 

"LOVELY LOU" 
Michel Pepin 
Les Editions Abelard 



"PLUS FORT" 
Serge Laporte/Estelle Reich/ 
Jean-Francois William/Marc Desjardins" 
Les Editions Poissons-Tigre/Les Publications Moose Elbow Enr. 

(Co-editeurs) 



"SAFETY DANCE" 
Ivan Doroschuk 
Les Editions Chapeau 

"SHERIFF" 

Gary Brown/Andy McLean 
Low Rise Music 

"STRAIGHT FROM THE HEART" 
Bryan Adams/Eric Kagna 
Irving Music of Canada Ltd. 

"THIS TIME" 

Bryan Adams/Jim Vallance 

Irving Music of Canada Ltd. 

"WHATCHA GONNA DO" 
Bill Henderson/Brian MacLeod 
ATV Music Publishing of Canada Ltd. 

"WHEN I'M WITH YOU" 

Arnold Lanni 

Vicrunes 
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"TALK ABOUT IT 
(TACHE D'EN PARLER)" 
Mireille Jacques/ Andre Vincelli 
Kennebec Musiaue 

COUNTRY SONGS 

"COWBOY FROM THE 40V' 
Ed Molyski 
Dunbar Music Canada Ltd. 



"DOES YOUR HEART 
STILL BELONG TO ME" 
Marie Bottrell 
Dunbar Music Canada Ltd. 



"LOVE HANGOVER" 
Carrol! Baker 
Candy Music/D & L Music Publications 

FILM AWARD 

Patricia Cullen 




UMi MM JAZZ AWARD 

Oliver Jones 

CONCERT-MUSIC AWARD 

Jean Coulthard 

AWARD FOR MOST PERFORMED FOREIGN SONG 

"Islands In The Stream"*" 
Barry Gibb/Maurice Gibb/Robin Gibb 
Canadiana Music 



Not Iiu rwd in Cdrudj bv P R O C jiuJj 
1 ' LtCfflwd in C jnjild h PRO Onjdj 



PERFORMING RIGHTS ORGANIZATION OF CANADA LIMITED 



625 President Kennedy Ave. 
Suite 1601, 

Montreal, Quebec H3A 1K2 
(514) 849-3294 



HEAD OFFICE: 

41 Valleybrook Drive, 

Don Mills, Ontario M3B 2S6 

(416) 445-8700 



842 Thurlow Street, 
Suite 200, 

Vancouver. B.C. V6E 1W2 
(604) 688-7851 



News/ International 



jjMPR ECEDENTEP' TOUR 

Queen Makes South Africa News 



n> JOHN MILLER 

JOHANNESBURG — Queen's 
first rat to Southern Africa, which 
Hatted Friday (5). o bang described 
hoc as unprecedented in this territo- 
rf\ show business history 

The Bntnh rock group is pU> ing 
H concerts at Sun City's Super Bowl 
to Bopbulliatswana in a three-week 
uay ib longest residency m any sin 
gfc mac. No other act has played 
p - — — tl r - -*• -*■ — - 
built at a coat of $30 million in 1°81. 
which veals more than 6,000. 

AB 15.000 available tickets were 
sold within a few hours. Prices range 
from $10 to s:5 

Hazel Vddman. entertainment 
■saaagcr for Sun International, says 
Tim incredible and unprecedented 
demand for Queen reinforces our be- 
kefis a pobcy of attracting younger 
aaAeaccs by bringing in more con- 
jiajmorary acts in addition to the tra 
dttonal Las Vegas-styled artists " 
{ But there's been inevitable cnli- 
cam m the U.K. about the band's de- 
dans to suit Southern Africa, the 
apartheid policies of ahich are wide- 
ly condemned. The trek cuts across 



Musicians' Lnion guidelines. 

Prior to Queen's departure, Jim 
Beach, the band's business manager, 
said "Our whole philosophy is that 
music transcends all else The group 
has always been unpolitical, believing 
only in music as an international uni- 
fying medium 

"Fans of the group arc spread as 
far apart as Nicaragua and Poland, 
and the band believes its first com- 
mitment is to the fans, no matter 
where they live or the politics of their 
governments." Beach continued. 
"Queen played a major tour of Ar- 
gentina to 250.000 fans at the time of 
the military dictatorship there. 

"The group's single Another One 
Bites The Dust' was No. I in the 
South African charts for many 
weeks, attributable mainly to its 
crossover into the black South Afri- 
can marketplace- The single '1 Want 
To Break Free' is another big hit with 
the black community. 

"So the band felt it right to accept 
multiracial dates in Sun City , follow - 
ing successful appearances there by 
Ehon John. Rod Stewart. Cliff Rich- 
aid and David Esse*." Beach 
concluded 



Though potential group earnings 
of around $2 million for the Sun City 
shows have been mentioned in the 
U K press. Beach insists "Cost of 
mounting the full-scale Queen show 
through Europe into Sun City result 
in no likely profit, as was the case 
when the band toured South Ameri- 
ca We feel its worth the expense to 
meet new fans. But the band resolute- 
ly refuses to get involved in the politi- 
cal arena." 

The Queen "coup" boosts Sun In- 
ternational's claims to be the biggest 
single buyer of entcrlainmeni *h the 
world In three years, around 40 ma- 
yor acts have played the venue. This 
year's signing*, including Chicago. 
Andy Cibb. the Bellamy Brothers 
and Boncy M . underline the policy 
shift towards contemporary pop. 

Bookings in 1981 included Frank 
Sinatra. Cher, the Osmonds. Shirley 
Bassey. Glen Campbell, the Village 
People and the Beach Boys The nest 
year's hcadhners included Leo Saver. 
Kenny Rogers. Ann-Mar gret. 
George Benson. Olivia Newton-John 
and Dolly Parton. and 19)3 attrac- 
tions included Julio Iglcsiaa, Barry 
Manilow. Linda Ronstadt Liberace 
and Nana Mouskouri. 



Greek Industry Boosts Promotional Spending 



By JOHN CARR 

ATHENS— The Greek industry 's 
total t— if"*g on advertising and 
nttxflsotion this year is likely to be at 
least doable that of last year, judging 
from figures released by major rat- 
ings ■grnrsn 

The figures for the first sever 
'■oaths of the year, processed b> 
Weheo Ltd and Athens-based Me- 
1 that the major label". 
; to television advertising. 
l'% expensive, as a major 
tool. For the first 
I on tv advertising now 
s here over traditional ra- 



industry, including 
labels, spent the 
equivalent of some 
lSOOjOOO in present conversion rates 

TWO NEW MODELS 




on promotion activities between Jan- 
uary and July this yeai That's more 
than double the amount spent m the 
first seven months of 1983. 

EMI Greece led the field with 
28% of the total spending Minos Re- 
cords, the domestic repertoire giant, 
was second with 20%. The figures 
are a switch over last year, when Mi- 
nos led with lie and EMI trailed 
with 13% Pubbcalion of the actual 
drachma amounts would be mislead- 
ing, since the currency is depreciating 
daily against the VS dollar 

PolyGram 's share from January to 
July this year rose lo 12% from 9% 
last year, while CBS jumped from 
2%lo8% The shares of the other la- 
bels generally declined, indicating 
that only the financially stronger 
companies can put up with the cost 
of continued high-pneed tv 
advertising 



Commodore In Big U.K. Push 



] LONDON — Home computer firm 
MtaMNdorc a expected to spend 
more on U.K.. promotion this fall 
Ah the rot of the microcomputer 
I MdMry put together, according to 
the its advertising agency, Grandficld 
tori Collins 

The estimated expenditure of be- 
tween S8 million and SI I million 
J ■pend will form part of what'* ex* 
I PBkd to be the fiercest battle yet for 
Pfe-ChrrstmAs sales, 
ifccaa of the Commodore cam- 
«tgn will be the two new models 
laoched earlier this year in the U S 
Md now- on tale in Europe the Com- 
•More 16, selling at around SI 4 *) 
■fd replacing the successful V.C-20. 
I the mure - ^rusticated Plus/4 at 

ffce company's chief mal is Bnl- 
"0-aned SuuLair Research. *h>ch 
ijHfrMnccd that it will spend SS 3 
■Man fourth quarter adscrristng 
rPdsag. like Commodore's cam 
Mjn, heasy television exposure- Sin- 
■** Spectrum machine, now 
Mat around S 1 30. has been a big 
***** here, and the new QL (Quan- 
M Leapt hardware at $500 plus has 



Commodore UK. general manag- 
er Howard Stan forth says his com pa- 
ns and Sinclair are currently "neck 
and neck" in Britain 



So far this year, tv has been the 
preferred medium for promotion 
Comparing the first seven months of 
last year and this year, its share of the 
industry's total promotion budget 
soared from I** to 479*. At the same 
time, radio's share fell from 88*% to 
46% For the whole of 1983. radio 
adtcrtising took 769J- of the total 
budget, television 109&. newspapers 
\2% and magazines 2%. 

Television enjoyed its boom 
abrupt 1>. starting this April, with the 
big labels sastly increasing their out- 
las B> July, however, television 
spending had dropped again to 1983 
IcveK 

Executives say this should not be 
seen as a flash in the pan Says CBS 
managing director Sol RabtnowiU. 
Television advertising here is ex- 
tremely expensive and also very 
nsky Nevertheless, we have received 
an adequate return on our invest- 
ment, and we're not going lo aban- 
don it " 

The industry is readying a late fall 
television advertising campaign 
based on the encouragement received 
in the sonne months But it's gener- 
ally accepted that product has to be 
selected very carefully, because of the 
very high stakes. 
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NEW UMBRELLA GROUP 

Black Assn. Seeking 
Official Trade Status 




TORONTO — The Black Music 
Assn Canada (BMAC) has been 
formed as a non-profit umbrella 
group for black musicians, produc- 
ers, record companies, publishers, 
broadcasters. DJs and others in the 
industry here 

While the group says it seeks to be 
an official trade representative to 
such organizations as the Canadian 
Recording Industry Assn (CRIA) 
and the Canadian Independent Re- 
cord Production Assn. (CIRPA). it is 
unclear yet whether those two lead- 
ing industry groups will recognize 
BMAC as such 

The association, umelled at a To- 
ronto news conference, says it in- 
tends to promote the growth and de- 
velopment of the domestic black 
music industry and organize trade 
and educational projects of an un- 
specified nature It plans seminars 
and workshops to help black music 
receive a higher Canadian profile, in 
the hopes of achieving international 
attention. 

Eaccutive directors include T.C.I. 
Productions chief Trevor Shclton. 
journalist Daniel Caulderon, inde- 
pendent publicist/promoter Linda 



Dawe, musician van narvey anu tn- 
dustryitc John While Nine corpora- 
tions, all of them involving the direc- 
tors, have also been deemed 
corporate founders 

The association has no links with 
the American Black Music Assn and 
stressed that it does not intend to 
pursue such ideas as black music 
quotas or political issues of any sort. 

In a press statement, the group 
says There is a phenomenal amount 
of talent in Canada. However, as tal- 
ented as our musicians may be. the 
missing dement has been education 
and organization Our artists get lied 
up in bureaucracy and red tape and 
as a result, many potential big hits 
never even get airplay, let alone lo 
the charts." 

The association rs presenting the 
Jacksons with an honorary member- 
ship for their contribution to black 
music internationally It hoped to 
present the affiliation when the group 
visited Toronto last weekend. 

AlTiliatc fees are S200 for individ- 
uals are $100 and $250 for corpora- 
tions. For more information, contact 
Shch on at MIA Oak wood Ave . To- 
ronto. Ontario. Canada. M6E 2WI. 
or phone (41 6) 656-9420. 



Van Halen Albums Lead 
September Certifications 



o 

o 



TORONTO — Virtually the enure 
Van Halen catalog was certified 
multi-platinum in September by the 
Canadian Recording Industry Assn 
(CRIA). Evidence also appeared of 
brisk sales by latest albums from 
Bruce Springsteen and Pnnce & the 
Revolution. 

Van Halcn's "1984" and the 
group's self-titled debut surpassed 
the quadruple platinum mark during 
the month, signifying 400.000 Cana- 
dian sales, with the debut also form- 
ally receiving certification for double 
platinum In addition, the hand's 
"Van Halen II" and '•Women And 
Children First" went double plati- 
num, while "Fair Warning" went 
platinum and "Diver Down" was 
certified gold and platinum. 

Springsteen's "Born In The 
U S A." was giten double, triple and 
quadruple platinum certification, 
while his "Dancing In The Dark" 
single went gold Another hot sales 
Hem dunng September was Prince's 
"Purple Rain" soundtrack, which 



shot through the gold, platinum and 
double and triple platinum harriers 

Roger Wit taker's "Greatest Hits" 
was the other quadruple platinum al- 
bum in September. It was certified on 
the heels of the singer's cross-country 
lour. 

Other CRIA certifications includ- 
ed triple platinum for Billy Joel's 
"An Innocent Man." double plati- 
num for "Into The Gap" by the 
Thompson Twinv and platinum for 
'Too Low For Zero" by Elton John 
and " Victory " by the Jacksons. "Vic- 
tory." Bob Mario's "Legend" and 
"Carroll Baker's Greatest Hits" were 
certified gold The Baker album was 
the only Canadian certification 

Singles certified platinum in Sep- 
tember were "The Relics" by Duran 
Duran and "Ghostbuslers" by Ray 
Parker Jr. Gold singles went lo "The 
Reflea." Tina Turner's "What's Love 
Got To Do With It." Laid Back's 
"Sunshine Reggae." Robin Gibb's 
"Boys Do Fall In Love" and the 
Jacksons' "State Of Shock " 



Maple Briefs 



The experimental cable computing 
project launched last year by the 
Nabu Network, seen now in Ottawa 
and Alexandria. Va , is in dire finan- 
cial jeopardy A mid -Nov ember date 
has been set for a financial restruc- 
turing deadline, or chc the network 
ma) fi/zic 



AUSSIE APPLAUSE — CBS Songs head John Anderson, center, accepts a 
special gold award for Men At Work s first No I American single. Who 
Can It Be Mow?, during the Australasian Performing Rights Assn s recent 
Music Awards ceremony. Shown with him are APRA managing director 
John Sturman. light, and director/member Glenn Shorrocfc. former lead 
sanger ol Australia s Little River Band. 



Capital Radio Broadcasting Oper- 
ations has applied to acquire the as- 
sets of CHRC/CHO! Quebec and 
change the stations' formal markedly 
to include more rock, more Canadian 
content and fewer instrumental* A 
CRTC hearing on ihe nutter is 
scheduled for No* 9 



New Communications Minister 
Marcel Masse ts going to be "*ery 



actise anu very up- front" in his first 
few months as the federal govern- 
ment's chief of cultural industries, 
some aides indicate He is already 
meeting with provincial counterparts 
and holding news conferences 
afterward 

* * * 

The number of sidcot ape recorders 
doubled in Canadian households last 
scar, according lo Statistics Canada. 
A total of 12.5% of households now 
have VCRs, up from slight!) more 
than a year ago The survey was 
conducted m March 

* * * 

Maple Briefs features short items 
on Ihe Canadian muuc industry. In- 
formation shou Id be su bm i 1 ted to 
Ktrk La Put n ic. 43 S+xetland Ave.. 
Ottawa, Ontario. Canada A7.V777 
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Finnish Study: 
Video Booming 



HELSINKI — The video indu 
has built brisk sales in recent morn 
concludes a survey from Ssos t 
EJokuvasaatio (the Finnish F ■ 
Foundation), and there aha i 
around 16% of all households i r 
t ton ttide should have VCR t by ya I 
end 

According to the new figui i 
some 103.000 VCR units were i ► 
ported into Finland in 198}. will I 
total monetary value of around M 
million. Actual tapes were around tat 
85.000- unil mark But this yew, 
thanks mainly to the Olympic Casta 
in Los Angeles, plus a wider vanen 
of software titles, the hardware sals 
figure tJiould easily top the 100,111 
mark, according to the survey. 

Last year, tome 310.000 prere- 
corded vtdeccausertes were imports: 
by 33 linns. These were valued at V j 
million, though the actual tuntove 
of sales and rental here through by 
year hit the S10 million mark. Tfca 
figure is eJLpccled to double this yes 

Adventure movies accounted to 
60% of the video software tuntote 
here. A total of 2.500 titles are at* 
available in Finland, through i 
1.000 rental and vales outlets 
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Wttkly calendar of trade shows, 
nmentioni. award shows, seminars 
and other notable erents. Send infor- 
mation to Industry Events. Billboard. 
ISIS Broadway. New York. \ew York 
10036. 

Oct. 5-12. S«d Francisco Interna- 
tional Video Festival, Video Gallery, 
San Francisco 

Oct 8. Country Mask Assn. 
Awards Show, Grand Olc Opry, 
Nashville. (615) 244-2840 

Oct. 8-9. National Religious 
Broadcasters Southwestern Chapter 
Contention. Astro Village Complex. 
Houston 

Oct 8-1 1. First International Mu- 
sic Video Festival. Si Trope/. 
France. 

Oct 9, Country Music Assn. Art- 
ist DJ Tape Session. Opryland Ho- 
tel Nashville. (615) 244-2840 

Oct. 9. Southern California Wom- 
en la Cable Dinner, Manna Marnoii 
Hold. Marina Del Re>. Calif 

Oct. 9-Dec. 23. 1984 Neat Wave 
Festival. Brooklyn Academy of Mu- 
sic Brooklyn. N Y 

Oct 10-12. National Religious 
Broadcasters Midwestern Chapter 
Coaveaboa, Yahara Center. Madi- 
son, Wis 

Oct 10-12. Tekos ft Videotei 
conference. Sheraton Harbor Island 
Hotel. San Diego. 
Oct. It. Country Music Assn. 
I Membership Meeting. Oprs land Ho- 
ld. Nashville. (615) 244-2840 

Oct. 11-13. Great Southern Com- 
puter Show, Orlando C entropies 
Eapo Centre, Orlando. Fla 

Oct. 11-14. National Assn. for 
Caaapat Activities Southeast Region- 
al Conference, Sasannah Civil- Cen- 
ter. Savannah. Ga (803) 656-2461 

Oct 13. Radio-Television News 
Directors Aaaau's conference. Mem- 
phis Stale Umscrsjts. Memphis 
•202| 7?- 

Oct 13-17. Vidcoaa. Palais des 
Festivals. Cannes, France. 

Oct 15-17. second International 
Conference on the Future of Optical 
Memories. Videudisks A Compact 
Discs to the Year 2000. Loews Sum- 
mit Hold. New York 

Oct 16-17. New Videotex Confer- 
ence. Plaza Hotel. New York. (617) 
542*828 

Oct 18-21. National Assn. for 
1 Campus Activities Lpper Midwest 
Regional Conference. Holiday Inn- 
tf Nicollet Mall. Minneapolis (701) 
I 777-3926. 

>| Oct. 19. Radio-Television News 
t Directors Assn.'t conference. Shcra- 
■1 ton Centre Hotel. New York Cm 
If (202)737-8657 

Oct. 19-21. Independent Dtstribu- 
r tors Conference. Eden Roc Hotel. 
t Miami Beach. Fla. 
f Oct 19-21. I9S4 Steelbaod Festi- 
t vaTs preliminary competitions. Pon- 
t Of-Spain. Tnmdad & Tobago (212) 
U 684-6300 

, Oct 24-25. Ohio Assn. of Broad 
p earners Fall Convention. Hyait Re- 
al *ency. Capitol South. Columbus 
p (614) 228-4052 

0 Oct 24-26. New Mexico Cable 
Television Assn. contention. Santa 
p e Hilton. Santa Fe. N M. (505) 983- 
5185 

Oct. 28-30. Iowa Cable Television 
**•■». annual meeting. Airport Hil- 

I too. Des Moines ( 5 1 5 ) 842-7202 
Oct 29-30. 1984 Steelband Festi- 
val semi-finals. Port-Of-Spain. Trim- 
■■■Tobago (212) 684-6300 
Oct 29-31. Rackjobbers Coofer- 
•*«. La Posada. Scoltsdale. Anr 
Oct 29-Nos I. third annual Com- 
%/iamape, RAI Congress & Exhi- 
bition Centre. Amsterdam (617) 



Girl. Whitney Bryn. to Rod and 
Lisa Huff. Sept. I in Holly wood. He 
is director of fulfillment and admin- 
istration for Capitol there. 

* * * 

Girl. Megan Whitney, tu Miles 
and Lisa Bell. Sept. 28 in Nashville. 
He is president of Limeliters Inc. 

* * * 

Boy, Mark Joseph, to Rebecca 
and Randy Deielbiss, Sept. 22 in 
Lima. Ohio. She is a sales assistant 
at National Record Mart's store 
there. 

* * * 

Boy. Nicholas Edward, to Moni- 
que and Denny Bry an. Sept 21 in 
Lima. Ohio. She is manager of Na- 
tional Record Marl's store there. 

* * * 

Girl. Jenna Michelle, to JefT and 
Susan Backer. Sept 19 in New York. 
He is director of Fast Coast promo- 
tion for Arista there. 

Marria ges 



mm! for RCA there. 

* ★ * 
Rurct Prillanun to Janine Bur- 
chard. Sept. 16 in Chicago. He is an 
entertainment attorne> there and 
keyboardist with Captain Rat & the 
Blind Ri»cts She is a songwriter. 

Barry Coburn to Jewel Blanch. 
Sept. 19 in New Zealand. She is a re- 
cording artist and former Australian 
ctriiniT) female vocalist of the year. 
Me is her manager and director of 
Sundowner Music there. 

www 

Douglas Kirschner to Sasha Ta>- 
lor. Sept. 8 in Radnor. Pa. He is pub- 
lisher of \ ideo Insider magazine. 



Deaths 



Ken Baumstein to Lisa (>lobman. 
Sept. 15 in \ew York. He is national 
director of merchandising for Chrys- 
alis there. She is manager of emplo>- 



Marcus Price, age unknown, of a 
gunshot wound Sept. 24 in Memphis. 
Guitarist with the Bar-Kays. Pnce 
was shof and killed while leaving a 
rehearsal studio. 

* * * 

\ incent James DcSantis, 74, of 
natural causes Sept. 15 in Philadel- 
phia. A saxophonist with man* big 
bands. DcSantis had also led several 
Liroups ai local night clubs. He is sur- 
vived by his wife, two daughters, two 
brothers and five grandchildren. 



Video 
Music Programming 



• Continued from page 26 

Chris DeBunh. "Ecstasy Of Flight" AiM 

Dreams. "Kiss Me Red." Columbia 

Sheena Eastoo. "Slrul." EMI America 

Face To Face, "Under The Gun." Epic 

Jools Holland. "Crary Over You." IRS 

Hoodoo Gurus. "1 Want You Back." A4M 

LNXS, "Bum For You." Alco 

Jakala. "Hell Is On The Run." Morocco 

Rickie Lee Jones. "The Real End." Warner Bros 

Jaluka. "Feser." Warner Bros 

Karea Kamon. "Da Don Ron Ron." Columbia 

Keats, "Turn l our Hcarl Around." EMI America 

Ckaka khan. "I Fed For You." Warner Bros. 

Kick Axe. "On The Road To Rock." Pasha 

Mama's Bo>s. If The Kid- Vc I mlol Jnc 

Harry Nilsson. "Loneliness." Poly dor 

Nobodys. "No Guarantees." Capitol 

Phil Oakey. "Together In Electnc Dreams," Epic 

Pseudn Echo, "Listening." EMI America 

Public Image Ud_ "Bad 1 ifc." Elcklra 

Queen. "Hammer To Fall." Capitol 

Residents. This Is A Man s World." Ralph 

Santera, "Can't Shake You." Passport 

lam Siam. "Talk To Me." Columbia 

Sowthsade Johnny 4 the Jakes. "Ness Romeo." Mirage 

X-Teeas. "Change Golla Come." Dolphin 



Bubbling UnderThe 

Top LPs 



' REBBIL JACKSON, Centipede. 

202-THE RED HOT CHILI PEPPERS. The 
Red Hot Chili Peppers. ' 

EnoriaST.1712 

JOHN ANOERSON. dealest Hits. 

Warner Bros 25169-1 
; i LAURA BRANICAN 2. Laura 8rani- 

jan. 'lame 80052 
v COYOTE SISTERS. Coyole Sisters. 

l*raco6063CL lUokwml 
- RE0 ROCKERS. Schizophrenic Circus. 

Columbia BFC 39281 

BLANCMANGE. Mante Tout. 

25172-1 (Warner Bros I 
. -DRAGON. Body And The Beat. 

BI7t74-1 (PoryGraml 

LAURA BRANICAN. Laura Bramgan. 

Atlantic 19289 

XAVIAN. Bumin Hat, rJektra 60375 



Bubbling UnderThe 

_HOT100 

JUNGLE LOVE. The Time. 

102-1 WANNA ROCK. Twisted Sister. - 

lanfx 7-89617 

YOU WERE MADE FOR ME. Irene 

Can, GrnteU Network 7-29257 (Wamer 
Bros.) 

: SEX SHOOTER. Apollonia 6, 

Bros 7-29182 

YOU GET THE BEST FROM ME, Alicia 

Myers, MCA 52425 
•06 00NT STAND ANOTHER CHANCE. 

Janet Jackson, ASM 2660 
' ALL I NEED. Jack Wagner. 

jHtfja (Warner Bros ) 
- SO FINE. Marc Anthony Thompson, 

Warner Bros 7-29175 
109-1 CANT FIND. Smokey Robinson. 

Tama 1756 |Mrjkwn| 

NOBODY LOVES ME LIKE YOU. Anne 

Murray & Oave logfins, s: 
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New Companies. 



llumanform Publishing Co., 
formed by M.K Nairon 6219 Mill- 
brook Road. Brcntssood. Tenn 
37027; (615) 373-9312 

* * * 

Touch Of Class International Inc.. 
a full-sersice booking agency, formed 
by Murgo Smith and Richard Camer- 
on One Mary land Farms, Suite 350, 
Brentwood. Tenn 37027; (615) 377- 
3330 

* * * 

Frank's Music Colleetablea. a rec- 
ord store and import dislnbulor 
1022 South 74ih Plaza. Omaha. Neb 
68114; (402) 391-1 159. 

* * • 

Makin' Music Inc.. an arlisl man- 
agement and publishing company, 
formed by Chns Dodson First cli- 
ents include Sonny Throckmorton. 
Angela Kascl. Casey Kelly and oth- 
ers 3002 Blakcmore Asc . Nashville. 
Tenn. 37212; (615) 292-3632. 

* * * 

Straight h Records, a label formed 
by Stescn Oonaghcy , lan Walton and 
Jan Walton First release is an EP by 
Jim Dassson. 217 E. 85lh St . Suite 
188. New York. N Y. 10028; (212) 
861-4694 

* * * 

Parachute Records, a label formed 
by Sieve Wcller First release is Sandl 
Burnett's single "First Stop Amani- 
ta." 25 Edwardian Place. Nonhpon. 
Ala 35476. (205) 339-4827 



» ♦ ♦ 

Ncophonic Records, a label 

formed by Evyen Klean First release 
is an FP by (be rock group Museum. 
6404 Hollywood Blvd.. Suite 406, 
Los Angdes. Calif 90028; (2131 466- 

8776. 

www 

LA. Sound Records, a label 
formed by Ed Crawley and Norman 
Weal. 787 Gardenia. 82. Long 
Beach. Calif. 90813. (213) 591-0263 

* * w 

Austin Records, a label formed by 
Hcrschcl Cunningham and Jan Bee- 
man First releases include albums by 
Dmar &. the Howlers and a compila- 
tion project entitled "An Austin 
Khsthm it Blues Christmas " P.O. 
Boa 33207. Austin. Tea. 78764; (512) 
385-0901. 

* * * 

Maruot Jordan Management, a 

full service outfit offering public rela- 
tions, promotion and managemcnl. 
speciatiring in soca music The firm's 
initial rosier includes Lord Nelson 
and Designer 115 S Elltolt Place. 
Suite I A. Brooklyn. N Y 11217: 
(718)403-0198 

* * * 

Tempe Records, a Kidenan-dis- 
Inhulcd label, formed by Ray Peck 
for Arizona artisls only First sign- 
ings arc the Mechann and Lucky 
Guess c/o Kldcnan Records. P O. 
Box 256577. Chicago. Ill 60625; 
(312) 399-5535 
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Singles Reviews 
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Pop 

-picks- 



CYNDI LAUPER — All Through The Night. Portrait 37 
04639 '4 29,. pioducei Rick Cnertolf. writer J Shear, 
publishers Fuwalo/Juters. BMI Another tug at heart- 
strings already pulled out of shape By Time Alter Time": 
fourth single is her fastest-rising pop hit yet 

HUEY LEWIS AND THE NEWS— Walking On A Thin 
Line. Chrysalis VS4-42I2S 13 SI); producer Huey Lewis 
and the News: writers A Pessis. K Wells, publisher 
End e;s Frogs, ASCAP More good-natured rock & roll 
(angry lyrics notwithstanding) from the platinum 
"Sports" LP that's already turned out lour lop 10 hits 

CULTURE CLUB — The War Song; Virgin Epic 34- 
04631 (157) producer Sle«e Levine; writer Culture 
duo. publisher Virgin. ASCAP An eflervescent protest 
song hard to disagree with, jumps to 46 on this week's 
Hot 100 

PETER WOLF— I Need You Tonight. EMI America B- 

1241 (3:37); producers: Michael Jonjun. Peter Wolf writ- 
ers P Wolf. P Bliss, publisher Pal-Park. ASCAP Quieter 
but just as danceabfe as the explosive "Lights Out '. vo- 
cal toned down to the merest personable growl 

JOE COCKER— Edge 01 A Oream. Capitol BS4I2 
j 51 >, producer Keith Forsey. writers Adams. Vallance, 
publishers. Irving.. Adams Communications/Calypso 
Toou. BMI/PROCAN Another Up Where We Belong"? 
Could be, if the Nick Nolle film "Teachers takes oft 
Cocker rips the movie theme to raw emotional shreds 



-recommended - 



BILLY SQUIER— All Night Long Capitol B-5422 (339): 
producers Billy Squier. Jim Stetnman; writer Billy 
Squier. pubksher Songs Of The Knight. BMI 
KISS — Heaven's On rue. Mercury US 215-7 (3 Hi, pro- 
ducer Paul Stanley: writers. P Stanley. D Child, publish- 
ers. Kos/Desmobile, ASCAP 
INKS— Burn For You; Atco 7-99703 1 3 38). producer 
Nick Launay. writers A Farms, M Hutchence, publish 
ers: Music Corporation of America/ Browning. BMI 
DOKKEN— Into The Fire; Elektra 7-69617 '4 30.. produc- 
er Tom Werman; writers. 0 Dokken, Lynch, Pilson; pub- 
lisher: Copyright Control. 

AZTEC CAMERA— Ail I Need Is Everything. Sire 7-29153 
'400 producer Mark Knopller; write: Roddy Frame; 

publisher WB, ASCAP 

SCRITTI POLITTI— Wood Be*; (pray like aretha frank- 
lin). Warner Bros 7-29152 (3.39), producer: Arif Mardm, 
writer: Green, publisher: Copyright Control. 7-inch ver- 
sion of previously reviewed 12-inch. Billboard, Aug. 4, 

19S4 

ROGER TAYLOR— Strange Frontier. Capitol B-S420 

(4 11), producers: Roger Taylor. David Richards, Mack; 
wiler Roger Taylor publishers: Oueen/Beechwood, 

BMI. 

SOUVENIR — Lovelines, MCA Curb 52479 1 3 42), produc- 
er Michael Uoyd, writers: A. Kasha, J. Huschhorn. M 
Lloyd, publishers TSP/Srster Cell/Tuple Star/Fire and 
Water. ASCAP/BMI Movie title tune in the danceabte- 
metal mode 

DREAMS — Kiss Me Red. Columbia 36-04644 (3 31). pro- 
ducer Bruce Botnick. writers: B Steinberg. T Kelly, 
publishers Billy Stemberg/Denise Barry/Kawashima 
Rock, ASCAP Techno-danee song from the "Dreams" tv 
series 

WHITESNAKE — Love Ain't No Stranger. Cetfen 7 29171 

(3:24); producer: Martin Birch, writers Coverdale, Gal- 
ley, publishers Whitesnake (Overseasi/Whilesnake. 
ASCAP 

MOLLY HATCHET— Satisfied Man. Epic 34-0464( 

(330), producer. Terry Manning: wnters: T DeLuca, T 
Jans, publishers Irving. BMI/Cavesson, ASCAP 
SILENT RUNNING — Emotional Warfare; EMI America B- 
1239 4 09). producer Peter Walsh, writers A Scott. I 
Gault. A White R Collett. P Gamble, publisher Deia- 
mus. ASCAP U2-styie wall of sound to a disco beat. 
DAKOTA — Runaway. MCA 52463 ( 3.56). producer Dan- 
ny Seraphme; writers J G. Hludzik. B Kelly, publisher 
Jakota. ASCAP The familiar AOR/MTV power choids 
spiced with ruder-than-usual lyncs 
1AM SIAM— Talk To Me il Can Hear You Nowi. Colum- 
bia 36-04510 3 59 1 . pioducers David Sonenberg. Brian 
Rothschild, Larry Fast; writers: S Vienna. B Rothschild: 
publisher Liedela. ASCAP Theatrical, mannered 
electrodance 

also received 
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Block 

picks— 




JOYCE KENNEDY— Stronger Than Before. AiM AM 
2615 3 59). producer Jeffrey Osborne: writers Carole 
Bayer Sager. Burt Bacharach. Bruce Roberts, publishers 
Fedora/Unichappell.'Begonia Melodies. BMI/New Hid- 
den. ASCAP A aipoter tempo than in her hit duet with 
Jeffrey Osborne, with more room for vocal dynamics 

TEMPTATIONS— Tieat Her Like A Lady. Gorrjy 
1765GF 3 59>. producer Suzee Ikeda. writers: 0. Wil- 
liams, 0 Woodson, publishers Jobete/Tall Temptations. 
ASCAP Uptempo dance-funk punctuated with bursts ol 
rich harmony; EWF-style production augurs pop 
crossover 

LILL0 THOMAS with MELBA MOORE — iCan'l Take 
Half) All Of You Capitol B-5415 r 3 S3 ■. producer Paul 
Laurence/Stone Jones Productions; writers: L Thomas, 
LaLa Laurence, publishers Bush Burnm', New Music 
Group/Music Corporation of America. ASCAP/BMI Love 
ballad graced by a perfect vocal Mend and strongly per- 
sonal interpretive styles 

BAR-KAYS — Seiomalic. Mercury 110 255-7 (3:46); 
producer Allen A. Jones, wnters Bar-Kays. A A Jones, 
publishers Warner-Tamerlane/Bar-Kays. BMI Stylish 
contemporaray techno- soul, rising to 56 on this week's 
Black chart 

SLAVE — Ooohh, Coblhon 7 99696 3 45). (12-inch 
version also available Coblhon 0 96913) producer Jim 
my Douglass, writers Mark Adams. Danny Webster, 
Charles Carter, Keith Nash. J Douglass, publishers 
Slave. ASCAP Major Toms, BMI First single from the 
"New Plateau" LP. plenty ol subtle surprises undei the 
nonstop funk beat 

r ecommended 



JUNIOR— Somebody; London 662 006-7 i4 06 produc 
er; Ant Mardm. writers Junior. Nightingale, publishers 
Junior SaMjsic. PRS Airs & Graces. ASCAP 
TYZIK— New York Woman, Potydor til 220-7 (3:42); 
producer Jetl Tyjik; writers: J Tyzik. M Boone. B 
Stein, publishers Halwill/ Macaroni. ASCAP. 
KIDDO— She's Got The Body: AIM AM-2679 1 3 44): pro- 
ducers. Donme Sterling. Steve Millang: writer: Donnie 
Sterling, publishers Kiddo/Southern/Almo. ASCAP 
PETER BROWN — (Love Is Just) The Game Columbia 36- 
04622 (3:50); producer Peter Brown, writers: P Brown. 
R Rans. publishei Minong. BMI 7-inch version of previ- 
ously reviewed 12-inch. Billboard. Oct 6. 1984. 
MILLIE JACKSON— Sister In The System; Spnng SPR-7- 
3040 1 4 Oli, producers Millie Jackson. Brad Shapiro, 
writers Millie Jackson. Brad Shapiro, publishers: Double 
AK-Shun/Gaucho/Ninadan. BMI In which she outlines 
the platform ol her presidential candidacy, at least the 
headlines wouldn t be bormg. 
B0BBY GLOVER — Your Spell. Columbia 36-04651 (4:15); 
producer Roger Troutman. writers R. Troutman. B 
Beck, publisher Troutman's. BMI 
B T EXPRESS — Your Love (Is All I Needi. Earthtone ET 
1205 < 12-inch single) (6:29). producers King Davis. Tin- 
ker Barheld. Danny Weiss, writer: Jamal Rasool: publish 
ers Davis King/Marva Lorr. BMI Contact Alpha Disl , 
New York 

CHOPS— Your Red Hot Love. Atlantic 7-69606 13 57) 
(12-inch version also available. Atlantic 0-66920). pro- 
ducers. Marvin Daniels. Fred Mills. Game Wayne. Chris 
Lord-Alge; writers: Svengaii. Funki. Craig Oerry. publish- 
ers Funki. Dash and Zeke. BMI. 
CHUCK MANGI0NE— Diana D Columbia 36-04649 
(3:50); producer Eumir Deodato: writers: C Mangione, J 
Barnes. K Barnes, publisher Gates. BMI Dance instru 
mental with one whispered lyric 

also received 
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Country 

picks 



CRYSTAL G*yu— Me Against The Night; Warner 
Bros 7-29151 12 49;. producer Jimmy Bowen. writers. 
Pam Rose. Mary Ann Kennedy. Pat Bunch, publishers Ir- 
ving/Love Wheel. BMI Sweeping, silvery arrangement 
on a dynamic song, a perfect change for Gayte 

BJ. THOMAS— The Girt Most Likely To. Cleveland In- 
ternational Columbia 36-04606 '3 08). producer Bob 
Monlgomery; writers S Pippin, W. Newton; publishers 
Warner-Tamerlane/Writers House, BMI Thomas takes a 
sympathetic look at a lover on the rebound in this lush 
production. 

CARL JACKSON— She s Gone. Gone. Gone, r^mou 
36-04647 1 2 57,1. producer Stan Cornelius; writer H 
Howard, publishers: Tree Harlan Howard, BMI An im- 
peccable song and production, with enough country and 
bluegrass licks to satisfy purists and enough drnre and 
sassiness to convert the skeptical fringe 



-recommended - 



MEMPHIS — Closer To Crazy. A Rose AR 076 '407). pro- 
ducers. Ron Oates, Memphis, writers Woody Wright, 
Oewayne Orender, publisher Cedarwood. BMI Vocals, 
lyrics and production are all first-rate on this slow, richly 
melodic weeper Contact (615) 791-1146 
DANNY NEWS0ME — I'd Think You Were Cheating To- 
night. RustK 1023 12 22 '. producer Harold Bradley: writ- 
ers Blake Mevis. David Wills; publisher Jack and Bill. 
ASCAP Contact (615) 133-1457 
AUBREY T. HEIRD— Sometimes He Smiles. QoaZar QR 
101 (2:50). producers. Lon Wright. A Heird. wnters: Lorv 
me Wright. A Heird. publisher Starbound. BMI Contact 
(713 ) 6953646 

also received 
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-picks- 



AL JARREAU— Alter All; Warner Bros 7-29262 (3:59). 
producer Jay Graydon. writers: Al Jarreau. Jay Graydon. 
David Fostei. publishers Al|arreau/Garden Rake/foster 
Frees. BMI Quiet, dreamy, and meditative, a change ol 
emphasis Irom his three upbeat hits last year 



NEIL DIAMOND— Sleep With Me Tonight. Columbia 
3644646 (3:47.1, producer Richard Perry, writers N 
amond. B Bacharach. C B Sager. publishers Stone 
bridge/New Hidden Valley. ASCAP/Carole Bayer Sager 
BMI Grandly presentated M0R ballad, high emotwns 
lots of strings. 

RICHARD CLAYDERMAN — The Way I Loved You. Co- 
lumbia 36-04631 '2 32), producers Paul de Senneville 
Olivier Toussaint; writer 0. Toussamt. pubtrsher Lanta- 
na. BMI Theme Irom the lim "Irreccwcilable Differ 
ences" is a candlelight-and-champagne instrumental for 
piano and orchestra. 



-dso received- 



•1S541 .Co*UC 11 



^DiscoDonceS 



-pkks- 



N0LAN THOMAS— Yo Little Brother. Emergency 
EMDS 6546 1 12-mch s.ngie (5 19); produce's Mark I 
S>tt. Chris Barbosa. writers Curtis Josephs, Ann God* 
publishers Jobete/Not Fragile, BMI Ei-actor Thomas a 
the latest Uggett-Barbosa discovery, paired here with 
buoyant dance track and an unusually sensitive message 
lyric. 

DA22 BAND — Let II All Blow. Motown 4524MC 

(6:45); producers Reggie Andrews. Bobby Hams; writ- 
ers Keith Harrison. Bobby Hams; publishers Jobete,' 
Dauberry Jam. ASCAP. 12-mch version of previously re- 
viewed 7-mch. Billboard, Oct 6. 1964 

FLIRTS— Helpless (You Took My Low). Tekrfon Tt 3 
1 1 2-ixh single) (7:43); producer: Bobby Orlando, writer 
Bobby Orlando, publishers: t^fliuro/Personal. ASCAP 
An almost identical rhythm track rust brought Every! 
Thomas to the top ol the Dance chart, synchronic!) 
some call il Contact: (212 ) 246-5520 

SAM HARRIS — Sugar Don't Bite; Motown 4523M4 
(5.36). producers: Steve Bam. Tony Peluso; writers B 
Roberts. 0 Wens, publishers Brooiertoones/Donna 
Weiss. BMI 12-inch version ol previously reviewed 7 
inch. Billboard. Sept 1. 1964 

recommended — 



T0NI BASIL— Suspense; Chrysalis 4V9-42S24 (12-tndi 
smglei ' 6 57 1. producer Riche Zrto; wnters: Alan Roy 
Scott. Brian Short, publishers Tyne Safe Toones. BMI/ 
Colgems EMI. ASCAP Eclectic artist returns in Eurc- 
disco-chanteuse style. 

MASCARA— 83)3. Oh Myf 0M 4005 (12-tnch single) 
< 7 15 1. producer: Jurgen S Korduletsch. writers JS 
Korduletsch. M Kovarrubias. publishers Sounds Of Jupi- 
ter MCA. ASCAP Cross-cultural disco, including bilin- 
gual dialogue Contact (212) 246-5520 
MELANIE ROSALES— What You Really Want: Wide An- 
gle WAR 619 '12-mch single) 14.37). producers Steve 
Raitt. Ricky Peterson, writer Jerry Williams, publishers 
Blackwood 'Urge. BMI Contact: 1612) 340-9597 
LYDIA MURDOCK— love On The Line: Team TRS30M 
(12-mch single) (571), producers Michael Burton, Gerry 
Gabmelli. Bobby Eli. Tony Bongiovi. writer Michael Bur- 
ton; publishers: Metaphor/Mothers Own Pie. BMI. Con- 
tact (215) 546-7000 

DAVID M — Cut The Rug; GZPZ 12002 (12-inch single) 
(6 29). producer David McMurray. writer David McMur- 
ray: publisher not listed Solo effort of Was (Not Was) L 
saiophomst suggests Funkadeiic as interpreted by the B- 1 

52s Contact: (301) 564-1255 




New & Noteworthy 



JUUAN LENN0N— Valotte. Atlantic 7-19609 (4:151 
producer Phil Ramone. writers: Julian Lennon. Justii 
Clayton. Canton Morales: publishers: Chansma/ChappelL 
ASCAP After three or four plays the eenness fades ana 
he does emerge with a voice and a grace of his own. but 
the pensive debut of John's eldest will call up 20 years of 
flashbacks in the first uncanny instant 

ROGER HODGSON — Had A Dream (Sleeping With The 
Enemy). AiM AM-2678 (4:24). producer Roger Hodgson 
writer Roger Hodgson, publisher Unichord. ASCAP. 
Wall-ol-sound boogie stomper introduces the solo career 
of the former Supertramp frontman. literate, intricate 
pop with accessible hooks. 

TIMOTHY 8. SCHMfT — Playm' It Cool; Asylum 7- 
69690 '3:561, producers Josh Leo. Timothy B Schnut 
writers; John Oavid Souther. Timothy 6. Schmit. Josk 
Leo, Vmce Melamed. publishers Ice Age Jeddrah 
ASCAP/Elektra/Asylum/Mopage/Jasper Jeeters. BMI 
Another ei Eagle goes solo, nervous rhythms celebrate 
the restless teen lifestyle born ol sunshine and freeways 



News__ 

Supreme Court On Counterfeiting 



• Continued from page J 

crnptcd by federal copyright tutulo 
Tbr Klton came u a pan of the 
Supreme Court'* fall order* l»t, re- 
km&A Ian week The case. Crow n 
»«in»n«hi in filed with the Su- 
preme Court April 20 after the Ron- 
da court denied a petition for 

Crackdown On 
Promo Product 

• Caatmmjd from pag* i 

p. overs included "All of ui Hate a 
kttk paocc of this problem." he 



Cafe for advice from Charles Rul- 
lenberi of Arenl. Koi. Kinincr. Plot- 
im at Kahn found Ihe NARM coun- 
sel uiejcsting thai dealers talk lo 
keel enforcement authorities as one 
tack, and to manufacturer reps con- 
tassaetly a> another "What happens 
if (the industry) takes a legal stand 7 " 
inquired Fan* "U there too much of 
i ra» from a precedent standpoint* 1 " 

Ruttenberg commented. "If you're 
|otng to proceed. H should be set up 
properly There has to be a certain 
aasnaat of activity with respect lo 
I riling records back before you go 
lor legal action " Labels must show 

better pattern of retaining title" lo 
prranorvosssl product stamped with 
saminp that osrnership is reserved 
by the manufacturer, be said If 
there's ao history of getting the re- 
cords back, the likelihood of success- 
ful court action is diminished 

The il ■mil closed with a request 
by Farr that label representatives 
confer with their legal departments, 
■nd probe prospects for "a test case " 

The retailer made one final 
. immcnl to manufacturers prevent 
"It's not that sve think you don't 
cart. It's just maybe not the first prv 
ority anyone has Yet someone has to 
make a pnonty out of It " 

Arbitrons Show 
Hits Still Hot 

• Continued from page I 

nay AM powerhouses in Chicago. 
Detrtet and San Diego, and talk in 
»»» Francisco, the continued promi 
•error of AOR in Cleveland and Bos 
the No I slot of easy listening in 
Washington and Philadelphia; and 
•nasaTa lead in Houston 

Organizers Of 
Milwaukee Fest 
File Chapter VII 

MILWAUKEE- Musicfest Inc. 

• nosv- profit organization which held 
"> lecond annual program on Mil 
••afcee's Ukcfronl Summerfest 
PoassrJa Sept 7-9. filed a Chapter 
*"j bankruptcy petition Sept. II. 

The festival, featunng local and 
'-■oonal entertainers, was developed 
by the Milwaukee Musicians Assn 
Local • Funds from the event It- 
r "* occ d free concerts ai parks. 
Nhool, 

and nursing homes 
"We didn't have enough people 
*>•"• there That's the bottom line." 
u f» Robert Couey. secretary -irea- 
*«■ «* the musicians' local and 
^teaciest 

*«ativil officials reportedly con 
^ eral fUing for bankruptcy in 1983. 
*™* *« program drew only 22.000 
2 °*ded with a debt of S40.000 
1*" *e» decided to try again this 

figures for the festival's debts 
, SJ ■'•»» were given in the Chapter 
*" Petition 



rehearing 

The stale nf Florida, as represent- 
ed by Louie Wainw right, secretary of 
the Dcpt of Corrections, had argued 
in Us brief that ihe defendant. Robert 
Larry Crow, had not been charged 
with engaging in unauthorized dupli 
cation, hut with stolen property- 
royalty rights — which are not cov- 
ered under federal law hui under pn- 
vale contract agreements, and there- 
fore not within the hounds of 
copyright law 

However, ihe Supreme Court let 
stand the appellate ruling and the re- 
spondent's counsel's contention that 
royalty rights are "equivalent to" 
those rights protected by the copy- 
right provisions in the U S code. 

The respondent, court records 
show, had participated in unautho- 
rized reproduction and sale of eight- 
track recordings of Tammy Wy- 
nettc's 1972 Epsc album "Golden 
Ring " Ihe Honda prosecution's sto- 
len property charge consisted of the 
"royally rights owed lo Ms Wynettc 
under the terms of contract with 
CBS 



Crow's lawyer. William J Shep- 
pard. contended that ihe amended 
federal copyright ad had allowed 
Congress to "preempt the legislative 
field with regard lo acts involving the 
sale of federally copyrighted and pro- 
tected materials,*' and that therefore, 
"any state prosecution of Mr Crow 
for his unauthorized reproduction 
and sale of these materials was pre- 
empted by the Copyright Act " 

This contention was rejected by 
the State District Court in |9M and 
■ he State Supreme Court in ML. but 
the Court of Appeals agreed in late 
1 91 J and refused the petition for 
rehearing 

However, the Supreme Court's re- 
fusal lo hear the case does not estab- 
lish the precedent that stales cannot 
prosecute record /tape bootleggers on 
charges of dealing in stolen property, 
if those rights are defined as royally 
rights Rather, legal sources say. the 
high court remains "neutral" in 
choosing not lo grant certion. and 
Ihe "preemption" ruling by the I Ith 
Circuit Court of Appeals applies only 
to that jurisdiction 



Bullish Outlook Prevails 
At MCA Staff Gathering 



• Continued from page i 

Black music vice president Jheryl 
Busby then previewed recent and 
forthcoming releases from such acts 
as the Controllers. Came Lucas, 
Randy Hall. New Edition and. on 
Constellation. Klymaax and Alicia 
Myers Also joining MCA is Mr T . 
who already has a current album via 
CBS. but is due lo release both an al- 
bum and home video program 
themed lo "Be Somebody Or Be 
Somebody's Fool" later this month 
Also in the wings arc albums from 
Wilton Felder. Thelma Houston. Kli 
que and Rockie Robbtns, while Con- 
stellation will be releasing an album 
documenting the Rev Jesse Jack- 
son's address to Ihe Democratic Na- 
tional Convention earlier this year 

Bowen. who thanked field staffers 
for the label's strong country catalog 
sales performance, noted that coun- 
try sales have nsen lo I69r from a 
K (r r share of the action in February 
The country executive noted that the 



division's mater of some 50 acts has 
since been trimmed to between 20 
and 25. he also noted new signings. 
including Mac Davis and Nicolette 
Larson, and hinted that similar deals 
with established acts are in the 
works. 

Emory Gordy has been added as a 
producer. Bowen reported, and pro- 
ducer/musicians Randy Scruggs and 
Dasid Hungate are currently talking 
with the label about possible produc- 
tion assignments But Bowen injected 
a more sobering note by pointing to a 
dip tn national country product sales 
from an estimated 1 5% of Ihe overall 
market lo "t% or «%." adding that 
fewer country crossovers are likely in 
the future 

Azoff praised Motown 's contribu- 
tion lo MCA's growth and intro- 
duced Motown president Jay Lasker 
Motown held a similar sales confer- 
ence Sunday (30). to which the press 
was not invited 
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ACQUISITION TIME— Joe Iwgro. left, wn Chairman ol lagro Enterprises 
welcomes Jay Warner and his Jay Warner Music Group as lso.ro s newest 
acquisition The Warner catalog wttl now operate under lsg.ro s new pub- 
lishing arm. Private I Musk, of wrucfi Jay Warner assumes the presidency 
Pictured with them Is Isgro vice chairman David Cheekier 



Billboard 
Pop Singles 

CHART RESEARCH 
PACKAGES 

The definitive lists of the top hits year by year, 
through the entire history of record charts. 

Based on the authoritative statistical re- 
search of the music industry "s foremoM trade 
publication. 

THREE TITLES AVAILABLE: 

Number One Pop Singles, 19-11 through 
1983. Lists Billboard issue date, title, artist 
and label of the number one record of each 
week. $T>0.00. 

Top Ten Pop Singles, mi 7 through 1983 
Lists title, artist and label of every record which 
reached number 10 or higher on Billboard's pop 
singles charts. Listed alphabetically within 
each year, ttl records are indicated. S50.00. 

Top Pop Singles Of The Year. 1946 through 
1983. The annual listings of thetophttsofthe 
year in rank order, as published in Billboard's 
year-end special issues. Includes title, artist 
and label for each entry $50.00. 

Individual yearly lists may also be purchased 
separately; see coupon below. $5.00 per list. 



Billboard Chart Research 
Attn: Barbara DeMana 

1515 Broadway 
New York. NY 10036 

Please send me the following Billboard Chart 
Research Packages: 



A 1 
A2 

A-3 



Number One Pop Singles (?) $50 00 

Top Ten Pop Singles @ $50.00 

Top Pop Singles Of The Year @ $50.00 

Individual yearly lists from 

(please list buik code number) for 



J please list yearts) desired.) 



Check or money order is enclosed in the 
amount of: 



(SoTT> no C O D or billing i 
Name: 



Company 
Address 



City. State. Zip: 

Overseas air mail ram available upon request 



News 

Portable CD Player From Sony 



• Conlinyfd from page I 

Under Ihc plan. Buyer* of Sony 

hardware I ►• Ihc eligible period 

will tend a pre paid order for Ihc 
CD* along with ihc warranty card 
ihey rcium lo Son) The order* will 
l hen be forwarded lo CBS for fulfill- 
mcnl Brochure* lo he »upplied ■ 
Sony audio dealer* will ll»l the vift- 
ware iiffercd 

Among Ihc M ttllc* offered are 
»ome of Ihc lahcl'* he*t-*eiTlng. in- 
eluding Michael Jack»on» "Thrill- 
er." Billy Joel'* "An Innocent Man." 
the "Footlomc" toundlrack. Bruce 
Spnng*lccii * Born In The UiA," 
and. on ihc classical side, mlc* h) 
Wynton Marsaltv Cilenn Gould and 
Yo-Yo Ma 

There will he a $1 per di*k mailing 
and handling c harge lor order* up lo 
fi*e unit* The added charge for ut 
or more will he M)cenl» per title Jer- 
ry Shulman. *kc president of mar- 
keting de*clopmenl at CBS Record*, 
vavs that the plan will he offered 
through mm 2.000 *clevled audio 
deaden until Jan I After that, it will 
be extended to a* many a* 1.000 deal- 
er*, until the plan terminate*. 

While Ihc new Sony portable play- 
er it little more than five irwhc* 
*quare. the company r» not *lre**ing 



li*lctiiiig-on-lhc-mo*c capability over 
use at a plug-in deck Sony rvchew* 
use >>l Hs pfopnelorv name V. ilk 
man." in it* promotion 

Sugge*led ll*l pnee of the haw* 
portable player, the l)-V i« IS"), 
including AC adaptor and patch 
cord An additional V4° °5 buy* the 
optional battery pack/carrying cue 
Sii C hattenea are required for five 
hour* of operation fhher olra-cott 
option* include a car battery curd 
and ■ rechargeable battery unit 

II. adphone* are not lurni*hcd. and 
Sony recommend* thai high-i|ualily. 
digital ready phono be used al- 
though the player will operate with 
lc*.*cr unit* ll"* eMimated thai Walk 
man-type readme** will cott the buy- 
er about MOO. with the required op- 
tional equipment Carrying weight 
wiKild he about IM pound* 

The ha*K D-5 weigh* 2\ ounce* 
and incorporate* many of the operat- 
ing feature* of Mandard home play- 
er*, tuch a* *canning and muwc 
*carth ll* *mall *i/e ha* been made 
pm*ible by the doefopmeni of a new 
high-dentily chip and a later opt* av 
*cmbl) one-third the *i/e of preview* 
design*, it'* said 

1 owrst price car model, the CDX- 
* hsis ai $WH The CDX R7. 
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Sony a D-5 portable CO Dlavar 



THE HOTTEST LISTS 
OF THE HOTTEST HITS! 




»hich lists at $6W^. include* mi 
AM/FM tuner Both require «cpa- 
rate power amplifiers and are said to 
have lurvived rigid vibration* and 
heat •>■■•■- 

Sony's "umbrella" cnwept prormv 
hon campaign incorporate* a month 
long drive on MTV as pari of general 
lelrsiston advertising Thirt) second 
spot* will trumpet Sony'i leadership 
role in supplying CD player* for 
home, car and portable usage A total 
of H ..■inihf are slated for air- 
ing on MTV this month Beginning 
in November, print ads skill be run in 
such consumer publications as Play 
hoy. Rolling Stone and the New 
York Times Maga/ine. in addition to 
audio hiH>ks 

In setting college convene Sony r* 
homing with WE A in promotumal 
support of Rolling Stone's fclectron- 
tci E-tpn, which will he aimed at an 
e*timalcd hjlf million students on 20 
campuses There will aho be audio 
visual presentations at major hi fi re- 
tailer shows in conjunciMvn with 
B"sc New members will be toughi 
for Sony's Digital Audio Club, a fa- 
cility that supplies information and 
.tiso'ui.i plans i fi a*, i. cvv ino And 
the company will distribute "'Com- 
pact Disc -Count" booklet* to hard- 
ware purchasers' said lo hold cou- 
pons worth up to 1900 toward the 
purchase of other components 

ATV Music Goes 
On Sales Block 

• Continued from page I 
ding wars, including the Vsrlk. Musk 
Group. EMI. Coca-Cola and U S 
real male magnate Sam Lefrak 

According to Sam Trust, who runs 
the I *■» diwMon < \ I \ Musk jnd 
sits on the ACC board. ACC chief 
Robert Holmes a Court ha* a*kcd 
him to "centralize thn sale" and for- 
ward btd* on lo him Trust indicate* 
that an acceptable bid will deliver the 
catalog quickly, pointing to Holmes a 
Court's flair for speedy deal making 
"It'll go quickly or not at all." Tnatf 
say* of Ihc sale 

Northern Songs, which Lennon 
and McCartney established in the 
heyday of the Bcatlc* with Dick 
James and later sold to then ACC 
head Lord Grade, ts estimated to 
bring in rescnue* of S10 million a 
year, about half of the roughly S20 
million grossed h> the publishing di- 
vision a* a w hole 

Three years ago, McCartney of- 
fered Lord Grade a rumored $27 mil- 
lion for the Northern Songs portion 
of the catalog with its 1 HO copy rights, 
mostly Beatles song* This hid Ml 
rejected and in the following year 
Holmes a Court, an Australian busi- 
nessman, bought ACC for about $70 
million 

Assistance in preparing this ttory 
provided by Peter June* m London 

Word of ihc decision h% Holme* a 
Court to sell his music publishing di- 
vision follows a settlement last week 
of a demand h> McCartney, support- 
ed by Voko Ono. Lcnnon'v widow, 
lor j higger share of publishing royal- 
ties In an out-of-court settlement 
reached only days before the full case 
was due lo be heard in London's 
High Court. McCartney and Ono arc 
believed to have accepted an im- 
proved deal on Northern Songs-relit- 
ed royalties and a seven-figure 
payoul 

Some IK monlhs ago, a second, 
[uralk-l jcli.'ii in respect to royalties 
going back to 1965 was thrown out 
by the HighCoun (Billboard. March 
5. 1983) However, the current litiga- 
tion only affects records made after 
1974. 



MTV Videotapes Bow 
Through Radio Shack 



• Continued from page I 
sitrdcd tidci*a**etlc sale* a* well, 
although the chain ha* insolsed itself 
with record/tape sale* in the past and 
continue* lo do «o 

fwcnl) lhou*and Lopte* of two 
PMI produced video compilation al- 
hums hearing the MTV logo have 
heen shipped in 4.W0 Radio Shack 
outlet* nalionwidr vvilh Zd.ffft m.irr 
unit* due lo follow «hortly The 4V 
minule video alhum*. "MTV Video 
To Co" and "MTV Live Video To 
Go." are priced at and fea- 

ture *ideo clip* and live perfor- 
mance* hy such art i*f* a* Tina 
Turner. Duran Duran. Thorna* 
Dolhy and Billy Squicr 

V* ilh il* va*l numher of outlet*, the 
move put* Radio Shack tnjidly into 
poulion to become a mayor force in 
Ihc vidcnca**eftc sa lev-only market- 
place, according In Bob Han. who 
»a* tn*lrumental in teaming Radio 
Shack wilh MTV and the vanou* 

haw 

"Radio Shack i* uniquely post* 
tinned lo lum around the whole mu- 
sic video vale* husinev*." he say* 
"From an induvtrv that ha* had rela- 
tively few outlet*, it ha* gone sudden- 
ly lo one with a potential 6.000 out- 
let* carrying some of the hottetl. 
timeliest muMC video product ever 

"Nobody cite ha* achieved the 
kind of order* they've had on the* ve- 
rve* already." Han continue*, refer - 
nng to the initial order of 40,000 
coeae* of both comralatii >ns Radio 
Shack placed with PMI According 
to Hart PMI s prevtou* compilation 
cassette. Voiron's "Picture Mu*»c.~ 
told about 30.000 corac*. while CBS/ 
Foi Video** "Pnme Cut*" *old about 
the same 

Radio Shack'* video buyer Dave 
Shoemaker ts ctcttcd about the new 
venture v prospect* But he is cau- 
tious about overrating the potential 
of hi* company'* move into music 
v ideocavAetle sales until more feed- 
hack arrive* 

"Up until now. we've never been 
involved in Ihc video software bu»i- 
nev*. and we Mill aren't really heavily 
involved." he vayv "I don't want to 
compete with the big software retail- 
er* and rental outlet*. I only want to 
carry *pecial. unique programming 
We're not yet a force, hut we definite- 



ly are in there 

According lo Shoemaker. PMI he- 
came no. .Ivrd in the protect hecauve. 
once Radio Shack decided lo get into 
music video software sales and began 
contacting record companies and 
video produccrv. PMI wa* "the only 
company I hat even relumed our 
phone call* Many of ihc record la- 
bels we initially contacted who didn I 
warn to touch this are now calling 
PMI. very inlerevted in gelling their 
ani*t* involved " 

PMI cnlacled MTV and worked 
with the music video cable service m 
devigning the packaging and concept 
for the two initial compilation*, tayt 
Han The company aho look care 
arranging clearance for Ihc 
ani*l* through their respective lal 

"We wanted Ihe MTV idcnlifi 
tvon because of the high recognition 
factor the network ha* with our tar- 
gel market." Shoemaker oplainv 
"Something like 'Radio ISNO.' for el- 
ample, which i* an cscellent *how. 
simply docin l base the same instant 
identification " 

The MTV connection i* highlight- 
ed both on the packaging of the sid- 
cocataettes and in Ihe pnnt adeems 
mg planned lo begin *oon "National 
advertising begins Ihl* week with 
newspaper ad* and in*env" Shoe- 
maker say* "We'll al*o di*play the 
MTV logo prominently in all Radio 
Shack video hardware ad*, nghl 
ihrough the Chmtma* season." he 
adds noting thai advertising on 
MTV begin* in November Shoemak- 
er tayt that the two mlc* arc avail- 
able in hoih VHS and Beta Hi-Fi for- 
mat*, which lives "hand in hand" 
with Radio Shack * recent introduc- 
tion of a Beta Hi-Fi VC R 

Han says that PMI. Radio Shack 
and MTV are already discussing the 
ne*l title* lo become available ne» 
vpnng "MTV Video To Go. Vol IP 
and "MTV Live Video To Go. Vol 
II " 

"People collect record album*, 
it only *ccm* natural that they would 
collect reasonably pneed video music 
albums as well." Shoemaker argue* 
"The*e are 45-minule albums, not 
jusl two- or lhree-*ong collections 
like Sony * Video 4S I feel i2<* <*5 
an acceptable price point, but the 
marketplace will make Ihe decision 
tor us as lo whal happens nett 
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GREAT FOOD 

OPEN 24 HOURS 

LARRY PARKER'S 
DINER^* 





206 S BavortyDr at Chartoville Beverly H.lls CA • 1213) 274-5658 
4676 Admealty Way. Manna Del Ray. CA • (2131 823-6615 

Telephones at Each Dining Booth 
************** **y*v**ir#****#*i 
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Billboard Album Reviews 
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Pop 



ARMORED SAINT — March CM The Saint Chrysalis FV 
11471 Producer Mchwi Jams Jacks** This Bntisti 
oawelet offers Ha latest example ol a now proven tormu 
La atari natal with AOR accessibility Expect lo see 
Ofrtaas go after the m a tug way As for image, the 
cow art. Sat that for RCA s Grim Reaper suifests thai 
IM 14th Century could be the hot new fashion motif tor 
[Ms year's metal 

ORIGINAL SOUNDTRACK— Teachers, Caprtol SV 
12371. P ro tein Venous. The new Arthur Hitter drama 
eeeat contemporary hi|fi school life is already aimed 
toajartty at the broadest boraffic* audience, but this an. 
mono of rock performances has the added hook of a 
wetVdetned museel terrain It's raucous but well-honed 
cenaercal rack from acts including Night Ranger lan 
Hotter. Fredne Mercury. 7J Top (a tret -Cheap Sun. 
frtm~). the Hotels and Bob Seter Add the already 
Mujrtng 38 Special track. Teacher Teacher." and this 
caaUcact. 

QUEEHSffYCHE — The Warring. EMI America ST- 
17434. Producer tames Guthne These hard rockers lake 
ane natal aanousfy. and whether "Take Hold Of The 
FejMt" ntJ the top 40 or not, the traditional power -rock 
> »»'■>'. taenraad by highly pod shed production and 
■t group's razor-sharp performance, will take a Litre 
to* on the charts Geoff Tate's (lipping vocals lead 
Qi w a u i jiJn down the road of hard rock on "Warning" 
**ry+mKKt- and should light up seekers ol metal 
- E i- 




lock 




MAM KHAN-I Feel f„ In. Bros 25162 
["■"■*«• <•■*». Producer Mardin shares the spot 
!"» — co-producers Dand "Hawk" Wol.nski. 0av«f 
tea aw aid o thers, at of whom rum provided peak musi- 
* m * > ** n * out Khan s best Charged by the 
i "I fed For You." this carefully crafted, highly 
■ venture can) we) be the crossover cornet 
**■ **' her vocal vitality to pop and rock 



[2. 421 Pronators: George Duke. Dand Hawk" Wo- 
■«■■> has Med out a prescription lor top 10 sue 
Wjat* her dwabng "The Medcint Song With Duke 
■■-wavA hendkwg production MiBs is a w.z at lurn- 
■t wet cr afted tunes and sparkling arrangements into 
eMealairnng pop-soul episodes "Edge 01 The 
««■" and ""In My life ' catch Mills at the lop ol her 
»■» n ote of her best elforts 

EWLYJ "CHAMPAGNE* KING — So Romantic. RCA 
WMJ* Praducers Ctrl Magness. Glenn Ballard King 
g ?. l * t " » her hit streak airre with another spa. 
T~* >tw ^a» of sprightly pop laced with pulsating 
■««/*mo currents King is still fieung a race grow- 
w iwb t ower and sophisticaton. and thai new edge ., 
"Rjayhereonthe uptempo -just For The Night" and 
WW Control Highly contemporary production, sharp 

"tements and King's gripping vocals create the kind 
' """am" that tickies the charts 




Country 



-"J ■« MCA 5513 Prodacen, jimmy Bowen. George 

h. ^""* ' »»n«rn swing lui a permanent home Us 
" * [»*roducei. strait has created a purely 
toZZH XT* * ttw ' u,in l wre slow waltzes and 
"t»-»us>pers It's quintessential Strait a) 
TtJ^^'L*" «* l««er the commerciality 

S^P^"* 5 S 0 !"^- 1 ^" "ter. RCA AMU- 
•'ercTntr t**-. E«1 Thomas Come, 

ZL'JS »«* edge to Conley', music that's soTer 
Z, 1 " 1 " "Ibums ,1 almost seem, he's 
55"*J^ rock, Besrns one Lee Greenwood- 
* Mow Bo*"", the album contains 
ImiTS" ^"ey/Randy Scruggs compositions 
■■ater' cortjauej where ""Somewhere Between 
tm And «,„,,- M , 

S£tfTi" Tears Of Hits, Epic KE2 39*67 
^J-rsMicke, Gdley. Edd* Kunry. j,m Ed Norman 
ImSIIJTLK? 1 s " ,,, hwe '" "" , double-album out 



«*h„ ^O^S^^SZ^,?^'"*?™ Suln-ltnd al BwSownTiTlS 



Spetlight. 



m-i an 1 , ^ LT" MrES - 8 '« 8«» Boom. 
RCA A/L1-S3W Producers Oarvl Hall John Oales 
Bob Clearmountam. The hit machine rolls on Hall A 
Oates have en,oyed an enviable run on the singles 
chertiover the last lew veers, and "B,g Bam Boom 
is further prool that they refuse to get cold Aside 
from the first smgle | "Out Of Touch"). ""Going 
Thiough The Motions" and "Some Thmgs Are Better 
left unsaid" appear the most obvious picks Al- 
though their primary success has come in the main- 
stream pop arena, the duo s ability to cop Iron, con. 
temporary black musical trends has made them a 
successful reverse crossover act, and here they con- 
tinue to mine .deas Irom that vem (rafting sp<, ele- 
ments ol dance production onto their work 




ley s breakthrough. -Room Full Of Roses " that Int-cal 
roarer. "Don't The Girls All Get Prettier At dosing Time - 
and the gu*tty urgent "Stand By Me ■ Twenty songs m 



la p 



U 



Classical 



vYTNTON MARSAIIS PURCEll HANOEl TORtlll 
FASCH MOlTTJt— Marsalrs. Gruberova English Cham- 
ber Orchestra, leopard. CBS IM 39M1 II anything Ihe 
Marsalrs magic cs even more impressive than in his lirst 
chart-topping classical album Masterful performances 
of a group of Baroque paxes, some with soprano tdita 
Gruberova who rs somewhat modestly Heated n the 
rnii Dealers shoukjn t need any urging to slock thtt in 
quantity 

WAGNER: OPERATIC ARIAS 4 SCENES-£,a Marton 
Pt»»urmonu Orchestra, loo Setel SEFO S024 Her tr.' 
umphant appearance at this season s Metopera opening 
and the adulatory publicity being heaped on Marton can 
onty heap focus attention on an album that would make 
its mart m any event Biggest work is the Immolalan 
Scene Irom "Gotterdammerung ". others are from Tann- 

hauser lohengrm and Tristan und Isolde * 

processeig are top-flight 




New&INIoteworthy 



ORtGINAl CAST RECORDING — The Gospel At v» 
nuv vVarner Bros 25132 Producers: Various This off 
beat musical drama, recasting ' 0ed«us At Cotonus" in 
soul-deep gospel raiment, oilers a terrific cast of black 
gospel acts — including Clarence Fountain & the Five 
Blind Boys ol Alabama. Ihe J 0 Steele Singers and oth 
ers— and top-notch production values Thank Donald Fa 
gen. Gary Katr. Daniel larerus and Ihe show's composer 
Boh Telson. lor IV latter It s a provocative premise that 
works 

WHITE SISTER-EMI America ST- 17127 Producer 
Gregg Giuffna. LA hard rockers previously in Angel de 
but via Enigma label with driving guitar laden attack 
that features the lead vocals of Dennis Churchill and 
Gam Brandon 'Don't Say Thai You're Mm" and 
Straight From The Heart'' are fierce, fiery rockers with 
a chance at Ihe pop charts, out it's Ihe non-stop, high 
energy performance on every tune thai will quickly bring 
this blistering Sister to prommence 

BODY ROCK — Original Motion Picture Soundtrack 
EMI America SO-17140 Producer Phil Ramone there's 
more than a little flash of "Flashdanct here, and paced 
by Maria Vidal's "Body Rock" workout. Ihe lorenro La- 
mas-starred film should heat up Ihe charts with Dwight 
Twiiley's Why You Wanna Bieak My Heart." Oavid las 
ley's "Teamwork" and Baiter Robertson s Vanishing 
Point." Producer Ramone is also one of film's erecutive 
producers 

JELLYBEAN— Wotepskirn EMI America MLP-IMU 
Producer John Jellybean" Benttez Miimaster. Matton 
na mentor, now artist Bende: takes a low-key route to 
stardom as the rbyttim-dnven bandleader ol a multi tea 
tured dance machine Bender is not out to make a state 



menl. and his musical range may not range lar or wide 
but his slick, guitar powered arrangements reach dy 
nam* edges of rhythm eaotement. hitting pulse pound 
mg heights on "The Mexican - 

BREAK OANCIN FOR FUN I FITNESS Atlantic 
30137 Producer Bugs Bower Ine latest twist in the Ki 
cratnre exercise markel-learn to moon walk m the prv 
vacy ol your own living room Teal and instruction by 
Rosanne Hoare. muse by two guys who grew up ui West 
Chester, with a package including photos and Hep-by 
step instructions 

NASH THE SLASH— American Band ages Quality SV 
2132 Producer Michael Wait, A eery strange band la 
main to Ralph Records cultrsts reappears with a very 
strange collection ol covei tunes Includes re working, 
of Grand Funk's "American Band," Spurt s "1934 " jimi 
Hendna s "Hey Joe" and the American Bandstand 
theme Why not' 



Billboard's 
Recommended LPs 



pop 



JOHN DENVER— Greatest Hits Vol 3. RCA AFL-S313 
Producers John Denver. Barney Wyckoff Previous Iwo 
collections included one ol the W biggest anthologies 
and a subsequent top 10 enlry, this time around there s 
lull Iwo modest top 40 hrts and lots of Idler 

TIMOTHY B SCHMIT-Playin' It Cool. Asylum 60J53 
Producers josh Leo. Timothy B Schnvt A little help 
Irom friends like Carl Wilson. Rita Coolidge Don Henley 
Joe Walsh. Steve lukather and David Paich enlivens this 
Poco and Eagles alumnus' album Highlight his charm- 
ing falsetto version ol So Much In Love " 

AIRRACE — Shaft Of Light. Alco 30719 Producer 
Beau Hit Remember album, thai sounded tailored spe- 
cifically lor AOR' These guys do. sounding gu.it a bit like 
tolo. which am I all that bad 

QWEST— Dream Zone. Quality SV 2130 Producer 
Dan Lowe Canad.an quartet s music is a fan lecsimiie ol 
Journey's, with a leaning toward heavy metal Otherwise 
nondescript 

THE LONG RYDERS — Native Sons, front,.. FLP 1013 
Producers Henry lewy. Paul McKenna Second group el 
tort rellects mliuences as diverse as Chuck Berry and 
Willie Nelson, resulting m a nice mn ol rockabilly ine- 
ups and a lew lary country ballads, all laced with a oil ol 
bluegrass banjo 

JETHR0 TULl -Under Wraps. Chrysalis C01 lttl 
Producer lan Anderson full tones lormerly elaborate 
rhythms down, adding embiacing bass l.nes. angular gui- 
tai work and Thoma, Dotby-esque synthesuers Argu 
ably Ihe band's most commercial ellort « some lime 

MARC ANTHONY THOMPSON. Warner Bros 2S12C 
Producers Marc Anthony Thompson. Champ Davenport 

Rhythm accented pop-rock Irom LA singer songwriter 
and mutti instiumentalisl builds into a breeay Celitorman 
groove on "So Fine" and "Love Cools Down " 



THE BLACKJACKS — Basic Blackjacks, Homestead 
001. Producers Johnny Angel, OawJ James. Talented 
trio lakes the Stray Cats on a surf punk safari Chanted 
choruses and antagonistic lyrics make lor perfect beach 
party tare 

SANTERS— Guitar Alley, Passport PB 6036 Producer 
fok Emmett Paced by their Can"! Shake You" video. 
R.ck and Mark Sanlers aim their guitar/vocal hard rock 
at an audience that s alley-lough, if not i 



block 



JUNIE MORRISON — Evacuate Your Stat Island 
90191 Producer Walter Morrison Funk veteran lOhua 
Players. P-Funk) picks up on Ihe hip-hop techno- sound 
and still manages to have tun For those who wagged 
their tads to "Atomic Dog" 

THE CONTROLLERS. MCA MCA S5I4 Producer Nick 
Johnson Classic pop-soul of mellow ensemble is rushing 
"Cms*" towards the top 20. with a son assist from Ste- 
rn Wonder on harmonica 



ccxrfrtry 



EO BRUCE Tel, En I've Gone Crazy MCA MCA 
5511 Producer Tommy West Material recorded by 
Bruce belore he let! the label It's pure laid-back, languid 
Bruce highlighted by the title cat "Ifs Al In Your 
Mind." "OH Time's Sake" and "Someone Who Would 
Care" 

MARTYI TOBBINS-Long, ion, Ago. Mumbu KC2 „ 
39535 Producer Not listed A Hue collector s item offer- H 
mg 10 songs never before released and 10 more thai re- ^ 
cetved lelatively scant airplay Eight songs on this double § 
aRjum are Robbmj Den compositions 

VERN GOSDlN-ll Jesus Come, Tomorrow (Whal I 

Then). Corrxjteat 671011-1 Producers Vern Gosmn. Rob- _ 

art John Jones This is a collection of okd-ityle gospel £ 

musac that combines standards and new material 2 

J C CUNNINGHAM. Vrva 25173 Producers. Snuff Gar- " 

reft. Steve Dorff Cunningham's high, versatile race of- C 

(ectrvery dramatizes a wide range of peppy sultry and o 

reflective songs- all of which he wrote Includes "light > 

Up" and Mona Lisa Lost Her Srrwc " g 



jazz/fusion 



HANK CRAWFORD— Down On The Deuce U, 
M-9129 Producer Bob Porter Alto sai stylist Ciawtord 
phes In, gnlty lib roots lo stunning effect on this un- 
compromising dale, ternfu; support includes Cedar Wal 
Ion. Jimmy Ponder. Bernard Purdwj and David "Fathead" 
Newman 

JOHN SCOFIElD-FJecInc Outlet Gramevision C R 
•405 (PoryGram) Producers Steve Swallow. John Sco- 
htU journeyman guitarist gets an mlrequent deserved 
date as leader, opting lor a higk tech but substantial fu- 
sion style, strong lineup including David Sanborn and 
Steve Jordan) and superb Tetdec pressing are bonuses 

STACY ROWLES WITH JIMMY ROWLES— Tel It Like 
II Is. Concord Jau CJ249 Producer Leonard Feather 

Pianist Rowkrs linally learns with his neat generation 
daughter Stacy, a powerful trumpet and flugethorn styl- 
ist, piogrem include, songs Irom Ellington Strayhorn 
Wayne Shorter and Lee Morgan 

KA2UMI WATANABE — Mftbo II. Gramamuon GR 3406 
i PoryGram) Producers Aki Ikuta. Doug Epstein. Kuumi 
Watanabe Sequel to this Japanese lusion guitarist s 
striking label debut again offers an intriguing lineup, m- 
eluding imj. lunk and reggae aces, kinetic electronic 
music with slrong rhythms, erotic sonics 



classical 



ZAPPA THE PERFECT STRANGER — Ensemble Inter- 
Contemporain. Boulez. Angel OS 33170 Tongue in- 

cheek, serious or |usl plain entertaining, these Zappa 
pieces will win him a new class ol listeners via Ihe Bou 
ler connection Most, however, are performed by Zappa s 
own Barkmg Pumpkin Consort Outstanding sound 

MOZART PIANO CONCERTO NO 20; VARIATIONS IN 
C, K 265— Steven lubin. Mozart tan Players, Arabesque 
6S24 lubm is the catalyst as soloist and dueclor that 
energizes these vibrant readings, so much more gutsy 
than those ol others specializing in eaily performance 
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HOTlOO 



TITLE — Artist 

| fVotfuctt ) Writer Label A MM* 



I JUST CALLED TO SAY I LOWE YOU- 



LETS GO CRAZY-ftta « n. mm> 
(Prate *nd ra MtaL Prex. am Be MIk eerar 

179711 

DRIVE-n.oi 

(teem let. 'Metr Untt. Cm), I Oct. Latin '-WW 



HARD HABIT TO BREAK-oata 

(Dae. Fate). S CfMi I Pater, ral Hoot Mere. Im 7-2931* 



LUCKY STAR- 

(eeae M. M.lii. m , See ' 79l77(aeree Iml 

CARIBBEAN QUEEN (NO MORE LOVE ON THE 
RUN)-.*, Oca. 

IUU Ote naM ;, « Di m l • In* MM Mill 

MISSING YOU-m. *«. 
im» am D>m ite, bn tereiii, j nan. c Sanaa, m 
i urn t mi amtiu mi 



COVER ME-*~c.v . 
,»,«. lgn|iM M late Ctert lata. Sen. v» laa»). • 
pleca. Cetera. SM4SAI 




THE GLAMOROUS LIFE-s. 
isme. t. son ri mi ii, SMa U i 



SHE BOP-CM laa. 

(tea OarWD. C Later. S Lac C Cereal. I Carter Partrarl 



THE WARRIOR -scaM f, 
(ltee Catena) ■ >~[" > Uetr Cekaeu HA447* 

ON THE DARK SIDE-w. cmat, - ta m» 
mm 

(tare lax. J Calamr It** Im UtSMdac) 



I'M SO EXCITED-M.) 

{■daaj Pee,) A faar. I Pad 

Ummtm 



CRUEL SUMMER^ 

(Tea Ma See Mar). T Saaa. V ear, laaaeeraat Lena. 

•W177 VIMabaa) 

WHAT'S LOVE GOT TO DO WITH IT-raaTear I 

ITmi MM. T. Max & tea. Camel SIM 

ARE WE OURSELVES?-"* Rd 

(team tea). Cerea. MeO Una ~ 

SOME GUYS HAVE ALL THE LUCK-*- im 

(ITll'lll' Oaarkai), J- raltee Meat Im 7-2S71S 

PURPLE RAIN-rmt. 

(fran). enact. Marar Ira 7 73171 

IF THIS IS IT-aee, uailkh, 

(Km Im AM Da Han), t teh H laaa. Carta* «4tktl 



BLUE JEAN-Oaa) Mart. 

mi 

THERE GOES MY E 

I HHCtaal IM I 



BOP TIL YOU DROP-ims 

lad SpnajM. U rjrnceer) « Seaiffae «CA I let I 



GO INSANE-tad-, 



MM) lnlailiai 

i Saakjai I 



SWEPT AWAY-t»au»~ 

(Oirrl Hal. Arttar laal. D Ha*. S Alee. KA IKe* 

WHO WEARS THESE SHOES'-oi- *e 

(Cam Taaaai). f Me. ■ Taaaa. Carta 7 BIB 

WAKE ME UP BEFORE YOU GO-GO-ma. 

(Gaorrr Malarf). C Mdeet CaaaaWi 3M4SU 

DESERT MOON-Caa. Oaraai 
(Daaal Ceant), 0 Orient.. UH 7Ua 

BETTER BE G000 TO ME-r*a w 

(Raperl Haa). KafM. Caaaa. Caaeaa. Cat** SB7 

FLESH FOR FANTASY-,*,* 

(Kan fan*,) laal. Staaav Cafytaai MUM 

I FEEL FOR YOU-ciau oaa 

(Ant Maiaal. Pran. Warn bn 7-B19S 
STRUT-Staaa l>«aa 

(Cfa| atrnaaa). C Can. J Uttman. tUI-Aaanea 1277 

OUT OF T0UCH-«^ m«. > m. oam 

(larrl Na*X Mai Oata. Bah Oaaaanaia). D rial. J Orn RCA 

1B1« 
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TITLE— Artist 

.Produce" Writer lata* i llgaajar irta'fetatfft urjeli 



9 
2 
14 
7 
2 

11 
9 

13 

7 

3 
5 
6 
2 
3 

6 
7 

12 
4 
18 
3 
4 
5 

17 
3 
4 
3 
8 

10 

2 



WHAT ABOUT ME '-«»-, sani.ia.Uk. 

oEH aajan. Daaa rata). I terav 0 lata. tmKllin 
TORTURE-Jaiaaaa 

■lata laceaatt. 1 UthaM 1 . ili.ill. Cae MOISTS 

ALL THROUGH THE NIGHT-ca* i* 

(Ikt ClarMI) I Saaar. Panral 17*aiMr>t) 

WHEN YOU CLOSE YOUR EYES-mm 

(Pal Cbaar). It •lakv A FKnanat • Cak Caaal MCA S2A7B 

SHINE SHINE-bmu. 

|Wn Cat Am Maraaal • «* ■ CaaX C. timr. KCA SMU 

PENNY LOVER-Laa* to. 

( Ua a. fcraa. laa. Aaaaa, Cmacaaal). I Braa. • Mmai-aWaa, 



THE LUCKY ONE 

(lack WMe. la 



THE LAST TIME I MADE LOVE-j. 
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The most important performer from the East 



|jjj_JBCi 



JAPAN 
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She is more than |ust a performer. 
In 10 scars this music superstar has released Is i 
hums, each of which h.is sold in excess of "(H).(KI 
copies. IK r versatile actmts mi vi.iu^ has carried id 
lisc" pcrfurmancc in Japan to a new dimension. I 
total attendance of her annual concert tour is o\i 
200.000 people in Japan alone. 
Sow. Yuming. the map* star in Japan, has made hi 
tint video; TRAIN OF THOUGHT which M 
si hi. i it m i dollars in the making is neither a prcscnu- 
lion of her live performance to a camera nor a scries 
f unrelated numbers. It is a dramatK stun sshkk 
integrates the sisual images of S songs with her out- 
standing J. I -in as an actress. I he film contains th< 
lollowing. all written and sung hs her — 

I'essimist 1 1 me Passing Heartbreak Hotel \\ ithnu 
lime Dang Dang I ike A Swallow Dcstins Nttsicn 
ous I vpenenee 

S«i. for a specucular look at the most im 
ponanl performer from the Fast, sec ami 
contact Picture Music IntcrnationJ 
at MIX l)\l S4. 




TQSHIBA-EMI LIMITED 



Produced by Green Back Films Ltd 

Presented by Toshiba 

Available on video cass? 
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Send Me Your Love 
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toe MoirtHi rjaoi; AAla 



BARBARA MANDRILL LEE 
GREENWOOO 

Meant For EacJi Other 

MCtsan MCA 



BANGLES 

Al Over TNe Place 



steve rati 

Street Ta> 
Coawaaa r< 3PM 



SPYRO CYRA 

Access All Areas 
m ;«ai 



SOUNDTRACK 

E«tr>c Dreams 
»vp> lac 11 «*ct 



LITA FORD 

Dancai' On The Eofe 
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LA Is My Lady 

OWest 251*51 . Werner Bras) 
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Grass Route 



Disney Video Bows 'Classics' 



Two Views Of Heavy Metal Mania 



B> MM FRFLMAN 

I weekly /ovuiiftg on the actmtiei of 
independent laheb and diunbuion. 

While heavy metal ha* been a cash 
DOW for independent* since long be- 
fore nun I majors made commitment* 
to the genre. it's inlcrcvling lo note 
differing attitude* on the future of the 
market from two of the country's 
leading hea%> metal outfit* 

Enc William*, dome* Ik buyer for 
Important Ht cords of Jjnuu.i N >. 
*ay* he anticipate* a drop in the mar- 
ket toon, due lo il* currently flooded 
*tate "Everyone i* donning leather 
and chain* and putting out an al- 
bum," he joke* Noting that "almmt 
anything will *ell for three weekv" 
Willtam* *ay* it's the continued life 
of each album he t* concerned about 

William* report* thai Important is 
"doing well" with it* in hou*e metal 
label. Combat, home of Tala*. the 
Rod*. Tokyo Blade and other* But 
Important'* biggest coup of late i* the 



Metalliea album on Meitaforcc. jkf 

the record continue* lo climb the pop 
album chart, it* sale* figure* are clo*c 
to 50,(100. William* estimate* 

Despite this success, W'llliam* *ay* 
he i* increasingly aware of the heavy 
metal product glut, and ha* adopted 
a "more caul km*" altitude towards 
buying metal product for 
distnhulion 

On the We*J Cnasi tnittma Re- 
conb iv harbonng a more optimistic 
altitude The labels Sandra t.ust 
rhrm. who act* a* liaivm between 
Enigma and Metal Blade. saw vhr 
*ee* metal *ale* a* a constant for the 
label According to Gusichem, the 
Metal Blade Engigma rmter ac- 
count* for about 25* 1 * of Enigma'* 
vale* Metal Blade * speed metal" 
acl Slayer ha* void 50.000 ctvpses of 
the year-old album "Show No Mer- 
cy." and a recently released three- 
song EP by the group ha* already hii 
the 12.000 mark. Gu*tchem say* On 
Enigma * own roster. Christian metal 



Jazz Convention In Gotham 



• Continued from page 3 
time to go out and make your own 
living' . " M an n va id T rum peter 
Clark Terry, making a similar point, 
said "The industry i* bang thought 
about before the mime" 

But despite such complaint*, the 
tone of the convention a* a whole was 
surprisingly harmonious and con- 
structive Even a pand on jazz criti- 
cism, moderated by Ira Gitlcr. 
aroused relatively little controversy 
And when musician* J a me* Mturne. 
Archie Shepp and Charles Tolliver. 
at a panel on ja/r-to-pop crossover 
moderaied by Stanley Catron of 
BMI. all decned the use of the word 
"jau" and suggested that the kind of 
mime thai word it generally used lo 
desenbe was "dead." it marked one 



of the few time* in the course of the 
convention thai *uch negativity 
surfaced 

Other panel* fociued on ja/s radio 
programming and promotion, the 
role of non-profit jaxr support orga- 
nization*, the future of jau in night- 
club* and concert hjiK women in 
fill, the ja/r musician and the Musi 
cutis' Union, record collecting and 
other topscs 

In addition to the panel*, the con- 
vention included a lw<>-day record 
fair at which album*, many of them 
rare and out of print, were bought, 
sold and traded, along with books, 
photograph* and other memorabilia 
There were also nightly jam sessions, 
led by trumpeter Ted Curson. in the 
hotel** grand ballroom 
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a».t Stryper ha* sold 2 VOW) mpies of 
its first album in ihrec months 
* • * 

Seed* A Sprout*: New York * Su- 
tra wastes no time in pulling the Fat 
Boy«* "Jail Hi. Rap" <>n the Mack 
*ingle* chart, where it enter* at 
M.. Chicago's Wax Trax label 
welcome* Ministry back to the fold, 
after a now -di*u rived deal with Am- 
la Wax Trax president Jim Nash 
vi\- Mini*ir> leader M J our gen** >n 
spill with Arista because • "artistic 
d i (Terence*" and ha* joined hi* label 
a* an artt*t and corporate member, to 
be involved in future aa\r activities. 
Ministry is now on an Last Coast 
lour, followed by camera crew from 
European stdeo show "Sky Chan- 
nel." which rs taping portion* of the 
lour for future broadcast 
a • * 

A Comment in the Sept 29 edition 
of thn column concerning a dccrea*c 
m Jem Record*' publicity aclivilte* 
was unfounded label head Marty 
Scott inform* u* that promotion and 
publicity service* remain an integral 
pan of Jem's campaign The faKe 
alarm appear* lo have been a misun 
derstanding of Jem * current effort* 
to target it* publicity effort % a! the 
most productive sources. 

Imminent release* from Jem's 
Passport logo reflect the label * com- 
mitment to big name artist* Coming 
thi* week are album* bv David Jo- 
hanssen »• rmer >o and Moody 
Blues keyboardist Patrick Moral 
and Al Stewart of "Year Of The Cat" 
fame Jem has also signed a new long- 
term agreemeni with I Ionia Scott 
ads r*e* u* to take note of the ad cam- 
paign surrounding "Welcome lo My 
Couch," a comedy album that ship* 
thi* week The record at a compila- 
tion of politician*' voices spliced to- 
gether so a* to imply the *etting of a 
psychoanalyst* vessaon 

INDIE PROFILE 
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• Continued from page i 

"Fir*t Sale situation" a* the reason 

why the company did not relea*e the 

Lhildren oriented title at a lower 

price 

A* for why hi* company didn't use 
a more successful animated title like 
"Snow White" or "Bamht" to kick 
tiff its line. Tenn say*. "We (Dt*ney 
Home Video) were not ihe ones lo 
make ihe selection" of which classic 
would go into release 

Disney * upper managemeni made 
Ihe choice, and, say* Tenn. "When 
they gave us the opportunity lo re- 
leave Robin Hood.' we took it" 

Became of the relatively unexpect- 
ed unearthing of the title. Disney will 
he giving Ihe program a relatively 
vhort pre-order period Initial order 
date will be Nov IV while the title 
will ship to distributor* on Dec. 3 



and retailers three days later 

In a sign of Disney '% confidence a 
ihe ability of different media lo cots 
t*i. "Robin Hood" will not be n> 
moved from it* seven-year I heal no 
release cycle It will return lo nv*< 
I healer* *ometime in l9g9-90 

By that time (he title should be of 
the home video marketplace hot- 
ever, with Tenn estimating two ye 1 
a* the maximum time the caase i 
will be on sale 

Disney will also he staging 
vweepslake* which will vend the de 
er* with the best window display 
London The final date for enter 
will be Jan 31 

No Disney executives will give ■ 
act dales a* to when any other of t 
company'* classics will go into 
leave or say what titles might 
shipped in the future 



Charlbeat 



• Continued from page 6 
Didd)" IAkmI. October. |9©4. in 
Blinded B) The Light" I Warner 
His ) fchruary 1977 

16. Herb Alpert. II > ear* and foer 
month* "Thi* Guy * In Lo*c With 
You" IAAM). June. 1961. lo "Rise" 
(AAMl. October. 1974 

17. Pael Siasoe. 10 yean aad two 
month*. "The Sound* Of Silence" 
(Columbia). January. 1966. to "SO 
Way* To Leave Your Lo*cr" (Co- 
lumbia). February. 1976 

li. Riato Starr. 10 yean. I Wanl 
To Hold Your Hand" (Capitol). Feb- 
ruary. 1964. to "You're Suteen" 
(Apple). January. 1974. 

One final note "I Ju*l Called" i* 
M.-(c»n * firvl So I not written, 
prixlu.ed and performed by Li on e l 
Richie sm.c Diaaa Roaa' "Upade 
Do**n" more than four yean ago 
* * * 

The Woman In Red Diaaa Roea' 
current hit. "S»ept Away" (RCA) 
lump* lo No I on Ihi* week'* dance/ 



dnco chart It'* Row' third No 
dance hit. following "The Boaa* ■ 
Augu*i. 1979. ,nd "Upude DoaV. 
Tm C.ening Oul" in Auguil, l«B 
"Swept Away" wa* co-wnttefl aK 
co-produced by Daryl HaU. who ka 
al*o wored two previous No. I data 
hit* with hi* partner Joaa Oeaae, 1 
Can'i Go For That" and "Say II ha'" 
So" 



Fan Fact* Chkaaa-a "Hard rU- 

To Break" (Full Moon/Wara> 
Bro* ) jump* lo number four on na 
wee*'* Hot 100. and pulb Ihe ~Oa 
cago 1 7" album into the lop 20 at a 
20th chart week "Hard Habit' ■ 
Chicago'* 14th lop 10 single aad * 
group'* eighth lo crack the lop fit -. 

And I'nncr'* "Purple Ra ' 
(Warner Bros.) holds ai No. I oa • 
pop album chart for the I Ilk sua* i 
week, becoming the longest-reea f 
No I soundtrack since "Grease" I . 
12 week* on top in 1978 



Rounder Roots For Roots Music 



By KIM 1-RtKM *N 

NEW YORK— What began al a 
fiddler'* festival I) year* ago has 
grown into a major enterprise for 
hippie* turned entrepreneur* Marion 
leighton. Ken Irwin and Rill Now 
I in founder* of the independent 
Rounder outfit The I no started the 
label in 1 170 lo put 60-year-old banjo 
player George Pegram on vinyl, and 
the company ha* vinced flourished on 
the philosophy of exposing tradition- 
al or "roots" mu*ic 

Shortly after Ihe label'* birth. 
Rounder Distribution and Roundup, 
a mail order service, were vtarled as 
adjunct companies Alt three are now 
run by Leighlon. Nowlin. Irwin and 
a 22 -person staff out of Rounder's 
warehouse in Norlh Cambridge. 
Mass 

Collectively, ihe founding tno har- 
bors a broad spectrum of musical 
tastes Leighlon says the bottom line 
in a&r decisions is "what we like and 
what you should hear" While 
Rounder took George Trior ogood's 
"Move It On Over" album lo gold 
status in l Q 79. releases like SnufTy 
Jenkins & Pappy SherriM* "33 Years 
Of Picktn' And Pluckin" proved that 
ihe label ha* not abandoned it* com- 
miltment to the George Pegram* of 
the world 

In the past two year*. Rounder has 
grown into a family of four labels 
Rounder and Varnck handle more 



mainstream rock, blues and folk art- 
ist* while H can heal houses reggae 
Rounder'* newest sibling is Ambient, 
a doo-wop logo with album* by the 
Jive Five and Randy tfc the Rainbow-s 
slated for fall release In addition. 
Rounder handle* national distribu- 
tion and marketing for the New Or- 
leans-sound logo Black Top and the 
newly rejuvenated folk label Philo 

The Rounder catalog boast* more 
than 400 releases that range from 
back-porch musicians lo reggae dub 
poet*. This diversity present* obvious 
marketing problem*, the most chal- 
lenging of which. *ays Irwin, is edu- 
cating retailers on ihe values of their 
often itflhcai release* 

Irwin sav* ihe Rounder team 
pride* it*clf on development "accu- 
rate sale* expectations" on each title, 
which are passed on to retailers and 
distributors "Over ihe years, we've 
developed the trust of our clients," 
says Leighlon. adding that Rounder 
has often advised customers to re- 
duce orders on cenain product 

Part of this educational campaign 
is Concentncs, a u;uarlcrl> newsletter 
that features amst new*, tour dales 
and new release i n formal ion . For 
mail-order customer*. Rounder pro- 
vides the Record Roundup, a catalog 
updale and album review newsletter 

Irwin, w ho ov ersees Rounder's 
a&r activities, says ihe label's policy 
of fostering ihe trust of its client* 
holds true in the artist relations de- 
partment Recalling Thorogood's 



amicable move to EMI America 
1981. Irwin says the blues artist I 
to be encouraged lo lease the Rot J 
er family The lies between The > 
good and Rounder remain stro $ 
with Leighlon. Nowlin and Irs* 
acting as the artist's production can 
pany 

Since Thorogood's depart** 
Rounder's best known contemners? 
acts include NRBQ. Duke RobilUri 
The Nigh (hawks. Roomful Of Ba» 
and ihe Neville Brothers Bui teas 
known act* such as folk guiun 
Norman Blake remain Roundr 
"bread and bullcr" releases, an 
Letghton 

Rounder'* extensive rosier of U 
dler's and banjo, dohro and go** 
players represents the label's oopaaj 
effort to promote new acoustic 
sic. a term created by musicians a* 
adopted by Rounder lo donate arta* 
who are "*trciching the form of tkt* 
given genres." says Leighlon Rouai 
er has approximately 25 releases i 
i hat vein slated for the next year 

The company's disinbuuon wag 
handles the Rounder family of lata* 
m the Northeast On a national le*» 
Rounder Distribution channels a at 
alog of releases from more than 
independents ranging from Rhav 
Flying Fish and Shanachie to a 
vanity labels Rounder, Varrvij I 
H can beat. Ambient. Black Top a* 
Philo product is also availatw 
through a network of 19 uidependei' 
disinbutors. 
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TOP BRASS TRIBUTE— Julio Iglesias greets CBS eiecutlves backstage af- 
tar on* of hi» doles al Naw York » Radio City Mualc Hall Pictured Irom left 
•re Columbia s senior vice president and ganaral manager Al Taller. CBS 
Record* Group president Walter Yetnikott. Igleslas. Mr*. Thomas Wyman. 
and Thomas Wyman. CBS chairman and chief eiecutlve officer 

Hearing On 'Bogus' 
'Amadeus'Soundtrack 



LOS ANGELES— Federal Di* 
tnct JuUgc Richard A Gadhot* is- 
sued a lemponr) restraining order 
Sept 28 prrvhibiiing Ihc Pol yG ram 
Grtnip from marketing recordings tn 
the U S bearing an) reference to the 
inovtc "Airusdcus." 

A prcliminar) hearing was tiaicd 
for Fnday (M oser the accusation of 
the Saul Zacnu Co that N V Phil 
ips, GMRIL Phonogram Inierna- 
I tonal, and Poly Gram Record* and 
Distribution wrongful!) inferred 
through graphics that the Philips al- 
bum The Best of Wolfgang Ami 
dcus Mozart"' was original sound- 
track miutc 

Zaeniz allege* that the defendant* 
sought to acquire the original sound- 
track for t he film * eruon of t he 
award-winning play "AmadewT in 
March. I**83 He contends in hi* suit 
that the defendant*, unsuccessful in 
their negiHtaiion with him. then 
schemed to produce a bogus "Ama- 
deus" soundtrack recording to com- 
pete wiih the 5I0OR iwopockct al- 
bum of the film's music, released by 
Zaentz's Fantasy Records 



The ptainlilT argues that his origi- 
nal soundtrack recording is per- 
formed in its eniirel) by the Acade- 
my of St Martin in the Fields, 
conducted by Neville Marnner and 
especially recorded for the film, while 
the "counterfeit" Philips album has 
onl* three cuts performed by those 
artists The infringing album, the fil- 
ing continues, boldly captions in 
large type the group and conductor, 
while the word* "and others" are set 
forth bckm it in smaller type 

In addition, the defendants arc ac- 
cused of funher hoodwinking the 
prospective record buyer by a *imu- 
lated film strip on the cover and 
spine, carrying the wording "Music 
From The Movie 'Amadcus' " Back- 
liner notes, loo. are alleged to carry 
repeated references associating the 
Philips album with ihc original 
soundtrack's music 

The Zaenlf suit asks court-deter- 
mined damages of $10,000 or more 
for alleged violation* of the Califor- 
nia Business A Procedure Code and 
SI million in punitive damages 



$$ Troubles For K-tel; 
Chapter XI Filing Seen 



B> JOHN SIPPEL 

LOS ANGELES— Unable to meet 
an immediate payment demand for 
$12.3 million from four bank lenders 
and a weekly payroll for 240 employ - 
ees nationwide, executive* of K-iel at 
prcssiimc were reportedly mulling 
voluntary protection under Chapter 
XI of the Bankruptcy Ad. 

Word late last week from Minne- 
apolis was that the four banks had 
agreed to continue aiding K-tcl by 
continuing the loans and adding 
more cash to enable the business to 
operate As a result. K-tcl was said to 
be filing for reorganization under 
Chapter XI Friday (5). 

Trading in the stock of the oldest 
and largest of the 1% record/tape 
marketers was suspended on Sept 2K 
when the stock was two, a low for the 
past five years Trading had not re- 
sumed as of market closing Thursdav 
(4). 

The four banks— First Bank. Nor- 
west Bank and American National, 
all located in the Twin Cities, and 
Continental Illinois National Bank in 
Chicago — called in the loan, they 
claim, because of Kiel's recent heavy 
quarterly losses and lack of collater- 
al The loans were part of a Septem- 
ber, W83 agreement, with First Bank 
the largest tender 

Paychecks received on Sept 28 by 
the more than 240 U S employees. 



including executives, bounced. As of 
Thursday. K-tcl workers were still 
waiting for word that sufficient cash 
had been generated to cover the pa> ■ 
roll expenditure Mickey Elfenbein. 
executive vice president and chief 
U S operating olTiccr. was known to 
have told some employees that K-tel 
would cover their checks soon. 

Reports had K-tcl brass explaining 
the present weak cash position by 
pointing to the weak foreign currcnev 
against ihc dollar, the failure of gas, 
oil and real estate diversification in 
the early '80s to generate expected 
profits, and heavy losses from Can- 
dlelight, a separate mail-order opera- 
tion acquired by K iel Candlelight 
primarily vild scries of specialized 
repertoire to consumers, offering the 
first album free in a series of 10 
releases. 

K iel's parent operation, based tn 
Winnipeg with i IS headquarters 
in Minncfonkj, Minn . is the largest 
leasee of recorded product from a va- 
riety of labels to produce collated hit 
albums and custom albums by major 
artists No information as to what is 
owed record labels is available 

Harry Fox Agency boss Ed Mur- 
ph> say* K-tcl is "current with pub- 
lishers." with Ihc agency's account- 
ing current up to "two or three" 
weeks ago 



Rack Row: Al presslime. Handlrman Co.'* inquisition 
of ihe United Record A I ape rackjobbrr operation wjs 

widely rumored A call to the Clawson. Mich Handle 
man HQ produced ihc instruction to call Sid Silverman ol 
ihc Hialeah Gardens rack/Peaches retail firm Silverman 
was not available Grapevine has Handleman lakmg over 
a number of Scan, now handled by the Alan Wolk-found- 
ed firm, along with all the Rich way record/tape 
depart men I v 

Report* have Chrvsallx co-rounders Chris Wright and 
ferry Ellis now considering dissolution i>f their holdings 
along territorial lines, with Elli* thus controlling the U S 
interests and Wright taking the U K and international as 
scis While ihc Chrysalis idetitit) would remain in both 
sectors in Ihe partnership rc-cvaluation (Billboard. Sept 
29), U S -signed acts like Pat Benatar. Bill* Idol sad 
Hue) I em* A the News would be Ellis', while Wright 
would have the likes of Cltravnx and Spandau Ballet. 
U K pact ees It's hinted both men w<»uld set up separate 
new firm* open for distribution bid* Neither could be 
reached al prcsstime 

Relation', between principals in Alpha Distributing,. 
New York, are strained Veteran Alpha execs John Cas- 
setta. Murray \ Iscosu and Nick (am panel la disagree 
with the policies of John Apostolrris, vm of the laic Har- 
ry, founder of the indie label distributorship The old 
guard triumvirate is report edl> making an effort to ac- 
quire the operation Track ju*t learned lhai two promo 
longlimcr*. r*tb ace Bunk* Sacppard and cAw wheel 
John Brown, have opened their own offices Former 
MCA/PolyGrani staffer Brown l* located in L A . while 
Shcppard has hied off to New Orleans 

Induttr* I pbeat: The opulent <indm -subsidized func- 
tions at the recent Record Bar confab and MCA Records' 
four da>* last week at Ihr elegant Sheraton Premiere 
i*cparatr *tory. page Ji harkca back to the trade's pre- 
l°4W affluence. Lspeciall) impressive was ihc jam-packed 
vendors' exhibit hall, where more than 40 personal stereo, 
alternative merchandise and record/tape makers loaded 
Ihe more than 1)0 Bar managers with goodies Those 
consolidated antitrust suit* filed by a number of accounts 
from cross-country to be heard by Federal Judge Nicho- 
las Boa of Chicago have been moved to March 4, 1985 

MTM Enterprises bowing a Nashville branch at 1207 
7th Ave South, with Tommv West rvmsiblv helming the 
new office Pre -orders for the Walt Ihsnev Home V id- 
eo version of "Splash** said to be over 65.000. . . An 
April trail date has been calendared for the Vidaxat suit 
.laMinst W< I owned Atari Coia-Op division V id max 
charges Alan breached its pact, requiring that it provide 
development cost* for the la*erdi*k game "Robot Rcbcl- 
■ . . . Danja* Music board chairwoman Jean Lasky 
just returned from a junket to mainland China Track 
sadly report* that Cal Simpson Jr. has been forced lo 
close his wholesale and retail endeavors in the Detroit 
area, due lo financial woes. 

Jerry Rirhaxan, the Pennsauken. N J distributor one- 
*t op/ retailer, has added another winner lo his stable of 
bangtails Stubborn Esther, named after hi* mother-in- 



law. Esther Stern, won her first as a two-year-old in her 
third race al Keystone in Philadelphia Following rtt 
success with the Hooters, now with CBS. Cornerstone 
Management of Philadelphia has turned over it* Anteaaa 
Records album b> Billy Price . . . VSDA braird members 
get a preview of the 1*>R5 convention site when they se- 
quester at Ihc Washington Sheraton. Oct 23-24 Rat- 
ings Watch: Video dealers and the Parent -Te 
Assn. arc getting together VSDA** John Pougn. who « 
speaker at the state meeting on movie ratings last we 
tells Track stores are more stringent than theatres in < 
forcing ratings Two more meetings are *lated. one set fot 
No* 14 al Clovis. Calif This month 14 video man u fat 
Hirers start shipping software with ratings disclosures 

Zody't daily newspaper tabloid supplement off em 
Prince. Huey Lewis. Julio I siestas and Ran at $4 99. lin 
ning customer to one of each title at that pnee LMl'i 
aAr VP Gary Gcrta reportedly negotiating with Flektra'i 
Bob Krasnow for a custom deal, with EMI said to be prof- | 
fenng a counter-offer Little Richard's autobiography, 
"The I iff And Times of Utile Richard" tCrown) has htn 
hitting the Is trail, with Phil Doaaaac last week and Da- | 
vid I merman Oct 17 Look for Ihe Jackson's M Va> I 
lory" toar to nil Chicago. Phoenix and Vancouver before 
it ends in LA Dec 9 Jay I ■adert Mask writer Rob- 
ert Kraft jusi collaborated with Larry Carlton for the 
theme song to ABC-TV's new series. "Who's The BotaT* 

Don't ante off Walter YetaikofTi possible move to J 
Warner Communications Tract, hears ihc CBS Records 
(.roup chief shll ha* his options open. 

George Ware out as executive director of the Black 
Music \ssn . with new president Ewart C. Abner taking 
user day-to-day administration Longdate Minneapo- 
lis record proawter Tub Hear sticking his loe back into j 
i he industry water with a 40.000 unit sale to the Twnj i 
Cat) Realty World franchises of a special SI each Christ, 
mas gifKard with an Evatone recording of an original, 
"Sally flans. The Night Before Christmas As Told By 
Santa Clans," written and produced by John Maddock. 

An informal creditors' committee was established la 
New York Taarsdav (4) to deal with a reported SI J mil- 
lion indebted Bess by King Karol. the long-established 
three-anil (.wtham record/ tape chain. Bea Karol, head of 
the operation, could not be reached for comment at 



CBS Records had begun releasing its first **2 oa 1" 
Compact Discs, counterparts of double albums I ha I sell at 
$12 lo dealers in their new single CD configuration Fn 
oul this month is The Jackie W'iboa Story," lo be fol- 
lowed in ihc next two months by similar disks by Jo 
aey. George Joaes and Bob James. Each has a playing 
time of more than "0 minutes The All-Industry Tele- 
vision Station Music license Committee decided last 
week to ask the rail Federal Court of Appeals la New 
York to recoasider the recent decision in the local tv sta- 
tions* class acrioa lawwait against ASCAP and BMI ia 
which the court upheld blanket licensing. 

Edited by JOHN SIPPEL 



Ruling Cites Labels' Money Obligation To Acts 



LOS ANGELES — Recording cotv 
tracts tn the future may have lo guar- 
antee .it Icasl Sh 000 to artists if labels 
wish to exercise the California mini- 
mum compensation requirement for 
injunctive relief 

The rcsponsibilitv for pay artisl* 
> early is emphasized in a Sepl. 1 7 rul- 
ing from the state Court of Appeal in 
Ihe local Superior Court case of Mo- 
town Records vs Tina Mane Brock- 
crt. who rewords as Tccna Mane 
Ironically, the case was settled re- 
cently, with the plaintiff label making 
a confidential cash settlement wiih 
Brockcrt. 

Motown had instituted suit against 
Brockcrt. alleging breach of contract, 
when the artist rescinded her pact 
with ihe label in order lo sign with 
CBS Records several years ago Mo- 
lown filed suit lo hall her leaving and 
won an injunction until her pact was 
over. 

In its decision, ihc slate court out- 
lawed the prior "option" on the part 
of ihe label to make a S6.000 pay- 
ment to an aci. a provision that was 
standard since l 0 l<». when a legisla- 
live acl was passed to thai effect- 
"The Sb.000 option clause is intend- 
ed lo allow record companies lo 



avoid payment of minimum compen- 
sation while retaining the power of 
economic coercion over ihe artist." 
the court held 

The ruling judges opened the door 
for possible further legislative action 
which would increase the minimum 
compensation requirement essential 
for injunctive relief in a personal ser- 
vices pact, noting that in |9|Q, when 
the statue passed, "the sum of $6,000 
Ihcn was more than five times Ihe av- 
erage national wage of SI. 142 This is 
equivalent lo selling ihc minimum 
compensation figure today al 
SI 00.000" 

The ruling described Brockcrt's 
four albums for Motown as "success- 
ful," stating thai her fourth album. 
"Ii Must Be Magic." sold more than 
400.000 units The decision notes 
thai an expert witness for Teena Ma- 
ne — believed lo be Irving A/off. then 
a personal manager and owner of his 
own label — estimated thai Motown 
earned a profu of SI .7 million. 

The appeals court also opened an- 
other legal can of worms when if stal- 
ed thai a performer who was being 
paid Sb.000 as a recording artist 
would provide the label with injunc- 
tive relief only for records and would 



not support an injunctive action d* 
that same acl were under a musk 
publishing binder, as was the case 
with Brockcrt, who signed with Mo- 
town Records and Jobete Music 

The court stated further thai 
"there is evidence suggesting Tina 
Mane performed other services for 
Motown and possibly Jobete as a pro- 
ducer, technician and the like Pre- 
sumably she received compensation 
for these efforts unrelated to her sing- 
ing, songwnting and recording work:. 
If she was already receiving S6,000a 
year as a sound technician, for exam- 
ple. Ihcn she would be guaranteed 
nothing under the contracts before 
us." 

The ruling is the second stemming 
from Ihe efforts of Los Angeles attor- 
ney Don Engel which vitally affects 
artists' recording contracts. In a legal 
hassle between Olivia Newton-John 
and MCA Records, Engel had ar- 
gued successfully thai despite guar- 
antees to the Australian singer of as 
high as S200.000 per album. Newton- 
John often was forced to pay out that 
entire amount for recording and pro- \ 
duction fees, for which she was re- *J 
sponsible under her pact, in deliver- 
ing a finished album lo the label. 

JOHN SIPPEL 





Now you can afford the security of the time-lapse recorder 
you cant afford to be without. 



Presenting the Panasonic' AG-6010 
time-lapse VHS recorder. 

If you thought the continuous security 
of time-lapse video recording was 
too expensive for your business, think 
again. Not only is the AG-6010 priced 
right, it's the perfect complement for 
any CCTV security system. 

Take its 4-mode recording system. 
With a standard VHS cassette, you 
can set the AG-6010 to record for 
2. 6, or 24 or even up to 72 hours. 
That's up to three days of continuous 
time -lapse recording. And that 
boils down to peace of mind for you. 
What's more, you can play back a 



tape recorded on the AG-6010 in the 
2- or 6-hour mode on any VHS deck 

But the real beauty of the AG-6010 
is how beautifully it fits into your 
existing CCTV security system. Just 
connect it to your alarm system 
and the moment an alarm is tripped, 
the AG-6010 automatically begins 
recording in the 2-hour "real time" 
mode. That means you can have 
instant intruder identification. 

To really get a good view of the 
action, the AG-6010 includes a wide 
variety of operational modes. Like 
slow motion, still-frame advance, 
stop action, and 7X picture search 
And with its built-in time/date 



generator, every frame includes the 
hour, minute and second as well as 
the month, day and year 

So don't let crime get the best of 
your business Fight back with the 
Panasonic AG-6010. 

For more information, call your 
nearest Panasonic regional office: 
Northeast: (201)348-7620 
Midwest: (312)981-4826 
Southeast: (404) 925-6835 
Southwest: (214)257-0763 
West: (714)895-7200 

Panasonic 

Industrial Company 



